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A.F*A*  Urges  Coalition  Cabinet,  World 
Economic  Conference;  Adopts  Code 

Advertising  Convention  Hears  Pleas  for  Greater  Interest  in  Good  Government  as  Step  Toward  Recon¬ 
struction — Edgar  Kobak  of  McGraw-Hill  is  Made  President  for  Coming  Year 

By  ROBERT  S.  MANN 


IW  Mn.  Amelia  Earhart  Pntnam  came  home,  the  Advertiiing  Federation  of  America  and  the  Advertising  Cinh  of  New  York  pooled  resoorces  and  head-tahle 
|Mti  to  do  her  honor.  Here  we  have  the  six-tiered  terrnrc  whirh  acroiiiiuodated  the  officials  of  the  Federation,  the  Cluh,  and  Federation  departments.  Mrs. 
Pmbib  is  near  the  centre,  behind  the  microphone,  with  Gilbert  T.  Hodges,  Federation  president,  at  her  left.  At  the  lower  left  hand  comer  are  several  famous 

men  and  women  flyers  who  collaborated  in  the  welcome. 


Advertising  leaders,  gathered  at 
.the  convention  of  the  Advertising 
Federation  of  America  in  New  York 
tins  week,  went  far  beyond  the  field 
of  advertising  itself  in  search  of  the 
lasic  causes  for  the  difficulties  of  busi¬ 
ness. 

Beginning  with  the  opening  general 
session,  June  20,  and  running  through 
to  the  business  meeting  which  ended 
tie  convention  on  June  23,  national  and 
“tonational  political  affairs  were  kept 
to  the  fore  as  constituting  an  influence 
■Itidi  must  be  favorable  before  busi- 
“ess  could  make  a  successful  start 
upward. 

Besdutions  adopted  at  the  closing 
^on  bore  out  this  idea.  One  of  the 
™ot  resolutions  dealt  with  advertising ; 
■*0  were  concerned  with  political  mat- 
ttrs. 

^  resolution,  calling  upon  all  law- 
™»ers  to  “deflate  both  governmental 
*h*ftw  and  expenditures,”  went  on  to 
“*t  ffie  presidential  nominees  of 
Reiwblican  and  Democratic  parties 
u***  .principle  that  whoever  is 
|*rted  he  will  form  a  coalition  cabinet, 
™fl^rtisan  contention  may  give 
bofli  in  government  and  in  busi- 
^to  unselfish  cooperation  that  will 
A  *  return  to  better  times.” 
resolution,  asserting  that 


“advertising  can  do  its  best  job  only 
when  trade  barriers  are  remov^  and 
governments  and  business  function  in 
cooperative  effort  for  the  welfare  of 
the  people,”  recommended  the  early 
crystalization  of  a  world  economic  con¬ 
ference  “that  may  quickly  formulate 
business-like  plans  for  the  guidance  of 
governments  and  industry.” 

In  the  specific  field  of  advertising, 
the  A.F.A.  adopted  a  resolution  com¬ 
mending  the  various  codes  which  have 
been  adopted,  and  urging  their  observ¬ 
ance  by  business  generally  as  a  means 
of  holding  the  confidence  and  good  will 
of  the  public.  This  resolution  reaffirmed 
the  convention’s  action  a  few  minutes 
before  in  accepting  the  “Declaration  of 
Ideals  and  Principles”  which  had  been 
previously  approved  by  the  A.F..\. 
Board,  the  A.F.A.  Council  on  Depart¬ 
mental  Activities,  and  the  Better  Busi¬ 
ness  Bureau  conference. 

The  Declaration  stated  that  “con¬ 
fidence  is  the  bulkwark  of  modern  busi¬ 
ness  and  good  will  its  most  valuable 
asset  ,”  but  that  “inactivity,  timidity  and 
doubt  are  still  evident  throughout  the 
business  structure.”  Accordingly  it 
pledged  the  A.F.A.  members  to  avoid 
misrepresentation,  indecent  or  mislead¬ 
ing  advertising,  unfair  practices  and 
discriminatory  methods.  On  the  affirm¬ 


ative  side  those  accepting  the  Declara¬ 
tion  pledged  themselves  to  develop  “a 
friendly  emulation  in  the  improvement 
of  service  to  the  consumer”  to  seek 
“to  provide  a  more  efficient  service 
through  increased  capacity  and  knowl¬ 
edge,”  and  to  “bend  our  greatest 
efforts”  toward  bringing  the  product 
“from  the  point  of  production  to  the 
point  of  use  with  the  greatest  efficiency 
and  with  the  least  waste.” 

Only  one  controversy  developed  in 
the  business  meeting.  The  resolution 
dealing  with  a  world  economic  confer¬ 
ence  stated  in  its  preamble  that  “move¬ 
ments  are  under  way  ...  to  bring  busi¬ 
ness  judgment  and  common  sense  to 
bear  upon  the  settlement  of  world  prob¬ 
lems  such  as  reduction  of  armaments, 
war  debts  and  reparations,  tariffs,  and 
other  basic  problems  retarding  trade 
recovery.”  The  reference  to  disarma¬ 
ment  was  seized  upon  by  Herbert  S. 
Houston,  president  of  the  Cosmos 
Broadcasting  Company,  New  York,  and 
forrtier  A.F..-\.  president,  who  urged 
that  the  resolution  be  amended  to  give 
specific  indorsement  to  President  Hoov¬ 
er’s  disarmament  program,  made  public 
this  week. 

President  Gilbert  T.  Hodges,  presid¬ 
ing  at  the  session,  replied  that  the 
resolutions  committee  had  considered 


this  but  had  omitted  action  in  an  effort 
to  avoid  anything  that  might  smack  of 
partisanship  in  the  coming  presidential 
campaign.  Mr.  Houston  persisted,  and 
for  a  few  minutes  there  was  a  general 
debate  on  the  merits  of  disarmament. 

Then  the  matter  was  settled  by  re¬ 
ferring  Mr.  Houston’s  suggestion  to  the 
A.F.A.  board  of  directors,  who  later 
accepted  the  idea  in  modified  form,  com¬ 
mending  the  proposal  in  principle  as  a 
government  policy. 

Edgar  Kobak,  vice-president  and  gen¬ 
eral  sales  manager  of  the  McGraw-Hill 
Publishing  Company,  New  York,  will 
be  the  president  of  the  Federation  for 
the  coming  year,  it  was  decided  at  a 
meeting  of  the  A.F.A.  board  of  direc¬ 
tors  following  tlie  close  of  the  conven¬ 
tion.  Gilbert  T.  Hodges  of  the  Neiv 
York  Sun,  retiring  president  of  the 
Federation,  will  1^  chairman  of  the 
board,  filling  a  vacancy  that  has  existed 
since  the  death  of  Walter  A.  Strong  of 
Chicago. 

The  board  elected  Charles  E.  Murphy, 
past  president  of  the  Advertising  Club 
of  New  York,  as  treasurer  of  the 
.A.F.A.,  succeeding  Joseph  H.  Appel, 
of  John  Wanamaker,  New  York. 

•Arthur  H.  Brayton,  editor  of  the 
Merchants  Trade  Journal,  Des  Moines, 
was  elected  secretary,  succeeding  Rob- 
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ert  L.  J(Jmson,  vice-president  of  Time, 
Inc.,  New  York. 

Both  Mr.  Murphy  and  Mr.  Brayton 
were  elected  directors,  while  Mr.  Appel 
and  ^^r.  Johnson  continue  as  directors. 
This  enlarges  the  board  by  two. 

In  addition,  the  board  accepted  the 


Edgar  Kobak 


resignation  of  Miss  Helen  J.  Baldauf 
of  .Milwaukee  as  a  director,  and  elected 
in  her  place  Miss  Jeannette  Carroll, 
Bryant-Stratton  College,  Providence, 

R.  I. 

The  closing  session  of  the  A.F.A. 
convention  had  elected  six  directors  for 
three-year  terms.  Election  of  officers, 
by  A.F.A.  practice,  is  left  to  the  board 
of  directors. 

The  board  of  directors  was  reorgan¬ 
ized  following  the  election  of  these  di¬ 
rectors  by  the  general  A.F.A.  session, 
and  the  election  of  three  A.F.A.  vice- 
presidents  by  subsidiary  organizations. 

Three  of  the  directors  were  re-elected : 
O.  C.  Harn,  managing  director  of  the 
Audit  Bureau  of  Circulations,  Chicago; 
Frank  G.  Huntress,  publisher  of  the 
San  Antonio  Express;  and  Major  P.  F. 
O’Keefe,  president  of  the  P.  F.  O’Keefe 
Advertising  Agency,  Boston. 

The  other  directors  elected  were : 
Ben  J.  Sweetland,  direct  mail  author¬ 
ity  of  Seattle;  Harry  Tipper,  distribu¬ 
tion  consultant,  New  York;  and  G. 
Lynn  Sumner,  president  of  the  G.  Lynn 
Sumner  Company,  New  York.  Mr. 
Sumner  was  previously  a  vice-president 
representing  the  Council  on  Club  Man¬ 
agement. 

The  Council  on  Club  Management 
this  year  elected  John  B.  Gaughen  of 
the  Capper  Publications,  Detroit,  as 
chairman  of  the  council,  which  makes 
him  a  vice-president  of  the  A.F.A.  Mr. 
Gaughen  is  president  of  the  Adcraft 
Club  of  Detroit. 

The  Council  on  Departmental  Activ¬ 
ities  re-elected  George  W.  Kleiser,  pres¬ 
ident  of  Foster  &  Kleiser,  San  Fran¬ 
cisco,  as  chairman  of  that  Council, 
which  makes  him  also  an  A.F.A.  vice- 
president. 

The  Council  on  Women’s  .Advertis¬ 
ing  Clubs  elected  Miss  Helen  M. 
Rockey,  assistant  advertising  manager 
of  the  New  York  Edison  Company,  as 
chairman  of  the  Council  and  vice-presi¬ 
dent  of  the  A.F.A. 

Bids  for  the  next  A.F.A.  convention 
were  presented  by  Cincinnati,  Milwau¬ 
kee,  and  Grand  Rapids.  After  their 
orators  had  addressed  the  convention, 
decision  was  left  to  the  A.F.A.  directors. 

President  Hodges,  making  his  annual 
report  at  the  business  meeting,  said  that 
the  federation  closed  its  year  free  of 
debt  and  with  a  small  surplus. 

“I  wonder  if  it  is  clear  to  all  of  you,” 
he  said,  “that  our  income  in  the  Fed¬ 
eration  is  derived  in  large  part  from 
the  support  of  several  hundred  business 
enterprises  who  constitute  the  sustaining 
mem^rship.  I  think  it  is  a  fine  tribute 
to  the  constructive  character  of  our 
program  that  the  many  interests  who 
are  supporting  our  work  have  stood  by 
sti  loyally  this  year. 

“The  other  two  sources  of  income 


‘PRINCIPLES  AND  IDEALS’ ADOPTED  BY  A.F.A. 


The  following  “Declaration  of 
Principles  and  Ideals”  was  adopted 
at  the  closing  session  of  the  convention 
of  the  Advertising  Federation  of 
America : 

“Business  leaders,  economists,  social 
leaders  and  all  others  who  are  con¬ 
cerned  with  the  establishment  of  re¬ 
covery  from  the  present  depression 
have  stated  continually  that  this  re¬ 
covery  must  begin  with  the  restoration 
of  confidence.  From  the  halls  of  Con¬ 
gress,  the  discussions  of  professional 
bodies,  from  platform  and  pulpit,  in  the 
movement  of  scores  of  organizations  the 
demand  for  return  of  confidence  is 
brought  before  us. 

“Meantime  inactivity,  timidity  and 
doubt  are  still  evident  throughout  the 
business  structure.  There  has  been  a 
definite  increase  in  the  destructive  prac¬ 
tices  calculated  to  disturb  the  confi¬ 
dence  further  and  make  the  recovery 
more  difficult. 

"For  many  years  we,  who  are  en¬ 
gaged  in  advertising,  have  recognized 
that  confidence  is  the  bulwark  of 
modern  business  and  goodwill  its  most 
valuable  asset.  We  know  that  this 
confidence  cannot  be  maintained  by 
preachings,  protestations  or  gestures 
but  must  be  based  upon  a  greater  de¬ 
gree  of  square  dealing,  justice,  honesty 
and  truth  in  the  practice  itself. 

“Before  the  shadow  of  the  World 
War  fell  across  the  horizon  this  con¬ 
viction  took  shape  in  the  first  adoption 
of  codes  of  ethics  by  the  various  groups 
associated  together  in  advertising  and 
found  general  expression  in  the  slogan 
‘Truth  in  Advertising.’  From  time  to 
time  the  principles  thus  expressed  have 
been  clarified  as  a  guide  to  us  in  the 
conduct  of  our  business. 

“The  original  expression  of  this  idea 
arose  out  of  our  recognition  that,  as  ad¬ 
vertising  men,  wc  have  a  particular 
responsibility  to  further  the  mutual  in¬ 
terests  of  supplier  and  consumer.  We 
recognized  that  these  interests  can  only 
be  based  substantially  upon  confidence. 
At  the  time  that  this  idea  was  ex¬ 
pressed  it  was  regarded  as  visionary 
and  impractical.  However  laudable,  the 
agreement  upon  a  code  of  ethics  as  a 
basis  for  improving  the  practices  was 
viewed  with  considerable  doubt.  Never¬ 
theless  out  of  that  effort  have  arisen 
the  Better  Business  Bureaus,  direct  de¬ 
scendants  of  the  original  Vigilance 
Committee,  the  definite  stands  taken  by 
publishers  and  all  advertising  interests 
in  relation  to  copy  and  a  number  of 
other  improvements.  These  are  very 
practical  effects. 

“The  present  difficulties  have  reem¬ 
phasized  the  practical  necessity  for  a 
greater  degree  of  stable  confidence  as 
the  basis  for  sound  business.  This 
necessity  is  visible  to  business  today  to 
a  degree  quite  unknown  previously;  yet 
we  have  seen,  side  by  side  with  this 
increased  consciousness  of  its  practical 


value,  an  increase  in  the  practices  that 
tend  to  destroy  it. 

“VV’e  feel  that  this  is  a  most  appro¬ 
priate  time  to  reaffirm  and  clarify  those 
principles  of  business  conduct  that  are 
calculated  to  increase  the  confidence 
and  maintain  the  goodwill  essential  to 
the  very  stability  of  business  itself. 

“In  order,  therefore,  that  advertising 
may  increase  its  service  in  the  mutual 
interests  of  supplier  and  consumer  we, 
the  members  of  the  Advertising  Federa¬ 
tion  of  America,  subscribe  to  the  fol¬ 
lowing  Declaration  of  Principles  as  a 
practical  guide  for  the  conduct  of  the 
advertising  business  as  a  whole,  for 
the  various  departments  and  for  each 
individual  enterprise,  and  pledge  our  in¬ 
dividual  cooperation  in  the  increasing 
adherence  to  these  principles,  expressed 
in  the  day  to  day  operation  of  our  af¬ 
fairs. 

“1.  We  agree  to  conduct  our  business 
with  a  due  recognition  that  truth, 
honesty  and  integrity  must  be  the  basis 
of  every  sound  transaction ;  consider 
the  mutual  interests  of  supplier  and 
consumer  and,  therefore,  avoid  any¬ 
thing  tending  toward  misrepresentation, 
indecent  or  misleading  advertising,  de¬ 
ceptive  methods  or  the  promise  of  per¬ 
formance  that  cannot  be  reasonably  ful¬ 
filled. 

“11.  We  desire  to  maintain  the  con¬ 
structive  elements  in  competition,  those 
elements  of  initiative,  intelligent  and 
efficient  effort  that  benefit  the  con¬ 
sumer;  and  remove  those  practices  in 
competition  that  are  of  no  benefit  to 
the  consumer  and  that  are  destructive 
of  the  whole  mutuality  of  the  interests. 
We,  therefore,  agree  to  develop  in  the 
competition  a  friendly  emulation  in  the 
improvement  of  the  service  to  the  con¬ 
sumer;  and  eliminate  unfair  practices, 
injurious  and  discriminatory  methods, 
tending  to  destroy  both  the  efficiency  of 
the  business  and  the  capacity  of  the 
con.sumer  to  purchase  from  business. 

“III.  In  the  final  analysis,  business 
health  depends  upon  the  efficiency  of 
the  service  to  the  consumer  and,  there¬ 
fore,  his  interests  are  paramount,  not 
only  to  himself  but  to  our  business. 
Therefore  we  will  seek  in  all  our  en¬ 
deavors  to  provide  a  more  efficient  serv¬ 
ice  through  increased  capacity  and 
knowledge,  so  that  our  responsibility  in 
this  direction  will  be  fully  discharged. 

“IV.  The  big  problem  of  modern  in¬ 
dustry  is  to  bring  the  product  from  the 
point  of  production  to  the  point  of  use 
with  the  greatest  efficiency  and  with 
the  least  waste.  Advertising  has  an  im¬ 
portant  part  to  play  in  the  solution  of 
this  problem  and,  therefore,  we  agree 
to  bend  our  greatest  efforts  in  this 
direction  by  the  more  practical  use  of 
these  principles,  a  more  effective  com¬ 
prehension  of  the  problem  itself  and 
greater  progress  in  the  promotion  of 
better  practices  in  our  own  business 
and  our  contact  with  others.” 


are  from  the  affiliated  Advertising  Clubs 
and  the  national  groups  constituting  th 
Council  of  Departmental  Activities. 
With  few  exceptions,  both  the  clubs  and 
the  national  organizations  have  suffered 
a  falling  off  in  membership  which  has 
meant  a  corresponding  reduction  in 
their  dues  to  the  Federation.  We  recog¬ 
nize  their  difficulties  and  are  doing  our 
best  to  assist  them  in  their  problems 
and  at  the  same  time  kepp  our  own  af¬ 
fairs  in  good  order. 

“The  most  important  activity  for 
the  past  year  has  been  a  continuation 
of  the  program  which  was  inaugurated 
in  the  preceding  year.  Our  Bureau  of 
Research  and  Education  has  continued 
its  economic  studies  of  advertising 
which  have  been  presented  to  the  pub¬ 
lic  in  the  form  of  messages  from  the 
A.F.A. 

“Ninety-nine  prominent  speakers  pre¬ 
sented  these  messages  in  all  parts  of  the 
country,  addressing  a  total  of  551  audi¬ 
ences  in  94  cities  in  35  states.  We 
have  estimated  that  more  than  100,000 
business  men  were  present  at  these 
meetings. 


“Through  radio  broadcasts  hundreds 
of  thousands  more  were  added  to  the 
audience.  The  presentation  of  the  Fed¬ 
eration  messages  was  attended  by  a 
large  amount  of  publicity  in  newspapers, 
business  papers  and  periodicals.  The 
clippings  which  were  received  at  head¬ 
quarters  contained  nearly  a  half-million 
lines  of  publicity  in  newspapers  which 
have  a  combined  circulation  of  more 
than  46  million  readers. 

“Your  officers  have  received  many 
favorable  comments  on  the  value  of  this 
ad  activity  of  the  Federation.  There 
is  a  special  need  for  it  at  a  time  like 
the  present  when  the  increasing  preva¬ 
lence  of  radically  reduced  advertising 
appropriations  indicates  among  other 
things  a  possible  lack  of  complete  un¬ 
derstanding  of  the  part  which  advertis¬ 
ing  can  play  in  the  rehabilitation  of 
individual  business  concerns  and  the  re¬ 
vival  of  our  entire  business  structure.” 

Mr.  Hodges  complimented  the  work 
of  the  A.F.A.  headquarters  staff  and 
said  that  sustaining  members  were 
making  more  and  more  use  of  the 
Bureau  of  Research  and  Education,  in 


obtaining  advertising  facts  and 
He  reported  that  six  clubs  had  been 
organized  and  added  to  the 
roster  in  the  last  year  and  that  oth^ 
are  in  the  preliminary  stages.  ^ 
Speakers  Bureau,  he  said,  had  broad, 
ened  its  work,  aside  from  the  speoji 
speaking  program  already  mention«l. 

The  A.F.A.  general  sessions  startai 
with  an  elaborate  reception  to  Am* 
Earhart  Putnam  on  the  occasion  of  her 
return  to  the  United  States  after  her 
solo  flight  to  Ireland. 

A  crowded  room  of  diners  and  an 
amazing  arrangement  of  six  '‘head 
tables”  rising  in  tiers  above  each  other 
at  one  end  of  the  Waldorf-Astoria  ball, 
room  greeted  the  blond  flier  as  she  ar¬ 
rived  from  a  reception  at  City  Hall 
after  being  rushed  through  traffic  wH 
a  motorcycle  escort.  Dignitaries  wel. 
corned  her,  photographers  took  still  and 
motion  pictures  with  the  aid  of  flood, 
lights  and  flashlights,  and  presenth 
quite  self-possessed  and  obviously  eis 
joying  the  reception,  she  told  incidents 
of  her  flight  and  landing — including  the 
fact  that  ber  Irish  hosts  were  hard  pg 
to  it  when  she  asked  for  a  drink  oi 
water.  Such  a  request,  according  to  o« 
speaker,  had  never  been  heard  in  II^ 
land  before.  Miss  Earhart,  as  sh 
asked  to  be  called  in  connection  wift 
her  flying,  added  a  P.S.  that  what  she 
finally  drank  was  tea. 

Noted  fliers  in  the  reception  pam 
were  introduced  and  took  bows,  tie 
flier’s  husband  took  two  bows,  after 
which  Miss  Earhart,  her  escort,  and 
part  of  the  audience  went  out  and  the 
meeting  got  down  to  serious  business. 

President  Hodges,  presenting  the  con¬ 
vention  theme,  “Advertising :  The  Waj 
Out,”  told  the  audience  that  advertis¬ 
ing  was  not  sufficient  by  itself  but  most 
be  backed  by  products  of  real  value  and 
by  good  management. 

“Almost  every  executive,”  he  said, 
“can  find  ways  to  develop  new  prodnets, 
to  discover  new  uses,  to  design  new 
packaging,  to  initiate  new  methods  d 
selling — to  redress  his  entire  business, 
in  fact,  in  order  to  put  new  life  and 
vigor  into  his  merchandising  efforts  and 
to  make  his  goods  more  alluring  to  the 
consumer. 

“This  is  no  idle  theory.  Many  pro¬ 
gressive  concerns  have  been  going 
ahead  with  vigor,  courage  and  ingenuhr, 
selling  more  goods  than  ever  before  and 
earning  record  profits.” 

Mr.  Hodges  read  the  following  mes¬ 
sage  sent  to  the  convention  by  Presi¬ 
dent  Hoover: 

“I  will  be  obliged  to  you  if  you  will 
express  my  cordial  greetings  to  those 
attending  your  convention  and  my  bet 
wishes.  Advertising  has  come  to  her 
such  a  vital  force  in  our  highly  com¬ 
plex  mechanism  of  production  and  its 
distribution,  that  it  is  most  important 
that  those  responsible  for  its  conduct  f 
be  leaders  in  courage  and  enterprise  [ 
I  wish  you  all  possible  success  in  your* 
deliberations  in  this  direction.”  [ 

Lee  H.  Bristol,  president  of  the  As-j 
sociation  of  National  Advertisers,  whot 
spoke  next,  told  the  convention  that  Iht  f 
depression  is  non-partisan,”  and  said  I 
that  business  men  had  failed  to  dothdrl 
part  in  helping  conduct  the  govern- 1 
ment.  He  suggested  the  appointment  | 
of  a  national  council  representing  all' 
branches  of  industry  and  finance  to  pro¬ 
vide  leadership  in  developing  a  national 
industrial  program.  [j 

He  said  the  United  Action  campai|i| 
in  which  the  A.N.A.  participated  W| 
brought  only  nominal  success,  but  that  I 
it  had  shown  the  power  of  national  of-  j 
ganization.  He  left  a  plea  with  hi-'? 
hearers  for  more  concern  over  the  n>-  f; 
tional  welfare,  w^th  individual  benefits  j 
coming  only  as  by-products.  t 

Dr.  Virgil  Jordan,  economist,  of  tkf 
McGraw-Hill  Publishing  Compai?  f 
New  York,  did  not  pull  his  punclw«| 
denouncing  “all  this  fatalistic  phij<*''| 
phy  of  deflation  and  defeatism"  as| 
being  “not  only  infantile  economic  non- f 
sense,  but  an  exasperating  and  suicidal 
imbecility.” 

“Advertising,”  Dr.  Jordan  told  w 
audience,  “carmot  continue  to  coi^ 
itself  solely  with  developing  the  tec#- 
( Continued  on  page  46) 
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ACKERMAN  HAILS  PRESS  LEADERSHIP 

Executives  Can  Be  Proud  of  Their  Callings  In  1932,  Columbia  Dean  Says — Bridge 
Again  Heads  N.A.E.A. — Ethics  Code  Approved 


%T0  OTHER  profession  or  busi- 
N  ness  can  match  the  public  service 
of  the  daily  newspaper  from  the 
^  Colonial  period  to  the  present 
disturbance;  no  existing  in- 
Son  in  the  United  States  today 
rtnpies  so  enviable  a  position  of  leader- 
as  the  daily  newspaper,  Carl  W. 
Xrman,  dean  of  the  School  of  Jour- 
jalistn,  Columbia  University,  told  the 
\»-5|aP«''  Advertising  Executives  As- 
^tion  in  annual  meeting  at  the  Wal- 
jdff  New  York,  Tuesday  afternoon, 
p^jn  Ackerman  and  Francis  H.  Sis- 
sa.  vice-president  of  the  Guaranty 
Trust  Company,  were  the  speakers  at 
dK  annual  joint  luncheon  given  by  the 
\'AE.A.,  in  conjunction  with  the  Pro- 
Ijotion  Managers’  Group.  Both  heart- 
•tntd  their  audience  by  a  sober  display 
iif  facts,  one  of  the  newspapers’  eco- 
janic  and  social  pre-eminence  through- 
a<  national  history,  the  other  by  re¬ 
nting  news  reviews  tending  to  prove 
^  that  the  1932  depression  phase  is 
rearing  its  end.  Dean  Ackerman’s  ad- 
ilrtss  will  be  found  substantially  in  full 
aaier  “Shop  Talk  at  Thirty,”  on 
page  S2. 

A  brief  debate  on  newspaper  rate 
tl^s  developed  Tuesday  morning 
alter  the  addresses  of  Louis  Wiley, 
business  manager  of  the  New  _  York 
Jims,  and  I.  A.  Hirschmann,  director 
of  publicity.  Lord  &  Taylor,  New  York, 
lit  Wiley  set  forth  the  familiar  pic¬ 
ture  of  the  newspaper’s  performance  of 
advertising  duty  at  minimum  compen¬ 
sation,  and  Mr.  Hirschmann  upheld  the 
wpally  familiar  argument  of  the  re¬ 
tailer  that  advertising  rates  must  follow 
reduced  buying  power  downward.  No 
reconciliation  of  these  views  was  at¬ 
tempted.  None  was  necessary  on  the 
advanced  by  both  speakers,  that 
the  newspaper  job  has  been  done  well 
and  efficiently  for  the  retail  advertiser. 

Don  Bridge,  advertising  director  of 
the  New  York  Times,  was  re-elected 
to  his  third  term  as  president  of  the 
■NAE-A.,  over  his  protest  that  he  did 
not  choose  to  run,  and  Alvin  R.  Magee, 
Lotisville  Courier-Journal  and  Times, 
uas  given  a  third  term  as  vice-president. 
The  nominating  committee,  headed  by 
CoL  LeRoy  W.  Herron,  Washington 
(D.  C.)  Star,  agreed  that  no  change 
should  be  made  in  the  association’s 
leadership  under  present  economic  con¬ 
ditions  in  the  industry. 

Irving  Maier,  Milwaukee  Journal,  and 
L  A.  Gaines,  Jr.,  Richmond  (Va.) 
\m-Leader,  were  elected  directors  for 
three-year  terms  ending  in  1935.  To 
hring  the  terms  of  the  board  in  ac- 
con^ce  with  the  by-laws,  the  associa¬ 
tion  adopted  the  recommendation  of  the 
nominating  committee  that  the  service 
of  Frank  Westcott,  Gary  (Ind.)  Post- 
Tribuse,  and  Steve  Kelton,  Houston 
(Tex.)  Chronicle,  extended  to  1933,  and 
that  of  W.  F.  Rogers,  Boston  Trans¬ 
cript,  and  Col.  Herron,  to  1934. 

Upon  motion  of  Col.  Herron,  the 
usociation  adopted  a  resolution  making 
it  the  sense  of  the  meeting  that  no  di- 
ftctor  shall  be  eligible  to  succeed  him¬ 
self  until  after  he  has  been  off  the 
hoard  for  one  year. 

The  code  of  advertising  ethics,  pre¬ 
sented  to  the  general  A.F.A.  meeting 
M  Thursday,  was  approved  by  the 
•'A.E.A.  when  offered  by  Mr.  West- 
^  The  auditing  committee,  headed 
by  Irving  Buntman,  Mihoaukce  Herald, 
Pve  a  clean  bill  of  health  to  the  busi¬ 
es  of  the  secretary-treasurer,  Robert 
FAV'olfe,  Indiana  foils  News,  who  has 
bw  tendered  the  appointment  for  an- 
offier  term. 

.  Mr.  Kelton’s  resolutions  committee. 
>n  addition  to  thanking  the  program 
Mr.  Magee,  for  his  second 
ill-star"  convention  cast,  and  the 
jWwrtising  Club  of  New  York,  as 
('Mt.  submitted  a  resolution  approv- 
the  recommendation  made  by  Mr. 
*i'fr,  Milwaukee  Journal,  that  news¬ 


By  ARTHUR  ROBB 


papers  require  an  inch  of  column 
depth  in  every  advertisement  for 
every  column  of  width.  The  widely 
varying  practices  among  newspapers 
in  this  regard  were  reviewed  by  Mr. 


never  before  been  made  so  convincing. 

“In  selling  newspaper  advertising 
today  we  should  think  of  another 
service  which  we  are  rendering  to  the 
return  of  prosperity.  Newspaper 


New  officers  of  the  Newspaper  Advertising  Executives  Association  elected  at  the 
close  of  1932  meeting,  left  to  right:  Frank  Westcott,  Gary  Post-Tribune,  director; 
Alvin  R.  Magee,  Louisville  Courier-Journal  and  Times,  vice-president;  Robert 
Wolfe,  Indianapolis  News,  secretary -treasurer;  Don  U.  Bridge,  New  York  Times, 
president;  CoL  L.  W.  Herron,  Washington  Star,  director,  and  Steve  Kelton, 
Houston  Chronicle,  director. 


Maier  and  commented  upon  by  B.  V. 
Flannery,  of  Young  &  Rubicam  ad¬ 
vertising  agency,  at  the  opening  ses¬ 
sion. 

At  the  Tuesday  morning  session, 
Mr.  Hirschmann  paid  high  tribute  to 
the  efficiency  of  newspapers  as  retail 
advertising  media,  urging  further  co¬ 
operating  in  advertising  between  the 
manufacturer  and  retailer  in  news¬ 
papers.  Neither  in  his  address,  nor 
in  the  questions  which  followed,  did 
Mr.  Hirschmann  make  clear  whether 
he  was  advocating  that  general  adver¬ 
tising  appropriations,  as  such,  be 
largely  directed  through  retail  chan¬ 
nels. 

Mr.  Wiley,  who  followed,  said: 

“Newspaper  advertising  is  keyed  to 
the  new  distribution.  The  greatest  story 
in  favor  of  newspapers  as  mediums 
which  has  yet  been  assembled  is  the 
census  of  distribution  of  1930,  of  which 
the  complete  details  are  now  being  re¬ 
ceived.  No  more  important  work  can 
be  done  by  any  newspaper,  or  group  of 
newspapers,  than  to  study  the  markets 
revealed  by  that  census,  and  interpret 
them.  They  speak  in  every  chapter 
for  newspaper  advertising.  The  full 
argument  for  the  superior  economic 
value  of  newspapers  as  mediums  has 


space  moves  merchandise  from  the 
dealers’  shelves  as  does  no  other  sales 
influence.  The  proofs  of  results  ob¬ 
tained  by  stores  from  advertising  in 
daily  newspapers  under  present  busi¬ 
ness  conditions  are  convincing.  But 
we  should  not  think  of  these  results 
only  in  terms  of  goods  sold.  It  will 
inspire  our  advertising  departments 
to  think  of  these  sales  successes  in 
terms  of  employment  given  to  wage 
earners. 

“Newspaper  advertising  of  the 
great  values  offered  to  purchasers  to¬ 
day  is  a  most  powerful  aid  in  remedy¬ 
ing  unemployment.  Have  that  thought 
when  you  go  out  to  call  on  prospec¬ 
tive  advertisers  and  it  will  make  your 
solicitation  more  effective.  News¬ 
paper  advertising  will  do  more  to 
start  the  wheels  of  industry  turning 
than  any  other  sales  influence. 

“Some  will  answer  that  advertising 
today  is  wholly  that  of  price  and  that 
quality  has  been  sacrificed.  It  is  true 
that  some  are  in  danger  of  forgetting 
quality  in  their  endeavor  to  make  and 
advertise  a  low  price.  It  is  exaggera¬ 
tion,  however,  to  say  that  this  is  a 
rule.  It  is  instead  the  exception.  The 
great  American  industries  which  have 
relied  upon  quality  to  build  up  their 


Members  of  the  Newspaper  Advertising  Executives  Association,  photographed 
in  annual  meeting  at  the  Waldorf-Astoria,  New  York,  this  week. 


good  will  and  upon  advertisers  who 
carry  their  message  of  their  quality 
merchandise  are  not  destroying  the 
priceless  asset  of  the  people’s  good 
will  by  making  shoddy  products  to 
sell  at  bargain  prices. 

“The  real  news  of  today  in  adver¬ 
tising  is  that  we  can  buy  such  high 
quality  merchandise  for  such  low 
prices.  It  is  a  time  for  us  to  watch 
our  advertising  columns,  to  uphold 
the  strong  arm  of  those  who  fight  for 
truth  in  advertising.  Colby  M.  Ches¬ 
ter,  Jr.,  president  of  the  General 
Foods  Corporation,  said  that  ‘There 
is  no  real  occasion  at  any  time  to 
weaken  the  public’s  confidence  in  ad¬ 
vertising  or  to  sanction  a  program 
of  which  we  shall  repent  in  the  year 
of  prosperity  that  we  know  will 
come.’ 

“Newspaper  men  should  support 
the  cause  of  truth  in  advertising  with 
all  their  strength.  The  building  up 
of  even  greater  public  confidence  in 
advertising  in  another  of  those  guar¬ 
antees  for  a  prosperous  future  for 
the  newspapers  which  render  their 
readers  a  genuine  service.” 

The  impromptu  debate  between 
Messrs.  Hirschmann  and  Wiley  fol¬ 
lowed  a  request  that  Mr.  Wiley  again 
state  his  reasons  for  the  maintenance 
of  newspaper  rates. 

“The  fact  is,”  he  said,  “that  news¬ 
papers  have  never  received  the  adver¬ 
tising  rates  to  which  they  are  justly 
entitled.  Much  of  the  effort  for  a 
reduction  of  advertising  rates  comes 
from  the  great  department  stores  of 
the  country  who  feel  that  because 
merchandise  has  come  down  in  value, 
and  in  some  respects,  wages,  there 
should  be  a  reduction  of  advertising 
rates.  The  fact  is,  because  of  the 
great  news  value  of  department  store 
offerings,  the  regularity  of  their  use 
of  large  space,  and  their  acceptability 
to  readers,  the  newspapers  in  many 
cases  had  made  a  substantial  reduc¬ 
tion  in  their  advertising  rates  in  the 
past  to  encourage  the  department 
stores  to  make  these  offerings.  If  the 
newspapers  had  relied  upon  the  rate 
received  from  the  department  stores 
and  applied  that  rate  throughout  all 
their  advertising,  they  couldn’t  exist. 
It  is  only  because  they  receive  higher 
rates  for  general  and  financial  and 
kindred  advertising  that  they  are  able 
to  maintain  their  properties  on  a 
profitable  basis. 

“Because  of  the  great  interest  in 
current  events  throughout  the  world, 
newspapers  in  many  cases  have  ad¬ 
vanced  their  circulations,  resulting  in 
greater  expenditure  for  print  paper 
and  other  factors. 

“In  the  case  of  the  Times,  our  cir¬ 
culation  is  markedly  advanced.  It 
would  be  suicide  for  us  to  reduce  our 
rates,  get  more  circulation  and  then 
reduce  our  rates.  In  effect,  we  have 
reduced  our  rates  by  offering  a 
greater  volume  of  circulation  for  the 
same  rate.  We  haven’t  advanced  our 
rate  since  the  slump  began  three 
years  ago.  We  have  had  a  steady 
advance  in  circulation  and  an  in¬ 
creased  cost  of  production. 

“Newspapers  can’t  reduce  their  in¬ 
come  as  manufacturers  can  who  have 
a  product  which  costs  less  to  manu¬ 
facture  in  accordance  with  the  trend 
of  the  times.  They  reduce  the  price 
of  their  product,  but  a  newspaper 
must  collect  its  news,  must  print  it, 
even  if  it  gets  no  advertising  revenue 
whatever.  Our  cable  costs  and  all 
other  costs  have  mounted  in  the 
course  of  years,  and  it  would  be  a 
very  destructive  thing  if  we  under¬ 
took  a  revision  of  our  rate  card  to 
make  a  reduction  of  rates.” 

Mr.  Hirschmann,  after  declaring 
that  his  remarks  did  not  apply  to  the 
(Continued  on  page  44) 
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U.  S.  WRITER  ACCUSED 
BY  JAPANESE 

A.  T.  Staele  of  New  York  Time* 

Take*  Refuge  in  U.  S.  Con*ulate 
— Charged  with  Carrying 
Information 

• 

A.  T.  Steele,  New  York  Times  cor¬ 
respondent  at  Mukden,  China,  was 
forced  to  take  refuge  in  the  United 
States  consulate  at  Harbin  last  week 
because  of  charges  made  by  Japanese 
officials  that  he  had  acted  as  an  agent 
of  the  League  of  Nations  commission 
of  inquiry  in  getting  from  General  Ma 
Chen-shan  his  version  of  conditions  in 
Manchuria  after  the  Japanese  had  pre¬ 
vented  the  commission  from  getting  in 
touch  with  Ma.  A  Swiss  correspond¬ 
ent  named  Lindt  was  taken  into  custody 
for  a  time  by  the  Japanese  on  the  same 
charges. 

The  Eiarl  of  Lytton,  chairman  of 
the  League  commission,  told  represen¬ 
tatives  of  all  nations  concerned  at  Peip¬ 
ing,  June  20,  that  neither  correspondent 
had  been  employed  by  the  commission 
in  any  manner. 

Mr.  Steele  has  been  prevented  by 
censorship  at  Harbin  from  sending  any 
report  on  his  activities  or  status  from 
June  18  to  20  to  Shanghai.  United 
States  legations  and  consular  officials 
have  also  been  unable  to  get  any  infor¬ 
mation  from  him.  The  United  States 
legation  at  Peiping,  reports  state,  is 
disinclined  to  accept  the  Japanese 
charges  that  Mr.  Steele  acted  as  other 
than  a  press  corresi)ondent.  Accord¬ 
ing*  to  information  at  the  legation  the 
Japanese  sought  to  examine  Mr.  Steele 
and  arrested  Mr.  Lindt  because  Man- 
chukuo  officials  contended  they  had 
intercepted  a  telegram  from  Ma  Chen- 
shan  allegedly  notifying  Wan  Fu-lin 
at  Peiping  that  Mr.  Steele  was  carry¬ 
ing  some  data. 

America  Consul  General  George  Han¬ 
son  reported  that  Japanese  army  offi¬ 
cers  were  offended  because  Mr.  Steele 
had  taken  the  initiative  of  seeing  Ma 
Chen-shan  without  prior  notification  to 
the  Manchukuo  police. 

The  Shanghai  kvening  Post  and 
Mercury,  an  American  owned  daily, 
said  in  an  editorial: 

“While  extending  sincere  sympathy  to 
Messrs.  Steele  and  Lindt  for  whatever 
sufferings  they  endure  as  a  result  of 
Manchukuo’s  made-in-Japan  metliods  of 
dealing  with  the  independent  press,  it 
must  not  be  forgotten  that  they  are  but 
martyrs  in  a  good  cause. 

“In  striving  to  handicap  a  newspaper 
in  its  pursuit  of  facts  the  Manchukuo 
so-called  government  only  furnishes  that 
newspaper  with  news  concerning  Man¬ 
chukuo.  In  making  false  accusations 
against  a  correspondent  of  wide  experi¬ 
ence  and  proved  ability  Manchukuo  is 
only  making  ultimately  known  truths 
more  damaging  to  itself.” 


PRESS  CO.  DEAL  DENIED 


Hoe  Receiver*  Sey  No  Negotiation* 
Have  Been  Made  For  Merger 

It  has  been  rumored  that  another 
press  company  is  about  to  buy  R.  Hoe 
&  Co.  Inquiry  of  the  receivers  in  equity, 
who  were  made  permanent  June  21, 
elicited  the  statement  that  no  negotia¬ 
tions  to  this  end  have  been  entered  into 
by  the  receivers.  They  stated  further 
that  it  was  their  purpose  to  reorganize 
the  financial  structure  of  the  corpora¬ 
tion  in  such  a  way  as  to  place  it  in  a 
strong  financial  position  and  operate  it 
independently  as  heretofore. 


TONG  GUEST  OF  HONOR 

Hollington  K.  Tong,  proprietor  of 
the  Shanghai  China  Press  and  other 
newspapers  in  Shanghai  and  Tientsin, 
was  a  guest  of  honor  at  the  luncheon 
of  the  Association  of  Foreign  Press 
Correspondents  at  the  Lawyers’  Club, 
New  York,  June  17.  Benjamin  M. 
Anderson,  Jr.,  economist  of  the  Chase 
National  Bank,  spoke  on  “The  Gold 
Position  of  the  United  States  After  Two 
Great  Foreign  Raids  on  Our  Gold.” 
Dr.  A.  M.  Nawench,  Polish  newspaper 
representative,  presided. 


EAGLE  BUYS  WEEKLY 

The  Island  News,  a  weekly  published 
at  Patchogue,  L.  I.,  was  purchased  by 
the  Brooklyn  Daily  Eagle  this  week 
from  the  Hagby  Publishing  Company, 
It  was  established  a  year  ago  by  Edward 
R.  Hagenah  and  Charles  J.  Healy. 
Publication  will  be  continued  by  the 
Eagle,  but  no  definite  plans  for  the 
paper  have  yet  been  made. 

TYPO  PARLEYS  IN  N.  Y. 
END  IN  DEADLOCK 

Negotiation*  Between  Publi*her*  and 
Big  Six  Su*pended  Until  Arrival 
of  Howard — Union  Refu*e* 
Arbitration 


Negotiations  between  Typographical 
Union  No.  6  and  the  Publishers’  Asso¬ 
ciation  of  New  York  City  for  a  new 
working  agreement  were  at  a  standstill 
this  week  after  several  long  sessions 
between  union  delegates  and  the  pub¬ 
lishers.  After  an  all-day-and-night  ses¬ 
sion  Monday  no  agreement  was  reached 
and  adjournment  was  taken  pending  the 
arrival  in  New  York  City  of  Charles 
P.  Howard,  president  of  the  Interna¬ 
tional  Typographical  Union,  who  will 
be  called  into  the  conferences.  Mr. 
Howard  was  scheduled  to  meet  with  the 
Chicago  Publishers’  Association  on 
Saturday,  June  25,  and,  therefore  can¬ 
not  meet  with  the  New  York  City 
group  before  next  week. 

Meanwhile,  arbitrators  were  named 
to  act  in  the  disagreement  between  the 
New  York  publishers  and  Photo- 
Engravers’  Union  No.  1.  They  are: 
Federal  Court  Judge  John  C.  Knox, 
Supreme  Court  Justice  Peter  J. 
Schmuck,  and  George  J.  Ryan,  presi¬ 
dent  of  the  New  York  Board  of  Educa¬ 
tion.  The  photo-engravers  are  endeav¬ 
oring  to  maintain  the  present  wage 
scale  of  $71  a  week  for  44  hours  of 
day  work  and  $7^  for  40  hours  of  night 
work.  The  publishers  want  a  20  per 
cent  reduction. 

In  the  typographical  negotiations  the 
union  committee  refused  to  consider  ar¬ 
bitration,  Austin  Hewson,  president  of 
the  local  said.  The  publishers  had  sug¬ 
gested  this  move  when  Monday’s  meet¬ 
ing  failed  to  result  in  any  agreement. 
Monday  had  been  set  by  the  publishers 
as  the  final  day  for  negotiations  in  the 
hope  of  reaching  a  settlement.  The 
union  committee  has  been  holding 
meetings  since  Monday  to  discuss  points 
over  which  members  are  still  at  variance. 


STORE  USED  SIX  PAGES 

The  Boston  Evening  American  on 
June  17  carried  the  largest  single  news¬ 
paper  advertising  effort  in  history  of  the 
Jordan  Marsh  Company’s  department 
store.  Six  full  pages  were  used  in 
advertising  a  basement  store  sale. 

PRESENTED  HEROISM  MEDALS 

The  Philadelphia  Public  Ledger  last 
week  presented  two  medals  for  heroism 
to  two  Philadelphia  policemen. 


EDITOR  &  PUBLISHER 
CALEND.4R 

June  28-30 — Canadi.m  Women’s 
Press  Club,  meeting,  Calgary. 

June  30-July  1-2 — Michigan  Press 
Assn.,  summer  outing.  Thunder 
Bay. 

July  2-4 — California  Advertising 
Managers'  convention,  Santa  Bar¬ 
bara. 

July  4-6  —  National  Amateur 
Press  Assn.,  57th  convention,  Mont¬ 
pelier,  Vt. 

July  5-8  —  Pacific  Advertising 
Clubs  Assn.,  annual  meeting,  Van¬ 
couver,  B.  C. 

July  7-9 — Virginia  Press  Assn., 
annual  convention,  Colonial  Beach. 

July  13-14 — New  England  Assn, 
of  Circulation  Managers  meeting. 
New  Terrace  Gables,  Falmouth 
Heights,  Cape  Cod,  Mass. 

July  15-16  —  N.  Y.  Associated 
Dailies,  summer  meeting.  Auburn, 
N.  Y. 

July  18 — Georgia  Press  Assn., 
meeting,  Tifton. 

July  18-20 — Southern  Newspaper 
Publishers’  Assn.,  annual  conven¬ 
tion,  Asheville,  N.  C. 


TOLEDO  SCALE  REDUCED 

Typographical  Union  Accept*  Pay 
Cut  at  Conference  With  Dailie* 

(Special  to  Editor  &  Publisher) 
Toledo,  June  20 — Agreement  was 
reached  today  at  a  conference  between 
representatives  of  Toledo  Typographical 
Union  No.  63  and  the  three  Toledo 
dailies  for  a  reduced  wage  scale,  which 
went  into  effect  this  week  and  will  re¬ 
main  in  effect  for  a  year. 

The  new  scale  provides  $47  a  week 
for  day  men  and  $50  for  night  men.  The 
former  wage  was  $52.50  for  day  work 
and  $56.50  for  night. 

Stanley  C.  Speer,  business  manager 
of  the  Blade  •  Rchard  C.  Patterson, 
general  manager  of  the  Morning  Times. 
and  James  F.  Pollock,  president  and 
business  manager  of  the  A^ews-Bee, 
represented  the  publishers.  Klinck  of 
the  Blade,  William  Coplan  of  the  Times 
and  Joseph  Burns  of  the  News-Bee 
represented  the  printers. 

COVERING  CONVENTIONS 

Edward  Selbmann,  now  with  the 
Foreign  Language  Newspaper  Service, 
Inc.,  of  Chicago,  is  representing  the 
Emil  Leicht  Newspaper  Syndicate,  con¬ 
sisting  of  45  German-language  news¬ 
papers  of  the  Northwest,  during  the  Re¬ 
publican  and  Democratic  National  Con¬ 
ventions  in  Chicago. 


CURTIS  RECOVERING 

Cyrus  H.  K.  Curtis,  newspaper  and 
magazine  publisher,  was  sufficiently  re¬ 
covered  from  his  recent  illness  to  spend 
his  82nd  birthday  at  home,  June  18. 
His  condition  was  much  improved  this 
week. 
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DAILY  GIVES  DISCOUNT 
ON  ADVERTISING 


AD 


Chicago  Time*  Rebating  15^  j 
Local  Advertiser*  Who  FalS|| 
Certain  Stipulation* — Net 
a  Rate  Cut 

(Special  to  Editor  &  Pi  blibhb,) 

Chicago,  June  22-— In  an  effort  to  k 
crease  local  advertising  linage  duri* 
the  summer  months,  Chicago  ^ 
Illustrated  Times  has  offered  a  15^ 
cent  discount  to  all  local  advertuT 
providing  they  spend  as  much  i^ 
for  space  in  the  Daily  Times  in  Jjj. 
July.  August  and  September  as  ^ 
spent  in  that  paper  during  the  saik 
months  in  1931.  The  offer  also 
the  provision  that  advertisers  will  spoi 
a  certain  percentage  of  their  total »]. 
vertising  appropriations  for  newspam, 
space  in  the  Daily  Times.  ^ 

The  discount  plan,  as  outlined  h 
Editor  &  Pitblisher  by  Leo  J.  Abram 
Daily  Times  advertising  manager,  4. 
vides  local  advertisers  into  three  groom 
Users  of  200,000  lines  or  more  duri» 
June,  July,  August  and  September  wk 
place  in  the  Times  3A  per  cent  of  their 
expenditures  in  the  English  daily  papo, 
get  a  15  per  cent  di.scount.  Users  of 
25,000  lines  or  more  who  put  at  leas 
7\  per  cent  of  their  advertising  expej. 
diture  in  the  Daily  Times  during  tht 
summtT  also  get  the  15  per  cent  rfe- 
enunt,  provided  they  spend  as  mod 
money  as  last  summer.  The  users « 
less  than  25,000  lines  earn  the  15  per 
cent  discount  if  10  per  cent  of  their  a 
penditure  appears  in  the  Daily  Time! 
and  their  appropriation  equals  that  of 
last  summer. 

Mr.  Abrams  emphasized  the  fact  da 
the  Daily  Times  has  not  reducri  it! 
rates  and  all  advertisers’  bills  are  rea- 
dered  at  the  regular  rate  each  month 
Only  after  a  check  has  been  made  to 
determine  whether  or  not  the  advertiser 
has  fulfilled  the  stipulated  provisions, 
will  the  discount  be  given,  he  said 
“We  believe  that  a  newspaper  shoolri 
merchandise  linage  during  the  summer 
months  much  as  merchants  redoce 
prices  to  stimulate  buying  during  rW! 
periods,”  Mr.  Abrams  said. 

“The  new  plan  is  working  out  effec¬ 
tively.  Advertisers  are  eager  in  most 
cases  to  cooperate  and  we  expect  to  in¬ 
crease  our  local  advertising  volume  con¬ 
siderably  with  only  a  slight  reduction 
in  revenue  over  a  period  that  is  always 
considered  dull  as  far  as  linage  is  con¬ 
cerned.” 


NEWSPRINT  EXPORTS  UP 


May  Shipment*  from  Canada  Slightly 
Ahead  of  April 

Exports  of  newsprint  from  Canada 
in  May  show  a  moderate  advance  in 
value  over  the  previous  month,  but  a 
decrease  of  nearly  $3,000,000  in  com¬ 
parison  with  the  same  month  of  last 
year,  according  to  a  report  of  tht 
Dominion  Bureau  of  Statistics  issued 
this  week.  The  value  in  May,  1932,  was 
$7,162,549,  as  against  $6,710,062  in  April 
and  $10,006,387  in  May,  1931. 

Exports  of  pulp  and  paper  wert 
valued  at  $8,887,719  in  May,  1932,  as 
against  $12,786,114  in  May,  1931. 

Exports  of  paper  to  the  United  State 
last  month  were  valued  at  $6,288,047  in 
a  total  of  $7,506,694  for  paper  of  all 
grades. 

For  the  first  five  months  of  1932 
exports  of  newsprint  from  Canada  wen 
valued  at  $37,6^,879,  as  comi»red  to 
$46,264,537  for  the  same  period  to 
year. 

The  exports  of  -both  pulp  and  papff 
for  the  first  five  months  of  1932  art 
valued  at  $47,578,940,  against  $60,789,- 
339  in  the  same  pericid  last  year. 
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BARTON  ADDRESSES  MEETING 

L.  M.  Barton,  managing  director  of 
Major  Market  Newspapers,  Inc.,  spoke 
on  “Price  Cutting  and  Its  Effects  m 
Other  Industries”  at  the  annual  com 
vention  of  the  National  Maaron 
Manufacturers  Association  at  Niagara 
Falls,  June  15. 
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advertising  is  stores^  main  resource 

pespite  Restricted  Buying  Power  People  Reading  Paid  Space  More  Than  They  Ever  Did,  Retail 
Group  Told — Rates  Discussed — Collins  Attacks  Business  Ethics 


Troubles  of  the  department 
stores,  beset  by  declining  sales 
ilume  and  rising  expense  percen- 
ILs  occupied  the  attention  of  men 
charge  of  store  advertising  and 
^s  promotion  at  a  joint  session  of 
■  Sales  Promotion  Division  and  the 
Utrchandise  Managers  Division  of 
y  .National  Retail  Dry  Goods  As- 
l^tion  at  the  Hotel  Commodore, 
York,  this  week 

\  few  bright  spots  were  visible 
among  the  laments  that  advertising 
rts  too  expensive,  that  its  force  had 
ton  lessened  by  exaggeration  and 
^representation,  and  that  stores 
mast  accept  lower  sales  volume  as 
iKvitable  and  do  the  best  they  can  to 
Ht  along  on  present  levels. 

One  bright  spot  consisted  in  reports 
br  numerous  speakers  that  customers 
bive  responded  favorably  to  offerings 
oi  better  goods,  following  disillusion¬ 
ment  at  the  purchase  of  shoddy  mer¬ 
chandise  sold  on  price  appeal  alone. 
Some  stores,  it  was  brought  out,  had 
definitely  increased  their  sales  by  en¬ 
couraging  the  purchase  of  better 

one  speaker  pointed  out,  sales¬ 
people  have  followed  the  current  of 
^ertising  and  selling  practice  in  the 
last  two  years  and  in  many  instances 
have  nothing  to  say  to  customers  ex¬ 
cept  that  the  goods  are  cheap.  Cer¬ 
tain  stores  are  making  an  organized 
effort  to  get  their  staffs  back  to  real 
selling,  and  are  training  them  to  call 
attention  to  the  values  in  the  goods 
themselves. 

P.  A.  O’Connell,  president  of  E.  T. 
Slattery  &  Co.,  Boston,  and  president 
oi  the  National  Retail  Dry  Goods 
Association,  who  opened  the  confer¬ 
ence,  gave  specific  instances  of  better 
merchandising  which  had  brought  ac- 
tnal  increases  in  sales.  Warning  that 
there  was  no  use  in  waiting  for  a  re¬ 
turn  of  former  high  price  levels,  he 
said  that  the  hope  of  the  stores  lies  in 
increasing  consumer  demand  rather 
than  trying  to  get  a  higher  percentage 
of  mark-up. 

“.Advertising  is  our  main  resource," 
he  said.  ‘‘In  spite  of  restricted  con¬ 
sumer  buying  power,  people  today 
are  reading  the  advertisements  of  re¬ 
tail  stores  more  than  they  ever  did 
betore,  and  are  depending  upon  them 
to  help  find  the  best  values.  The 
right  kind  of  advertising  will  pull, 
but  it  must  offer  merchandise  that  the 
public  needs  and  wants,  not  simply 
what  the  store  has  to  sell.  It  must 
be  so  presented  as  to  command  con¬ 
fidence  in  the  tnerchandise  and  in  the 
'tore.  If  must  lie  absolutely  honest, 
Itaviiig  no  chance  for  the  reader  to 
iiiisunderstand  exactly  what  is  offered. 
It  must  present  the  very  best  value 
that  can  lie  ol)tained.  and  it  should 
>tress  value,  not  price.” 

Mr.  O'Connell  said  that  stores  must 
reduce  their  expenses,  citing  the  fact 
that  before  1913  the  total  expense 
used  to  he  kept  to  25  per  cent  of  sales 
rolnme,  instead  of  30  to  35  per  cent  as 
in  recent  years:  hut  he  did  not  refer 
specifically  to  advertising  rates,  upon 
which  he  made  an  attack  at  the  Feh- 
mary  convention  of  the  \’.R.D.G..A., 
when  he  was  elected  president. 

The  most  outspoken  critic  of  ad¬ 
vertising  rates  was  B.  Earl  Puckett, 
president  of  Frederick  Loeser  &  Co., 
Brooklyn,  who  in  citing  20  recom- 
niendations  to  retailers,  included  this: 
Remember,  if  you  reduce  the  wages 
in  your  own  organization  but  continue 
to  pay  the  newspapers  on  a  1921  basis, 
yon  are  pampering  newspaper  work¬ 
ers  at  the  expense  of  your  own  em¬ 
ployes  and  their  families.” 

In  general,  however,  discussions  of 
MVertising  expense  referred  to  sav¬ 
ings  made  by  using  less  linage  rather 
than  to  rate  reductions.  Mr.  Puckett 
•nd  others  insisted  that  advertising 


By  ROBERT  S.  MANN 


must  be  studied  more  carefully,  and 
used  more  effectively. 

This  point  was  brought  out  in  an 
advance  summary  of  highlights  from 
a  study  of  trends  in  publicity  expenses 
being  made  by  the  Sales  Promotion 
Department  of  the  X.R.D.G..\.  The 
summary  was  presented  by  W.  T. 
White,  publicity  director  of  Franklin 
Simon  &  Co.,  Xew  York.  He  said 
that  since  1929  the  typical  practice 
had  been  to  reduce  space  and  increase 
its  effectiveness,  to  eliminate  e.xtrav- 
agances  formerly  permitted,  and  to 
make  more  use  of  inexpensive  factors 
such  as  store  displays. 

On  the  basis  of  information  fur¬ 
nished  by  200  stores,  he  said  that  90 
per  cent  had  reduced  their  advertising 
staffs,  and  80  per  cent  had  cut  salaries. 
Specialists,  outside  counselors,  and 
free-lance  workers  have  been  dropped 
in  many  cases,  the  advertising  man¬ 
ager  has  “gone  back  to  work”  and 
the  members  of  the  advertising  staff 
have  been  forced  to  become  their 
own  experts. 

Newspaper  linage  had  been  affected 
least,  but  with  a  continuing  trend  to¬ 
ward  smaller  space  in  1932.  A  few 
newspaper  rate  reductions  were  re¬ 
ported,  some  voluntary  and  some 
forced,  but  rates  were  held  to  be  de¬ 
finitely  a  local  problem  on  which  a 
national  organization  could  have  little 
effect. 

Miscellaneous  auxiliary  media  and 
promotion  stunts  have  been  reduced, 
it  was  reported,  and  the  costs  of  pre¬ 
paring  copy  have  been  slashed.  Large 
savings  were  made  on  art  work  and 
engravings.  Direct  mail  pieces  are 
less  expensive  and  going  to  more 
carefully  selected  lists. 

More  stores  are  using  radio,  Mr. 
White  said,  but  only  the  largest  ones 
have  increased  their  radio  expendi¬ 
tures,  and  radio  still  remains  a  small 
factor  in  advertising  expense.  House- 
to-house  distribution  of  broadsides 
was  reported  by  more  than  50  per 
cent  of  the  stores. 

Despite  all  savings,  the  speaker 
said,  publicity  expense  had  risen  to  as 
high  as  5.2  per  cent  of  sales  for  the 
larger  stores.  He  urged  more  care¬ 
ful  planning,  including  closer  study 
of  merchandise  before  it  is  advertised 
and  closer  study  of  media. 


I.  .A.  Hirschmann,  director  of  pub¬ 
licity  of  Lord  &  Taylor,  New  York, 
told  the  convention  not  to  “trade 
down”  on  advertising. 

“I  believe  that  the  leading  store 
presidents  and  the  price-battered 
customers  are  still  impressed  by  fine 
advertising,”  he  said.  “In  the  long 
run  they  will  reward  you  for  not  al¬ 
lowing  your  store’s  message  to  be 
pushed  about  in  84-point  type  and 
screaming  headlines.  I  believe  that 
sticking  to  standards  is  the  great  test 
now.  Don’t  throttle  initiative.  Don’t 
blame  poor  business  on  the  merchan¬ 
dise  man  and  try  to  be  a  hero  by  fir¬ 
ing  your  good  people  and  cutting  the 
budget.  Fight  for  your  people;  pay 
them  well  where  they  deserve  it. 
Make  your  advertising  look  well.  Let 
the  merchandise  sing.  If  you  have  a 
good  store,  make  the  ads  beautiful  and 
fight  for  them. 

“And  don’t  blame  the  newspapers. 

I  think  they  have  been  kicked  around 
enough  anyhow.  You  can’t  fill  a 
paper  with  a  lot  of  outworn  superla¬ 
tives,  unconvincing  and  uninteresting 
looking  ads  and  expect  people  to  gain 
confidence  in  you  or  to  make  new 
friends  for  the  store. 

“The  art  director  is  still  the  key  to 
your  staff.  fine  store  like  Lord  & 
Taylor  which  specializes  in  unique 
things,  will  best  reflect  its  message 
through  interesting  pictures.  We  hold 
clinics  on  the  subject  of  new  tech¬ 
niques  for  picturizing  our  merchan¬ 
dise  in  order  to  make  it  easy  and 
pleasant  to  read.  We  think  it  helps 
make  the  most  of  our  investment  in 
papers  and  gives  the  newspapers  a 
chance  to  do  their  selling  job  for  us.” 

Department  stores  in  many  parts 
of  the  country  have  definitely  shown 
it  possible  to  increase  the  average 
sale  by  emphazing  the  better  and 
higher-priced  goods  instead  of  con¬ 
centrating  on  the  cheapest  price-lines, 
Neil  Petree,  president  of  James 
McCreery  Co.,  New  York,  told  the 
convention.  He  read  from  letters  re¬ 
ceived  in  response  to  an  inquiry  on 
possibilities  in  the  “quality  move¬ 
ment.” 

Some  stores  reported  they  were  re¬ 
quiring  buyers  to  be  on  the  floor  sev¬ 
eral  hours  a  day  working  with  the 
selling  employes  to  counteract  the 


PHOTOGRAPHED  NOMINATION  SMILES 


Photo  shows  rameramen  who  gathered  at  White  House  to  photograph  President 
Hoover  and  Vice-President  Curtis  after  their  notification  that  they  had  heen 
nominated  by  the  Chicago  convention.  Left  to  right,  front  row:  H.  Greenberg, 
Charles  Davis,  Woodrow  Wilson,  William  Smith,  Walter  Durkin,  F.  I.  Thompson 
and  Robert  Denton.  Back  row:  Allen  Rhinehart,  John  Bartone,  E.  M.  Williams, 
Francis  Hoffman,  W.  B,  Springfield,  Walter  Swenson,  President  Hoover,  A1 
Waldron,  Vice-President  Curtis,  Allen  Payley,  George  Dorsey,  Joe  Costa,  James 
Carrigan  and  Henry  De  Siene. 


general  tendency  to  sell  on  price 
alone.  A  Cleveland  store  reported  it 
had  raised  its  average  sales  check  in 
April  10  per  cent  over  that  of  March 
by  this  means.  A  Buffalo  store  which 
advertised  curtains  at  $40  a  pair  found 
that  it  made  good  sales  at  various 
prices,  including  a  number  of  expen¬ 
sive  pairs.  A  Chicago  company  said 
it  increased  its  sales  of  6-ply  auto¬ 
mobile  tires  instead  of  4-ply  when 
salesmen  emphasized  the  safety 
factor.  .A  New  Y’ork  store  found 
that  better  merchandise  displayed  be¬ 
side  poorer  goods,  sold  by  contrast. 

Another  story  told  the  convention 
was  about  a  store  which  showed  a 
9-cent  thimble  on  top  of  the  counter 
with  others  out  of  sight  which  sold 
at  14  cents  to  $5  each.  .\s  an  experi¬ 
ment,  the  cheapest  thimbles  were  put 
out  of  sight  and  the  more  expensive 
ones  put  on  top,  with  the  result  that 
in  two  weeks  the  sales  volume  had 
risen  110  per  cent  and  the  average 
sales  check  35  per  cent. 

“Many  merchants  have  stocked  and 
promoted  merchandise  not  merely 
cheaper  in  price,  but  poorer  in  quality 
than  was  their  custom  up  to  1930,” 
said  Mr.  Petree.  “This  has  probably 
been  a  natural  result  of  the  times  we 
have  been  living  through  but  is  not 
justified  by  sound  business  practice. 
If  merchants  will  insist  that  no  mer¬ 
chandise  is  permitted  to  go  into  their 
stocks  that  does  not  measure  up  to 
their  previous  quality  specifications, 
the  average  sale  will  automatically 
improve.” 

An  even  more  forceful  plea  for 
honesty  and  fair  dealing  in  store 
policy  was  made  by  Kenneth  Collins, 
executive  vice-president  of  R.  H. 
Macy  &  Co.,  New  Y’ork,  who  voiced 
a  “business  sermon.” 

“Now  that  the  veneer  of  prosperity 
has  been  scratched  off,”  he  said,  “now 
that  men  are  finding  that  each  day’s 
problems  demand  some  sort  of  honest, 
unflinching  resolution,  we  find  that 
character  is  an  attribute  that  is  sin¬ 
gularly  lacking  in  most  of  our  so- 
called  ‘business  leaders.’  And  we 
who  are  concerned  with  advertising 
are  consciously  or  unconsciously  re¬ 
flecting  in  the  copy  we  write  the 
moral  failures  and  the  bankrupt 
thinking  of  these  men.  Our  adver¬ 
tising  reflects  the  greed,  the  jealous¬ 
ies,  the  panic,  the  lack  of  leadership, 
the  lack  of  courage,  the  cowardice 
and  deceit  which  indelibly  stamp  the 
characters  of  the  men  who  stand  be¬ 
hind  the  .American  business  struc¬ 
ture. 

”If  you  will  pick  up  today’s  maga¬ 
zines  and  today’s  newspapers,  you  will 
see  the  dishonesty,  the  panic,  and  the 
arbitrary  demands  of  desperate  clients 
reflected  in  page  after  page  of  adver¬ 
tising  prepared  by  some  of  our  lead¬ 
ing  agencies  and  leading  stores. 

“I  have  been  asked  to  discuss  to¬ 
day’s  promotional  problems.  You 
may  think  I  am  somewhat  far  afield 
in  my  remarks  thus  far.  I  do  not 
believe  so.  I  think  the  great  pro¬ 
motional  problem  of  this  country  is 
that  of  establishing  standards  and 
codes  of  ethics  and  living  up  to  them. 
I  think  this  for  more  reasons  than 
may  be  apparent  on  the  surface. 

“Since  our  social,  political,  and 
academic  life  draw'  their  inspiration 
from  business  and  business  leaders, 
then  it  is  imperative  that  business 
show  sufficient  character,  courage, 
and  integrity  to  set  the  right  example. 

“.And  business  is  failing  lamentably. 
In  practically  every  city  in  .America, 
during  the  past  few  years,  we  have 
had  one  outstanding  bank  scandal 
which  shocked  the  community.  In 
recent  Wall  Street  revelations,  finan¬ 
ciers  and  industrialists  who  in  the 
past  decade  have  come  to  be  near- 
(Continued  on  page  48) 
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A.B.C.  BOARD  VOTES  10  PER  CENT  CUT 
IN  BILLINGS  TO  ITS  MEMBERS 

Ten  Per  Cent  Salary  Reduction  Coupled  With  $20,000 
Surplus  Makes  Action  Possible — Milwaukee 
Dailies*  Audit  Disputed 


A  10  PER  CENT  reduction  in  the 
salaries  of  personnel  together  with 
a  balance  of  $20,000  over  expenses  for 
the  first  six  months  of  the  present  fiscal 
year  will  make  possible  a  10  per  cent 
cut  in  billings  to  members  as  of  July  1, 
it  was  announced  at  the  meeting  of  the 
hoard  of  directors  Audit  Bureau  of 
Circulations  in  the  Royal  Connaught 
Hotel,  Hamilton,  Ont.,  June  17.  An¬ 
other  action  of  the  session  was  the 
formation  of  a  committee  to  consider 
the  request  of  the  Milwaukee  Journal 
that  no  audits  for  the  Milwaukee  Xezcs- 
Sentinel  be  issued  because  of  the  past 
conduct  of  the  business  of  those  news¬ 
papers  and  passage  of  new  rules  gov¬ 
erning  premiums,  mergers  and  pur¬ 
chases  of  subscription  lists. 

The  Milwaukee  News-Sentinel  ques¬ 
tion  was  referred  to  a  committee  be¬ 
cause  of  the  fact  that  sufficient  time  was 
not  available  before  the  meeting  to 
notify  the  proprietors  of  those  news¬ 
papers  of  the  Journal’s  request.  Audits 
of  Milwaukee  newspapers  are  about  to 
be  closed  for  the  18-month  jteriod  end¬ 
ing  March  31,  1932. 

Members  of  the  committee,  appointed 
by  P.  L.  Thomson  of  the  Western  Elec¬ 
tric  Company,  president  of  the  A.B.C., 
are : 

Arthur  Ogle,  Bauer  &  Black, 
national  advertiser;  J.  A.  Dickson; 
E.  R.  Shaw,  Power  Plant  Engineering; 
H.  A.  Sprague,  St.  Joseph  News-Press; 
and  Howard  Sto^hill,  Louisville 
Courier- Journal  and  Times. 

The  Journal  had  filed  a  petition 
to  arrest  release  of  the  News-Sentinel 
audits  on  the  ground  that  the  records 
of  those  newspapers  over  a  number  of 
years  past  were  such,  they  believed,  as 
would  justify  non-release  of  the  cur¬ 
rent  report  and  suspension  of  the  news¬ 
papers  from  membership.  The  News 
and  Sentinel  were  notified  of  the  peti¬ 
tion  but  no  citation  to  answer  was 
served  because  there  was  not  time  be¬ 
fore  the  meeting  for  the  10-day  period, 
required  by  the  by-laws,  to  pass.  The 
petition  was  then  referred  to  the  com¬ 
mittee  which  is  to  give  the  News-Senti¬ 
nel  the  required  10-day  notice  with  a 
transcript  of  the  specific  charges. 

In  the  meanwhile,  the  proprietors  of 
the  News-Sentinel,  standing  on  the 
rights  under  the  by-laws,  filed  notice 
that,  if  their  audits  were  held  up,  they 
would  expect  the  audits  of  all  other 
Milwaukee  newspapers  to  be  held  up 
also. 

The  rule  governing  premiums,  which 
was  substituted  for  the  former  ruling 
broadened  the  definition  of  premiums  to 
include  anything,  except  a  newspaper  or 
periodical  in  its  regular  form,  offered 
to  a  subscriber  in  addition  to  regular 
issues. 

The  ruling  follows : 

“(a)  Premiums — Anything  (except  a 
newspaper  or  periodical  in  its  regular 
form  and  content)  offered  to  a  sub¬ 
scriber  in  addition  to  the  regular  issues 
of  the  publication  itself,  shall  be  re¬ 
ported  in  Bureau  reports  as  a  premium, 
regardless  of  whether  said  extraneous 
thing  be  given  with  or  without  addi¬ 
tional  payment  above  the  subscription 
price  and  whether  or  not  such  extrane¬ 
ous  thing  is  given  only  to  new  sub¬ 
scribers  or  to  all  subscribers.  The 
number  of  subscriptions,  whether  new 
or  renewal,  involving  such  premiums 
taken  during  any  period  for  which  a 
Publisher’s  Statement  is  rendered  shall 
be  reported  in  the  paragraph  designated 
for  that  purpose  and  the  nature  of  the 
premium  and  the  provisions  of  the  offer 
and  for  the  distribution  thereof  shall  be 
described  in  Publisher’s  Statements  and 
Audit  Reports. 

“(b)  If  a  back  copy,  either  whole  or 
part,  is  included  in  a  subscription  offer, 
the  back  copy  shall  be  considered  a 
premium,  unless  the  subscription  is 
taken  on  a  retroactive  basis  in  accord 


with  the  Bureau’s  back-copy  rule  and 
the  date  of  the  back  copy  is  such  that 
it  would  have  been  included  in  the  sub¬ 
scription  even  though  not  mentioned 
specifically  in  the  offer. 

“(c)  Periodicals  and  newspapers  of¬ 
fered  in  combination  sales  shall  not  be 
set  up  as  premiums  but  shall  be  re¬ 
ported  in  a  special  paragraph  devoted 
to  combination  sales.” 

Two  rules  were  adopted  to  substitute 
for  the  rule  in  Chapter  B,  Article  6, 
Section  3,  relating  to  mergers  and  pur¬ 
chase  of  subscription  lists.  That  gov¬ 
erning  mergers  follows: 

“When  two  or  more  publications 
merge,  copies  of  the  surviving  publica¬ 
tion  serv^  to  the  subscribers  of  the 
merged  publications  may  be  classed  in 
A.B.C.  reports  as  paid  circulation  upon 
the  following  conditions  and  with  the 
following  qualifications : 

“1.  The  merged  publications  must  be 
homogeneous. 

“2.  A  merger  of  daily  newspapers  or 
other  publications  with  a  predominantly 
local  appeal  will  be  recognized  under 
this  rule  only  when  the  merged  publi¬ 
cations  have  been  published  in  the  same 
community. 

“3.  The  number  of  issues  to  be 
credited  as  paid  circulation  on  an  un¬ 
expired  subscription  shall  be  ascertained 
by  either  of  the  two  following  methods 
according  to  which  is,  in  each  case, 
the  more  reasonable  from  the  view¬ 
point  of  the  Bureau’s  fundamental  rules. 
The  decision  shall  rest  primarily  with 
the  managing  director,  subject  to  the 
right  of  appeal  to  the  board  of  direc¬ 
tors:  (a)  By  dividing  the  sum  of 

money  still  due  the  subscriber  at  the 
regular  annual  price  of  the  discontinued 
publication  by  the  price  per  copy  of  the 
surviving  publication,  said  per  copy 
price  to  be  a  pro  rata  of  the  annual 
term  subscription  price;  (b)  by  count¬ 
ing  the  number  of  copies  of  the  discon¬ 
tinued  publication  still  due  the  sub¬ 
scriber  and  crediting  the  same  number 
of  copies  of  the  surviving  publication 
as  paid. 

“4.  Not  more  than  three  months  may 
elapse  between  the  cessation  of  service 
to  the  subscriber  of  the  publication  sub¬ 
scribed  for  and  the  beginning  of  service 
by  the  publication  substituted  therefor. 

“5.  When  a  merger  of  publication  is 
effected  the  first  Publisher’s  Statement 
thereafter  shall  contain  a  consolidated 
statement  of  the  circulation  in  Para¬ 
graph  8  but  the  other  analyses  in  the 
report  shall  be  made  separately  on  each 
of  the  merged  publications.  Analyses  of 
such  of  the  merged  publications  as  were 
members  of  the  Bureau  shall  be  based 
upon  the  latest  Bureau  reports.  Those 
not  previously  members  of  the  Bureau 
shall  be  analyzed  as  thoroughly  as  may 
be  possible  under  the  circumstances  and 
inability  to  state  any  specific  fact  called 
for  by  Bureau  reports  shall  be  noted 
with  explanation.  Separate  analyses 
may  be  continued  thereafter,  if,  in  the 
judgment  of  the  managing  director, 
such  procedure  is  necessary  to  give 
essential  information.” 

The  first  four  paragraphs  of  the 
rule  relating  to  purchase  of  subscrip¬ 
tion  lists  are  the  same  as  those  govern¬ 
ing  mergers.  The  remaining  para¬ 
graphs  follow: 

"5.  'The  purchased  subscriptions  shall 
not  lx  counted  after  expiration  date  de¬ 
termined  by  the  provisions  of  para¬ 
graph  3. 

“f.  “The  subscription  list  may  not  be 
divided,  one  portion  being  served  by  one 
publication  and  another  portion  by  an¬ 
other.  except  as  provided  in  paragraphs 
7  and  8. 

“7.  Any  subscriber  to  the  purchased 
publication  who  is  allowed  to  choose 
from  two  or  more  publications  one 
which  he  prefers  to  receive  in  lieu  of 
the  publication  he  subscribed  for,  shall 
be  counted  among  the  net  paid  sub- 


MORANS  GO  ABROAD 


George  F.  Moran,  former  chairman  of 
the  board  of  the  Cleveland  News,  with 
Mrs.  Moran  and  their  daughter  Virginia, 
photographed  on  the  Roma  in  New 
York  last  week  just  before  leaving  for 
a  summer  visit  to  Europe.  Early  in 
May  Mr.  Moran  sold  his  interest  in  the 
News  and  retired  after  18  years  with 
that  newspaper. 


scribers,  subject  only  to  tlie  provisions 
of  paragraph  3  of  this  rule. 

“8.  If  the  option  is  given  to  the  sub¬ 
scriber  of  receiving  in  cash  what  is  due 
on  his  old  subscription  but  he  chooses 
to  be  served  instead  with  copies  of  the 
purchasing  publication,  his  subscription 
shall  lx  counted  the  same  as  if  he  had 
subscribed  for  the  purchasing  publica¬ 
tion  in  the  first  place,  subject  only  to 
the  provisions  of  paragraph  3  of  this 
rule.” 

Ehlinger  &  Higgs.  Inc.,  Tulsa,  Okla., 
advertising  agency,  was  admitted  to 
membership  and  the  following  news¬ 
paper  candidates  were  admitted :  Car¬ 
lisle  (Pa.)  Evening  Sentinel,  Chilli- 
cothe  (O.)  Scioto  Gasette,  Day  tom 
Beach  (Fla.)  Sun-Rccord,  and  Potts- 
tozim  (Pa.)  Mercury. 


LUCKY  STRIKE  ASK1n4 
NET  PAID  GUARANTY 


Publishers  and  Specials  Refu,i^^ 
Accept  Space  Contracts  Csrtj  ' 
ing  Clause  Specifying  Gnsr. 
anteed  Circulation  Figure 


Contracts  for  Lucky  Strke  cigars 
vertising  containing  a  clause  askir™ 
a  definite  guaranteed  circulation^ 
were  being  returned  to  Lord  &  71,1 
and  Logan,  advertising  agents 
account,  and  to  the  American  Tot„ 
Company  this  week  by  newspapers 
sixcial  representatives  with  requests 
elimination  of  the  clause.  \Vhii( 


circulation  clause  does  not 


specity 


rate  reduction  for  circulations  under 
guaranteed  figure,  publishers  and  ti, 
representatives  take  it  for  granted 
pro-rata  rebate  will  be  expected  hr  -1 
advertiser  in  the  event  of  circul-^ 
drops  on  any  particular  day. 

The  plan,  which.  Editor  4  p 
LisHEK  was  informed,  was  devised 
Joseph  Bauer,  space  buyer  of  Lonj 
Thomas  and  Logan,  calls  for  a  « 
anteed  circulation  figure  slightly 
low  the  current  A.B.C.  average 
paid.  Mr.  Bauer  would  make  no  ct: 
ment  when  asked  about  the  clause 
Editor  &  Publisher,  and,  at  the  of, 
of  the  American  Tobacco  Company 
was  said  the  plan  would  not  be  e 
cussed  for  a  week  or  two. 

Publishers  feel.  Editor  &  Publis; 
learned,  that  if  the  American  Tolo 
Company  desires  a  rebate  when  dr- 
lation  drops  below'  a  certain  levd 
should  agree  to  pay  a  premium  wr. 
circulation  rises  above  the  guarai;;; 
figure. 
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AD  BUDGET  CUT  PROTESTeJ 


HERBERT  D.  WARD 

Herbert  D.  Ward,  former  editor  of 
the  Boston  Post  under  Edwin  Grozier 
and  editor  of  the  Youth’s  Companion 
for  many  years,  died  in  a  hospital  in 
Portsmouth.  N.  H.,  June  18.  He  was 
born  June  30.  1861,  at  Waltham,  Mass., 
the  son  of  William  Hayes  Ward,  one¬ 
time  editor  of  The  I  fide  pendent,  and 
Ellen  M.  Dickinson  Ward.  He  was 
graduated  from  Amherst  in  1884.  .\fter 
his  newspaper  and  magazine  work  he 
was  Commissioner  of  Prisons  in  Massa¬ 
chusetts  for  10  years.  He  was  the 
author  of  manv  bwks. 


NEW  MERCHANTS’  PAPER 

First  issue  of  The  Ad-Visor,  trade 
publication  of  the  Ashtubula  (O.) 
Star-Beacon,  which  is  to  be  distributed 
rnonthly  through  the  mails  to  all  adver¬ 
tisers  and  prospective  advertisers  ap- 
jxared  last  week.  C.  A.  Rowley,  pub- , 
lisher,  and  G.  H.  Leggett,  business  man¬ 
ager  are  collaborating  as  editors  and  all 
departments  of  the  newspaper  con¬ 
tribute. 


PUBLISHER  INJURED 

J.  E.  Bell,  editor  and  publisher. 
Jamestown  (Tenn.)  Mountain  Courier, 
was  seriously  injured  June  20  when  he 
fell  beneath  the  wheels  of  a  train  at 
Zenith,  Tenn.  He  is  about  50  years  old 
and  several  years  ago  was  publisher  of 
the  .^coft  County  News. 


Miami  Advertising  Club  Favon  Af| 
propriation  of  $50,000  by  City 

Miami,  Fla.,  June  23 — This  dty 
asked  to  appropriate  $50,000  in 
1932-33  budget  for  publicity  and  suin 
tising  in  a  resolution  adopted  rear: 
by  the  Advertising  Club  of  Miami 
Miami,  the  resolution  holds,  “ow« 
remarkable  growth  to  the  liberal  me 
advertising  in  the  past.” 

The  resolution  is  signed  by  W. ' 
Jenson,  president ;  H.  Carl  Losey,  k 
president ;  E.  E.  W’estman,  trea'a;t. ! 
E.  B.  Trexler  and  W.  P.  Mooty,  cc  1 
mitteemen,  and  A.  C.  Smith,  secretari 
The  city’s  publicity  budget  last  jv 
was  $105,000,  and  the  proposed  bu,'. 
for  this  year,  as  submitted  to  the  cc 
mission  by  L.  L.  Lee,  city  mai).u 
calls  for  an  expenditure  of  $15, (K;), 
reduction  of  $90,000. 

Last  year’s  expenditures  under  t: 
publicity  heading  and  which  e.xcct!- 
the  budget  called  for  $37,500  for  ne» 
paper  and  magazine  advertising. 

in  support  of  its  request  for  an  a 
propriation  of  $50,000,  the  ad^erti^i 
club’s  resolution  said : 

“While  the  number  of  people  able’ 
travel  next  season  may  be  somev! 
limited  by  conditions,  it  also  is  true  il 
every  resort  city  and  country  in  f 
world  is  increasing  rather  than  decre: 
ing  the  publicity  and  advertising  a 
propriations  in  an  effort  to  attr^ 
tourists  and  increase  business  and  pri 
perity  for  their  communities. 

“Such  an  appropriation  is  nece^s' 
in  order  to  maintain  the  prestige  whk 
Miami  now  enjoys  and  which  has  bcc 
built  up  over  a  number  of  years  by  p‘ 
licity  and  advertising,  and  in  order : 
assure  the  city  of  Miami  of  its  prcf 
share  of  the  winter  tourist  business" 
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BROGAN  ADDRESSES  CLUB 


STEWART  TO  OKLA.  CITY 

William  C.  Stewart,  managing  editor, 
Southbridge^  (Mass.)  News,  has  re- 
sig;ned  to  rejoin  the  Scripps-Howard  or¬ 
ganization.  He  and  Mrs.  Stewart  have 
left  for  Oklahoma  City,  where  Mr. 
Stewart  will  join  the  Oklahoma  News. 


John  L.  Brogan,  foreign  manager  c 
King  Features  Syndicate,  who  sells  is 
tures  all  over  the  world,  spoke  at  d' 
New  York  Rotary  Club  luncheon  Jk 
16.  He  told  of  the  popularity  of  coir 
strips  abroad,  particularly  in  Japan  r 
China. 


VACATIONS  AWARDED  ^ 

A  week’s  vacation  at  Cape  Cod  »" 
be  awarded  to  the  winners  in  a 
scription  contest  being  conducted  h; 
Nezo  Bedford  (Mass.)  Times.  Sams 
N.  Rosoff  is  circulation  manager. 
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TRUTH  IS  WINNING  IN  ADVERTISING 


today  because  it  violates  the  standards  medium,  and  as  such  it  has  an  obliga¬ 
tion  to  the  public.  It  should  be  honest; 
the  line  of  truthfulness.  The  newspaper  it  should  be  sincere ;  and  it  should  be 
today  is  without  doubt  playing  a  fair.  Private  transactions  may  harm 
courageous  part  in  protecting  its  individuals;  publicity  harms  the  com- 
Tn  the  Fair-Practice  Code  adopted  by  readers.  Of  all  the  many  forms  of  munity;  it  creates  a  public  impression, 

“  '  ~  modern  publicity,  I  know  of  no  medium  has  widespread  power  to  undermine 

which  Major  Namm  has  championed  where  higher  standards  are  set  and  standards  of  good  faith.  The  public  has 
from  its  inception,  you  will  notice  that  maintained.”  a  right  to  hold  it  to  strict  account.  If 

three  of  the  si.x  practices  condemned  John  Benson,  president  of  the  Ameri-  it  does  not  regulate  its  own  manners 
have  nothing  to  do  with  truth  in  ad-  can  Association  of  Advertising  Agencies,  and  morals,  the  public  will  through 

vertising,  or  the  lack  of  it :  unfair  told  the  meeting  that  more  reliable  re-  legislation.” 

competitive  claims,  disparagement  of  tail  copy,  with  control  of  abuses,  can  Joseph  H.  Appel,  of  John  Wana- 

competitors,  and  underselling  claims,  best  be  brought  about  by  organization  maker.  New  York,  gave  the  same  warn- 
The  activity  of  the  Better  Business  of  retailers  and  newspapers  into  a  self-  ing  that  “advertising  must  regulate 
Bureaus  in  these  fields  represents  what  regulating  body  in  every  city  where  de-  itself  in  performance,  or  an  outside 
is  a  new  phase  of  endeavor  for  moralization  exists.  agency  will  assume  control.” 

No  longer  is  the  ques-  “The  working  machinery  for  such  an  “Adoption  of  codes  is  only  the  be- 
..  ..  ^  agreement,”  he  said,  “would  naturally  ginning,”  he  said.  “These  codes  must 

problem  become  the  Better  Business  Bureau.  It  be  lived  up  to.  We  must  practice  what 
is  organized  to  censor  and  to  follow  up.  we  preach.  And  here  again  we  reach 
is  neutral;  can  serve  all  interests,  the  question:  by  what  enforcement? 
can  It  has  no  axe  to  grind.  It  has  no  in-  Shall  it  be  within  or  without  the  in¬ 
terest  to  serve  but  the  consumer’s  and  dustry?” 

’  ’  „  _ _ _  _  ......  As  a  warning  of  what  government 

the  code ;  retailers  and  publishers  should  regulation  might  involve,  Mr.  Appel 
Advertising  do  that  themselves  through  a  repre-  described  the  workings  of  a  German 
in  com-  sentative  committee,  to  express  majority  'aw'  in  control  of  advertising,  enacted 
opinion.”  in  1909.  He  said  the  law  was  de- 

Telling  of  retailers’  complaints  of  les-  scribed  by  P.  Seelow,  German  super- 
sened  response  to  their  advertisements,  visor  of  commercial  affairs,  as  being 
Mr.  Benson  traced  the  reason  to  ex-  designed  “above  all  to  protect  the  pub- 

_  _  .l.i  consumer  “to  such  an  from  the  ignoble  competitors’  war. 

Putting  the  extent  that  she  has  become  cynical  and  as  well  as  the  competitors.” 

■■■  ■  .  •  .  .  . —  Appel  added: 

“On  the  ground  of  offending  against 
‘good  morals’  the  German  law  prevents, 
among  other  practices,  the  following: 
“Disparagement  of  competitors. 
“Reference  to  the  merchandise  of  a 
competitor  as  inferior. 

“Use  of  a  written  customers’  list 
from  a  former  position. 

.—o  .V.  “Distributing  business  cards  in  front 

empty  vehicles  P^ace  of  business  of  a  com¬ 

petitor. 

“Attracting  customers  through  very 

_ _ _  ..  „„„  low  prices  on  merchandise  shown  in  the 

You  cannot  lay  the  window,  which  prices  are  applied  only 
‘  ”  nor  en-  broken  lots  or  damaged  goods. 

“Price-juggling  of  merchandise,  so 
far  as  ignoble  motives  are  decisive. 

“Decoy  (bait)  offerings,  which  are 
not  actually  intended  for  real  sale. 

“Price  cutting  of  trade-marked  articles. 
“The  merchant  is  not  permitted  to 
describe  his  store  as  ‘a  house  of  good 
quality’  unless  all  of  his  merchandise  is 
of  the  better  grade.  He  cannot  claim, 
‘my  merchandise  is  unapproachable  (in 
quality),’  unless  his  competitors  do  not 
carry  better  merchandise.  He  is  not 
permitted  to  advertise  that  his  goods 
are  sold  at  ‘non-competitive  prices’ 
when  merchandise  is  sold  in  other  stores 
at  the  same  or  lower  prices.  He  can¬ 
not  claim  to  be  the  ‘first’  (premier) 
business  in  town,  unless  his  store  is  the 
oldest  and  the  leading  business  actually. 
Nor  can  he  advertise,  ‘my  merchandise 
is  the  best,’  unless  the  merchandise  is 
clearly  of  good  quality. 

“Under  the  German  law  such  phrases 
as  the  following  are  not  permitted: 

“  ‘Cheaper  than  elsewhere.’ 

“  ‘Lower  than  elsewhere.’ 

“  ‘In  prices  cannot  be  beaten.’ 

‘  ‘No  one  can  sell  lower  than  we  can.’ 
“  ‘No  other  can  sell  cheaper  than  we 
can.’ 

“The  claim,  ‘sensational  prices,’  can¬ 
not  be  used  unless  there  has  been  a 
large  mark-down  of  merchandise;  nor 
the  claim,  ‘at  cost  price,’  unless  the  price 
is  actually  at  cost;  nor  the  claim  of 
‘wholesale  prices,’  if  more  than  the 
regular  price  of  the  manufacturer.  The 
phrase  ‘at  factory  prices’  is  restricted  to 
manufacturers  only. 

“Clearance  sales  and  special  sales  are 
strictly  limited  by  the  Carman  authori¬ 
ties.  It  is  necessary  under  the  law  to 
state  the  reason  which  has  made  the 
clearance  sale  necessary.  Such  sales 
can  be  held  only  after  application  to  the 
Government  Board  and  the  granting  of 
a  permit  defining  the  length  of  time  of 
(Continued  on  page  49) 


CnVGRATULATIONS  to  the  ad-  ills  of  advertising  have  been  largely  at- 

ertisiiig  world  for  having  achieved  tended  to.  This  new  element  is  entirely  of  decency  than  because  it  wavers  on 
improvement  in  its  ethics  in  the  a  question  of  competition — the  relations  ’  "  '  '  '  ' 

t  and  pleas  for  still  higher  levels  in  of  competitors  as  evidenced  by  their 
kiriture  marked  the  Better  Business  advertising. 

n  rMU  conference,  held  this  week  as  a  “In  the  Fair-Practice  Code  adopted  by 
^rtmental  session  of  the  .Advertising  the  Affiliated  Better  Business  Bureaus, 
gration  of  America. 

The  conference  indorsed  the  Declara- 
rioo  of  Ideals  and  Principles  drawn  up 
“  j  “master  code”  for  submission  to 
^  Federation  business  meeting.  Ex- 
Msion  of  Bureau  activity  to  new  fields 
.jj  considered  at  a  round-table  gather¬ 
ing  on  Bureau  problems,  at  which  dis- 
c^ion  was  led  by  H.  J.  Kenner,  direc- 

of  the  Better  Business  Bureau  of  t  think 
Vcw  York.  Bureaus. 

Presiding  at  Wednesday’s  sessions  tion.  Is  it  true  or  is  it  false? 

•as  Herbert  S.  Houston,  president  of  broader  and  more  difficult  . 

Cosmos  Broadcasting  Company,  arises:  ‘Is  it  fair?’  Suppose  an  under- 
w  York  who,  as  president  of  the  old  selling  claim  were  true.  Suppose  a  dis-  It 
Associated  Advertising  Clubs  of  the  paraging  reference  to  competitors  ( 

World  was  a  member  of  the  first  Vigi-  fic  proved.  Are  these  practices  fair?  - 

lance  Committee,  which  proved  to  be  “The  path  of  the  Bureau  is  not  an  advertising  itself.  It  could  not  write 
the  forerunner  of  the  Better  Business  tasy  one  in  these  fields.  Certainly  there 
Bnreaus.  action. 

Among  the  speakers  were  not  only  which  tends  to  destroy  faith 
advertisers  but  representatives  of  the  petitors  advertising  tends  to  destroy 

nfwsoaper,  the  radio,  and  magazine  advertising  itself.  And  advertising  can- 

not  allow  such  self-destruction. 

Arthur  0.  Price,  sales  promotion  “The  part  of  the  newspaper  in  this 
mnaeer  of  the  New  York  Herald  field  of  broadened  activity  has  not  yet  ploitation  of  the 

Tribune,  told  the  gathering  that  at  no  Been  definitely  determined.  .  ‘ - , - 

time  in  the  past  has  advertising  held  whole  problem  back  on  the  publications  skeptical  about  all  advertising.”  The 
itself  to  higher  standards  of  truthful-  's  no  answer.  The  need  of  such  an  or-  retailers,  he  said,  “bring  pressure  to 
ness  but  that  present  complaints  about  ganization  as  the  Better  Business  bear  on  newspapers  for  lower  rates, 
jdv^ising  go  far  beyond  questions  of  Bureau  was  never  more  evident.  when  they  should  pay  a  lot  more  for 

mtre  truthfulness,  aiid  raise  questions  “What  advertising  needs  today  is  not  thrij  space  and  use  it  reliably  and  in- 
of  fairness  to  competitors.  so  much  more  codes  of  practice,  but  telligently  to  get  results.  Rates  do  not 

“Those  who  think  they  see  a  short  more  merchants  who  will  feel  the  direct  matter  nearly  so  much  as  what  you  get 
cut  to  the  solution  by  forcing  a  news-  responsibility  of  every  printed  word  for  them.  Advertising  influence  is  all 
paper  to  take  a  violent  and  drastic  stand  that  goes  out  over  the  names  of  their  any  advertiser  can  afford  to  buy  and  it 
a  such  a  situation  are  confusing  the  stores.  is  all  that  a  newspaper  has  to  sell. 

whole  issue,”  he  said,  insisting  that  the  “Let  us  not  pass  too  quickly  over  the  Space  and  circulation  are  t  - - 

newspaper’s  role  must  continue  to  be  great  job  that  goes  on  behind  the  scenes  without  it.  They  mean  nothing  in 

merely  that  of  an  organization  co-  of  the  average  newspaper  today.  Hardly  themselves. 

operating  to  the  fullest  extent  with  the  a  day  goes-  by  but  sees  advertising  and  “The  situation  is  complex.  It  is  due 
Better  Business  Bureaus.  advertisers  put  on  the  taboo  list  of  some  to  several  causes. 

“No  newspaper  or  other  publication,”  publication.  Many  pages  of  advertis-  blame  entirely  on  the  retailer, 
he  said,  “can  or  should  hope  to  attain  ing  could  be  printed  right  now  out  of  tirely  on  the  newspaper ;  nor  entirely  on 
the  degree  of  efficient  specialization  the  vast  amount  of  copy  that  is  turned  both.  Destructive  tactics  in  all  lines  of 
offered  by  the  Better  Business  Bureau,  down  by  some  of  our  newspapers —  business  are  a  factor ;  so  is  a  lowered 

TIk  Bureau  serves  no  class  or  party;  some  of  it  because  it  violates  the  funda-  public  taste.  We  have  all  been  through 

it  serves  all  needs — those  of  the  re-  mentals  of  honesty;  some  of  it  because  a  free  and  easy  period  of  business,  and 

ailer,  the  wholesaler,  the  banker,  the  those  responsible  for  it  cannot  be  fbat  made  us  careless  and  complacent, 

newspaper,  the  consumer.  trusted  because  of  too  many  slips  in  the  Exploitation  became  the  order  of  the 

“Of  course,  the  well-run  newspaper  past;  much  of  it  because  it  contains  day.  We  are  all  guilty, 

today  checks  all  of  its  advertising  copy  half-truths,  which,  while  not  untrue,  “Naturally,  advertising  has  reflected 


NEW  PLANT  OF  ROCKFORD  DAILIES 


View  of  new  Rockford  News  Tower  which  is  soon  to  be  completed  and  will 
house  the  Rockford  (Ill.)  Consolidated  Newspapers,  Inc.  The  building  over¬ 
looks  the  Rock  river.  The  Morning  Star  and  Register-Republic  expect  to  go 
into  the  new  plant  within  30  days,  and  a  formal  opening  will  be  held  next 

September. 
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ST.  LOUIS  TIMES  NAME  AND  ASSETS 
PURCHASED  BY  THE  STAR 

“Not  a  Merger”  Says  Roberts — “St.  Louis  Star  and  Times” 
Published  June  24  From  Star  Plant — No  Liabilities 
Taken  Over 


$50,000  LIBEL  SUIT 

The  Austin  (Tex.)  American  and 
Stalcsinan  are  nained  in  a  $50,000  libel 
suit  filed  by  Fred  S.  Rogers,  Bonham, 
Tex.,  attorney.  He  also  named  Moore 
I.ynn,  state  auditor  in  the  suit  which  is 
based  on  articles  criticizing  Rogers’ 
acts  while  serving  as  district  attorney. 


U.  S.  ARMS  proposal 

RELEASE  BROKEN 

Statement  Cabled  To  Geneva  fi, 
Diplomats  Given  Out  By 
French  Delegate  Before 
Stated  Hour 


So  1 


iliy  teleyraph  to  Editor  &  Publisher) 

Sr  LOUIS,  MO.,  June  23— On  Fri¬ 
day,  June  24.  the  St.  Louis  Star  will 
take  over  the  assets  of  the  St.  Louis 
'l'im‘'s.  which  will  be  published  in  con- 


Elzey  Roberts 


nection  with  the  Star  from  the  present 
plant  of  the  Star  at  12th  boulevard  and 
Olive  street,  the  new  puhlication  to  be 
known  as  the  St.  Louis  Star  and  Times. 
This  is  in  no  sense  a  merger,  declares 
Elzey  Roberts,  publisher  of  the  Star, 
who  announces  in  a  formal  statement 
that  the  name,  goodwill,  subscription 
list,  equipment  and  certain  features  and 
other  assets  of  the  Times  have  been  ob¬ 
tained  by  purchase  from  the  American 
Press,  but  the  Star  has  not  assumed 
any  liabilities,  advertising  contracts,  or 
other  obligations  of  the  Times. 

Included  in  the  equipment  taken  over 
fiom  the  Times  are  eight  Hoe  super¬ 
speed  press  units  with  Cutler-Hammer 
conveyors  and  two  folders,  eighteen 
Linotype  and  Intertype  machines,  four 
Monotype  machines  and  full  stereotyp¬ 
ing  and  photo-engraving  equipment. 

"The  St.  Louis  Star,  effective  to¬ 
morrow.  takes  over  the  name,  good 
will,  subscription  lists,  machinery,  equip¬ 
ment.  certain  features  and  other  assets 
of  the  St.  Louis  Times,  obtained  by 
purchase  from  the  American  Press,  pub¬ 
lisher  of  the  newspaper,”  said  Mr.  Rob¬ 
erts.  “Starting  tomorrow,  the  St.  Louis 
Times  will  be  published  in  connection 
with  the  St.  Louis  Star  under  the  name 
The  St.  Louis  Star  and  Times. 

“Pending  completion  of  its  new  build¬ 
ing,  the  St.  Louis  Star  and  Times  will 
be  published  at  the  Star’s  plant  at  12th 
boulevard  and  Olive  street,  with  addi¬ 
tional  equipment  obtained  from  the 
Times,  and  by  the  Star’s  present  per¬ 
sonnel,  supplemented  by  a  number  of 
Times  employes. 

“This  is  not  a  merger  and  the  Star 
does  not  assume  any  liabilities,  adver¬ 
tising  contracts,  or  other  existing  obli¬ 
gations  of  the  Times. 

“To  the  list  of  features  published 
daily  by  the  Star  will  be  added  many  ! 
that  formerly  appeared  in  the  Times,  ' 
providing  a  greater  variety  and  quantity 
of  interesting  reading  matter  than  here¬ 
tofore  available  to  readers  of  the  in¬ 
dividual  newspapers. 

“By  adding  the  St.  Louis  Times  to 
the  St.  Louis  Star,  it  is  sought  to  pro¬ 
duce  a  better  newspaper  for  readers  of 
each  of  the  former  newspapers  and  a 
larger  and  better  medium  for  adver¬ 
tisers.  Through  this  action  St.  Louis 
joins  the  large  group  of  American  cities 
in  which  better  newspapers  have  been 
produced  through  similar  undertakings.” 

“In  transferring  the  St.  Louis  Times 
to  the  St.  Louis  Star,”  G.  A.  Buder, 
publisher  of  the  Times,  wrote,  “I 
feel  that  we  are  leaving  to  trained 


and  experienced  newspapermen  the  in¬ 
terests  of  the  55,000  Times  readers  who 
have  loyally  stood  by  the  publication  for 
the  past  many  years.  I  know  that  the 
St.  Louis  Star  will  guard  their  interests 
as  jealously  as  we  have  in  the  past  and 
will  always  strive  for  the  welfare  of 
all  readers  to  the  same  extent  as  it  has 
in  the  past  for  Star  readers.  I  am  con¬ 
fident  the  result  will  benefit  all  St. 
Louis  and  surrounding  territory. 

“I  shall  at  all  times  do  anything  in 
my  power  to  further  the  best  interests 
of  the  City  of  St.  Louis  and  readers 
of  the  St.  Louis  Star  and  Times.” 

The  Star  was  established  in  Septem- 
l)er,  188(),  and  was  merged  with  the 
Chronicle  in  1905.  The  present  owner¬ 
ship  acquired  the  paper  on  May  13, 
1913,  with  the  late  John  C.  Roberts, 
vice-president  of  the  International  Shoe 
Company,  as  controlling  stockholder. 
Elzey  Roberts,  son  of  John  C.  Roberts, 
became  president  of  the  company  17 
years  ago. 

RULES  AGAINST  NEWSPAPERS 


Florida  Attorney  General  Says  Print¬ 
ing  Claims  Not  Valid 

t  Special  to  Editor  &  Publisher) 

T.vllahassee,  Fla.,  June  22 — Comp¬ 
troller  Ernest  Amos  of  Florida  will  not 
jiay  newspapers  additional  fees  sought 
liy  them  for  publishing  general  laws  as 
liassed  by  the  legislature  last  year,  in 
view  of  a  ruling  handed  down  by 
.\ttorney  General  Cary  D.  Landis.  The 
attorney  general  said  newspapers  are 
not  entitled  to  more  than  $100  and  that 
in  his  opinion  all  claims  of  those  news¬ 
papers  for  additional  sums  up  to  $300 
cannot  legally  be  paid. 

In  the  1931  sessions  of  the  legislature, 
two  extra  sessions  were  called  by  Gov. 
Doyle  E.  Carlton,  which  followed  the 
regular  session  convening  April  7.  Some 
newspapers  were  claiming  additional 
fees  for  publishing  the  general  laws 
as  passed  during  the  extra  sessions. 

The  attorney  general  has  ruled  that 
legally  there  was  no  extra  session,  one 
session  merely  having  followed  the 
other  by  executive  order,  to  complete 
unfinished  business,  the  two  special  ses¬ 
sions  being  “practically  continuations  of 
the  fir. St.” 

NEW  POST  FOR  WHYTE 

■Arthur  K.  Whyte,  former  president 
and  general  manager  of  the  Santa 
Monica  (Cal.)  Outlook,  has  been  named 
assistant  to  the  publisher  of  the  San 
fticfio  (Cal.)  L'nion  and  Tribune. 


SCIENCE  FINDS  NEW 
SOURCE  FOR  PAPER 

Dr.  Herty  Announces  Successful 
Experiments  With  Southern 
Long  Leaf  and  Lob¬ 
lolly  Pine 

White  paper  chemical  pulp,  made  for 
the  first  time  from  long  leaf  and  lob¬ 
lolly  pines,  was  exhibited  to  the 
Georgia  Forestry  .Association  at  its 
meeting  in  Rome,  Ga.,  June  22,  as  a 
demonstration  that  white  paper  and 
newsprint  can  be  made  from  virtually 
all  the  south’s  pine  forests.  Previous 
experiments  with  pine  pulp  have  cen¬ 
tered  around  slash  pine. 

The  discovery  that  long  leaf  and  lob¬ 
lolly  pines  can  be  used  was  made  about 
a  month  ago  in  the  state’s  experimental 
mill  at  Savannah  hy  the  research  divi¬ 
sion  of  the  Georgia  Department  of 
Forestry  and  Geological  Development. 
Dr.  Charles  H.  Herty  of  New  York, 
former  president  of  the  American 
Chemical  Society,  announced  the  discov¬ 
ery.  The  process  is  a  development  of  his 
di.scovery  two  years  ago  that  slash  pine 
could  be  used  in  paper  making. 

The  advantage  of  the  new  process. 
Dr.  Herty  explained,  lies  in  the  fact 
that  it  makes  available  about  90.000,000 
more  acres  of  timber  for  the  manufac¬ 
ture  of  pine  paper.  There  are  only 
10,000,000  acres  of  slash  pine  in  the 
south,  whereas  there  are  100,000.000 
acres  of  long  leaf  and  lohlolly.  Two 
remaining  varieties  of  southern  pine 
which  have  not  yet  been  tested  for 
paper  will  undergo  experiment  shortly. 
Dr.  Herty  announced. 

WILLIAM  H.  LANDVOIGT 

Funeral  services  for  William  H. 
Landvoigt.  veteran  drama  critic  of  the 
Washington  Evening  Star,  were  held  in 
Washington  June  18.  Landvoigt  was 
73  years  old  and  had  been  on  the  Star 
for  25  years.  He  was  active  in  Free¬ 
masonry  and  had  been  repeatedly  hon¬ 
ored  by  Masonic  organizations.  He  had 
been  in  ill  health  for  about  two  years. 

$200,000  LIBEL  SUIT 

-A  suit  for  $200,000  damages  was  filed 
in  district  court,  Dallas,  June  21 
against  the  Dallas  Dispatch  by  George 
W.  Ledbetter,  commissioner  of  precinct 
4,  Dallas  County.  He  alleged  he  was 
damaged  in  a  story  published  June  17 
headed  “Oust  Ledbetter  As  Custodian 
of  Detention  Home.” 


NEW  PLANT  OF  ST.  LOUIS  STAR 


ArchiteeCt  drawing  of  new  home  of  St.  Louis  Star  from  which,  when  completed, 
the  Star  and  Times  will  be  printed. 


A  30-minute  premature  release  oi 
President  Hoover’s  reduction  of  arnj. 
ment  statement,  address  to  the  G^- 
Conference,  occurred  on  Wednesdj! 
under  peculiar  circumstances. 

.At  9:15  a.m.  (E.S.T.)  the  Presideir, 
surprised  the  White  House  reporter! 
by  calling  them  into  his  office  and  git! 
iiig  out  the  complete  text.  It 
marked  for  release  at  10:30  aji 
(E.S.T.)  ^ 

The  State  Department  in  the  mean- 
while  had  cabled  a  copy  of  the  state 
ment  to  Hugh  Gibson,  at  Geneva,  to  bt 
read  in  the  conference  at  the  hour  thtrt 
equivalent  to  10:30  a.m.  (E.S.T.)  jg 
this  country.  Thus  the  release  wouH 
be  simultaneous,  here  and  abroad.  The 
copy  of  the  statement  cabled  to  Mr 
Gibson  was  the  only  one  sent  out  k 
the  State  Department,  officials  declared 
to  Editor  &  Publisher. 

It  is  said  that  the  French  and  British 
delegates,  after  receivng  the  statement 
in  advance  of  delivery  from  Mr.  Gibson 
immediately  passed  out  a  version  of  it 
to  the  Reuter  and  Havas  agencies,  and 
it  was  instantly  flashed  over  Europt 
and  South  .America.  It  was  published 
in  various  foreign  capitals  from  13 
minutes  to  a  half  hour  in  advance  oi 
the  fixed  release  hour. 

Karl  Bickel,  United  Press  president 
declared  he  would  enter  a  protest  at  the 
State  Department. 

“The  responsibility  to  preserve  faith 
in  a  presidential  release  rests  not  only 
on  newspapermen,  but  the  officials  oi 
governments,”  he  said.  “Here  we  sat 
holding  up  a  news  item  of  vast  public 
importance,  keeping  faith  with  the 
White  House,  while  foreign  correspond¬ 
ents  were  at  liberty,  through  a  leak  in 
official  circles,  to  bandy  a  version  of  the 
statement  around  the  world.  The  offi¬ 
cial  release  system  is  a  valuable  sendee 
all  in  the  public  interest,  but  it  breaks 
down  if  the  representatives  of  govern¬ 
ments,  such  as  the  French  and  British 
delegates,  do  not  respect  it  as  do  news- 
Iiapermen.  1  shall  certainly  call  that 
matter  to  President  Hoover’s  attentioa' 

What  happened,  according  to  State 
Department  authorities,  was  that  Gib¬ 
son  had  been  instructed  by  them  to  in¬ 
form  the  British  and  French  delegates 
of  the  statement  before  he  read  it  in 
the  conference.  This  idea  was  based 
on  diplomacy,  they  say,  the  theory  being 
that  the  delegates  from  France  and 
Great  Britain,  the  nations  most  con¬ 
cerned,  should  be  given  a  "break”  on 
the  news  of  the  Hexiver  plan. 

The  understanding  between  Gibson 
and  the  foreign  delegates  with  whom 
he  confided  was  that  news  of  the  plan 
was  not  to  be  released  until  the  state¬ 
ment  was  read  in  the  conference.  The 
French  delegate,  according  to  the  State 
Department,  either  unwittingly  or  other¬ 
wise  discussed  the  plan  with  cor^ 
spondents  following  the  conference  with 
the  added  comment  that  France  could 
not  subscribe  to  it.  Later  this  latter 
view'  was  changed  somewhat. 

So  far  as  the  State  Department  can 
determine  the  text  of  the  statement  w 
not  released  in  Europe  before  it  w’as 
released  here.  No  blame  is  attached  by 
officials  here  to  any  one  in  Washington 
or  to  Gibson  at  Geneva.  He  acted 
under  instructions  from  his  govern¬ 
ment. 


RADIO  COMPANY  FORMED 

D.  W.  Stevick,  publisher,  Texarkwo 
(.Ark.)  Gazette,  and  associates  hart 
filed  articles  of  incorporation  for  the 
Texarkana  Broadcasting  Company,  cap¬ 
italized  at  $20,000,  which  will  operate 
the  newspaper’s  radio  station. 


SALE  IN  CALIFORNIA 

Terndale  (Cal.)  Enterprise  has 
sold  by  Herbert  N.  Briggs  to  D.  H- 
Fletcher  and  Don  Carr. 
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billion  for  newspaper  space  by  1935 

So  Kenneth  Goode  Predicts  Before  Promotion  and  Research  Group — L.  J.  F.  Moore  New 
President — Editor  &  Publisher  1932  Promotion  Contest  Announced 
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itrpHE  ‘Great  Moratorium  of  the 

1  1930’s’  is  about  over,”  Kenneth 
u  boode,  advertising  agent  and  author, 
old  the  Promotion  and  Research  Man¬ 
ners  Group  of  the  X.A.E.A.  at  its 
«ning  session  Monday,  as  i)art  of  the 
i[f.A.  convention.  Newspapers,  Mr. 
jooiie  added,  will  have  to  do  much  of 
the  work  of  restoration,  and  newspaper 
i,rofflOtion  managers  have  the  assign- 
^nt  of  sounding  off  the  “new  note  of 
•ourage  and  constructive  cheerfulness. 
U  keep  it  resounding.” 

\11  that  Mr.  Goode  had  to  say  about 
•iewspai)ers  (lid  not  make  such  pleasant 
ij^fjng—for  he  blamed  it  in  large  part 
icr  the  continuance  of  the  depression 
rtvchology — but  he  concluded  on  the 
I'nite  that  within  three  vears  "advertisers 
will  be  spending  $l,l)0o.OOO.OOO  a  year 
in  newspapers  alone,  instead  of  the 
•irfsent  inadequate  $()00,(M).” 

'  How  to  get  this  prediction  realized 
was  the  theme  of  William  D.  Nugent, 
ui  Media  Records,  Inc.,  who  gave  the 
promotion  men  and  women  some  new 
:ngles  on  the  employment  of  lineage 
ntords,  for  the  building  of  weak  adver¬ 
tising  classifications,  rather  than  the 
plorilication  of  mere  big  linoge  figures. 

.\nnouncement  that  Editou  &  Pi  n- 
lisher  will  again  award  a  cup  and 
numerous  plaques  and  certificates  of 
merit  for  outstanding  newspaiK-r  pro¬ 
motion  efforts  of  1932  was  made  to  the 
meeting  by  James  W.  Brown,  president 
of  Editor  &  Publisher. 

George  Benneyan,  AVtc  York  Sun, 
who  has  presided  over  the  group  since 
its  organization  two  years  ago,  was  suc¬ 
ceeded  as  president  at  this  meeting  by 
Louis  J.  F.  Moore,  Nezo  York  Aiiwr- 
iem,  also  a  pioneer  in  the  associaton. 
There  are  no  other  officers. 

“Speaking  for  a  moment  with  the 
utmost  seriousness,  I  believe  two 
things,”  Mr.  Goode  said.  “First,  that  the 
Great  Mental  Moratorium  of  the  1930’s 
is  about  over.  Secondly,  that  the  real 
job  of  Restoration  must  be  done  by 
the  newspapers.  And,  most  important 
of  all,  that  as  promotion  men  for  the 
newspapers,  you  gentlemen  have  got  to 
sound  off  the  new  note  of  courage  and 
constructive  cheerfulness.  .And  keep  it 
resounding. 

"It  has  taken  a  magnificent  campaign 
of  inverted  publicity — two  years  of  ad¬ 
vertising  working  backwards  at  top 
speed— to  make  us  what  we  are  today. 

“The  greatest  possible  proof  of  the 
power  of  modern  advertising — even  in 
reverse— is  the  100  per  cent  consumer 
acceptance  as  a  fact  of  a  condition  that 
can  exist  only  as  a  result  of  so  unani¬ 
mous  a  state  of  mind.  And  I  regret  to 
suggest  that  to  the  daily  newspaper, 
more  than  any  single  factor,  belongs  the 
credit  for  this  painfully  negative 
achievement.  England  spent  $150,000,- 
OOO  in  this  country  during  the  World 
War  on  propaganda  to  gain  a  little  of 
the  good  will  we  have  so  gladly  handed 
loathe  Depression  for  nothing. 

“Nobody  can  blame  the  newspapers. 
As  we  shall  presently  see,  the  financial 
iditor  backed  by  authority  none  could 
resist  took  charge  of  the  front  office, 
lour  promotion  men  and  your  advertis¬ 
ing  managers  were  submerged  in  a 
doudburst  of  defeatism.  And,  as  you 
easily  recollect  for  yourselves,  the 
m"'*  nezi’s  technique  was  aban- 

The  repetition  technique  of  ad- 
'Wising  was  substituted. 

First,  however,  let’s  distingush 
clearh-  between  past  defressions  and  the 
wmt  deflation! 

..  Depressions’  in  the  past,  have  come 
we  a  snake  getting  paralyzed.  Begin¬ 
ning  with  the  tip  of  his  tail,  the  disease 
slowly  works  up.  Our  recent  Deflation 
nas  been  exactly  opposite.  More  like  a 
siran  getting  choked.  It  began  with  a 
Wm  in  the  neck,  and  slowdy  worked 
™JJ^'*iards  to  kill  the  golden  egg.” 

Bankers  cannot  be  expected  to  lead. 
5^ers  are  the  females  of  business. 

ngy  prosper  best  by  saying  ‘no’  to 


other  men’s  [iroixositions.  Difficult  situa¬ 
tions  cannot  loe  solved  by  liquidation. 
-Selling  short,  at  best,  is  a  negative  form 
of  fighting. 

"There  is  nothing  wrong  with  capital. 
The  benefits  socialism  or  communism 
might  hoiie  for  will  come  quicker  and 


more  surely  under  our  capitalistic  sys¬ 
tem.  The  real  difficulty  with  capitalism 
IS  the  kind  of  leadership  it  breeds.  Wall 
Street  is  full  of  gentlemen  of  unques¬ 
tioned  personal  integrity  who  would 
scorn  to  take  advantage  of  an  op¬ 
ponent’s  broken  racquet  in  a  tennis 
match — sportsmen  who  would  penalize 
themselves  a  stroke  if  an  angleworm 
moved  their  golf  ball.  In  matters  of 
finance,  these  charming  Dr.  Jekylls 
amazingly  become  Mr.  Hydes.  With¬ 
out  a  moment’s  remorse,  they  act  in  a 
way  that  would  bring  a  maiden  blush  to 
the  cheek  of  Jesse  Janies.  Of  course, 
there’s  no  news  in  that.  But  here’s 
something  you  may  not  have  thought 
about.  And  in  a  minute.  I’ll  show  you 
how  it  affects  you  all  directly.  A  little 
large  scale  dishonesty  now  and  then  is 
of  small  importance  compared  with  the 
loss  of  leadership  that  accompanies  it. 

“Economists  talk  glibly  of  the  ‘lazv’ 
of  supply  and  demand.  They  forget  that 
the  $80,000,000,000  a  year  worth  of 
‘demand’  in  this  country  is  motivated  by 
at  least  $5,000,000,000  a  year  worth  of 
scIliiKj.  Some  of  this  selling,  of  course, 
is  scarcely  more  than  simple  delivery. 
But  even  to  serve,  stimulate  and  sus¬ 
tain  the  daily  use  of  ordinary  necessities 
among  125,000,000  people  requires  an 
infinity  of  initiative. 

“Economists,  even  manufacturers, 
may,  like  the  natives  of  India,  throw 
themselves  under  their  statistical  Jug¬ 
gernauts.  But  advertising  men  cannot. 
We  are  dedicated  to  the  more  human 
belief  that  people  can  be  made  to  buy. 

“.And  you  promotion  men  are  the 
vanguard.  If  advertising  was  eve.' 
w'orth  the  pajier  it  is  printed  on,  the 
job  of  getting  the  most  good  advertis¬ 
ing  into  the  greatest  number  of  goinl 
newspapers  yields  to  none  in  im¬ 
portance  today. 

“The  past  two  years  have  done  for 
distribution  what  the  World  War  did 
for  production.  It  doesn’t  show  much 
yet.  But  the  whole  art  of  advertising 
and  selling  promises  to  emerge  in  a 
startlingly  changed  state  of  mind.  Then 
watch  your  newspapers!  When  adver¬ 
tisers  begin  to  check  up  ther  selling  and 
count  back  the  turnover  of  their  adver¬ 
tising  dollar,  newspaper  and  local 
markets  will  really  come  into  their  own. 

“As  an  advertising  medium,  the  news¬ 
paper  hasn’t  even  scratched  the  surface 
of  its  possibilities.  Within  three  years 


advertisers  will  be  spending  $1,000,(MX),- 
000  a  year  in  newspapers  alone,  instead 
of  the  present  wholly  inadequate  $t)00,- 
0(K),(HK).  .So  you  gentlemen  can  go  home 
with  a  new  life  before  you.” 

"The  real  meaning  of  my  subject  im¬ 
plies  the  constant  study  of  linage  in 


an  effort  to  justify  the  thesis  of  every 
newspaj^r  salesman — ‘More  newspaper 
advertising,  more  sales :  less  newspaiier 
advertising,  less  sales’ ;  to  definitely  cor¬ 
relate  probable  sales  of  goods  with  defi¬ 
nite  amounts  of  newspaper  advertising, 
to  the  economic  advantage  of  the  buyer 
of  goods,  the  seller  of  goods  and  the 
newspaper  publisher,  who  brings  them 
together,”  said  Mr.  Nugent. 

“The  measure  of  prosperity  is  the 
flow  of  goods  into  consumption.  If 
goods  are  rapidly  being  exchanged  for 
money,  then  employment  which  creates 
the  ability  to  buy  goods,  is  high  and  we 
have  general  prosiierity.  Therefore,  our 
attention  should  first  be  directed  to  the 
retail  outlets  where  business  meets  the 
consumer  for  direct  action.  Newspaper 
advertising  must  bring  the  consumer 
with  money  or  credit  to  the  retail 
counter.  The  retailer  must  advertise  not 
only  a  certain  line  of  goods ;  he  must 
advertise  his  store,  his  integrity,  his  de¬ 
sire  to  serve  in  a  mutually  profitable 
relation. 

“Each  individual  store  has  its  own 
advertising  problem  which  must  be 
solved  in  right  relation  to  all  other  fac¬ 
tors  involved  in  the  success  of  that 
store.  But  each  store  also  belongs  in  a 
group  of  classification  handling  the  same 
or  similar  merchandise.  These  relate-' 
stores  while  competing  directly  with 
each  other,  have  a  genuine  common  in¬ 
terest  in  the  percentage  of  total  retail 
sales  that  can  be  made  on  their  gocxls. 
Thus  every  men’s  clothing  store  has  an 
interest  in  men’s  clothing  against  the 
field;  every  jewelry  merchant  has  an 
interest  in  the  total  volume  of  jewelry 
advertising ;  every  shoe  merchant  Is 
hound  to  benefit  by  the  combined  volunvi 
of  shoe  advertising  in  his  city. 

“Hence  the  standard  set  of  retail 
classifications  of  advertising  is  used  not 
to  indicate  the  sale  of  space  by  the 
newspaix;rs  so  much  as  to  define  the 
amount  of  space  each  group  of  mer¬ 
chants  should  use  in  each  newspaper  to 
promote  their  common  interest  against 
all  competing  groups.  It  is  not  nearly 
so  important  to  business  that  one  news¬ 
paper  beat  its  comiietitor  in  volume  of 
advertising  from  a  group  of  merchants 
as  it  is  that  that  group  of  merchants  use 
the  right  volume  of  advertising  in  all 
papers.  This  I  regard  as  a  most  im¬ 
portant  hasie  faet  in  selling  retail  nezis- 
paper  advertising.  We  have  available 


now  actual  e.xperience  over  a  sufficient 
[leriod  to  tell  any  merchant  or  group  of 
merchants  how  much  of  total  coinjieti- 
tivc  retail  advertising  in  their  news- 
pa;)ers  they  should  do  if  they  can  exjiect 
their  share  of  dollar  sales. 

"To  be  specific,  the  retail  shoe  mer¬ 
chants  of  Detroit  in  1931  probably  did 
at  least  23%  less  business  than  they 
should  have  done  because  they  used 
23%  less  newspaper  advertising  than 
the  common  experience  of  the  retail 
shoe  business  in  the  country  could 
have  told  them  they  should  use.  The 
Detroit  total  linage  from  shoe  mer¬ 
chants  should  have  been  589,090  lines 
and  it  was  only  451,000.  Now  589,000 
is  not  an  arbitrary  figure  set  up  by  a 
newspaper.  It  is  2Y/f  of  the  actual 
amount  of  competitive  retail  advertising 
used  in  Detroit  and  that  is  the  minimum 
linage  volume  from  which  the  shoe 
merchants  could  exjiect  their  share  of 
dollar  sales. 

“.A  further  analysis  of  the  shoe  situa¬ 
tion  in  Detroit  discloses  the  convincing 
fact  that  the  only  newspaiier  in  that  city 
making  this  use  of  linage  figures  in¬ 
creased  its  own  shoe  linage  over  60  per 
cent  in  1931  and  raised  its  position  in 
the  field  from  a  bad  third  to  second 
place.  .And  I  find  tint  so  far  this  year 
that  same  paper  has  strengthened  its 
position  in  second  place,  showing  a  gain 
of  26.5%  over  1931  while  the  other 
[lapers  recorded  losses.” 

"it  is  a  very  simple  and  practical 
procedure  for  the  Research  and  Promo¬ 
tion  Managers  to  keep  advertising  man¬ 
agers  and  salesmen  punctually  posted 
every  month  e.xactly  how  each  classi¬ 
fication  is  conforming  or  not  conform¬ 
ing  to  its  minimum  opportunity ;  and 
also  each  month,  well  in  advance,  to  set 
a  quota  for  each  classification  based 
upon  actual  linage  volume  for  the  same 
month  of  the  previous  year. 

“luivisioning  your  family  of  readers 
as  a  definite  city  with  a  definite  num¬ 
ber  of  retail  business  institutions  to 
serve  your  readers,  you  can  set  up  an 
ideal  reflection  of  that  retail  city  in 
your  advertising  columns.  You  can  tell 
every  merchant  worthy  to  serve  your 
[leople  exactly  where  his  interest  and 
the  interests  of  his  group  lie  in  terms 
of  advertising  that  should  be  employed 
month  by  month  in  your  newspaper  to 
create  the  right  volume  of  dollar  sales. 

"Refining  this  retail  study  still  fur¬ 
ther  it  will  soon  be  possible  for  news¬ 
paper  research  men  to  definitely  cor¬ 
relate  the  departmental  sales  of  depart¬ 
ment  stores  with  departmental  adver¬ 
tising.  There  is  still  a  good  deal  of 
the  haphazard  in  allocating  department 
store  advertising  among  competing 
newspajiers.  Every  department  in  a 
department  store  is  expected  to  produce 
a  definite  percentage  of  total  store  sales. 
Theoretically,  advertising  is  allocated 
(11  the  same  basis.  We  frequently  find, 
however,  that  while  all  departments  get 
consideration  in  the  favorite  newspaper, 
there  is  less  attention  paid  to  a  bal¬ 
anced  representation  in  the  second 
paper  and  almost  none  in  others  and 
the  representatives  of  those  papers  are 
constantly  told  they  don’t  pay.  It  is  a 
common  experience  to  have  the  second 
and  third  papers  just  get  their  “hand 
out"  from  the  overflow  from  the  first 
)>aper.  Here  is  a  challenge  to  the  sec¬ 
ond  and  third  papers  t  >  promote  their 
own  and  advertising  in  erests  by  proof 
of  hajihazardness  in  their  regard  by 
store  advertising  managers. 

“Unfortunately  linage  figures  are  not 
yet  available  that  will  insure  exactitud,- 
in  comparisons  of  .spac.  by  all  depart¬ 
ments  with  percentage  of  total  store 
sales.  But  it  is  a  development  now 
being  studied  that  will  soon  be  in  us<‘. 
In  general  it  is  interest'-ig  to  study  the 
inclusive  experience  of  d  'partment  stores 
throughout  the  country  last  year  in  the 
relation  of  dollar  sales  to  total  ad¬ 
vertising.  The  Federa’  Reserve  Rank 
(Continued  on  p  :ge  50) 


Louis  J.  F.  Moore,  New  York  American  (left),  takes  command  of  the  Promotion 
and  Research  Managers’  Croup,  succeeding  George  Benneyan,  New  York  Sun 
(right)  as  president. 
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NIXON  TO  CARRY  CONTEMPT  CASE 
TO  INDIANA  SUPREME  COURT 

Wabash  Publisher  Gets  Stay  of  Execution  Pending  Appeal — 
Will  Seek  Ruling  Curbing  Judge’s  Powers 
In  Indirect  Contempt  Cases 


DOX  M.  XIXOX,  publisher  of 
IV abash  (Ind.)  Plain  Dealer,  was 
released  last  Saturday  on  $1,000  bond 
pending  appeal  to  the  Indiana  Supreme 
Court  from  his  conviction  on  indirect 
contempt  of  court.  Special  Judge  VVill- 
iam  H.  Eichhorn  granted  a  stay  of  ex¬ 
ecution  of  the  ten-day  sentence  and 
$100  fine. 

Attorney  Milo  Feightner,  Huntington 
lawyer  specially  employed  by  Judge 
Switzer,  argued  for  30  minutes  that  the 
publisher  should  be  jailed  forthwith 
because  there  was  no  Indiana  statute 
for  admitting  him  to  bail  pending  deci¬ 
sion  of  a  higher  court.  Attorney  John 
R.  Browne,  for  the  publisher,  argued 
that  to  jail  his  client  before  a  review 
of  a  higher  court  would  be  unfair  to  the 
publisher.  Judge  Eichhorn  declined  to 
grant  request  of  the  Huntington  lawyer. 

What  is  hailed  as  a  struggle  to  in¬ 
sure  freedom  of  the  press  in  Indiana 
reached  a  climax  last  week  when  Mr. 
Xixon  was  found  guilty  of  contempt 
after  he  had  criticized  the  appointment 
by  Judge  Frank  O.  Switzer  of  the 
Wabash  County  Circuit  Court  of  Quin- 
tin  A.  Carver  as  receiver  for  tlie 
Wabash  County  Loan  &  Trust  Com¬ 
pany. 

Mr.  Xixon  in  the  Plain  Dealer 
charged  Carver  was  incompetent  to 
handle  the  receivership  of  the  mjllion 
dollar  bank,  which  had  3,500  depositors. 
He  hinted  politics  was  back  of  the  ap¬ 
pointment. 

Undismayed  by  the  sentence  imposed, 
Mr.  Xixon  declared  this  week  he  would 
fight  the  case  to  the  limit. 

“I  shall  battle  to  the  last  legal  resort 
to  reverse  this  sentence,”  he  said,  “not 
because  I  fear  the  prospect  of  going 
to  jail,  but  because  I  view  this  case  as 
a  direct  infringement  of  the  rights  of 
the  American  press. 

“We  newspapermen  in  Indiana  have 
seen  a  judiciary  encroaching  ever  more 
boldly  upon  the  freedom  with  which 
we  utter  criticisms  against  public  offi¬ 
cers,  and  it  is  time  that  a  determined 
battle  be  waged  to  remove  that  en¬ 
croachment  and  to  permit  newspapers 
to  publish  the  truth  freely  so  that  the 
citizens  and  taxpayers  may  learn  what 
goes  on  before  the  bars  of  justice  and 
behind  the  doors  of  officialdom. 

“.\nd  while  I  am  carrying  on  this 
struggle  to  have  preserved  to  us  the 
rights  accorded  in  the  constitutions  of 
Indiana  and  of  the  United  States,  I 
shall  continue  unabated  my  efforts  to 
drive  out  of  office  in  this  city  and  county 
such  public  officials  as  I  know  to  be 
unfit  for  office  and  dishonest,  and  to 
encourage  those  officers  concerning 
whose  integrity  and  ability  I  have  no 
doubt.  I  may  say  that  these  honest 
public  servants  already  greatly  outnum- 
Der  those  whom  I  have  attacked.” 

In  the  trial  last  week  before  Judge 
Eichhorn,  all  the  principles  of  a  free 
press  to  criticize  judges  and  other  public 
officials  were  raised  in  Mr.  Xixon’s 
defense.  His  plea  was  overruled,  how¬ 
ever,  on  the  grounds  that  he  had  gone 
beyond  tlie  rules  of  freedom  and  had 
abused  that  freedom.  Judge  Eichhorn 
in  his  decision  declared  there  is  a  dif¬ 
ference  between  freedom  of  the  press 
and  license. 

“The  manner  of  a  contempt  of  court 
is  considered,  and  its  effect  is  a  chief 
concern,”  stated  the  judge.  “If  the 
effect  is  to  hinder  or  destroy  the  proper 
operation  of  the  court,  it  has  passed 
beyond  the  freedom  allowed  to  the 
press. 

“There  is  evidently  some  misunder¬ 
standing  as  to  the  facts  upon  which  the 
finding  of  the  court  is  based.  The 
court  would  not  for  a  minute  consider 
punishing  any  charge  showing  the  in¬ 
advisability  or  judiciousness  of  the  ap¬ 
pointment  of  the  receiver,  and  the  com¬ 
petency  of  the  receiver  in  this  case  is 
not  at  issue. 


“The  court  is  punishing  this  defendant 
for  making  the  charge  that  the  court, 
or  that  Frank  O.  Switzer,  sitting  as  the 
court,  had  colluded  with  other  persons 
to  administer  this  trust  as  political 
plunder  and  to  place  it  in  the  hands  of 
those  seeking  selfish  gains.  Xothing 
could  be  more  destructive  of  resiK-ct 
for  the  court. 

"Much  has  been  said  lately  of  the 
supposed  abuses  of  the  freedom  of  the 
press.  If  the  press  be  not  properly 
handled  and  properly  used  it  is  a  dan¬ 
gerous  element.  The  man  in  charge  of 
a  newspaper  should  feel  just  as  strong 
a  sense  of  responsibility  as  the  officer 
of  a  public  trust. 

“Those  in  charge  of  shaping  public 
opinion  must  guard  carefully  against 
doing  things  which  tend  to  destroy  the 
institutions  under  which  we  all  must 
live.” 

Judge  Eichhorn  held  that  the  con¬ 
stitutional  points  raised  in  Mr.  Xixon’s 
behalf  by  his  attorney.  John  R.  Browne 
of  Marion,  were  not  involved. 

The  Plain  Dealer  had  declared  Car¬ 
ver,  who  was  a  farmer  and  then  a 
garage  proprietor,  and  served  one  term 
as  county  auditor,  was  unable  to  figure 
simple  interest  on  a  note.  The  news¬ 
paper  charged  that  Carver  had  been 
suggested  for  the  appointment  by  cor¬ 
rupt  officials  of  the  bank  so  their  mis¬ 
conduct  could  not  be  exposed.  The 
paper  also  asserted  in  the  beginning  that 
Judge  Switzer  acted  at  the  suggestion 
of  leaders  of  the  “political  gang,”  but 
in  a  later  issue  the  paper  withdrew 
that  charge  as  not  capable  of  substan¬ 
tiation. 


ENGRAVERS’  WAGES  CUT 


St.  Louis  Union  Agrees  to  Ten  Per 
Cent  Reduction  In  Scale 

The  St.  Louis  Xewspaper  Publishers’ 
Association  and  Photo-engravers’  Union 
Xo.  10  agreed  on  June  13  to  a  ten  per 
cent  reduction  in  wages,  effective 
June  14.  The  scale  formerly  was  $61 
nights  and  $56  days,  42  hours  nights 
and  44  hours  days. 

The  publishers  formerly  paid  a  bonus 
of  $3  per  week,  which  is  made  a  col¬ 
lateral  part  of  the  reduction,  making  the 
new  scale  $57.60  nights  and  $53.10  days. 
.All  other  contractual  terms  were  re¬ 
newed,  except  that  the  wage  reduction 
of  ten  per  cent  applies  also  to  ap¬ 
prentices. 

The  St.  Louis  publishers’  associa¬ 
tion  is  now  negotiating  with  the 
typographers  for  a  wage  reduction  of 
ill  per  cent. 

S.  C.  OFFICERS  RE-ELECTED 


State  Press  Association  Holds 
Convention  At  Myrtle  Beach 

(Special  to  Editor  &  Publisher) 
Myrtle  Beach,  S.  C.,  June  20 — -All 
old  officers  were  re-elected  at  the  sum¬ 
mer  meeting  of  the  South  Carolina 
Press  .Association  meeting  here  June 
17-18.  The  association  went  on  record 
as  favoring  a  continuation  of  the  winter 
institute  at  the  University  of  South 
Carolina  next  January.  The  first  insti¬ 
tute  ever  held  in  the  state  was  that  of 
last  winter  which  was  a  decided  success. 

.A.  F.  Carter,  president  of  the  Eastern 
Shell  Petroleum  Products  Company, 
was  the  main  speaker  at  the  meeting. 

Officers  re-elected  are :  President, 
A.  W.  Huckle,  Rock  Hill  Herald;  vice- 
president  Percy  M.  Dees,  Winnsboro 
Neus-Herald;  second  vice-president  W. 
E.  Gonzales,  Columbia  State;  secretary, 
H.  C.  Booker,  Columbia;  treasurer  F. 
C.  Withers,  Columbia  State. 

Members  of  the  executive  committee 
are:  B.  H.  Peace,  Greenville;  Fred  D. 
West,  Abbeville ;  Ed.  H.  DeCamp,  Gaff¬ 
ney;  A.  B.  Jordan,  Dillon;  Thos.  R. 
Waring,  Charleston ;  J.  W.  Chapman, 
Greenville;  E.  B.  MeSweeney,  Allen¬ 
dale;  B.  P.  Davies,  Barnwell. 


COLLEGE  HONORS  BINGAY 


Malcolm  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press,  photographed 
just  after  receiving  the  honorary  degree 
of  Doctor  of  Letters  from  the  College 
of  the  City  of  Detroit  June  16. 


WRITERS  PREPARING 
FOR  DEMOCRATS 

Hundreds  Remain  In  Chicago  For 

National  Convention  Next  Week 
— Press  Headquarters  Again 
at  Congress  Hotel 

(Special  to  Editor  &  Publisher) 

Chicago,  June  20 — Hardly  had  the 
din  of  the  Republican  convention  died 
away  when  visiting  and  local  newspaper¬ 
men  began  covering  preliminary  con¬ 
ferences  of  the  Democratic  national 
meeting  which  opens  at  the  Chicago 
Stadium  Monday,  June  27. 

In  contrast  to  the  Republican  meet¬ 
ing  when  the  press  worked  hard  to 
make  the  G.O.P.  event  news,  the  Demo¬ 
cratic  convention  is  affording  newspaper 
writers  an  abundance  of  material  for 
front  page  headlines.  With  James  A. 
Farley,  Xew  York  Democratic  state 
chairman  and  Roosevelt  field  marshal, 
Robert  B.  Ennis  of  Baltimore,  Gov¬ 
ernor  Ritchie’s  manager,  and  Jouett 
Sliouse,  chairman  of  the  executive  com¬ 
mittee,  holding  press  conferences  twice 
daily,  newspaper  writers  covering  the 
preliminaries  found  little  time  to  rest. 

Bright  convention  news  pictures  such 
as  were  taken  at  the  Republican  meet¬ 
ing  last  week  may  not  be  possible  at 
the  Democratic  convention,  unless  Jouett 
Shouse,  chairman  of  the  executive  com¬ 
mittee,  and  the  motion  picture  officials 
come  to  terms.  Mr.  Shouse  has  re¬ 
fused  to  pay  $4,800  for  the  necessary 
lights. 

Xearly  1,000  working  newspapermen 
and  women  are  expected  to  occupy  the 
Stadium  press  stand,  which  is  to  be 
elevated  six  inches  in  order  to  permit 
the  writers  to  get  a  better  view  of  the 
delegates  assembled  on  the  main  floor, 
W.  C.  Donaldson  told  Editor  &  Pub¬ 
lisher  this  week. 

Edward  X.  Hurley,  chairman  of  the 
Chicago  citizens’  committee,  announced 
that  although  tickets  for  each  day  of 
the  Republican  meeting  were  available 
to  the  public,  the  only  tickets  for  the 
Democratic  affair  will  be  season  books 
containing  12  session  tickets — two  for 
each  day  of  a  possible  six-day  conven¬ 
tion.  The  same  rates  prevail,  namely, 
$40  for  a  mezzanine  seat,  $22  for  the 
first  balcony  and  $17  for  the  second 
balcony. 

Press  headquarters  will  again  be 
maintained  in  the  Congress  Hotel, 
where  many  of  the  metropolitan  papers 
and  press  associations  have  workrooms. 

E.  C.  ELY  IN  yUma 

E.  Clyde  Ely,  former  publisher,  Gal- 
lup  (X.  M.)  Herald,  now  is  publisher 
Yuma  Arizona  Sentinel. 


WORD  RATE  ADOPTEh 
BY  CHICAGO  DAILY 
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Chicago  Herald  and  Examiner  Alt, 
Bans  Abbreviations — Cban|ei 
To  New  Type  Face  For 
Classified  Pages 


(Special  to  Editor  &  Publish^) 
Chicago,  June  21— Hailed  as  an  l 
novation  in  the  metropolitan  field  rv 
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eat/o  Herald  and  Examiner  announce 
this  week  the  establishment  of 
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rates  for  classified  advertising  to  ^ 
plant  line  rates.  With  this  annoi^ 
ment  it  was  stated  that  new  nwder 
type  faces  would  be  used  and  abbretia 
tions  would  be  done  away  with. 

The  rates  were  changed  to  a  W(W 
basis,  permitting  the  advertiser  usi» 
multiple  iiLsertions  to  get  want-ad  sto 
as  low  as  three  cents  a  word.  Tr®. 
sient  rates  were  scaled  from  10  cents  i 
word  for  single  insertion  to  three  cent, 
a  word  for  multiple  insertions.  Tht 
minimum  size  of  want  ads  is  12 
under  the  new  plan. 

Charles  W.  Horn,  general  supervisor 
of  classified  advertising  for  the  Hears 
newspapers,  explained  to  Eorroi  ( 
Publisher  that  the  new  departure  is 
simfly  part  of  a  plan  to  improve  tie 
service  of  classified  advertising.  Ht 
pointed  out  that  the  idea  is  really  not 
revolutionary  in  that  many  newspper, 
fornx-rly  used  the  word  rate,  but  thr 
in  recent  years  papers  have  become  pri¬ 
marily  interested  in  the  revenue  thei 
could  obtain  by  charging  high  line  ratti . 
overlooking  the  reader-interest  value  oi 
classified  advertising.  “ 

“The  chief  objection  to  chargine 
transient  want  ads  by  line,”  he  said,  “e 
that  the  advertiser  finds  it  necessary  tc 
resort  to  senseless,  annoying  abbrevia 
tions  which  make  so  many  want  ads  al¬ 
most  impossible  to  read.  The  new  In 
word  rates,  with  every  w-ord  given  fai; 
meaning,  eliminates  the  necessity  oi 
abbreviations. 

“We  believe  that  classified  adverbs 
ing  is  one  of  the  most  important  depan- 
ments  of  the  paper,”  he  declared.  “Sec 
ond  to  news,  there  is  no  other  featun 
that  commands  as  great  a  reader  inter 
est.  Inasmuch  as  want  ads  represec 
the  rnasses,  there  has  been  too  M 
attention  paid  to  the  improvement  oi 
the  service  rendered.” 

Mr.  Horn  pointed  out  that  during  the 
past  few  years,  under  the  pressure  oi 
revenue  comparisons,  classified  raar 
agers  have  been  prone  to  increase  thei: 
rates  rather  than  to  increase  the  val« 
of  the  want-ad  service.  .As  a  result 
newspapers  have  lost  as  high  as  50  per 
cent  of  their  transient  advertising  in  the 
last  five  years,  even  though  in  times  life 
these  people  have  more  occasion  that 
ever  to  u.sc  the  classified  columns. 

“We  have  made  an  analysis  of  class; 
fied  advertising,”  stated  Mr.  Horn,  “anl 
have  found  that  abbreviations  are  ont 
of  the  most  outstanding  evils  that  haw 
developed  in  the  business.  Want  adi 
are  a  service  to  readers,  hut  in  thei: 
abbreviated  form  they  have  ceased  to  a 
great  extent  to  attract  people.  Becausi 
of  rates,  in  some  cases  as  high  as  J! 
a  line,  the  gossipy  character  of  classi¬ 
fied  advertising  has  been  lost  in  d* 
individual’s  effort  to  squeeze  into  a 
couple  of  lines  a  message  that  reall 
justified  four  or  five  lines.” 

W.  H.  Murphy,  Herald  and  Ex¬ 
aminer  classifiecl  manager,  told  Edito 
&  Publisher  the  immediate  increase  c 
volume  of  voluntary  want  ads  wi' 
gratifying  on  Monday,  following  the 
announcement  in  the  morning  papo 
Many  expressions  of  approval  wen 
voiced  by  adverfjsers  when  told  of  ^ 
change  from  line  to  word  rate,  he  said 
The  paper  has  adopted  the  modern  Kahe 
or  Vogue  type  face  in  limited  sizes  iff 
headline  display  and  is  using  regular 
5J  point  body  type  with  a  two-en 
hanging  indentation  on  each  ad. 
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ENGRAVERS  TAKE  $5  CUT 

The  International  Photo-Engra«fs 
Union,  No.  32  of  Los  Angeles,  on  Ji® 
20  voluntarily  placed  a  new  wage  scale 
into  effect,  calling  for  a  reduction  ot 
$5  a  week  from  the  minimum  sc^ 
About  85  photo-engravers  are  affected- 
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IrEPORTS  of  A.F. a.  DEPARTMENT  MEETINGS 

prank  Blanchard  Honored  By  Public  Utilities  Group — Radio  Needs  Better  Knowledge  of 
Advertising — Present-Day  Opportunities  Stressed  at  Outdoor  Meeting 


rR\NK  LE  ROY  HLANXH- 
r  \RD.  director  of  advertising  for 
V  Henry  L.  Doherty  Companies, 
•r,  honored  at  the  annual  meeting 
^,he  Public  Utilities  Advertising 
usociation  for  “his  loyal  support  and 
'ration  which  have  extended  over 
U  hfe-tinie  of  the  organization.” 

7he  Association  elected  Mr. 

rhard  a  life  member  of  its  board 
Sectors.  He  is  the  first  to  hold 
•Ut  position.  In  addition,  the  Asso- 
•iition  presented  to  Mr.  Blanchard  a 
watch.  The  presentation  was 
Ijdj  by  Major  J.  S.  S.  Richardson 
jt  the  National  Electric  Light  Asso- 

.■iation.  .  , 

\t  the  present  time  there  is  a 
jden  opportunity  for  intelligently 
Lned  and  executed  advertising,  ac- 
■ding  to  R.  S.  McCarty,  of  I’ltts- 
inrgh.^  President  of  the  Public  Util¬ 
ities*  .Advertising  Association. 

"We  should  not  forget  that  the 
saiority  of  our  messages  appear  in 
the  newspapers,  and  that  they  are 
ompeting  with  columns  of  exciting 
Mws,”  he  said.  “With  the  present 
economic  situation  and  all  of  its  re- 
;'jlting  ramifications,  there  are  day 
liter  day,  in  the  pages  of  the  news¬ 
papers,  gripping  stories  of  most  every 
^nation  imaginable.  We  are  com¬ 
peting  for  attention,  and  we  are  com¬ 
peting  for  the  dollar  that  is  being 
more  carefully  spent  than  ever  before. 
“Certainly  this  is  no  time  for  guess¬ 
work.  It  is  time  for  the  most  thor- 
oighiv  analytical  effort  we  have  ever 
attempted.  If  we  want  ‘punch’  in  our 
liadlines,  we  must  put  news  in  those 
headlines.  If  we  would  have  common 
sense  appeal  in  our  text,  we  must 
temper  that  text  with  brevity.  If  we 
would  have  a  great  readership,  w’hich 
is  rightfully  ours,  we  must  success- 
tully  compete  with  the  double-heads 
and  features  that  cause  newspapers 
to  be  sold.”  .  . 

The  Public  Utilities  Association 
elected  the  following  officers :  Presi¬ 
dent,  E.  Frank  Gardiner,  Midland 
United  Company,  Chicago;  first  vice- 
president,  Henry  Obermeyer,  Consoli¬ 
dated  Gas  Company,  New  York;  second 
lice-president,  Stanley  Quinn,  Electric 
Bond  and  Share  Company,  New  York; 
third  vice-president,  J.  R.  Pershall, 
Public  Service  Company  of  Northern 
Illinois,  Chicago;  secretary,  Eric  W. 
Swift,  Commonwealth  Edison  Company. 
Chicago;  treasurer,  H.  F.  Weeks,  Con¬ 
solidated  Gas  Co.,  New  York;  directors 
for  three-year  terms:  C.  A.  Tattersall, 
Buffalo;  Morris  E.  Jacobs,  Omaha; 
and  J.  E.  Marsh,  Atlanta. 

Winners  in  the  annual  “Better  Copy” 
Contest  of  the  Association  for  the  best 
newspaper  advertisements  run  in  the 
year  1931  were  announced  by  Eric  W. 
Swift  of  Chicago,  chairman  of  the 
“Better  Copy”  Committee.  More  than 
210  companies  submitted  a  total  of  3,000 
pieces  of  copy  in  the  contest. 

Certificates  of  Award  were: 

Electric  Institutional  Division :  First, 
Consumers  Power  Company,  Jackson, 
•didi.;  second.  Commonwealth  Edison 
Company,  Boston. 

Electric  Merchandise  Division :  First, 
Northern  States  Power  Company,  Min- 
nopolis:  second,  Edison  Electric  Illu¬ 
minating  Company,  Boston. 

Gas  Institutional  Division:  First, 
Mias  Lone  Star  Gas  Company,  Dallas, 
second.  Public  Service  (Company 
of  Northern  Illinois,  Chicago. 

Gas  Merchandising  Division:  First, 
Cnion  Gas  and  Electric  Company,  Cin- 
omnati;  second,  Springfield  Gas  Light 
Charles  H.  Tenney  &  Com- 
P^oy,  Boston. 

Tr^sportation  Electric  Railway 
msK^  First,  Chicago  Surface 
“0*^  Chicago ;  second,  British  Colum- 
^  Electric  Railway  Company,  Ltd., 
Vancouver,  B.  C. 


Electric,  Gas  and  Transportation 
Posters  Division :  First,  Salt  Lake  and 
Utah  Railroad,  Salt  Lake  City ;  second. 
Consolidated  Gas  Company,  New  York. 

Electric,  Gas  and  Transportation  Bill¬ 
boards  Division :  First,  Pacific  Electric 
Railway,  Los  .\ngeles;  second,  Virginia 
Electric  and  Power  Company,  Rich¬ 
mond.  _ 

TALKING  MOTION  PICTURE 
ADVERTISING 

‘  ‘  VEN  the  irmch  advertised  with- 

LL  drawal  of  sponsored  pictures  last 
year  by  two  large  chains  has  not  pre¬ 
vented  the  right  kind  of  advertising  pic¬ 
ture  from  getting  into  the  theatres,” 
said  W.  .\.  Wolff,  advertising  manager. 
Western  Electric  Company  and  Elec¬ 
trical  Research  Products,  Inc.,  address¬ 
ing  the  Talking  Motion  Picture  Adver¬ 
tising  group. 

“(Dne  organization  is  now  announcing 
a  plan  for  a  nation-wide  showing  of 
talkies  before  selected  groups.  This 
plan  will  provide  controlled  coverage 
for  any  type  of  audience  desired  in 
known  places,  at  known  times.  The 
establishment  of  these  facilities,  in  addi¬ 
tion  to  those  already  available  will,  I 
believe,  make  the  medium  even  more 
attractive  to  national  advertisers. 

“Nothing  will  cause  an  industrial  or 
publicity  motion  picture  to  fold  up 
quicker  and  convert  itself  into  an  em¬ 
barrassing  IxKimerang  than  over-selling. 
-Nn  apt  analogy  would  be  the  blustering, 
desk-pounding  salesman  who  achieves 
a  high  blood  pressure  but  makes  few 
friends  for  his  employers. 

"We  feel  that  our  success  in  securing 
nation-wide  distribution  for  the  48  films 
in  our  library  is  due  to  the  fact  that 
we  have  followed  these  rules  with  the 
result  that  they  have  qualified  for  book¬ 
ings  in  theatres,  schools,  clubs  and  com¬ 
munity  centers. 

“No  effort  is  made  to  force  the  use 
of  the  films  uiwn  any  theatre  manager, 
club  manager  or  school  principal.  Each 
picture  has  to  stand  or  fall  on  its  own 
merits  as  entertainment  or  information, 
interestingly  presented.” 

CONFERENCE  ON  VOCATIONAL 

TRAINING  FOR  ADVERTISING 

Hugh  ELMER  AGNEW,  chair¬ 
man  of  the  department  of  market¬ 
ing  of  New  York  University,  speaking 
on  “Is  Business  Honesty  a  Matter  of 
Training?”  before  the  Conference  on 
X’ocational  Training  for  Advertising, 
said  in  part : 

“Because  of  unfortunate  conditions  in 
business  as  evidenced  in  its  failure  to 
provide  food,  shelter,  sanitation,  educa¬ 
tion  and  recreation  for  the  population — 
which  we  hold  is  the  social  obligation 
of  business — there  is  already  agitaton 
for  the  enactment  of  laws  which  will : 

“1.  Compel  individual  industrial  units 
to  accept  membership  in  trade  associa¬ 
tions  or  syndicates. 

“2.  Establish  governmental  agencies 
with  legal  authority  to  approve  or  effec¬ 
tively  disapprove  particular  trade  prac¬ 
tices. 

“3.  Limit  the  production  of  particular 
units. 

“4.  Enforce  uniform  prices. 

“5.  Maintain  standard  wage  scales. 
“6.  Insure  continuous  employment  to 
workers,  or  some  satsfactory  system  of 
unemployment  insurance. 

“7.  Exercise  such  other  supervisory 
powers  as  may  be  necessary  to  the  ef¬ 
fective  operation  of  a  nationally  or¬ 
ganized  system  of  industry  in  which 
production  is  planned  with  reference  to 
consumptive  demand. 

“With  such  a  scheme  of  legislation  it 
would  be  a  short  and  easy  step  to  the 
fixing  of  salaries.  The  limitation  and 
regulation  of  dividends  would  soon  fol¬ 
low.  The  governmental  standards  of 
prices  would  be  only  a  step  removed — 
and  then  there  would  be  little  resistance 
to  communal  ownership. 


“A  better  understanding  of  business 
on  the  one  hand  and  a  fuller  social  re- 
siwnsibility  by  business  on  the  other, 
will  be  the  best  preventives.  Both  these 
call  for  more  instruction  such  as  is 
given  in  schools  of  commerce  and 
through  schools  of  commerce  to  publi¬ 
cations. 

“The  School  of  Commerce  is  still  too 
young — particularly  is  instruction  in 
marketing  of  too  limited  a  period — to 
show  conclusive  results.  Yet  from  our 
own  students  we  are  able  to  get  evi¬ 
dence  that  at  least  to  some  degree  they 
are  able  to  analyze  a  marketing  problem 
along  scientific  methods. 

“We  have  no  evidence  as  yet  that  in¬ 
struction  in  marketing  will  make 
students  more  far-sighted  in  regard  to 
honesty  of  dealing.  Yet,  we  can  and  do 
demonstrate  that  honesty  and  fair  deal¬ 
ing — including  truthful  advertising-— is 
good  business.  This  again  is  something 
that  previous  education  has  not  always 
been  successful  in  making  clear.  We 
hold  that  selfish  interest  is  what  makes 
most  people  dishonest.  We  also  hold 
that  enlightened  self-interest  is  one  of 
the  most  potent  influences  in  promoting 
honesty  and  integrity.  This  is  a  phase 
of  education  which  the  school  of  com¬ 
merce  alone  can  present  adequately.” 

MAGAZINE  GROUP 

“TN  ten  years  from  now  we  will  have 
J.  to  supply  the  needs  of  12,000,000 
more  people  in  the  United  States,  and 
this  will  mean  adding  a  market  equal  to 
Colorado,  Delaware,  Iowa,  Kentucky, 
Florida,  Maryland,  Maine,  Mississippi 
and  Connecticut.  Soon  after  the  pres¬ 
ent  nightmare  has  ended  and  normal 
conditions  have  been  restored,  our  chief 
worry  will  concern  ways  and  means  to 
find  sufficient  human  hands  to  take  care 
of  the  multitude  of  jobs  pressing  for 
attention.” 

This  was  the  statement  of  Floyd  W. 
Parsons,  contributing  editor  of  Adver¬ 
tising  &  Selling,  speaking  to  the  Maga¬ 
zine  Group. 

“Out  of  today’s  chaotic  conditions  will 
come  a  new  world.  Industry  will  not 
be  permitted  to  organize  against  the 
public.  Mushroom  improvements  will 
receive  little  support.  Business  will 
build  up  funds  to  care  for  idle  workers, 
just  as  it  has  built  up  funds  to  take 
care  of  depreciation,  obsolescence,  bond 
redemptions  and  dividends. 

“The  trend  will  be  toward  tax  changes 
that  will  more  largely  ‘tax  the  rich.’ 
Recent  decisions  of  government  bodies 
indicate  plainly  that  strong  individuals 
and  corporations  in  the  future  will  be 
required  to  help  the  weak. 

“The  fetish  of  unrestrained  competi¬ 
tion,  especially  in  transportation,  will  be 
dethroned.  We  will  soon  discover  that 
there  is  no  sound  substitute  for  im¬ 
proved  efficiency  on  the  farm.” 

EXPORT  MANAGERS  CLUB 
CONFERENCE 

<<^”r^HE  successes  of  the  next  decade 

X  will  be  those  who  invest  their 
money  wisely  in  export  advertising  to¬ 
day,”  said  Walter  L.  Bomer,  vice-presi¬ 
dent  of  the  Bristol-Myers  Company, 
addressing  the  Export  Managers  Qub 
Conference.  “If  we  are  to  make  money, 
however,  we  must  exercise  the  most 
careful  discrimination  in  the  selection 
of  the  places  and  the  manner  in  which 
we  invest  our  advertising  dollars. 

“And  now  a  word  to  my  contempo¬ 
raries,  especially  those  who,  like  myself, 
are  in  the  proprietary  field.  All  of  us 
have  noted  with  alarm  the  tendency  of 
foreign  countries  to  censor  our  adver¬ 
tising.  The  regulations  in  some  coun¬ 
tries  today  are  very  strict.  There  are 
even  cases  where  it  is  necessary  for  us 
to  submit  our  advertising  for  the  ap¬ 
proval  of  the  governmental  authorities 
before  it  can  publicly  appear.  The  un¬ 
fortunate  part  of  the  whole  matter  is 
that  we  have  only  ourselves  to  blame 


for  this  condition.  If,  on  account  of  e.x- 
aggerated  claims,  this  movement  gains 
further  strength,  it  will  be  a  boomerang 
to  .\merican  advertising.  We  have  but 
to  keep  our  advertising  honest  and 
credible  and  there  will  be  no  need  for 
governmental  censorship.  Let  us  not 
continue  to  offend  in  those  countries 
where  no  such  censorship  exists  today. 
Contrariwise,  let  it  influence  us  to  see 
that  the  need  for  censorship  should 
never  arise.” 


OUTDOOR  ADVERTISING  ASSN., 
OF  AMERICA 

K ERWIN  H.  FULTON,  president 
of  Outdoor  .-Advertising,  Inc., 
speaking  to  the  Outdoor  Advertising 
.-Association  of  America,  said  that  “the 
present  lethargy  that  has  assailed  gen¬ 
eral  business  has  furnished  advertising 
with  the  greatest  and  most  splendid  op¬ 
portunity  it  has  ever  known.” 

“We  represent  a  medium  which  is 
thoroughly  imbued  with  the  hopeful 
spirit,”  he  said,  “and  which  has  in¬ 
fluenced  merchants  and  manufacturers 
to  renewed  confidence.  When  ill  will 
and  depressing  thought  have  threatened 
to  engulf  the  country,  our  medium,  with 
its  colorful  picture  of  industry,  and  its 
tersic,  crisp  messages,  vital  with  real 
business,  has  continued  to  create  good 
will  and  to  rebuild  faith  in  those  funda¬ 
mental  principles  on  which  American 
business  is  founded. 

“Advertising  in  general  has  this  in 
common  with  most  other  American 
businesses  of  today:  it  can  not  look  at 
present-day  conditions  with  rose-colored 
glasses.  But  we  of  outdoor  advertising 
have  won  the  privilege  of,  at  least, 
hopeful  looking. 

“If  the  volume  is  not  so  large  as  we 
might  have  hoped  for  from  merchants 
to  whom  high-powered  merchandising 
is  the  one  thing  needful,  it  is  still  grow¬ 
ing  large  enough  to  strengthen  our  faith 
in  the  medium  and  to  renew  our  firm 
belief  that  the  future  holds  for  us  high 
potentialities. 

“The  outdoor  medium  has  never 
waited  for  people  to  buy  it.  It  has  been 
and  is  being  intensively  sold  by  those 
who,  through  expert  knowledge  of  its 
efficiency,  have  firm  reliance  on  the  good 
work  it  can  do.  The  effective  aid  of 
many  of  the  brightest  advertising 
agencies  has  been  encouraged  and  taken 
advantage  of,  so  that  the  old  users  for 
whom  the  medium  has  always  done  a 
good  job,  have  come  back,  and  new 
users  in  many  lines  of  trade  are  finding 
profit  in  coming  to  our  medium  for 
merchandising  help. 

“It  is  because  of  the  great  successes 
the  outdoor  medium  has  won  in  the  past 
that  we  have  the  utmost  faith  in  the 
success  for  the  future.  But  we  have 
learned  not  to  wait  for  success,  but  to 
go  out  and  to  win  it  by  hard  work.  For 
there  never  has  been  a  time  in  our  mer¬ 
cantile  history  when  hard,  devoted  work 
was  more  necessary.  Success  to  be  won 
must  be  deserved.” 

Leonard  Dreyfuss,  president  and  pub¬ 
lisher  of  Futura  Publications,  New 
York,  and  treasurer  of  the  (Outdoor 
Advertising  Association,  told  the  meet¬ 
ing  that  an  exhaustive  test  by  “a  ver>- 
authoritative  statistician”  had  “conclu¬ 
sively  proved”  that  on  an  average  “50 
per  cent  of  the  attention  of  each  one  of 
us  is  on  our  own  troubles,  and  that  only 
50  per  cent  of  the  American  mind  today 
is  receptive  to  outside  impression.” 

“We  have  become  completely  an  out¬ 
door  people,”  he  said.  “The  lowered 
price  of  automobiles  and  the  extension 
of  our  good  roads  have  taken  people  far 
afield.  The  wide-spread  installations  of 
radio,  super  movies,  and  what-not,  are 
competing  for  the  public’s  attention  to  a 
greater  degree  than  ever  before.  These, 
and  many  other  things,  have  made  of  us 
a  nation  of  headline  readers.  Woe  unto 
the  advertiser  who  today  does  not  get 
(Continued  on  page  48) 


GIMBEL  SALE  DREW  RECORD  CROWD 
PACED  BY  104  COLUMNS  OF  SPACE 


tion  such  as  we  recently  carried  for  BE 
Levine  s,  we  would  not  have  become 
particularly  excited  over  it,”  Charles 
A.  Guy,  publisher  of  Avalanche- Journal 
publications,  said.  “We  were  used  to  a  New 
heavy  run  of  business  then.  We  took  it  Pi 
for  (granted  (heaven  forgive  us)  for  ^ 

the  city  and  territory  were  experiencing 
a  population  increase  of  408.8  per  cent 
over  the  Federal  figures  for  1920.  We  j 
were  even  nonchalant  over  a  24-page  j 
rotogravure  section  in  one  special  edi- 
tion — every  line  of  it  local  and  sold  at 
twice  the  open  rate. 

“But.  as  we  all  know  and  to  use  a  i !  J 
familiar  tune,  'times  have  changed’  so 
not  only  were  we  excited  over  the  j.  ‘  ^ 
Levine  section,  but  so  was  every  one  j 
else.  It  was  the  topic  of  conversation, 
we  discovered,  even  among  the  young  ^ 
matrons  whose  first  interest  is  usually  t-i 
contract  bridge.  ' 

“Mr.  Levine,  to  my  mind,  summoned  guj-c, 
the  best  of  his  evident  talents  of  show-  (i.,,.*! 
nianship  when  he  decided  he  could  ir 
dominate  the  stage — and  then  domi- 
nated  it. 

“  ‘Here  come  the  elephants,’  was  his 
remark  to  me,  and  the  ‘elephants,’  as 
usual,  obligingly  drew  the  crowd.”  i-  ■ 


Regular  Edition  of  Pittsburgh  Press  Totalled  72  Pages  June 
17 — Copy  Hailed  “Turn  of  Tide” — Other  News¬ 
paper  Advertising  Successes  Told 

STIMULATION  of  retail  sales  by  total.  The  largest  department  store 
extraordinary  newspaper  advertising  topped  its  Christmas  holiday  peak, 
efforts  continues  to  be  noted  in  many  .According  to  Harry  Stutz,  editor  and 
sections  of  the  country,  reaching  the  manager  of  the  Journal-News,  the 
first  peak  of  1932  last  Friday  when  the  merchants  are  so  well  pleased  with  their 


Srtncs  J.s  Pittsburghers  Participate  In  Huge  Buging  Campaign 


WILL  SEEK  VINDICATION 


Lea»  Will  Fight  Conviction  for  Con¬ 
spiracy  in  North  Carolina 

Colonel  Luke  Ix’a  and  Luke  Lea,  Jr., 
whose  conviction  of  conspiracy  to  vio¬ 
late  the  Nortli  Carolina  State  hanking 
laws  was  affirmed  last  week  by  the 
North  Carolina  Supreme  Court,  have 
announced  they  will  fight  for  vindication 
until  “all  legal  remedies  have  been 
exhausted.”  (ieneral  .Albert  Cox.  at¬ 
torney  for  the  Leas,  was  autliorized  by 
them  to  appear  before  the  State  Su¬ 
preme  Court  with  a  retpiest  for  a  stay 
of  execution. 

The  publishers’  sentence  was  fixed  at 
six  to  10  years,  and  young  Lea  was 


Crowds  Storm  Stores 
In  Greatest  Buging 
Ware  Since  Peak  Dags 


tS  OPTimSI*  KCYNOTE 
;  r;  ,  Of  STORE  EXECUTIVES 


14-PAGE  RAILROAD  SERIES 

Little  Rock  Daily’s  Copy  AimeJ  i 


of  events, 


In  the  Philadelphia 
Area  210,103  Families 
Have  $3,000  to  $4,999 
Incomes 


of  These  Read  The 
Philadelphia  Bulletin 


In  the  Philadelphia 
Area  92,216  Families 
Have  $5,000  to  $9,999 
Incomes 
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of  These  Read  The 
Philadelphia  Bulletin 


Philadelphia  Urban 
and  Suburban  area. 

IhIS  is  a  picture  of  able-to-buy 

homes  in  the  Philadelphia  Area, 

and  of  their  preference  for  one 
newspaper.  It  shows  who  your 
customers  are,  and  how  to  reach 
them  with  advertising. 

There  are  579,941  families  in 
the  Philadelphia  area  whose  in¬ 
comes  are  $2,000  or  over.  The 
Philadelphia  Bulletin  is  read  by 
68%  of  these  families. 

As  the  incomes  increase,  the 
percentage  of  families  who  read 
The  Bulletin  also  grows:  62%  read 
it  in  the  $2,000  to  $2,999  income 
group;  71%  in  the  $3,000  to  $4,999 
group;  75%  in  the  $5,000  to 
$9,999  group; 

And  where  incomes  are  $10,000 
and  over,  82%  read  The  Bulletin! 

These  579,941  families  set  the 


[DELAWAKEI 


In  th»  Philadelphia  Area  19,978  Families  Have  Incomes  of  $10,000  end  Over 


of  These  Read 

The  Philadelphia  Bulletin 


Figures  on  income  groups  and  Bulletin  coverage  from  Philadelphia  Newspaper  Reader 
Survey  a  survey  prepared  by  the  American  Association  of  Advertising  Agencies 


Its  circulation  is  all  net  paid,  all 
responsive  because  it  is  based  upon 
reading  interest;  not  a  copy  ever 
sold  by  premium,  prize  or  contest. 

558,184  net  paid  daily  average 
during  1931.  Two  and  one-half 
times  the  circulation  of  any  other 
Philadelphia  evening  newspaper; 
greater  than  that  of  all  morning 
newspapers  combined. 

And  a  sound  business  policy  of 
keeping  space  rates  low  gives 
advertisers  the  lowest  advertising 
cost  of  any  newspaper  in  America. 


buying  pace.  Their  wants  influence 
retail  stocks;  their  purchases  form 
a  large  part  of  the  City’s  billion- 
dollar  sales  volume. 

This  great  buying-power  group 
can  be  reached  almost  entirely 
through  one  newspaper — The  Phil¬ 
adelphia  Bulletin. 

The  Bulletin  is  Philadelphia’s 
newspaper.  It  has  grown,  through 
thirty-seven  years,  by  publishing  a 
fine  newspaper;  by  being  accurate, 
timely ;  by  avoiding  sensationalism 
in  the  handling  of  news. 


Within  Philadelphia's  city  limits 

f««iliii  with  incomes  of  $2,000  to  $2,999  .  150,405 
Ivllttin  readers  in  this  group  79.52% 

f««ili«s  with  incomes  of  $3,000  to  $4,999  .  122,862 
Ivllttin  readers  in  this  group  .  .  .  •  87.84% 
fBwilies  with  incomes  of  $5,000  to  $9,999  .  52,781 

IvIMIn  readers  in  this  group  ....  91 .87*% 
foeiliet  with  incomes  of  $10,000  and  over  .  12,448 
fcilletin  readers  in  this  aroua  ....  QA 
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REPORTERS  PROTEST 
ROOSEVELT  FAVORS 


‘Patented  Stories’  Bring  Charge  of 
Albany  Corps  That  Governor  Is 
Discriminating  in  Giving  Ex¬ 
clusive  Dispatches 


i  Special  to  Editor  &  Publisher) 

Albany,  June  20 — Albany  corre¬ 
spondents  protested  as  a  group  to  Gov¬ 
ernor  Franklin  D.  Roosevelt  last  week 
against  alleged  discrimination  in  news 
releases  from  the  executive  offices. 
The  regular  corps  of  Capitol  reporters 
took  up  the  matter  with  the  Governor 
after  two  stories  authorized  by  him 
emanated  from  outside  sources,  and  he 
refused  to  elaborate  on  them  for  Albany 
release. 

One  story,  purporting  to  make  clear 
Mr.  Roosevelt’s  views  on  prohibition  re¬ 
form,  was  filed  by  the  Associated  Press 
from  New  York  City,  although  the  dis¬ 
patch  said  the  information  had  come 
from  the  Governor  by  telephone  from 
Albany.  The  second  story  was  pub¬ 
lished  as  an  exclusive  dispatch  in  Mon¬ 
treal  Star.  This  quoted  the  Governor 
on  his  plans  for  a  U.S.-Canada  trade 
agreement,  in  the  event  he  is  elected 
President. 

When  Albany  writers  sought  to  ques¬ 
tion  the  Governor  for  widespread  cover¬ 
age  on  the  two  stories  he  declined  to 
make  any  comment  because,  he  said,  the 
two  were  “patented  stories.”  This  was 
taken  to  mean  they  had  been  given  pc- 
clusively  to  the  two  writers.  In  view 
of  Mr.  Roosevelt’s  position  as  a  lead¬ 
ing  candidate  for  the  Democratic  presi¬ 
dential  nomination,  the  Albany  corps 
protested  that  such  discrimination  was 
unfair  to  them  and  the  newspapers  they 
represent. 

The  Albany  correspondents  also  let 
the  Governor  know  this  week  that  they 
again  resent  his  threat  to  punish  for 
contempt  any  reporter  who  “speculates” 
on  his  disposition  of  charges  filed 
against  Mayor  James  J.  Walker  of  New 
York  City  by  Judge  Samuel  Seabury. 
It  still  is  an  open  question,  the  reporters 
said,  whether  the  Governor,  in  passing 
on  charges  to  remove  a  public  official, 
is  acting  in  a  purely  administrative  ca¬ 
pacity  or  a  judicial  one.  Legal  authori¬ 
ties  agree  it  is  only  a  quasi-judicial 
function  at  most. 

Mr.  Roosevelt’s  warning  against 
stories  that  infer  he  is  playing  politics 
in  the  Walker  case  followed  by  a  day 
his  accusation  that  Judge  Seabury,  in 
making  the  charges,  was  playing  Presi¬ 
dential  politics.  The  Governor  also  had 
objected  to  the  fact  that  Judge  Seabury 
made  public  his  letter  and  analysis  of 
the  Walker  testimony,  although  Mr. 
Roosevelt  gave  to  the  newspapers  his 
request  for  the  testimony  without  writ¬ 
ing  to  Judge  Seabury  at  all. 

With  a  record  of  having  played 
hoaxes  on  newspapermen  while  he  was 
Assistant  Secretary  of  the  Navy  in  the 
Wilson  administration  and  denying 
quotations  made  during  his  campaign 
for  the  vice-presidency  in  1920,  Mr. 
Roosevelt  has  caused  friction  with  Al- 
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bany  writers  on  several  occasions  while 
Governor.  He  has  asserted  that  cer¬ 
tain  Capitol  reporters  are  biased  and 
unfair  to  him  in  their  dispatches. 

Reporters  have  been  at  odds  with  the 
Governor  also  over  his  interpretation 
of  “authoritative  .sources”  as  meaning 
the  Governor  himself.  Mr.  Roosevelt 
has  let  it  be  known  he  regards  the 
allusion  as  equally  official  as  the  “White 
House  spokesman.” 

Since  the  Governor  has  become  an 
avowed  candidate  for  the  Presidential 
nomination,  Louis  Howe,  a  former  New 
York  City  newspaperman,  has  assumed 
an  important  role  among  the  execu¬ 
tive’s  advisors.  His  handling  of  Roose¬ 
velt  releases  has  not  been  especially 
pleasing  to  the  Albany  corps. 


PRICE  ADVERTISING  HIT 


Coast  Store  Executive  Addresses 
Advertising  Managers’  Group 

Decrying  the  growing  tendency  to 
advertise  for  business  on  a  price  basis, 
Mrs.  Lulu  Eckles,  advertising  director 
of  Bullocks  Wilshire,  Los  Angeles,  ad¬ 
dressed  the  monthly  meeting  of  the 
southern  division,  California  Advertis¬ 
ing  Managers  Association,  which  met 
June  13  at  the  Alexandria  Hotel. 

“Such  advertising,”  explained  Mrs. 
Eckles,  “is  one  reason  why  the  buyer 
of  today  is  hesitant  about  buying.  He 
is  waiting  for  prices  to  hit  bottom, 
creating  the  very  condition  that  makes 
prices  fall.” 

J.  K.  Piersol,  advertising  manager, 
Pomona  Progress-Bulletin,  president  of 
the  southern  unit,  presided. 


MADE  WASHINGTON  TRIP 

John  Dienhart  and  Basil  Woon,  repre¬ 
senting  the  Chicago  Herald  and  Ex¬ 
aminer  and  Don  Fogle,  Chicago  Daily 
Xeu’s,  accompanied  the  Chicago  dele¬ 
gation  of  civic  leaders  to  Washington, 
D.  C.,  this  week  to  report  its  progress 
in  obtaining  a  federal  loan  for  past  and 
current  government  salaries  and  unem¬ 
ployment  relief. 


SPECIAL  APPOINTED 

N.  Frederick  Foote  &  Associates, 
publishers’  representatives  in  Boston  and 
New  York,  have  recently  been  ap¬ 
pointed  Eastern  representatives  of  the 
St.  Nicholas  Magazine. 


Are  Your  Presses 
Earning  Money  or 
Wasting  It? 


PREMONITION  SAVED  NEWS 
MAN  FROM  FATAL  TRIP 


CONFER  ON  NEW  SCALE 


J  GEARHART  CRATE,  Camden 
*  (N.  J.)  Courier-Post  reporter, 
is  thanking  a  premonition  for  his 
escape  from  the  fatal  automobile 
crash  in  which  six  persons  were 
killed  in  Collingswood,  June  7. 

Crate  was  entering  the  police 
station  at  Haddonfield  at  2  a.m. 
when  Patrolman  John  Knorr,  who 
was  among  those  killed,  received 
the  ambulance  call. 

“Come  on  with  me,”  Knorr  in¬ 
vited  Crate.  “I’ve  got  to  go  to  the 
hospital.” 

Crate  hesitated  a  moment.  Some 
premonition,  he  said,  told  him  to 
decline  the  invitation. 

“Tucker’s  on  the  comer,”  Crate 
told  Knorr.  “I  saw  him  as  I 
passed.  He’ll  go  with  yon.” 
Knorr  drove  away. 

Fifteen  minutes  later  word  of  the 
crash  was  received. 


Charles  P.  Howard  Called  1.  tI 
Discuss  Chicago  Term*  1 


Chicago  newspaper  puj,- 
through  Chicago  Local,  A.X.p  ^ 
gan  negotiations  this  week  with  ft,.’ 
P.  Howard,  president  of  Internj^' 
Typographical  Union,  relative 
proposed  new  contract  with  Qt- 
No.  16,  calling  for  a  20  per  cent  rsk, 
tion  in  wages. 

At  the  same  time,  the  publishen’ 
sociation  is  seeking  to  begin  arbitn^ 
with  Chicago  Web  Pressmen’s^ 
No.  7  and  to  negotiate  with  ^  J 
photo  -  engravers’  and  stereotr^ 
unions  regarding  a  reduction  in 


GOULD  LOCAL  MANAGER 

Ray  Gould  has  been  appointed  local 
advertising  manager  of  the  Mont¬ 
gomery  (Ala.)  Journal,  according  to 
Walter  Webb,  general  manager.  Mr. 
Gould  has  been  with  the  Alabama  Jour¬ 
nal  advertising  department  for  seven 
years,  and  prior  to  this  was  with  the 
Atlanta  Georgian,  Atlanta  Constitution, 
and  Chattanooga  Times,  and  was  at 
one  time  advertising  manager  of  the 
Pitzitz  department  store  in  Chatta¬ 
nooga. 
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STORE  PRINTING  PROGRaKs 

With  the  discontinuation  of  tht  ni 
lication  of  radio  programs  by  tht  ^ 
Orleans,  La.,  newspapers  the  MiL 
Blanche,  New  Orleans  department  stc- 
has  commenced  carrying  the  orov- 
of  WSNB,  N.B.C.  network 
special  daily  advertisements  “as  1 1 
added  service  to  patrons.”  Other  par* ! 
of  the  section  also  have  ceased  puK  -  ^ 
tion  of  the  programs  including  "  i 
Mobile  (Ala.)  Register  and  the  BilZ  [ 
G uljport  ( Miss. )  Daily  HerM.  - 


COOPER  BUYS  PENTHOUSE  ■ 

Kent  Cooper,  general  manager  of  1 1 
-Associated  Press,  purchased  a  dur-  ■ 
penthouse  apartment  at  778  Park  \r- 
nue.  New  York,  this  week.  The  17-sto-  I 
co-operative  apartment  building  .  [ 
which  the  penthouse  is  located  is  at  6 1 
northwest  corner  of  Park  Avenue  i,  I 
73rd  Street.  Its  construction  was  enr  | 
pleted  last  year.  '  | 


Worcester,  Massachusetts 


7-TO-l  LEADERSHIP 

In  EXCLUSIVE  National  Advertising  Lineage 


In  1931  the  Telegram  and  Gazette  published  696,347  lines  of  adve- 
tising  from  national  advertisers  using  these  newspapers  EXCLl 
SIVELY  in  Worcester.  This  is  more  than  SEVEN  times  the  volume 
of  exclusive  national  lineage  carried  in  1931  by  Worcester’s  olhe; 
newspaper. 


Among  the  more  prominent  national  advertisers  who  in  1931  ustt 
the  Telegram-Gazette  exclusively  in  Worcester  are  the  followinj 


Wise  publishers  in  these  days  are  care¬ 
fully  analyzing  operating  costs.  That  is 
where  money  is  going  out. 

Old,  worn,  or  inefficient  presses  may  be 
throwing  away  dollars.  E^cient,  modem 
machinery  installed  on  a  well  financed 
basis  may  save  you  current  expenses  to  a 
large  amount  and  he  both  of  present  and 
ultimate  great  value. 

We  are  prepared  to  offer  very  satisfactory 
arrangements  for  handling  equipment 
installations  on  new,  up-to-date  machin¬ 
ery.  You  can  buy  cheaper  than  ever 
before  under  present  manufacturing  costs 
—  also  cheaper  than  later  when  condi¬ 
tions  improve. 

Survey  your  pressroom  equipment. 

See  what  savings  you  could  make  in  daily 
expense  by  adequate  improvements. 


Bab-O 

B*«cham's  Pills 
BslUAns 

Birds-Eys  Frosted  Foods 
Buckeye  Malt 
B  &  M  Baked  Beans 
Calumet  Baking  Powder 
Canada  Diw  Ginger  Ale 
Canadian  Pacific  R.R. 
Certo 

Chase,  Harris,  Forbes  Co. 
Chase  &  Sanborn  Coffee 
Chipso 

Coty  Products 
Creomulsion 

Dole’s  Hawaiian  Pineapple 
Domino  Sugar 
Dr.  Scholl’s  Products 
Dutch  Masters  Cigars 
D  &  H  Coal 
Ever-Ready  Blades 
Father  John’s  Medicine 
Fleischmann’s  Yeast 
Flit 

Ford  Trucks 
G.  E.  Radio 
Gem  Blades 


Gillette  Blades 
Gilbert  Sl  Barker  Oil  Burner 
Gorton  Fish  Products 
Halsey,  Stuart  &  Co. 

Hills’  Cascara  Quinine 
Jell-O 

Kavser  Hosiery 


iLavser  Hosiery 
Kellogg  Company 
Kraf  t-Phenix  Chees 


LIsterine 
Lifebuoy  Soap 
National  Biscuit  Company 
Pertussin 

Peter  Schuyler  Cigars 
Probak  Blades 
R.  C.  A.  Victor  Radio 
V^eading  Anthracite 
Rcgsl  Shoes 
Royal  Typewriter 
Shredded  Wheat 
Smith  Bros.  Cough  Syrup 
St*  t  ton  Hats 
Stromberg-Carlson  Radio 
Tintex 

Underwood’s  Deviled  Ham 
Vigoro 

White  Star  Line 


Tlirough  the  Telegram-Gazette  ALONE,  advertisers  secure  adequate  coverafeoi 
the  Worcester  Market  —  one  of  the  richest,  most  stable,  most  respionsive  areui 
the  Elast. 


Let  us  hear  from  you  —  and  we  will  be 
glad  to  consult  aind  advise  with  you. 


of  The  Sun’s 
Circulation  is 

CONCEIVTRATED 

in  the  New  York 
Trading  Area 


Remember  you  can  buy  most  cheaply 


Average  Net  Paid  Circulation  For  More  Than  Four  Years 

OVER  100,000  DAILY  OVER  53,000  SUNDAY 


“  THE  TELEGRAM-GAZETTE 


You  can  more  easily  and  with  less 
disturbamce  make  a  change  now,  and  you 
will  be  all  set  for  the  revival  when  it 
comes  if  you  make  preparation  now. 


NEW  YORK 


THE  DUPLEX  PRINTING 
PRESS  CO. 

Battle  Creek,  Michigan 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 


Paul  Block  and  Associates,  National  Representatives 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco  Los  Anrtb 


Editor  &  Publisher  The  Fourth  Estate  for  June  25,  1  93  2 


HARTFORD  RESPONDS 

TO  ADVERTISING  NOW! 


For  Testing — For  Sched¬ 
ule  Resumption — For  the 
Steady  Pull  —  Connecti¬ 
cut’s  Largest  City  Stands 
Among  America’s  Fore¬ 
most  1932  Markets 


One  of  the  Country’s  High  Spot  Cities — 
Big  Enough  to  Gauge  Returns  by  Every 
Test — Compact  Enough  to  Secure  Full 
Distribution  at  Minimum  Cost 


A  CITY,  whose  retail  sales  per  capita 
■^"^($821)  are  more  than  double  that 
of  the  average  of  the  country  as  a  whole 
($407)  and  far  greater  than  New  Eng¬ 
land  ($463)  must  be  a  good  test  market. 
The  Hartford  Times’  coverage  in  Greater 


Hartford  (population  221,500)  repre¬ 
sents  92^%  of  all  families.  95%  of  its 
circulation  is  within  the  Hartford  trading 
territory — an  eighteen  and  one-half  mile 
radius  of  Hartford.  Certainly  no  waste 
circulation  here. 


Hartfnrh  STimre 

- • - 

The  GANNETT  NEWSPAPERS 

Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Olean  Times-Herald 

Elmira  Star-Gazette  &  Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburg-Beacon  News 
Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 

Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J.,  Courier-News  ::  Rochester  Times  Union 
Utica  Observer-Dispatch  ::  Hartford,  Conn.,  Times 

Represented  by  J.  P.  McKINNEY  &  SON — New  Yvrk — Chicago — San  Francisco  i 


roe  part  with  my  earnings  for  tising,  and  it  interests  me  more  intensely 
^ings  that  will  serve  me  better  than  than  the  general,  impersonal  chronicle 


jere  money.  That  sort  of  news  is  adver-  of  the  day. 


onward  march  of  civilization  has 
geated  in  me  new  wants,  and  made  me 
gore  insistent  upon  the  satisfaction  of 
lid  and  unfilled  needs.  The  news  that 
^ertising  brings  to  me  is  welcome 
fhen  it  comes  to  me  as  news,  in  the  com- 
piDv  of  other  news,  and  at  moments 
ahen  my  mind  is  bent  upon  acquiring 
^rmation.  It  may  not  be  welcome  at 
i^er  times,  and  it  may  be  unwelcome 
if  it  intrudes  upon  my  moments  of  rest, 
idaxation,  or  amusement. 


If  you  have  what  I  want  and  should 
have  for  my  comfort,  my  health,  or  my 
amusement,  tell  me  about  it  in  the  news 
of  your  advertising.  Write  your  adver¬ 
tising  as  news,  in  direct  and  truthful 
language.  Send  it  to  me  with  the  rest  of 
my  news— in  my  daily  newspaper. 


"The  word  NEWS,  as  reflected  in  our  Amer¬ 
ican  newspapers,  has  come  to  mean  ^human 
interest’  Newspapers  tell  the  news  of  a  com¬ 
munity.  Stores,  being  a  community,  must  tell 
their  own  news  in  a  human  interest  way.” 


“News  is  information  so  presented  that  it 
interests  a  considerable  portion  of  the  com¬ 
munity.”  W.  H.  Cowles 


Joseph  H.  Appel 


“Let  the  advertiser  know  the  ground-floor 
feels  about  his  products  and  tell  them  stead¬ 
ily  and  persistently,  and  he  will  win  out.” 

C.  W.  Post 


“News  is  the  record  of  those  events  of  the 
day  which  are  of  interest  to  a  considerable 
group  of  people.”  Wilbur  Forrest 


"The  crier  of  the  ancient  Greeks  went  about 
crying  his  news  like  any  good  advertising 
man  dictating  his  ads.”  J.  George  Frederick 


‘To  get  out  the  story  is  the  biggest  thing  an 
idvertising  writer  can  do.”  Richard  A.  Foley 


‘News  is  anything  new  and  interesting.” 

Stuart  H.  Perrv 


Tf  it  is  possible  to  get  news  value  into  your 
story,  do  it.”  F.  R.  Feland 


‘News  is  information  of  interest  to  the 
nany.”  L.  K.  Nicholson 


nd  woof  of  even 


EWS 


THESE  FACTS 
PRESENTED  BY  THE 
FOLLOWING 


KEY  MARKET 
NEWSPAPERS 


Akkon  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News  &  Joltinal 
Detroit  News 
Gannett  Newspap  crs 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier-.Iournal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  York  Daily  News 
New  York  Herald  Tribltje 
New'  York  Sun 
New  York  Times 
New  York  World-Telegram 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Virginia)  News 
Leader 

Trenton  Times 
Westchester  New'spapers, 
Inc.,  (8  Dailies) 
Waterbury  Republican 

WaTERBURY  A.MERICAN 
Youngstown  Vindicator 


i 


BUSINESS  PAPERS  HIT 
AGENCY  CLIENT  LINK 


THE  MAN’S  ANGLE' 


standing.  Mr.  Walter,  the  reijn,;. 
monarch  in  a  long  dynasty  of  rul^ 
the  London  Turns,  in  a  public 
to  Mr.  Noyes,  said  ‘The  universe " 
live  in  made  the  press,  perhaps,  bm' 
could  no  longer  live  without  it’  iw. 
it  be  living  to  go  without  voice, 
eyes  and  ears.’  Mr.  Noyes  hi  shj, 
diligence,  modesty,  sagacity, 
conception  of  the  ethics  of  his  proit 
sion,  an  attitude  just  and  ' 
toward  the  organization,  its 


Herald  Tribune  Reporter  at  Earhart  WITH  M.  A.  DEGREE 

Reception  Had  Unique  Assignment  - 

Edward  Angly  of  the  New  York  President  of  Associated  Press  and 
Herald  Tribune  staff  was  given  a  unique  Washington  St  ----- 
assignment  last  Monday,  June  20  on  Lauded  For 

the  occasion  of  the  reception  to  Mrs.  M  j  »  ' 

Amelia  Earhart  Putnam.  In  contrast  ®  ‘ 

to  the  usual  custom  of  assigning  women  {Special  to  Editoi 
reporters  to  cover  the  woman’s  angle  at  New  Haven,  Con 
receptions  to  famous  persons,  Mr,  Angly  B*  'Noyes,  president 
had  the  first  assignment  to  get  the  man’s  Press  and  publisher 
angle  of  a  celebration,  and  as  a  con¬ 
sequence  a  description  of  the  husband, 

George  Palmer  Putnam — what  he  wore, 

what  he  said,  what  he  did  and  how  he  Woolsey  Hall  today, 
acted — appeared  in  Tuesday's  paper.  " 

Stanley  Walker,  the  city  editor,  re¬ 
grets  that  the  idea  didn’t  originate  with 
himself  but  was  one  Mr.  Angly  thought 
up  himself. 

DAILY  VOTES  DIVIDEND 

Chicago,  June  22 — Directors  of  the 
Chicago  Daily  News,  voted  today  a 
dividend  of  $7  a  share  on  preferred 
stock  of  the  company,  paying  up  all 
arrears  on  the  preferred  issue  and  re¬ 
suming  the  former  basis  of  $1.75 
share  quarterly,  or  $7  a  share 
num.  /  "  ■  ■  ■  '  t'  - 

common  stock  was  also  declared, 
dividends  are  payable  July  5. 


,  •  -  — Id  the 

Star,  received  the  honorary  degree  of  which  they  serve.”  ^ 

Master  of  Arts  from  Yale,  at  the  Uni-  In  conferring  the  degree,  PrtsiiU. 
versity’s  231st  commencement,  held  in  James  Rowland  Angell  said: 

,  ‘  .  “The  power  of  the  press  for  gooj^ 

Professor  William  Lyon  Phelps’s  for  evil  is  profound  and  inevitablt  * 

citation,  in  presenting  Mr.  Noyes  for  is  a  - *' - '  '  •  ' 

the  degree,  follows;  for  the  public 

“For  more  than  30  years  president  of  tion  of  news 
the  Associated  Press,  the  greatest  co¬ 
operative  in  the  world,  Mr.  Noyes  has 
contributed  to  the  best  things  in  mod¬ 
ern  civilization.  What  Franklin  said  acknowledged 
of  individuals  is  now  true  of  nations;  important  fiel 
unless  they  hang  together  they  will  hang 
separately.  In  a  world  whose  economic 
interdependence  is  apparent  to  all  ex- 
a  cept  those  who  are  still  living  in  the 
...  -  per  an-  nineteenth  century,  the  truthful  inter- 

A  dividend  of  $1  a  shar^  on  change  of  news  among  the  nations  is 

'  '  *  '  Both  vital  to  the  restoration  of  prosperity  and  . . 

the  maintenance  of  peace  and  under-  peal,  is  ill  in  a  Memphis  hospital. 


1  meeting  of  the 

group  in  Shaw¬ 
nee,  Pa.,  June 
18-19.  According 
to  the  new  rul¬ 
ings  credit  will  be 
allowed  only  to 
agencies  supply¬ 
ing  satisfactory 
credit  informa- 
—  tion,  and  pay- 

jR.  ment  of  commis¬ 

sions  will  be 
confined  to  agencies  free  from  owner¬ 
ship  by  clients. 

Steps  were  also  taken  by  the  associa¬ 
tion  to  marshal  public  opinion  behind 
some  form  of  excise  tax  to  equalize 
and  lower  general  taxes.  A  study  of 
all  excise  and  sales  tax  bills  recently 
rejected  by  Congress  was  authorized 
and  a  national  campaign  of  education  is 
being  planned  to  prevent  public  mis¬ 
understanding  from  again  defeating  this 
type  of  tax  legislation. 

Figures  presented  at  the  meeting 
showed  that  the  volume  of  advertising 
in  business  papers  during  1931  was  15.8 
per  cent  lower  than  in  1930,  or  a  total 
of  $23,750,000  compared  with  $28,200,- 
000.  This  was  less  of  a  loss  than  that 
sustained  by  general  magazines  or  farm 
papers,  it  was  stated. 

The  principles  governing  relations 
with  advertising  agencies,  as  adopted  by 
the  meeting,  were  as  follows: 

“That  any  advertising  agency  desiring 
credit  with  member  publications  furnish 
the  publisher  and/or  the  Credit  Commit¬ 
tee  of  The  Associated  Business  Papers, 
upon  request,  sufficient  information  of 
its  financial  condition  to  satisfy  credit 
requirements. 

“That  member  papers  that  allow  com¬ 
missions  confine  them  to  such  adver¬ 
tising  agencies  as  are  independent  and 
in  a  position  properly  to  serve  their 
clients  and  the  publisher  without  bias; 
and  which  are  free  from  ownership 
either  direct  or  indirect  by  either  client 
or  publisher  and  which  agencies  retain 
full  commission  or  its  equivalent  when 
paid  by  the  publisher  and  furnish  the 
publisher,  upon  request,  satisfactory  evi¬ 
dence  that  this  has  been  done.” 

James  H.  McGraw,  Jr.,  vice-president 
of  the  McGraw-Hill  Publishing  Com¬ 
pany,  was  elected  president;  Samuel  O. 
Dunn,  vice-president,  Simmons-Board- 
man  Publishing  Company,  vice-presi¬ 
dent  ;  and  C.  L.  Williams,  vice-presi¬ 
dent,  F.  W.  Dodge  Corporation, 
treasurer.  H.  J.  Payne  continues  as 
secretary.  The  new  executive  commit¬ 
tee  is  composed  of  Charles  J.  Stark, 
Penton  Publishing  Company,  Cleveland ; 
M.  C.  Robbins,  Robbins  Publishing 
Company,  New  York;  Ralph  Reinhold, 
Pencil  Points ;  C.  A.  Musselman, 
United  Business  Publishers,  Inc.,  New 
York;  E.  R.  Shaw,  Power  Plant  Engi- 
n^ring ;  and  Warren  C.  Platt,  publisher 
National  Petroleum  News  and  retiring 
president. 


matter  of  the  greatest  good  fort® 
n„Ki,v  weal  when  the  dissenT 
is  in  the  control  of  q. 
who,  like  yourself,  put  accuracy  mi 
truth  in  the  forefront.  In  reco^S 
of  your  distinguished  and  univtrsA 
service  in  this  critiS 
,  Yale  University  3 
the  degree  of  Master  of 
.\rts  and  admits  you  to  all  its  ritiji 
and  privileges.” 

GEORGE  MORRIS  ILL 

George  Morris,  editor  of  the  Memtk, 


J.  H.  McOraw 


''There  are  two  distinct  types  of  newspapers. 
One  has  a  circulation  attained  by  steady,  slow 
growth.  The  other  has  a  spasmodic  growth;  fast 
rises  and  sudden  drops  in  circulation." 


Col.  Frank  Knox  at  the  A.SX 
Convention  h.t  Cincinnati 


Twenty  years  330  The  News  achieved  a  coverage  in  Marion  County,  its  primary 
market,  of  one  copy  for  every  5.16  persons.  Ten  years  later  it  was  one  copy  (or 
every  4.99  persons,  and  in  1930  one  copy  for  every  4.85  persons. 

In  the  decade  between  1910  and  1920,  the  population  of  Marion  County 
increased  32  per  cent,  and  The  News  Marion  County  circulation  grew  36  percent. 
In  the  ten  years  following,  the  population  gain  was  21  per  cent,  and  the  circulation 
increase  25  per  cent. 


News  circulation  is  sound  circulation  .  .  .  effective  circulation  .  . 
has  grown  steadily,  slowly  and  hand  in  hand  with  population.  SucI 
indicative  of  the  strong  reader  interest  which  makes  The  News  a  | 
economical  advertising  medium  .  .  .  exactly  the  type  of  medi 
profitable  advertising  job  for  you  NOW. 


WISCONSIN  MEETING  JUNE  27 

The  Wisconsin  Daily  League  will 
meet  at  Appleton,  June  27.  Dedication 
of  the  new  Appleton  Post-Crescent 
building  will  take  place  at  this  meeting. 
H.  L.  Davis,  secretary  of  the  league, 
is  manager  of  the  Post-Crescent. 


Mdior  Market  Newspapers,  Inc, 


Member 


E.  J.  KATZ  SAILS 

Eugene  J.  Katz,  of  the  E.  Katz  Spe¬ 
cial  Advertising  Agency,  sailed  aboard 
the  S.S.  Statendam,  June  17,  for  a 
vacation  in  Europe. 


INDIA 


ChiMso:  J.  E.  LUTZ,  L«l<e  Michis*"  BtliUX 


New  yoric;  DAN  A.  CARROLL  110  E«st  4Snd  Street 


J 

I 


EPS! 


of  the  Philadelphia  Market 


IHERE  are  two  big  slices  to  the  sales  side  of  the  Philadelphia 
market.  One  is  B.  C.  Philadelphia  with  its  470, .^78  families — 
2,069,661  people.  The  other  is  its  rich  A  B.  C.  suburban  area  with 
372,689  families — 1,639,8.32  people. 


of  this  huge  and  concentrated  suburban  market.  To  miss  the 
other  629f  is  to  miss  more  people  than  live  in  the  cities  of  Mil¬ 
waukee  and  Indianapolis  combined  . . .  and  is  equivalent  to  with¬ 
holding  your  sales  story  from  almost  a  million  potential  purchas¬ 
ers  in  the  suburbs  alone. 

Here  is  conclusive  proof  that  to  establish  adequate  advertising 
contact  with  .A.  B.  C  Philadelphia  and  its  suburban  area  it  is  nec- 
essarv  to  use  newspapers  that  provide  complete  market  coverage 
.  .  .  newspapers  that  reach  and  influence  the  buying  judgment  of 
all  the  families  in  all  the  homes — not  just  a  fraction  of  them. 

Complete  market  coverage  is  obtainable  only  through  the  Curtis- 
Martin  .Newspapers.  They  have  no  substitute  or  rival.  Their  use 
provides  the  means  of  adequately  developing  your  sales  in  every 
part  of  the  Philadelphia  market. 


It  is  this  suburban  slice  which  so  many  national  advertisers  fail 
to  grasp,  yet  in  many  cases  it  holds  the  answer  to  the  difference 
between  actual  and  potential  Philadelphia  sales. 


Vour  sales  in  Philadelphia  may  come  close  enough  to  your  idea  of 
its  capacity  for  your  product  to  make  you  feel  that  you  are  doing 
a  satisfactory  job  . . .  but  perhaps  you  have  accepted  an  incomplete 
picture  of  the  true  Philadelphia  .Market .  .  .  Philadelphia  without 
its  suburbs 


No  one  Philadelphia  newspaper  affords  better  than  .38%  coverage 


CURTIS  MARTIN  NEWSPAPERS,  INC. . . .  INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC  LEDGER 

MORNING  EVENING  SUNDAY 

®[)e  ^Ijilabelpiiia  inquirer 


MORNING 


EVENING 


SUNDAY 


MORNING 
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NEWSPAPER  ADVERTISING  IS  ASKED 
TO  REMEDY  STORES^  MISTAKES 

Paid  Space  Often  Called  Upon  Xo  Do  The  Impossible  In 
Moving  Big  Accumulation  of  Unwanted  Merchandise 
—  Improved  Dating  System  Suggested 


By  CARL  FAST 

Mr.  is  mcrchimdisiiui  counsellor  to  department  stores  in  many  cities.  In 

this  scries  of  six  articles,  of  ■zchich  this  is  the  third,  he  zeiti  slKtze  hozo  pro;/res- 
sizc  nezospapers  are  helping  their  retail  merchants  to  he  better  merchandisers. 
Editor  &  Publisiiix  z^-ill  he  glad  to  reccizv  specific  inquiries  for  further  details 
on  subjects  cozvred  in  these  articles  and  assures  Mr.  Past’s  personal  replies. 


Avery  large  portion  of  a  news¬ 
paper’s  retail  advertising  is  called 
upon  to  accomplish  the  impossible,  to 
make  the  public  want  things  which  they 
have  shown  they  do  not  want.  Nat¬ 
urally,  the  appeal  is  in  price  and  results 
are  wanted  immediately.  Most  stores 
make  goods  which  are  unwanted  and 
hard  to  sell  even  harder  to  dispose  of 
by  holding  only  periodical  “clearances.” 
They  accumulate  their  “stickers,”  their 
unsaleable  goods  for  weeks  and  months, 
before  offering  them  at  a  price  which 
may  move  them.  Holding  semi-annual 
or  quarterly  “clearance  sales,”  in  which 
most  of  the  items  offered  are  already 
out  of  season,  is  one  of  the  many  errors 
in  merchandising  for  which  the  news¬ 
paper  must  suffer. 

Newspapers  that  can  convert  their 
retail  merchants,  or  even  some  of  them, 
on  this  point,  will  be  well  rewarded. 
In  the  best  merchandised  stores  every 
day  is  buying  day  and  every  day  is 
clearance  day.  Every  day  in  every  store 
there  are’  items  entering  the  adolescent 
stage.  Items  which  have  been  in  st^k 
for  weeks  or  months,  which  according 
to  the  item,  shows  that  customers  will 
not  buy  them  at  their  present  prices. 
What  usually  happens  to  them?  Clerks, 
buvers  or  the  merchant  himself,  pushes 
them  to  one  side,  out  of  the  way  of  the 
w'anted.  active  items,  on  the  back  of 
shelves,  in  bottom  shelves,  into  closed 
drawers,  under  the  counter,  or  back  in 
the  stockroom.  This,  of  course,  is  just 
what  should  not  be  done  with  them. 
In  good  selling,  most  attention  should 
be  given  those  things  which  need  most 
attention,  namely  those  which  are  least 
wanted  by  customers,  those  which  need 
attention  and  selling  effort. 

Newspapers  will  gain  valuable  re¬ 
wards  w'hen  they  persuade  their  retail 
merchants  to  use  better  merchandising 
by  promptly  “spotting”  the  “stickers”  in 
their  stocks  and  segregating  them,  away 
from  the  regular,  wanted  goods,  but 
kept  accessibly  together,  and  focus 
their  sales-clerks’  attention  and  selling 
efforts  upon  them.  Stores  should  con¬ 
stantly  display  such  “stickers”  at  at¬ 
tractive  r^uced  prices,  without  ac¬ 
cumulating  them  for  an  advertised 
“clearance  sale.” 

Whenever  possible,  the  price  tag  and 
label  on  every  piece  of  merchandise 
should  be  dated,  when  it  comes  into 
stock.  Not  with  a  season-and-month 
letter,  but  showing  the  specific  day. 
For  again,  every  day  some  items  are 
becoming  unwanted,  obsolete,  six-months 


old,  or  a  year  old,  and  must  be  reduced, 
to  be  sold  at  all.  For  this  purpose  the 
“Julian”  calendar  is  best,  which  simply 
numbers  the  days  of  the  year,  from  1 
(Jan.  1st)  to  365  (Dec.  31st). 

This  is  found  in  small  type  on  most 
small,  commercial,  page-a-day  desk 
calendars. 

The  lapse  of  time,  the  age  of  the 
article,  is  most  instantly  seen  by  this 
method,  yet  the  store's  customers  are 
not  aware  of  it. 

This  dating  serves  a  double  valuable 
purpose.  It  not  only  shows  how  slow 
are  the  slow  items,  but  how  quickly  the 
most-wanted  goods  sell.  This  usage  of 
dating  the  price-tickets  of  goods  is  the 
cheapest,  easiest,  most  effective  method 
of  unit  or  item-stock  control.  Any 
merchant  or  store  executive  who  can  be 
persuaded  to  use  it  will  maintain  better, 
more  continuous  stocks  of  his  wanted 
items  by  seeing  how  quickly  they  are 
selling,  and  reordering  in  time  to  avoid 
last  calls  from  “outs.”  A  chief  evil 
inflicted  upon  newspapers  today  is  being 
required  to  bring  customers'  into  stores 
that  use  no  efficient,  intelligent  method 
for  keeping  their  customers’  steady 
patronage.  Chronic  broken  assortments 
defeat  the  ultimate,  basic  purpose  of 
retail  store  advertising.  Under  present 
store  methods,  (or  lack  of  methods)  at 
least  80  per  cent  of  the  most-wanted 
items  of  merchandise  are  being  under¬ 
supplied,  because  they  are  not  reordered 
until  they  are  “out.”  To  the  newspaper 
this  is  a  serious  problem  in  its  adver¬ 
tising  of  nationally  distributed  brand¬ 
lines. 

A  highly  scientific  system  of  item- 
stock  control,  one  requiring  no  clerical 
labor  or  expense,  is  available  by  the 
simplest  possible  means,  to  the  store 
that  will  date-mark  all  its  items.  A 
system  of  correct  buying  will  assure 
every  store  using  it  bigger  sales,  both 
from  its  advertisements  and  between 
advertisements.  To  apply  it  effectively, 
however,  requires  that  the  store  apply 
one  of  the  basic  laws  or  principles  of 
the  true  chain  store,  orderly  and  cor¬ 
rect  stockkeeping.  This  means  the 
proper  physical  arrangement  of  the 
items  on  shelves,  in  tills,  trays  or  on 
racks.  Every  item  must  be  visibly  ac¬ 
cessible  to  the  average  clerk  and,  if 
possible,  to  all  customers.  This  alone 
cuts  down  a  store’s  selling  expense  more 
than  any  other  step  can  accomplish. 
That  store  is  best  merchandised  which 
needs  the  least  salesmanship  to  sell  its 
goods. 


CERTIFIED  SATISFACTION 

Whether  your  stereotype  requiremenb  are  exacting  or  whether  your  demands 
are  relatively  simple,  there’s  a  Certified  Dry  Mat  to  take  care  of  you. 

«  The  Ace  at  1 5  cents  and  the  new  Certified  at  1 2  cents  represent  the  utmost  in 
-  dry  mat  values.  Satisfaction  is  guaranteed  you  without  question  or  quibble. 
^  ..  Just  specify  the  mat  that  suits  your  purse  and  purpose. 

j'sS';'.'; 

Learn  what  Certified  satisfaction  really  means  by  trying  some  Certifieds  in 
your  stereotype  foundry  now. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York.  N.Y 
For  dependable  stereotyping  use  Certified  Dry  hats 

MADE  IN  THE  USA 


HOWARD  RE-ELECTED 


I.  T.  U.  President  Receives  5,000 

Plurality  Over  Leon  H.  Route 

t Special  to  Editor  &  Publisher) 

IxDiANAPOLis,  June  20 — Charles  P. 
Howard  of  Chicago  was  re-elected  pres¬ 
ident  of  the  International  Typographical 
Union  by  a  vote  of  30,026  over  Leon  H. 
Rouse  of  New  York,  who  received  25,- 
004  votes,  official  tabulations  at  the 

international  headquarters  showed  today. 

Claude  M.  Baker  received  31,536 
votes  to  become  first  vice-president. 
Lawrence  J.  Corlas  received  17,457  and 
C.  C.  Testerman,  4,723  votes. 

The  contest  for  second  vice-president 

went  to  Francis  G.  Barrett  with  27,723 
votes.  Woodruff  Randolph  received 
34,317  votes  to  be  elected  secretary- 
treasurer  over  Guy  S.  McCoy. 

The  berth  on  the  board  of  auditors 
went  to  Charles  E.  Mayers  by  a  vote 
of  31,732. 

The  contest  for  agent  at  the  Union 
Printers’  Home  went  to  Ira  G.  Gwinnop. 

Trustees  for  the  home  are  Frank  H. 
Cook,  Fred  S.  Walker,  and  James  H. 
Fairclough. 

CONTEMPT  APPEAL  HEARD 

.\  decision  is  expected  within  the 
next  week  or  two  by  the  Texas  Court 
of  Appeals  at  Austin,  on  the  arguments 
in  the  contempt  of  court  case  against 
C.  H.  Pease,  publisher  of  the  Edinburg 
(Tex.)  Hidalgo  County  Independent, 
which  was  heard  June  15.  Following 
the  decision  of  the  district  court  Pease 
appealed  to  the  higher  court  for  a 
habeas  corpus  action,  June  1.  Pending 
disposition  by  the  court  of  appeals. 
Pease  was  released  on  a  $250  bond. 

SUNDAY  PAPER  DROPPED 

The  Columbia  (S.  C.)  Record  will 
discontinue  the  Sunday  morning  edition, 
June  26,  according  to  an  announcement 
this  week  by  Jack  D.  Wise,  publisher. 
Subscriptions  rates  will  be  lowered  to 
$7  a  year,  $3.50  for  six  months,  60 
cents  monthly  and  15  cents  weekly  on 
that  date. 


CALIFORNIA  MEETING 

Advertising  Managers  To 

Annual  Convention  In  Sun 
Barbara 

(Special  to  Editor  &  Pubusbh) 

Santa  Barbara,  June  20 — NewsK- 
advertising  men  of  California  will  5’ 
here  July  2  and  3  for  the  third  r 
conventioii  of  the  California 
paper  .Advertising  Managers’  As^ 
tion.  subsidiary  of  the  Caiifornia  Nv' 
paper  Publishers’  Association. 

Don  Murphy.  San  Mateo  Tituts 
chairman  of  the  annual  confe-^-’ 
G.  L.  Burt,  Long  Beach  Press  f  . 
gram,  is  chairman  of  the  conve- 
committee  for  the  Southern  divisi^" 
the  group.  B.  D.  Lane,  Santa 
Aezi’s,  and  Elliott  Rogers.  Santa 
bara  Press,  will  head  the  reic™ 
committee. 

Saturday.  July  2,  is  set  aside  forb 
ness  discussion.  Speakers  include  jT 
Pickens,  co-publisher,  Marysvillt  i. 
peal  Democrat,  and  Edward  iJave-- 
merchandising  counselor  for  [- 
Beach  Morning  Sun,  Long  Beach  P^  . 
Telegram,  Pasadena  ^tar-Nens  a: 
Pasadena  Post.  Morning  sessions 
be  given  over  to  speakers  from  • 
north,  while  the  afternoon  will  be 
clusively  for  southern  speakers. 

Two  cash  prizes,  $10  and  $5,  nin  . 
awarded  for  the  best  advertising 
submitted  to  the  convention  by  ra!^ 
bers.  Short  discussions  will  be  held 
such  subjects  as  “The  Demand  on  . 
Part  of  Advertisers  for  Rate  Ad  v 
ments,”  “Shopping  News.”  and  tA 
pertinent  advertising  problems. 


ROBERT  CHOATE  MARRIES  ’ 

Robert  B.  Choate,  managing  edi:  I 
of  the  Boston  Herald,  was  marritd  .  i 
Chicago,  June  11,  to  Mrs.  It 
Mitchell,  the  former  Elizabeth  R.  Ct  ■ 
well,  daughter  of  Mr.  and  Mrs.  J&  ^ 
Caswell  of  “Round  Plain,"  Pnt  ^ 
Crossing,  Beverly,  Mass.  Mr.  Qo,~  - 
covered  the  Republican  convention 
the  Herald. 


Cost  of  Coverage  | 
of  the  Dallas 
Market: 

I  Minimum  Milline  Rates  of  All 
Daily  Two-Paper  Combinations 

Figures  as  of  March  SI.  I9S2. 


NEWS  AND  JOURNAL . $2.11 

News  and  Dispatch .  2.39 

News  and  Times-Herald .  2.49 

Times-Herald  and  Dispatch  ,  .  .  2.56 

Journal  and  Dispatch .  2.83 

Journal  and  Times-Herald . 2.88 


The  Dallas 
Morning  News 

The  Dallas  Journal 

Lowest  Milline  Coverage 
of  the  Dallas  Market 

John  B.  Woodward,  Inc.,  Representatives 
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From  Every  Angle — 

a  good  territory 


TWO  AND  ONE  HALF 


MILLION  PEOPLE 


IN  THIS  RICH 
SECTION 


ONE  OF  THE  GREATEST 


TRADING  AREAS 


IN  THE  ENTIRE 


Chattajio(^a  4^ | 

— — f - ^ 


SOUTH 


iBirmingham  ^ 
ALABAMA  ^ 


^Atlanta 

GEORGIA. 

\\ 


COMPLETELY  COVERED  BY 

Atlanta  Constitution 
Birmingham  News  &  Age  Herald 
Chattanooga  Times 

THESE  OUTSTANDING  SOUTHERN  NEWSPAPERS,  UNDER  SEPARATE  OWNERSHIP  AND  MANAGEMENT,  REPRESENTED  BY 

KELLY-SMITH  COMPANY 

New  York  Philadelphia  Boston  Chicago  Atlanta  Detroit 


Editor  &  Publisher  The  Fourth  Estate  for  June  25,  1  932 


On  Courtm 


IN  THESE  necessitous  days  only  the  latest  cost-time- 
reduction  tools  have  a  place  in  industry.  To  use  obsolete 
or  obsolescent  machinery  is  to  offend  against  the  law  of 
modern  economic  production.  No  one  who  fears  compe¬ 
tition  can  afford  to  lower  his  guard  by  “getting  along  with 
what  he  has,”  if  what  he  has  is  not  the  most  efficient  pro¬ 
curable  piece  of  production  machinery.  To  do  less  is  to 
invite  a  blow. 


A  publisher  is  a  manufacturer,  whatever  else  he  may  be. 
He  must  turn  out  a  thoroughly  satisfactory  product  in  suf¬ 
ficient  numbers  to  satisfy  his  demand,  and  it  must  carry 
living  news.  By  living  news  I  mean  news  that  is  unread, 
His  news  must  be  the  first  news  printed,  for  news  once 
read  is  dead.  Nothing  is  so  perishable  as  news — that  deli¬ 
cate  essential  upon  the  possession  of  which  every  success¬ 
ful  newspaper  depends  for  its  success. 


In  news-printing,  time  is  of  the  essence  of  success.  Time  in 
publication  is  measured  in  minutes,  and  minutes  are  made 
up  of  sixty  seconds  each.  It  is  the  seconds  that  count 
There  are  sixty  of  them  in  a  minute  and  there  never  can 
be  any  more. 


But  every  year,  every  month,  every  day  brings  more  news 
to  be  packed  into  the  publisher’s  last  sixty  seconds.  We 
must  not  forget  that  everything  in  the  newspaper’s  world 
is  growing,  except  the  length  of  a  minute  of  time  and  of 
each  of  its  sixty  seconds.  These,  the  minute  and  the  second, 
are  forever  fixed  in  length — but  their  capacity  is  limited 
only  by  the  celerity  with  which  they  can  be  packed  with 


news. 


My  job  is  to  provide  the  means  of  packing  them  fuller  with 
news  than  they  have  ever  before  been  packed.  The  ex¬ 
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‘The  Rebirth  of  the  Newspaper  Printing  Press,”  which  ran  in  serial  form  in  The  Editor  and  Publisher,  December  h 

and  Its  Effects  upon  the  Printing  Industry.”  This  booklet  may  be  obtaindi  the 
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the  Future 


penditure  of  large  sums  of  money  and  a  lifetime  of  research 
have  taught  me  how  it  can  be  done. 

If  I  may  say  so  with  modesty,  my  press — the  Wood  Press — 
enables  a  publisher  to  pack  more  and  later  news  into  his 
every  start,  and  to  get  it  on  the  street  or  on  his  trains  in 
greater  bulk  at  a  far  earlier  moment  than  hitherto  has  been 
possible. 

Not  only  this;  it  enables  him  to  use  fewer  press  units,  with 
less  space,  which  are  operable  at  a  lower  cost  per  thousand 
copies,  than  has  ever  been  known.  The  Wood  Press  not 
only  is  the  fastest  press  in  existence,  but  it  locks  up  its  own 
starter  automatically — as  well  as  all  of  its  other  plates — and 
runs  at  50,000  an  hour  continuously,  with  never  a  slow¬ 
down  for  paper  replenishment,  until  its  work  is  done.  Of 
no  other  press  can  any  of  these  things  be  said. 

Furthermore,  because  fewer  Wood  Press  units  are  needed 
to  produce  a  given  output  in  a  given  time,  using  less  space 
and  fewer  motors,  fewer  substructures,  fewer  foundations 
and  fewer  auxiliaries,  with  fewer  rollers,  fewer  blankets, 
and  less  supplies — because  of  these  savings  a  plant  of  Wood 
machines  will  cost  little  if  any  more  than  a  plant  of  old  line, 
slower,  less  automatic  presses.  The  W ood  Press  makes  for 
a  simpler  and  smaller  and  far  more  economical  pressroom. 

It  is  therefore  my  considered  opinion,  as  an  engineer  of 
long  newspaper  experience,  that  a  Wood  Press  equipped 
with  Autoclamp  and  Autopaster  is  the  only  machine  to 
which  a  publisher  dare  trust  his  future  manufacturing  wel¬ 
fare.  The  fact  that  the  most  progressive  newspapers  are 
adopting  the  Wood  Press  is  all  the  evidence  of  this  that 
need  be  offered. 

Henry  A.  Wise  Wood,  President 
WOOD  NEWSPAPER  MACHINERY  CORPORATION 


^0  June  13th,  1931,  has  just  been  published  with  other  matter  under  the  title,  “Progress  in  Newspaper  Manufacture 
[  ^ood  Newspaper  Machinery  Corporation,  501  Fifth  Avenue,  New  York 
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E  D 

STOP  “WEASELING” 


The  politician’s  aim  to  be  all  tbin>;>  to  all 
men  is  exampled  with  peculiar  clarity  in  ilie 
drafting  of  national  party  i)l:itform>.  Omit¬ 
ting  all  that  is  difficult  to  handle  in  two-tongued 
phrase,  and  clouding  what  must  he  discussed  with 
many  whereases  and  howlndts.  long  sentences,  in¬ 
volved  paragraphs  and  weasel  definitions,  any  plat¬ 
form  of  the  past  12  years  may  he  a  working  ground 
for  the  philosopher  and  pliilologist.  hut  it  is  just  so 
much  “spinach”  to  the  prospective  voter. 

In  this  thunderous  year,  jKople  are  not  interested 
in  the  politician’s  sun  dances.  They  are  talking 
issues  as  they  have  not  talked  them  since  the  advent 
of  Bryan.  They  have  had  their  no.ses  ruhited  hard 
against  economic  adversity,  and  their  resentment  is 
plain  to  be  heard  on  street  corner,  lodge-room  and 
smoking  car.  They  want  leadership  out  of  their 
troubles.  They  want  direction  in  lan.guage  that  a’l 
can  understand.  Oppressed  by  their  woes  and  dis 
gusted  with  the  failure  of  electe  1  leaders  to  deal 
effectively  with  a  three-year-old  situation,  they  are 
not  thinking  in  the  laisscz-jairc,  dont-rock-the-boat 
terms  that  have  won  for  ixtliticians  since  19 Id. 

Many  of  them  are  not  thinking  at  all.  but  <le- 
manding  action  in  the  form  of  a  dictator.ship  that 
will  cut  through  the  red-tape  checks  and  balances 
of  democratic  government,  unmindful  that  there  is 
more  trouble  in  the  wake  of  a  Mussolini  than  in  a 
hundred  years  of  democratic  blundering. 

More  than  at  any  time  in  this  generation  the 
politico-economic  picture  of  1932  calls  for  news¬ 
paper  clarification  of  perplexing  questions,  for  free 
discussion  of  causes  and  consequences  without  re¬ 
gard  to  the  fate  of  any  political  group.  When  a 
plank  on  the  prohibition  question  can  be  so  worded 
as  to  be  hailed  by  Walter  Lippmann  as  an  over¬ 
whelming  victory  for  the  repealists,  and  scornfully 
rejected  for  the  repealists  by  Dr.  Nicholas  Murray 
Butler — both  among  the  leaders  of  clear  thinking 
and  writing — the  need  for  definition  would  seem  to 
be  desperate. 

Now  if  ever  is  the  time  for  the  press  to  justify 
its  constitutional  freedom — freedom  from  allegiance 
to  party  slogans  designed  for  the  thoughtless  mob, 
freedom  from  ancient  prejudices,  freedom  from  the 
demagoguery  of  tax-evading  plutocrat  or  bonus¬ 
seeking  pauper. 

If  the  press  fails,  as  have  most  of  the  political 
leaders  of  all  nations,  there  may  be  times  before  us 
of  great  change  in  things  now  regarded  as  funda¬ 
mental.  Life  must  go  on,  and  if  it  cannot  proceed 
on  the  lines  laid  down  by  the  fathers  because  those 
lines  have  been  destroyed  by  stupid  leadership  and 
criminal  exploitation,  it  will  find  new  channels. 

If  for  lack  of  plain  honest  si)eech  and  courageous 
action  today,  the  people  are  led  to  try  new  things 
tomorrow’,  the  free  press  will  be  among  the  first 
of  the  old  privileges  to  be  curtailed,  and  deservedly, 
for  its  failure  to  function  will  have  been  a  major 
contribution  to  the  debacle. 


“Our  buying  potter  is  frozen  by  fear.  The 
ti'ay  out  is  advertising.’’ — Gilbert  Hodges. 


DOING  A  GOOD  JOB  ALREADY 

Amid  all  the  complaints  alxiut  advertising 
ethics  which  have  been  heard,  it  is  well  to 
■  pause  and  consider  how  much  has  been  ac¬ 
complished  by  newsi)apers  already,  working  without 
fuss  and  usually  without  public  announcement. 

As  Arthur  O.  Price,  sales  promotion  manager  of 
the  New  York  Herald  Tribune,  told  the  Better 
Business  Bureau  Conference  this  week,  hardly  a 
day  fails  to  see  some  newspaper  turning  away  busi¬ 
ness — refusing  dollars,  if  you  please — because  it  does 
not  approve  of  the  advertising  methods  or  business 
methods  of  those  who  seek  to  use  it.  How  many 
business  men  are  equally  careful  to  avoid  taking 
money  from  those  who  might  injure  the  public: 

When  criticism  of  advertising  goes  beyond  the 
field  of  fairness  to  the  buying  public,  as  it  has,  into 
questions  of  policies  adopted  by  stores  to  wrest  busi¬ 
ness  away  from  each  other,  it  is  asking  a  good  deal 
to  demand  that  the  newspaper  take  sides  in  com¬ 
petitive  quarrels  and  refuse  the  business  of  one 
party  or  the  other.  Those  who  would  have  the 
newspaper  publisher  straighten  out  the  business 
ethics  of  all  his  advertisers  and  teach  them  brotherly 
love  for  each  other,  are  offering  him  a  thankless  bit 
of  overtime  work  on  a  job  he  is  already  doing  well. 


Surely  every  man  walketh  in  a  vain  shew  ; 
surely  they  are  disquieted  in  vain;  he  heapeth 
up  riches  and  knuweth  not  who  shall  gather 
■  hem. — Psalm.  XXXIX;  6. 


SPORTING  TRAVESTY 

E\'ERTlX(i  again  to  the  subject  of  extrava¬ 
gant  use  of  newspaper  space  bV  sjtort  <le- 
partments  in  the  i)eriod  of  depression  we  might 
consider  some  of  the  strange  facts  brought  out  by 
the  heavyweight  championship  fight  on  Long  Island 
this  week.  Up  to  a  few  days  ago  the  New  York 
press,  except  the  Hearst  newspapers  which  were 
interested  to  promote  the  contest  because  25  jx-r 
cent  of  the  net  profit  would  go  to  Mrs.  Hearst’s 
great  milk  fund  charity,  kept  the  hallyhoo  down  to 
fair  proportions.  But  as  interest  grew  the  news¬ 
papers  opened  up.  However,  fight  e.xperts  pre¬ 
dicted  that  the  show  would  be  a  huge  disappoint¬ 
ment  and  seat  prices  were  criticized. 

The  fight  called  out  to  the  open  bowl  scjine  72.000 
spectators,  paying  up  to  $23  for  a  seat,  the  box- 
office  grossing  about  $500,000.  Despite  the  heroics 
of  Graham  MeXamee,  whose  excited  description  of 
the  battle  on  the  radio  would  lead  one  to  think  that 
the  very  earth  was  quaking,  nothing  spactacular 
happened.  Many  expert  newspaper  critics  declared 
it  to  be  the  dullest  heavyweight  encounter  ever  seen. 
The  weird  decision  of  the  majority  of  the  judges, 
giving  the  fight  to  Sharkey,  after  Schmelling  had 
beaten  him  at  lea.st  two  to  one  on  points,  declared 
by  William  O.  McGechan  in  .Wit’  York  Herald 
Tribune  to  be  the  “worst  decision  I  have  ever  seen," 
was  the  finishing  touch  to  the  travesty’.  The  only- 
redeeming  feature  w’as  that  a  charity  received  some 
of  the  half-million  the  public  squandered,  not  to 
mention  an  additional  half-million,  conservatively- 
estimated,  that  the  press  gave  the  show  in  frex* 
space. 


Those  who  seriously  sttidied  the  science  of 
advertising  and  selling  as  explained  by  experts 
in  carefully-prepared,  meaty  speeches,  got  full 
value  from  the  Federation  convention  in  Netc 
York  this  week. 


A  DOUBTFUL  CHARGE 

WH.-\T  are  the  facts  in  the  case  of  T. 
Steele,  correspondent  of  New  York  Times 
at  Harbin,  charged  by  the  Japanese  w-ith 
having  carried  messages  from  the  rebel  leader 
General  Ma  Chen-shan  to  the  League  of  Nations 
commission?  Censorship  ob.scures  the  picture,  but 
there  is  some  good  evidence  that  Mr.  Steele  and  a 
Swiss  journalist  named  Lindt,  also  accused,  were 
acting  legitimately  for  their  newspapers.  General 
Ma  has  a  story  to  tell  the  League  commission  about 
conditions  in  Manchuria.  The  Japanese  have  taken 
care  to  see  that  he  w-as  not  available  to  tell  it.  But 
the  enterprising  newspapermen  got  to  him.  It  might 
easily  be  that  to  prevent  the  publication  of  the  facts 
the  Japanese  trumped  up  a  charge  that  the  corre- 
siKJiidents  had  violated  their  neutrality.  The  Earl 
of  Lytton,  chairman  of  the  League  commission, 
denies  that  he  received  any  message  from  Ma 
through  the  new-spapermen.  The  U.  S.  legation  at 
Peiping  takes  no  stock  in  the  Japanese  charge.  Mr. 
Steele  has  not  been  heard  from,  ow-ing  to  censor¬ 
ship  and  the  fact  that  to  escape  arrest  he  took 
refuge  in  the  U.  S.  consulate  at  Harbin.  We  do 
not  doubt  that  these  correspondents  are  fresh  vic¬ 
tims  of  a  censorship  which  w-as  set  up  to  keep  the 
people  of  the  world  from  know-ing  the  truth  about 
burning  evils  in  Manchuria. 


liusincsscs  which  po.tscss  vitality  to  siirviir 
the  worst  slump  in  history  are  destined  to  be 
on  top  when  trade  revives,  and  nett'spaper  ad¬ 
vertising  has  demonstrated  tremendous  poivcr 
to  aid  this  process. 


I  A  L 

IMPORTANT  CONTEMPT  CASE 

F  YOL’  think  the  free  press  fight  has  been 
in  this  fair  land  please  ponder  the  circumstanji 
in  the  ca.se  of  Don  M.  Nixon,  publisher  oi  i 
ll’ abash  (Ind.)  Plain  Dealer.  | 

When  the  Wabash  County-  Loan  and  Trust  Con 
pany  suffered  financial  difficulty-  recently  Coo* 
Judge  Frank  ().  Switzer  appointed  Quintanl 
Carver  as  receiver.  It  was  an  appointment  of 
importance  to  the  3,5(K)  depositors  of  the  bank  ^ 
thousands  more  whose  affairs  are  interlocked  tin 
the  credit  of  those  dei)ositors.  Mr.  Nixon,  opj, 
whom  the  10,000  citizens  of  Wabash  exclusntl^ 
depend  for  pulilic  information,  the  Plain  Dtjif 
being  the  single  daily  in  the  community,  criticijjj 
the  apiK)intment  of  Carver  as  follow-s ;  He  taj  ■ 
“village  garage  keeper  w’holly  incompetent  to  nm. 
age  the  affairs  of  a  million-dollar  bank.”  Politjcj 
it  was  charged,  had  something  to  do  with  the  a[s 
pointment. 

When  this  w-as  printed  Judge  Switzer  felt  pe;. 
sonally  affronted.  He  took  the  position  that  Mi 
Nixon  had  no  right  to  tell  the  people  of  Wabask 
what  he  knew-  or  believed  about  Carver  and  althoagf 
the  editor’s  criticism  was  not  made  in  the  prcsenct 
of  the  court  it  was  regarded  hy  the  peevish  juris; 
as  calculated  to  ex]K).sc  the  court  to  ridicule.  Judgt 
Switzer  ordered  the  arrest  of  Mr.  Nixon,  chargtc 
with  constructive  contempt,  and  sat  as  complainant, 
judge,  jury-  and  executioner  in  the  case.  He  fotme 
Mr.  Nixon  guilty  and  sentenced  him  to  jail  for  K 
days  and  to  pay  a  $100  fine. 

But  the  editor  gave  battle.  From  another  cor 
he  received  a  stay  of  execution.  He  has  now  an¬ 
nounced  that  he  will  fight  the  unjust  sentence,  as  a 
matter  of  principle,  to  the  higher  courts.  “I  shall 
fight,  not  because  I  fear  a  jail  sentence,  but  because 
I  view  this  case  as  a  direct  infringement  of  the 
rights  of  the  American  free  press,”  he  said. 

Years  ago,  we  recall,  the  Indiana  Supreme  Com. 
in  the  famed  George  Dale  contempt  case,  set  up 
the  absurd  proposition  that  the  truth  is  no  defense. 
We  suppose  that  in  the  present  case  the  higher  com 
will  listen  to  the  argument  that  Mr.  Nixon  owed  it 
to  his  readers  to  publish  what  he  knew  about  the 
bank  receivership  and  assert  that  Carver  was  a 
farmer  who  became  a  garage  proprietor  and  sers-ed 
one  term  as  county  auditor,  but  w-as  not  able  to 
figure  simple  interest  on  a  note.  1  lowever,  the  mb 
comes  on  the  Plain  Dealer’s  suggestion  that  the  ap¬ 
pointment  had  something  to  do  with  an  attempt  by 
allcged  corrupt  bank  officials  to  keep  their  miscon¬ 
duct  from  being  exposed  and  that  Judge  Switzer 
acted  in  response  to  leaders  of  a  “political  gang." 
this  latter  charge  having  later  been  w  ithdraw-n  by 
Mr.  Nixon  as  not  capable  of  substantiation. 

We  are  not  familiar  with  the  facts  at  this  dis¬ 
tance,  but  there  is  enough  smoke  in  the  air  to  war¬ 
rant  a  full  investigation  and  we  congratulate  Mr 
Nixon  on  his  decision  to  try-  out  the  issue.  If  the 
facts  are  as  stated  this  case  offers  an  opportunity  to 
the  press  of  the  nation  to  demonstrate  the  real  men¬ 
ace  of  the  constructive  contempt  process.  If  the 
appointment  of  Receiver  Carver  was  against  the 
interest  of  3,500  depositors,  or  in  any  way  influenced 
by  political  considerations,  the  act  of  the  court  in 
shutting  up  at  its  source  the  only  criticism  the 
people  of  Wabash  could  utter,  will  stand  out  as 
utterly-  indefensible  and  constituting  legal  censor¬ 
ship  w-hich  has  no  place  on  American  soil. 

In  most  states  it  is  an  established  rule  that  public 
officials,  or  persons  acting  for  public  officials,  are 
subject  to  candid  criticism  as  to  their  capability  or 
official  acts.  Any  citizen  or  new-spaper  may  speak 
out,  even  caustically,  in  protest  against  misfits.  Me 
do  not  see  that  Mr.  Nixon’s  criticism  in  any  w-ay 
impeded  justice.  Rather  it  was  calculated  to  prevent 
a  possible  miscarriage  of  justice.  A  broad-minded 
judge  might  be  grateful  for  such  suggestions,  even 
if  he  did  not  believe  them  justified.  Surely,  the 
woes  of  our  quaking  civilization  have  not  been 
created  through  an  excess  of  criticism  of  public 
affairs.  Rather,  they  usually  result  from  public 
ajvathy.  Judge  Switzer  should  retire  to  his  chambers 
and  quietly  think  out  this  problem,  in  the  terms  ot 
broad-gauge  democracy. 


Violent  depresson,  reckless  of  the  right  of 
men  to  work  and  earn  and  defying  American 
standards  of  living,  is  the  great  economic 
crime  charged  against  present-day  leadership 


IbKno' 
Jribnoo 
hoard 
jhiinbc 
Chest 
iheM'- 
j  mem 
iornia 

coinmei 

sityof 

Boyd 

vention 

recentl: 

Hon 

Uc 

of  Qt 
pleted 
ada  ir 
Oubs 

F.  . 

South 
have  I 
to  Vii 
Fra 
(CaL 
(«  a 
Oregc 
(Ore. 

«a5 

iomir 

Sar 

Soutl 

social 

publii 

Oulic 

Ha 

Coll. 

heart 

Chan 

G. 

Citls 

Beac 
the  1 
0 
Btrl 
Rota 
C. 
Coll 


N 

Tul. 

elec 

Pub 

dire 

E 

(M 

ann 

cha 

C 

(Ti 

*e 

as 

pap 

( 

Ra 

ant 

ent 

tin 

( 

Ion 

(C 

in 


hi 

in 

Ti 


If 

ft 

th 

r 

tl 

{ 

c; 

( 

.« 

e 

I 

3 

1 


Editor  &  Publisher  The  Fourth  Estate  for  June  2  5,  1  93  2 


29 


ASE 

)een 

imstainj 

:r  oi 

1st  Cot. 
Cogy- 
ntan 
:  of  w 
3nk.  ^ 
led  Vi. 
'0.  ape- 
clusi\t|. 

riticutc 

■  was 
to  nac. 
Politics 
the  ap- 

elt  per 
lat  Mr 
tVahasf 
Ithon^ 
iresence 
1  juris: 
Judp 

ihargec 

lainant. 

:  fonne 
for  1(1 

■  cour 
3w  an- 
e,  as 

I  shall 
>ecanse 
of  the 

Conn, 
set  up 
Efense 
■coon 
wed  it 
ut  the 
was  a 
sersed 
ble  to 
le  rah 
le  ap- 
ipt  b] 
iscon- 
vitaer 

:ang. 

ill  by 

>  dis- 
war- 
Mr 
f  the 
ity  to 
men- 
f  the 
t  the 
:nced 
rt  in 
1  the 
It  as 
[isor- 

ublic 
are 
y  or 
peak 
We 
way 
vent 
[ided 
even 
the 
been 
ibiic 
iblic 
bers 
s  of 


PURELY  PERSONAL 


H 


ARRY  chandler,  publisher, 

,  .Ins  Angeles  Times,  and  Joseph 

iKnowland,  publisher,  Oakland  (Cal.) 

have  been  appointed  to  the 
of  directors,  California  State 
Unber  of  Commerce, 
rhester  Rowell,  editorial  writer  for 
u  V  R  Hearst  California  papers  and 
‘^member  of  the  University  of  Cali- 
‘^ia  bwrd  of  regents,  delivered  the 
l^encement  address  at  the  Univer- 
^of  Oregon,  recently. 

Bovd  Gurley,  editor,  htdianapohs 
Times  addressed  the  annual  state  con- 
l^oti  of  Indiana  Eagles  at  Warsaw, 
recently. 

ugn  Frank  Carrel,  proprietor,  Que- 
itc  Chronicle-Telegraph,  and  member 
"•  Quebec  legislature,  recently  com- 
!letd  a  business  tour  of  western  Can- 
jdi  in  the  interest  of  the  Canadian 
Oubs  of  Canada. 

p  A.  Miller,  president  and  editor, 
South  Bend  Tribune,  and  Mrs.  Miller, 
^ave  returned  from  an  automobile  trip 
to  Virgirtia. 

Frank  B.  Appleby,  publisher,  Ontario 
(Cal)  Report,  and  Mrs.  Appleby  are 
Jn  a  motor  tour  of  Washington  and 
Oregon.  They  will  visit  the  LeGrande 
(Ore.)  Observer,  where  Mr.  Appleby 
U  publisher  before  going  to  Cali¬ 
fornia. 

Samuel  G.  McClung,  ex-president. 
Southern  California  Newspapers,  As- 
iociated,  a  Copley  organization  and  now 
publisher  of  the  Santa  Monica  (Cal.) 
Outlook,  is  on  a  trip  to  Europe. 

Harry  Harris,  editor.  Noncalk  (Cal.) 
Call,  has  been  elected  president  of  the 
board  of  directors  of  the  Norwalk 
(Jiamber  of  Commerce. 

G.  F.  Rinehart,  editor,  Covina  (Cal.) 
Citlsen,  recently  spoke  before  the  Long 
Beach.  Cal.,  Civic  Club  on  taxation  and 
the  distribution  of  public  funds. 

(Charles  E.  Dunscomb,  publisher. 
Berkeley  (Cal.)  Gazette,  attended  the 
Rotary  convention  at  Seattle  this  week. 
C.  F.  Ridenour,  Piqua  (O.)  Daily 
Call  publisher,  who  fell  eleven  weeks 
ago  and  fractured  his  leg.  has  recovered 
sufficiently  to  be  able  to  go  to  his  office. 

N.  G.  Henthorne,  editorial  director, 
Tulsa  (Okla.)  World,  has  been  re¬ 
elected  president  of  the  Tulsa  County 
Public  Health  .Association  board  of 
directors. 

Don  VanderWerp,  publisher,  Fremont 
(Mich.)  Times-Indicator,  addressed  the 
annual  meeting  of  the  Hart,  Mich., 
chamber  of  commerce  June  16. 

Charles  A.  Guy,  editor,  Lubbock 
(Tex.)  Avalanche-Journal,  will  attend 
the  Democratic  convention  in  Chicago 
as  a  reprter  and  staff  writer  for  his 
paper. 

Grorge  W.  Welsh,  publisher,  Grand 
Rapids  (Mich.)  Chronicle,  a  weekly, 
and  city  manager  of  Grand  Rapids,  has 
entered  the  race  for  Republican  nomina¬ 
tion  for  governor  of  Michigan. 

George  McClintick,  publisher,  De- 
laufl  (Cal.)  Record,  and  McFarland 
(Cal.)  Nezes,  will  run  for  the  assembly 
in  Kern  county. 

Percy  M.  Whiteside,  publisher,  Tu- 
W  (Cal.)  Tillies,  recently  resigned 
from  the  board  of  public  utilities  of 
Tulare  to  devote  more  time  to  private 
business  interests. 

E  Robert  Stevenson,  editor-in-chief, 
Ifaterbnry  (Conn.)  American,  Repub¬ 
lican  and  Sunday  Republican,  attended 
w  reunion  of  his  class,  1907,  at  Yale’s 
•jjst  commencement  week  exercises 
•his  week. 

fester  Kline,  publisher,  San  Jacinto 
(Cal  )  Register,  has  announced  his 
candidacy  for  Congress. 

Paul  Edwards,  editor,  San  Diego 
(Cal.)  Sun,  has  been  seriously  ill  for 
several  weeks. 

W.  S.  Kellogg,  president  and  gen¬ 
eral  manager,  Glendale  (Cal.)  Neivs- 
Oess,  has  been  named  historian  of 
*  newly  organized  American  Legion 
luncheon  club  at  Glendale. 


E.  Manchester  Roddy,  publisher,  Los 
Angeles  (Cal.)  Illustrated  Daily  Neivs, 
recently  addressed  the  17th  annual  con¬ 
ference  of  the  second  district  Rotary 
International,  San  Francisco. 

Harold  N.  Beck,  editor,  Oceanside 
(Cal.)  Blade-Tribune,  is  back  at  his 
desk,  after  a  visit  to  his  former  home 
in  Iowa.  His  father,  J.  M.  Beck,  is  pub¬ 
lisher  of  the  Centerville  (Cal.)  Daily 
loicegian  and  Citizen. 

Egbert  11.  Mack,  publisher,  Sandusky 
(O.)  Register,  has  been  elected  chair¬ 
man  oi  the  board  of  trustees  of  Ohio 
.State  University,  Columbus. 

Hugh  Graham,  editor,  Cheney  (Kan.  t 
Sentinel,  has  announced  as  a  candidate 
for  the  Democratic  nomination  for  state 
printer. 

Capt.  Robert  Henderson,  retired 
Naval  officer,  now  director  of  Southern 
California  Newspapers,  Associated,  and 
an  executive  of  the  Copley  News¬ 
papers,  has  announced  his  candidacy 
for  Republican  nomination  as  repre¬ 
sentative  in  the  newly  formed  ISth 
Congressional  district. 

E.  .S.  Worthington,  publisher,  Yuma 
(Ariz. )  Sun,  and  Mrs.  Worthington  are 
spending  a  month  camping  in  the  High 
Sierras. 

Thomas  Hastings,  editor.  Fort  Re¬ 
covery  (O.)  Journal,  was  injured  seri¬ 
ously  recently  in  an  automobile  crash 
near  Portland,  Ind. 

Don  VanderWerp,  editor,  Fremont 
(Mich.)  Times-Indicator,  has  announced 
his  candidacy  for  the  Republican  nomi¬ 
nation  for  state  representative. 

Frank  V.  Barchard,  editor,  Foley 
(Ala.)  Onlooker,  has  been  appointed  to 
the  City  Council. 

T.  H.  Townsend,  editor,  Waterville 
(N.  Y.)  Times,  recently  addressed  the 
Garden  and  Nature  Study  Club  of 
Deansboro. 

H.  A.  Smalley,  editor,  Germantown 
(O.)  Press,  with  Mrs.  Smalley,  at¬ 
tended  the  international  Rotary  con¬ 
vention  in  Seattle. 

E.  T.  Stevenson,  editor,  Titusville 
(Pa.)  Herald,  addressed  a  luncheon 
meeting  of  the  Rotary  Club  of  Frank¬ 
lin,  Pa.,  recently. 

William  F.  Cronin,  editor,  Terre 
Haute  (Ind.)  Tribune,  was  recently 
appointed  to  the  educational  and  cul¬ 
ture  committee,  Terre  Haute  Chamber 
of  Commerce. 

W.  R.  Orchard,  editor.  Council  Bluffs 
(la.)  Nonpareil,  has  been  named  by 
Mayor  John  J.  Myrtue  a  member  of  a 
committee  to  seek  state  aid  for  a  street 
paving  project. 

H.  J.  R.  Tewksbury,  editor,  Portland 
(Me.)  Sunday  Telegram,  has  been 
elected  vice-president  of  the  Westbrook 
Kiwanis  Club. 


FOLKS  WORTH  KNOWING 


(iKOllGK  1$.  WATEUS 


DE.\N  of  reporters  in  the  city, 
George  B.  Waters  recently  cele¬ 
brated  completion  of  his  twentieth  year 
with  the  Houston 
Press. 

Mr.  Waters 
joined  the  Press 
on  June  1,  1912, 
when  the  paper 
was  but  nine 
months  old.  Ex¬ 
cept  for  two  years 
when  he  was 
transferred  t  o 
Washington  as 
correspondent  for 
the  Press  and 
NEA,  he  has  been 
on  the  job  in 
Houston. 

Filling  every  job  and  covering  every 
assignment  a  newspaper  has  to  offer. 
Waters  has  had  a  colorful  career.  He 
has  heard  bullets  whistle  by  his  ears,  has 
been  whipped  by  thugs,  and  denounced 
by  politicians.  But  at  the  same  time  he 
has  won  the  praise  of  his  editors  and  the 
applause  and  respect  of  good  citizens. 

He  was  born  in  Augusta,  Kan.  He 
was  editor  of  the  Galena,  Kan.,  high 
school  paper,  from  which  school  he  was 
graduated  in  1907.  In  May,  1922,  he 
married  Miss  Elvera  Elmen  of  Houston. 

Waters  is  given  credit  generally  for 
starting  a  movement  in  1913  which  led 
to  the  adoption  of  free  text  books  in 
Houston  public  schools,  and  later  in  the 
entire  state. 

Sponsoring  a  charter  amendment 
Waters  personally  obtained  2,000  signa¬ 
tures  and  forced  city  council  to  submit 
the  question  to  a  vote  of  the  people.  It 
carried  overwhelmingly.  After  Houston 
had  free  school  books  for  four  years. 
Waters  wrote  a  resolution  on  this  sub¬ 
ject  and  had  it  presented  to  the  Texas 
State  Federation  of  Labor  in  Houston. 
It  was  adopted,  and  the  legislature 
passed  a  bill  making  free  school  text 
books  applicable  to  the  public  education 
system  of  the  entire  state. 

Of  the  Houston  Press’  political 
achievements,  Mr.  Waters  says  he  is 
most  proud  of  the  fact  that  the  Press 
has  supported  every  winning  mayor 
since  the  newspaper  has  been  in  exist¬ 
ence.  Every  two  years.  Waters’  pen 
is  a  propelling  force  in  the  mayoralty 
campaign.  During  the  past  20  years, 
the  Press  has  helped  elect  seven  differ¬ 
ent  mayors,  in  10  terms  of  offices. 


Charles  E.  Rose,  editor,  Calais  (Me.) 
Adz’ertiser,  and  Mrs.  Rose,  left  recently 
for  a  six  weeks’  tour  of  Europe. 

William  Southern,  Jr.,  publisher. 
Independence  (Mo.)  Examiner,  ad¬ 
dressed  the  Kansas  City  Chamber  of 
Commerce  luncheon  recently. 

(Continued  on  next  Page) 
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IN  THE  BUSINESS  OFFICE 

ILBUR  C.  HAWK,  general 
manager,  Amarillo  (Tex.)  Globe- 
News,  attended  the  Republican  conven¬ 
tion  in  Chicago  last  week  as  one  of 
the  Texas  delegates. 

Fred  Drexler,  Jr.,  has  been  appointed 
manager  of  the  Dos  Palos  (Cal.)  Star. 

Harry  Jaffa,  formerly  on  the  adver¬ 
tising  staff,  Roswell  (N.  M.)  Record, 
has  joined  the  Roswell  Morning  Dis¬ 
patch  staff. 

Martha  Richey,  classified  manager, 
Anderson  (Ind.)  Daily  Bulletin,  will 
spend  her  vacation  in  Northern  Indiana. 

Paul  Hanrahan,  circulation  manager, 
Terre  Haute  (Ind.)  Tribune-Star,  and 
Mrs.  Hanrahan,  are  the  parents  of  a 
9i  pound  son,  Joseph  Francis,  born 
June  17. 

H.  Dow,  business  manager,  Comp¬ 
ton  (Cal.)  News-Tribune,  has  been 
commissioned  a  captain  in  the  U.  S. 
.\rmy  reserve  corps. 

John  A.  Hancock,  advertising  depart¬ 
ment,  Brockton  (Mass.)  Evening  Enter¬ 
prise,  is  recovering  from  an  operation 
at  the  Ducy  Hospital,  Brockton. 

Lowry  Martin,  business  manager, 
Corsicana  (Tex.)  Daily  Sun,  has  been 
named  a  member  of  the  Texas  World’s 
Fair  commission  by  Governor  Sterling. 

Walter  Heren,  at  one  time  a  rewrite 
man  on  the  Kansas  City  Journal-Post 
and  later  with  the  M.  C.  Taylor  Adver¬ 
tising  company,  has  returned  to  the 
Journal-Post  advertising  department. 

L.  Roy  Phillips,  advertising  director. 
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Asheville  (N.  C.)  Citisen-Times,  spoke 
on  “The  Day  and  Age  of  Advertising,” 
before  the  convention  of  Quality  Serv¬ 
ice  Stores  of  .\merica,  Inc.,  in  Ashe¬ 
ville,  June  20-21. 

Charles  A.  Swanton,  formerly  of  the 
IVaterbury  (Conn.)  Democrat  and  later 
with  New  Haven  newspapers,  is  now 
working  in  the  display  department  of 
the  Waterbury  (Conn.)  American- 
Republican. 

Curtis  Hostetter,  business  manager 
and  co-publisher,  Rockville  (Ind.)  Trib¬ 
une,  has  been  elected  president,  Rock¬ 
ville  Commercial  Club. 

Joseph  C.  Rowett,  circulation  man¬ 
ager,  IVaterbury  (Conn.)  American- 
Republican,  has  moved  to  Bay  View  on 
the  Atlantic  seaboard  for  the  summer. 

J.  Fred  Gordon,  city  circulation  man¬ 
ager,  Memphis  Press-Scimitar,  has  re¬ 
turned  from  a  vacation  spent  in  Detroit 
and  Toledo. 

C.  W.  A.  Cannon,  general  manager, 
Richmond  Hill  (N.  Y.)  Record,  was 
elected  president  of  the  Lions  Club, 
June  15. 

.^llen  W’itter,  general  manager,  Braiv- 
ley  (Cal.)  News,  has  been  seriously 
ill  with  an  attack  of  typhoid-pneumonia. 

George  Saas,  classified  manager, 
Memphis  Prcss-Scimitar,  is  spending 
his  vacation  in  Ohio. 

Charles  Johnston,  cashier’s  depart¬ 
ment,  Curtis-Martin  Newspapers,  Phil¬ 
adelphia,  last  week  was  host  at  a  circus 
party  to  other  members  of  the  cashier’s 
staff. 

L.  C.  McAskill,  display  department, 
Memphis  Press-Scimitar,  is  spending  his 
vacation  in  Ohio. 


IN  THE  EDITORIAL  ROOMS 

Archie  McCRE.\,  managing  edi- 
.  tor,  Muskegon  (Mich.)  Chronicle, 
addressed  the  Michigan  Affiliated  Ex¬ 
change  clubs  at  Muskegon,  June  13. 

Wensel  Fultun,  of  the  copy  desk.  Salt 
Lake  Telegram,  is  now  a  reporter  for 
the  Salt  Lake  Tribune. 

Robert  Holmes,  city  news  staff, 
Columbia  (S.  C.)  Record,  is  spending 
his  vacation  in  Asheville,  N.  C. 

Charles  H.  Sykes,  Nezv  York  Post 
and  Philadelphia  Evening  Ledger,  car¬ 
toonist,  is  on  a  month’s  visit  with  rela¬ 
tives  in  Virginia. 

Bob  Shane,  reporter.  Salt  Lake  Tele¬ 
gram,  has  resigned  to  do  political  work 
in  California. 

Ortho  L.  (Curley)  Bruner,  photog¬ 
rapher,  Memphis  Commercial  Appeal 
staff,  is  spending  his  vacation  in  Louis¬ 
ville,  Ky. 

William  McReay,  a  graduate  of  the 
University  of  Utah,  recently  joined  the 
Sail  Lake  Telegram  reportorial  staff’. 

Weston  N.  Nordgren,  Salt  Lake  City 
Deseret  Ncu’s,  editorial  staff,  and  Mrs. 
Nordgren,  are  parents  of  a  daughter, 
born  recently. 

Eldon  F.  Roark,  Jr.,  reporter,  Mem¬ 
phis  Press-Scimitar,  is  spending  his 
vacation  visiting  relatives  in  Louisiana. 

Kenneth  Toler,  manager,  Mcinphis 
Commercial  .Appeal-Evening  .Appeal 
bureau.  Jackson.  Miss.,  was  at  Mag¬ 
nolia,  Miss.,  June  14  covering  a  court 
hearing  on  the  redistricting  bill. 

T.  A.  Moore,  reporter  and  librarian. 
Memphis  Prcss-Scimitar,  is  spending  his 
vacation  in  Hardy,  Ark. 

LeRoy  E.  Fess,  Buffalo  Ei’ening 
Xcsi’s,  and  Miss  Margaret  L.  Richmond 
of  the  Buffalo  Courier-Express,  have 
announced  their  engagement.  The 
wedding  will  take  place  June  29. 

James  R.  Lee,  for  the  last  two  years 
in  charge  of  promotion  and  radio  editor 
of  the  Memphis  Prcss-Scimitar,  has 
resigned. 

Frederick  Bales,  telegraph  editor. 
Little  Rock  Arkansas  Democrat,  re¬ 
turned  June  15  by  airplane  from  a  visit 
to  Indianapolis. 

Mrs.  Virginia  Morris,  former  feature 
writer,  Tul.sa  (Okla.)  IFnr/rf,  has  joined 
the  advertising  staff  of  Sears-Roeburk 
&  Co. 

Ralph  Afillett.  political  and  editorial 


writer,  Memphis  Press-Scimitar,  has 
been  campaigning  in  W’est  Tennessee 
with  Walter  S.  Pope,  Democratic 
nominee  for  governor. 

Maurice  Klefeker,  copy  desk,  Indian¬ 
apolis  Star,  has  returned  to  work  after 
a  minor  operation. 

Kermit  Jaediker,  headquarters  re¬ 
porter,  Union  City  (N.  J.)  Hudson 
Dispatch,  and  Milton  Sosin,  district 
reporter,  are  on  vacation. 

John  Martin,  night  city  editor,  De¬ 
troit  Mirror,  has  been  in  Stirling,  Ill., 
visiting  friends  on  a  vacation  trip. 
Stanton  Langs  has  been  filling  his 
position. 

Vaughn  Meisling,  formerly  with  the 
San  Fraticisco  Chronicle,  recently  joined 
the  San  Francisco  Examiner  rewrite 
staff. 

John  Livinggood,  assistant  city  editor, 
Philadelphia  Evening  Ledger,  is  spend¬ 
ing  a  month  on  his  farm  near  Hershey, 
Pa.,  with  his  family. 

H.  L.  Nicolet,  financial  editor,  Kansas 
City  Star,  has  returned  after  several 
weeks’  visit  in  the  East. 

Paul  Bellamy,  managing  editor,  Cleve¬ 
land  Plain  Dealer,  went  to  Harvard 
University  this  week  to  witness  the 
graduation  of  his  son  who  will  later 
enter  the  law  school. 

J.  H.  Webb,  market  editor,  Cleveland 
Plain  Dealer,  has  returned  from  his 
vacation. 

Phillip  W.  Porter,  day  city  editor, 
Cleveland  Pain  Dealer,  was  called  to 
Portsmouth,  Va.,  during  the  past  week 
by  the  death  of  his  father,  A.  S.  Porter, 

Fred  C.  Trigg,  Kansas  editor,  Kansas 
City  Star,  who  has  been  seriously  ill, 
has  recovered  sufficiently  to  be  removed 
from  St.  Luke’s  hospital  to  his  home. 

Jack  Fischer,  former  editor,  Okla¬ 
homa  Daily,  student  newspaper.  Uni¬ 
versity  of  Ciklahoma,  has  joined  the  staff 
of  the  Oklahoma  City  Daily  Oklahoman. 

Fred  Snodgress,  city  editor,  Memphis 
Evening  Appeal,  is  spending  his  vaca¬ 
tion  in  New  York  City  with  Mrs. 
Snodgress. 

Benjamin  Fine,  former  correspond¬ 
ent  at  Columbia  University  for  the  New 
York  Ezvning  Post,  is  spending  three 
weeks  at  his  home  in  Attlesboro,  Mass. 

Jennings  Philips,  police  reporter.  Salt 
Lake  Telegram,  returned  recently  by 
airplane  from  a  trip  to  San  Francisco. 

Jim  Hopkins,  sports  editor,  Oklahoma 
City  Nezvs,  and  Bus  Ham,  sports  edi¬ 
tor,  Daily  Oklahoman,  spent  a  week 
in  Tulsa  covering  the  state  amateur 
golf  tournament. 

Benjamin  Boyd,  reporter.  Union  City 
(N.  J.)  Hudson  Dispatch,  has  resigned 
to  do  publicity. 

Horace  Brown,  Ottaiva  (Ont.)  Citi- 
cen,  editorial  staff,  is  on  vacation. 

Robert  Lorton,  son  of  Eugene  Lorton, 
publisher,  Tulsa  (Okla.)  World,  has 
joined  the  paper’s  sports  staff. 

Harry  Ramsey,  Philadelphia  Public 
Ledger  art  department,  has  returned 
from  an  airplane  trip  to  Chicago  where 
he  visited  relatives. 

Edward  Naughton,  city  editor,  Gilroy 
(Cal.)  Daily  Dispatch,  has  resigned  to 
enter  the  insurance  business.  His  duties 
have  been  assumed  by  Lloyd  Smith, 
editor-publisher. 

Donald  Kastler,  rotogravure  editor, 
Detroit  Free  Press,  spent  the  past 
week  in  Wisconsin  on  vacation. 

John  Hillman  has  rejoined  the  Indi¬ 
anapolis  Star  copy  desk,  after  spending 
a  year  at  Baker  University  as  a  member 
of  the  faculty. 

E.  C.  Compton,  Savannah  (Ga.) 
News-Press  staff,  recently  vistied  bis 
former  home  in  Coshocton,  O.,  where 
for  many  years  he  was  publisher  of 
the  Daily  Times  and  after  its  merger 
with  the  Age,  the  Times-Age. 

John  K.  Minnoch,  state  editor,  Utica 
(N.  Y.)  Daily  Press,  a  native  of  Scot¬ 
land,  recently  was  admitted  to  citizen¬ 
ship. 

Frank  O’Connor,  make-up  editor. 
Boston  Evening  American,  has  returned 
from  vacation. 


Joseph  McGlynn,  sports  editor  P 
adclphia  Public  Ledger,  has  reV- 
from  a  brief  vacation  at  Atlantic  0* 
Louis  Paige,  cartoonist,  and  E 
Cox,  copy  reader,  Utica  (N  f 
Observer-Dispatch,  have  returned  •.* 
their  vacations. 


William  Schoen  and  Charles  Gi  * 
Philadelphia  Ez’ening  Ledger 
men,  are  spending  their  vacarinl 
.Atlantic  City. 

Reese  C.  McDonald,  editor,  S’- 
(Tex.)  Slatonite,  and  Mrs.  McD- 
are  the  parents  of  a  daughter 
recently.  ’ 

Ralph  McGill,  sports  editor,  AlLm. 
Constitution,  left  Atlanta  by’  airtL 
June  20  to  cover  the  Sclimeling-Sh^ 


Francis  G.  Lauffer,  courthouse  n. 
porter,  Columbus  (O.)  Citisen,  uikW 
went  an  operation  this  week. 

J.  Arthur  Swift,  reporter,  IVorc/n. 
(Mass.)  Evening  Post,  has  maZ 
from  vacation. 


Carl  Warren,  city  editor.  Ditto- 
Mirror,  leaves  next  week  for  a  vaa 
tion  in  Northern  Michigan. 

.\1  Getchell,  staff  artist,  BuU 
l  imes,  and  Mrs.  Getchell,  have  fc 
on  a  motor  tour  of  Quebec. 

\yalter  Schneider,  feature  editor 
Philadelphia  Evening  Ledger,  has  bee 
elected  president  of  the  Aroninmi 
(Pa.)  Civic  Association. 

Mark  Swain,  assistant  news  editor 
Philadelphia  Evening  Ledger,  is  nol; 
ing  an  automobile  trip  to  Beaumow 
Tex.,  and  return.  He  will  be  gone  i 
month. 


George  Cornett,  photographer,  Gtorgi 
Stone,  composing  room  foreman,  anc 
Clarence  Nixon,  sports  writer,  /ddaiKj 
Constitution,  are  spending  a  week  fisb- 
ing  at  Panama  City,  Fla. 

Claude  Neely,  courthouse  reporttr 
Atlanta  Georgian,  who  has  covered  dx 
courthouse  for  27  years,  was  ill  the  pasr 
week  hut  missed  only  a  part  of  o« 
day’s  work. 

-■Arthur  Linell,  Swedish  news  rt 
porter,  Worcester  (Mass.)  Teletim 
is  on  vacation  at  Cape  Cod. 

Dr.  George  W.  Douglas,  chief  edi¬ 
torial  writer,  Philadelphia  Eiwiiac 
Ledger,  is  on  an  automobile  tour  oi 
New  England. 

Eugene  S.  Leggett,  manager  of  the 
Washington  bureau,  Detroit  Fm 
Press,  spent  three  days  in  Detroit,  after 
covering  the  Republican  convention  m 
Chicago.  He  left  Thursday  to  cover 
the  Democratic  conclave. 

Sam  Kahn,  city  editor,  Memphis 
Commercial  Appeal,  has  returned  to 
work  after  spending  the  first  half  of 
his  vacation  fishing.  He  plans  a  trip 
later  in  the  summer. 

W.  A.  Copeland,  tri-state  editor. 
Memphis  Evening  Appeal,  has  returned 
from  vacation  spent  fishing  at  Moon 
Lake,  Miss.  He  was  accompanied  by 
Mrs.  Copeland. 

Pat  Critchlow,  Salt  Lake  Trihnt 
reporter,  has  resigned. 

Ellis  Porter,  editorial  writer,  PMs 
Ledger,  has  returned  from  a  vacation 
in  Bermuda. 


Frederick  Reed  Alvord  of  the  Km  ' 
York  Herald  Tribune  staff,  is  leafing  i 
on  the  “S.S.  'Von  Steuben”  June  30  j 
for  a  10-wceks’  trip  through  Europe. 
He  will  return  in  September. 

Carl  Marsh,  reporter,  Memphis  Press- 
.Kcimitar,  recently  accompanied  members 
of  Zaman  Grotto  to  St.  Louis  for  a 
ceremonial. 

Eugene  C.  Zacliman,  Kansas  Ci/y 
Journal-Post  city  hall  representative. 
Albert  King,  head  of  the  Kansas  Wv 
Star  staff  at  city  hall,  and  Lewis  He^ 
ner.  Journal-Post  police  reporter  and 
William  B.  Moorehcad,  the  Star’s  police 
man,  were  judges  recently  of  desip^ 
submitted  for  a  new  police  badge  vs 
Kansas  City. 

James  Doyle,  state  editor,  llvi 
(N.  Y.)  dhscrirr-Dispatch,  is 

vacation. 

(Continued  on  poqc  .7’) 


COVERAXGE 


jr\  BARREL  is  just  about  the  minimum 
coverage  a  man  can  wear  and  stay  out  of  jail. 

Yet  it’s  no  skimpier  than  the  coverage 
many  a  national  advertiser  is  getting  in 
rough,  tough,  rich  New  York — with  its  9.84% 
of  the  total  U.  S.  population  and  almost  14% 
of  total  U.  S.  retail  sales. 

Actually,  for  the  cost  of  a  single  color  page 
in  a  leading  woman’s  magazine,  you  can  buy 
approximately  NINE  color  pages,  4,118,166 
messages  concentrated  in  the  New  York  area, 
through  the  New  York  Herald  Tribune 
Sunday  Magazine. 

For  an  intensely  interesting,  detailed  story 
of  this  new  way  for  magazine  advertisers  to 
concentrate  on  New  York  and  win  it  inexpen¬ 
sively  and  surely,  write  for  the  free  24-page 
book  in  color,  “Balanced  Coverage.’’  It  will 
be  the  salvation  of  advertisers  who  feel  the 
cold  fingers  of  the  New  York  market  clutch¬ 
ing  at  their  throats!  Write  today;  the  supply 
of  books  is  limited. 


230  West  4IST  Steeet 
New  York,  N.  Y. 

Send  me  a  copy  of  “Balanced  Coverage’’ 


YORK 
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(Continued  from  page  30) 


Samuel  Morris,  sports  staff,  Nexo 
Bedford  (Mass.)  Evening  Standard 
and  Morning  Mercury,  attended  the 
United  States  Football  Association  con¬ 
vention  in  Baltimore  last  week. 

William  A.  Dwyer,  editor  of  the 
“Man  About  Town”  column.  Fall  River 
(Mass.)  Herald-Ncws,  is  on  vacation. 

William  J.  Donahue,  city  staff', 
Waterbury  (Conn.)  Republican,  is  in 
charge  of  the  Torrington,  Conn.,  news 
bureau  while  Paul  J.  Frank  is  on  vaca¬ 
tion. 

Ernest  Rogers,  assistant  city  editor 
of  the  Atlanta  Journal,  and  Miss  Bertha 
Tumipseed  of  Atlanta,  have  announced 
their  engagement. 

Mrs.  Ralph  W.  Barnes,  wife  of  the 
Xeic  York  Herald  Tribune  correspond¬ 
ent  at  Moscow,  and  her  two  children, 
arrived  on  the  “Lafayette”  last  week 
en  route  to  Salem,  Ore.,  where  she  will 
visit  her  parents. 

J.  Howard  Wood,  who  conducts  the 
Investors’  Guide  Department  and  writes 
the  Scrutator  column  for  Chicago 
Tribune,  spoke  at  the  Chicago  Financial 
Advertisers’  weekly  luncheon  June  22. 

Richard  A.  Smith,  of  the  Lynn 
(Mass.)  Item  staff  is  on  vacation. 

Robert  E.  Holliway,  for  years  state 
house  correspondent  for  the  Kansas 
City  Journal-Post  at  Jefferson  City, 
Mo.,  last  week  entered  the  race  for 
Congressman-at-large  from  Missouri  on 
the  Democratic  ticket. 

F.  Roland  Doland,  editorial  staff.  Fall 
River  (Mass.)  Flerald-News,  is  spend¬ 
ing  his  vacation  at  Ocean  Grove,  Mass. 

John  Gibbons,  assistant  city  editor. 
South  Bend  Tribune,  is  acting  city  edi¬ 
tor  during  the  absence  of  W.  R.  Wai- 
ton,  city  editor,  who  is  in  Europe. 

Tom  Brindley,  editorial  staff.  Fall 
Rizvr  (Mass.)  Herald  Neu's,  is  cover¬ 
ing  the  June  sitting  of  Superior  court, 
crimin.-il  session,  in  New  Bedford, 
Mass.,  this  month. 

.\rthur  Goode.  Boston  Record,  copy 
desk,  has  returned  from  his  vacation 
spent  in  New  Hampshire. 

Robert  Hanson,  son  of  Ole  Hanson, 
publisher  of  El  Heraldo  de  San  Cle¬ 
mente.  San  Clemente,  Cal.,  has  been 
made  editor  of  the  Spanish  weekly,  to 
succeed  Cieorge  Scherck,  who  resigned 
to  become  publicity  director  of  the  San 
Clemente  City  Council.  Hanson  is  one 
of  the  youngest  editors  in  Southern 
California. 

Emmanuel  Strauss,  sports  department. 
Xetc  York  Times,  recently  spent  a 
a  week-end  in  the  Berkshires. 

John  J.  Kelley.  Waterbury  (Conn. i 
American,  William  P.  O’Donnell, 
K’aferbury  Republican  and  John  A. 
Cluney,  Waterbury  Democrat,  covered 
the  Schmeling-Sharkey  fight  in  New 
York. 

Qiarles  B.  Barr,  manager,  Connec¬ 
ticut  Trade  News  Service,  and  formerly 
on  the  copy  desks  of  the  Bridgeport 
Post-Telegram  and  Waterbury  Repub¬ 
lican- American,  was  the  principal 
speaker  at  the  annual  banquet,  June 
14.  of  the  staff  of  the  Stratford  (Conn.) 
High  School  Clarion,  school  newspaper. 
Harold  S.  Chase,  editor,  .Stratford 
Xercs.  weekly,  also  spoke. 

Gilbert  Smith,  Kansas  City  Journal- 
Post.  represented  his  newspaper  on  the 
government  boat  that  made  a  seven- 
day  trip  up  the  river  from  St.  Louis 
to  Kansas  City,  formally  opening  the 
6-foot  channel  on  that  stretch  of  the 
river. 

Lessing  L.  Engelking,  night  city  edi¬ 
tor.  Xew  York  Herald  Tribune,  and 
Mrs.  Engelking,  are  parents  of  a 
daughter,  Elizabeth,  their  first  child, 
bom  June  18. 

Michael  J.  Fish,  chief  photographer. 
Chicago  Daily  Times,  and  Mrs.  Fish, 
are  parents  of  a  six-pound  son  born 
June  13. 

Isidore  Kissen.  formerly  of  the  staff' 


of  the  Brooklyn  Standard-Union,  is 
now  a  columnist  for  the  Far  Rockaivay 
(N.  Y.)  Argus. 

Donald  Wood,  reporter,  Waterbury 
(Conn.)  Republican,  has  been  visiting 
in  Providence,  R.  1. 

George  Scharschug,  Chicago  Tribune 
cable  editor,  observed  his  15th  service 
anniversary  with  the  Tribune  this 
month. 

Harold  W.  Johnson,  city  editor,  Ber¬ 
keley  (Cal.)  Gazette,  spent  his  vacation 
at  Yosemite  with  his  family. 

William  Gross,  of  the  Fort  Wayne 
Xeies-.S'entinel  editorial  staff  and  Walter 
H.  Crim,  publisher  of  the  Salem  (Ind.) 
Republican-Leader,  have  been  initiated 
as  members  of  Sigma  Delta  Chi,  jour¬ 
nalism  fraternity,  by  the  Indiana  Uni¬ 
versity  chapter. 

Miss  Myra  Whitaker,  columnist  and 
former  society  editor  of  the  I^ong  Island 
Daily  Press,  Jamaica,  has  been  granted 
a  license  to  preach  in  the  Baptist 
Church.  She  is  a  June  graduate  of  the 
.\ndover-Newton  Technological  Semi¬ 
nary  in  Massachusetts  and  preached  at 
the  Queens  'Village,  L.  I..  Baptist 
church  June  19. 

Melvin  Bradley.  Detroit  Times, 
photographer,  and  Mrs.  Bradley  are  the 
parents  of  a  son.  Melvin.  Jr.,  born 
recently. 

William  Q.  Ketchum,  Ottawa  (Ont.) 
Journal  editorial  staff,  has  left  on  a 
two  weeks’  vacation. 

Bird  Davis,  editor.  Xesvport  (Ind.) 
Xescs.  is  in  the  Union  Hospital  at 
Terre  Haute.  Ind.,  where  he  is  under¬ 
going  treatment. 

Jack  Elder,  former  Chicago  Herald 
and  E.raminer  sports  writer  and  now 
athletic  director  of  the  Catholic  Youth 
Organization,  is  recovering  from  an 
emergency  operation  for  appendicitis  at 
the  Mercy  Hospital,  Chicago. 

George  H.  Waldron,  city  editor.  Utica 
(N.  Y.)  Observer-Dispatch,  is  seri¬ 
ously  ill  at  his  home. 

Eric  M.  Knight,  movie  critic,  Phila¬ 
delphia  Publie  Ledger,  is  giving  weekly 
talks  on  movies  and  drama  over  Station 
WLIT,  sponsored  by  the  Philadelphia 
.Association  of  Commerce. 

Lt.  Newton  S.  Courtney.  Lynn 
(Mass.)  Telegram  Xru's  photographer 
and  Lt.  Joseph  M.  Coburn,  reporter. 
Lynn  Item,  served  as  committee  mem- 
l>ers  of  the  annual  dinner.  Military 
Intelligence  association  of  the  First 
Corps  area,  in  Boston.  June  IS. 

ASSOCIATIONS 

Leslie  H.  T'YLER,  public  relations 
y  representative  of  the  New  Haven 
Railroad,  was  recently  elected  president 
of  the  New  Havev  .AptTJtTisivr.  Club. 

Lothar  F.  Dittmar,  display  manager. 
D.  M.  Read  Co.,  department  store,  has 
been  elected  president  of  the  Bripgeport 
(Conn.)  .ADtTRTisixr.  Club.  George  F. 
Bonnell  is  vice-president :  Francis  J. 
TTill.  secretary;  and  Miss  Florence 
Wawrzynska,  treasurer. 

Mrs.  Mae  Vander  Pyl  has  been 
elected  president  of  the  Women’s  .Ad- 
x'FRTisrvr.  Club  of  Detroit,  to  succeed 
Miss  Christine  Dawson. 

Several  .Alabama  new'spapermen  were 
on  the  program  of  the  Alabama  Writ¬ 
ers  CoNCi.AVE  ■which  held  its  annual 
meeting  last  week  at  Montevallo. 
-Among  them  were  Glenn  Stanley,  edi¬ 
tor.  Greemille  .Advocate:  J.  F.  Rother- 
mel.  Birmingham  Xesvs;  Sara  Crist, 
woman’s  page  editor,  .Alabama  Journal: 
Francis  Ruffin  Durham,  reporter.  Mobile 
Register,  and  Miss  Eunice  Apperson, 
only  woman  sports  writer  in  the  state. 
Francis  Youngblood,  retiring  president 
of  the  Conclave,  is  children’s  page  edi¬ 
tor  of  the  Birmingham  Xesvs.  Billy 
Smith,  young  editor.  Chilton  County 
Xercs,  was  elected  new  publicity  chair¬ 
man. 

John  B.  Long,  general  manager  of 
the  California  Newspaper  Pubi.ish- 
ras’  Assoctation,  spoke  at  the  recent 
“Thirty”  luncheon  of  graduating  stu¬ 
dents  of  journalism  at  Fairfax  High 
.School,  Los  Angeles. 

Directors  of  the  Floripa  Press  .Asso¬ 


ciation  will  invite  members  of  the 
Cuban  Press  Club,  the  Georgia  Press 
Association  and  the  Alabama  Press 
Association  to  attend  the  next  meeting 
in  Hollywood,  Fla.,  Oct.  22-23. 

Grand  Rapids,  Mich.,  Advertising 
Club  held  the  first  of  a  series  of  four 
luncheons  and  golf  tournaments  at  Cas¬ 
cade  Hills  Country  club  June  17.  G.  A. 
Ritchter,  Allen  G.  Miller,  and  Gerald 
Mathison  comprise  the  committee  in 
charge  of  arrangements. 

Margaret  Grier  was  re-elected  presi¬ 
dent  of  the  Ottawa  branch,  Canadian 
Women’s  Press  Club,  June  16.  Other 
officers  elected  were :  vice-presidents, 
Mrs.  May  Holland  Cox,  Miss  Mabel 
Williams;  secretary.  Miss  Olive  Dela- 
haye;  treasurer. 


WEDDING  BELLS 

Kenneth  r.  Kennedy,  Madi¬ 
son  (Wis.)  State  Journal  police 
reporter,  to  Miss  Ann  Masino  of  Madi¬ 
son,  Wis.,  June  20. 

Kenneth  Elliot,  editorial  staff,  Ford- 
yce  (Ark.)  Weekly  News,  to  Miss 
Mercedese  Benson,  recently  at  Fordyce. 

Elizabeth  Glaspie,  daughter  of  A.  B. 
Glaspie,  editorial  writer  and  outdoor 
editor,  Pontiac  (Mich.)  Press  to  Gar¬ 
field  W.  Little,  Lansing  business  man, 
June  16. 

Elizabeth  Harriet  Baldwin,  daughter 
of  Philip  H.  Baldwin,  business  man¬ 
ager,  Nezvark  (N.  J.)  Sunday  Call,  to 
Herbert  Charlton  Keyler,  June  12  in 
Christ  Episcopal  Church,  East  Orange. 

John  Boccio,  rewrite  man,  Buffalo 
Ez'cning  News,  to  Miss  Mary  Parissi, 
Buffalo,  June  18. 

Harry  C.  Eldridge,  Jr.,  photographer, 
Dayton  (O.)  Daily  News,  to  Charlotte 

G.  Blakley,  Bethany,  W.  Va.,  recently 
at  Bethany. 

Frank  Caldwell  Withers,  Jr.,  sports 
editor,  Columbia  (S.  C.)  Record,  to 
Miss  Louise  Sherfesee,  of  Greenville, 
S.  C.,  June  18. 

Marshall  David  Yarrow,  day  tele¬ 
graph  editor,  Ottazva  (Ont.)  Citizen, 


to  Miss  Ruth  Cate,  June  12  at 
City. 

Mrs.  T.  E.  Arterberry,  editor 
(Tex.)  Star,  to  J.  B.  May.'r, 
Savoy  banker.  May  31  at  MadiHi 
A'incent  S.  Jones,  night  city 
l^tica  (N.  Y.)  Daily  Press,  to^ 
Eleanor  Warren,  of  Newton,  Ma 
New  Church,  Newtonville,  Mass,] 
18.  They  will  be  at  home  in  Utia . 
Aug.  1. _ 

SCHOOLS 

FR.ANK  R.  KELLEY,  Pulitzer  i 
winner  of  the  School  of  Jount 
of  Columbia  University,  Class  of ' 
will  leave  for  Europe  in  the  fall 
Clifford  S.  Winkelman  and  WO 

H.  Harrison,  graduates  of  the 
School  of  Journalism,  Columbb 
versity,  have  opened  a  brandi 
the  Hornell  (N.  Y.)  Tribune-TimtA 
Wellsville,  N.  Y. 

M.  Philip  Chapman,  of  New  Yoi 
a  student  at  the  Ohio  State  Univ 
Columbus,  has  been  awarded  the  L.^ 
F.  Wolfe  Journalism  medal  for" 
high  standing  the  past  year. 


CHANGES  OF  OWNERSHff 

Fontana  (Cai.)  con_ 

News  has  been  merged  wiS" 
Fontana  (Cal.)  Herald.  The 
will  be  published  as  the  Fontan^i 
aid  and  Community  Nezvs  by  the  ^ 
lishers  of  the  Herald  from  the  Ho 
building,  which  was  opened  last  .An 
Cornelius  DeBacksy  is  publisher  of 
Herald.  D.  D.  McDonald  fou 
Community  News. 

Akron  (Ind.)  Nezvs  was  sold 
week  by  Garland  Kline  to  Clau^  1 
lings  of  Elgin,  Ill.  Kline  had  pu 
the  paper  ten  years. 

Frank  J.  Baer,  Neillsville,  Wii,| 
sold  his  interest  in  the  Press  to  WaT 
Farrand  of  Madison,  Wis.,  fon_ 
with  the  Madison  Capital  Timet 
State  Journal.  The  paper  will  be  i 
aged  by  George  Crothers,  Jesse 
and  Mr.  Farrand. 


Same  Rate  for  Local  and 
National  Advertising 


THE  JERSEY  JOURNAL 

Jersey  City,  New  Jersey 
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STORY,  BROOKS  &  FINLEY 
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More  Circulation  in 
Los  Angeles  Than  Any 
Other  Daily  Newspaper 

The  average  daily  net  paid  circulation  of 
The  Los  Angeles  Evening  Herald  and  Express 
for  the  Six  Months  ending  March  31,  1932, 
was  265^906.  This  was  greater,  by  many 
thousands,  than  any  other  daily  newspaper,- 
not  only  in  Los  Angeles,  but  in  the  entire 
West. 

The  bulk  of  this  great  circulation  is  con¬ 
centrated  right  in  the  city  of  Los  Angeles 
and  its  immediate  suburbs>~where  72.3%  of 
all  the  population  of  Southern  California 
lives.  In  this  area  The  Evening  Herald  and 
Express  reaches  daily  32%  MORE  HOMES 
than  any  other  newspaper. 

Naturally  this  newspaper  leads— and  has 
led  for  years— all  other  Los  Angeles  dailies 
by  a  wide  margin,  in  both  Local  and 
National  advertising. 

LOS  ANGELES  EVENING 

H  E  R 

NATIONAL  REPRESENTATIVES; 

PAUL  BLOCK  AND  ASSOCIATES 

NEW  YORK  CHICAGO  DETROIT  BOSTON 


LOS  ANGELES 


PHILADELPHIA 


SAN  FRANCISCO 
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R  OVN  VORIX) 

or  Letters 


Another  book  written  by  news- 
.  papermen  and  dealing  with  intimate 
details  of  the  political  lives  of  several 
of  the  more  colorful  "of  our  national 
legislators — “Sons  of  the  Wild  Jackass’’ 
— has  just  made  its  appearance.  It  was 
published  by  L.  C.  Page  &  Co.,  of  Bos¬ 
ton,  and  is  the  work  of  Ray  Tucker,  of 
the  Washington  Scripps-Howard  bu¬ 
reau.  and  author  of  “Mirrors  of  1932" 
and  Frederick  R.  Barkley,  of  the  Balti¬ 
more  Sun  bureau,  Washington. 

Although  the  book  will  hardly  create 
the  furore  brought  on  by  the  publica¬ 
tion  of  at  least  some  of  its  well-known 
predecessors,  it  is  fairly  certain  to  at¬ 
tract  its  share  of  attention.  It  is  well 
written  by  two  reporters  in  as  good  a 
position  to  handle  the  subject  matter 
as  any  one  else,  and  although  it  lacks 
the  caustic  quality  of  several  other 
works  of  its  kind  it  is  sprinkled  with 
passages  that  forced  the  publisher  to 
“crawl  out  from  under”  in  a  foreword. 

In  brief,  the  book  is  made  up  of  a 
series  of  chapters  each  dealing  in  a 
biographical  sense  with  the  i»litical  ex¬ 
istence  of  the  Progressives  in  the  Sen¬ 
ate,  one  devoted  to  Representative  La 
Guardia,  the  most  colorful  figure  in  the 
House,  and  another  given  over  to  Sen¬ 
ator  Moses,  of  New  Hampshire,  whose 
reference  to  the  group  as  “sons  of  the 
wild  jackass”  furnished  the  title  for  the 
lxx)k,  and  in  the  opinion  of  the  authors 
breathed  a  new  life  into  the  Progres¬ 
sive  movement. 

Peculiarly  enough,  the  publisher  in 
the  foreword  or  “explanation”  as  he 
calls  it,  admits  he  considered  suppres¬ 
sion  of  the  book  after  it  was  in  proof, 
although  the  arrangements  made  from 
abroad  by  cable  gave  Tucker  “free  rein” 
in  the  handling  of  the  material.  He 
makes  it  clear  that  Tucker’s  interpreta¬ 
tion  of  “free  rein”  did  not  coincide 
with  his  idea  of  the  meaning  of  the 
expression  and  it  is  obvious  that  the 
writer's  estimation  of  several  of  the 
characters  were  not  in  conformity  with 
Mr.  Page’s. 

“Imagine  the  frame  of  mind  of  the 
publisher  when  on  reading  the  proof, 
he  found  that  due  to  the  misunder¬ 
standing,  the  author  and  the  imblisher 
were  as  far  apart  as  the  poles,”  the  ex¬ 
planation  read.  It  then  goes  on  to  say 
that  while  the  author  admired  the  bril¬ 
liant  talents  of  Senator  Moses,  “the 
author  attacked  him  in  scorching  tirades 
and  subtle  innuendos.” 

Neither  did  the  publisher  care  for 
the  reference  to  the  ex- President  as 
“Sly  Calvin  Coolidge,”  nor  did  he  be¬ 
lieve  that  President  Hoover  “meekly 
complied  with  the  demands  of  .Senator 
Couzens  in  one  instance.”  The  pub¬ 
lisher  makes  it  known  also  that  he  “de¬ 
plores"  the  characterization  of  .Senator 
Moses  as  a  “hard-boiled  ward  politician” 
and  a  “peek-hole  plotter  at  royal 
courts.” 

In  fact,  unlike  practically  all  of  its 
predecessors,  the  Tucker-Barkley  Ixxjk 
is  charitably  sparing  of  virtually  all  of 
the  i)ersonalities  with  which  it  deals, 
with  the  exception,  of  course,  of  its 
treatment  of  the  Senator  from  New 
Hampshire  and  in  its  references  to  many 
of  the  more  reactionary  of  the  national 
political  leaders.  The  chapters  include 
a  wealth  of  iwlitical  history  data  and 
material  on  some  of  the  more  intimate 
phases  of  the  political  lives  of  the 
Progressives  on  both  sides  of  the  Sen¬ 
ate  chamber,  thanks  to  th';  exceptional 
abilty  of  the  authors,  data-gathering  re¬ 
porters  and  writers.  Mr.  Tucker  was 
commissioned  to  write  the  book  alone 
but  later  asked  that  Mr.  Barkley  be 
permitted  to  do  some  of  the  chapters. 

The  book,  as  is  inevitable  with  works 
of  its  kind,  is  certain  to  draw  a  great 
deal  of  criticism  from  readers  who  can¬ 
not  subscribe  to  the  more  progressive 
or  liberal  opinions  of  its  authors,  hut 
the  views  of  the  writers,  whatever  they 
are  worth,  are  the  clear,  honest,  opin¬ 
ions  of  two  of  the  most  alert  and 


capable  of  Washington’s  corps  of  corre¬ 
spondents. 

The  following  titles  have  l)een  given 
to  the  chapters ;  “The  Herd” ;  “Mule- 
■Skinner  Moses” :  “Norris,  a  Valiant 
Rebel” ;  “Big  Bill  Borah,  the  Rogue 
Elephant”:  “Johnson,  an  Old-Fashioned 
Progressive” ;  “Tom  Walsh,  the 
Saintly  Senator” ;  “  ‘Young  Bob’  La- 
Follette,  the  Progressives’  First  Born” : 
“Henrik  Shipstead,  a  Philosophic  Plow¬ 
man”  ;  “Cutting,  A  Blue  Blooded 
Buccaneer” ;  “  ‘Big  Jim’  Couzens,  the 
Scab  Millionaire” ;  “Dill,  the  Home 
Town  Boy  Who  ^lade  Good”;  “Burt 
Wheeler,  the  Montana  Maverick” : 
“Nye,  a  Village  Greeley”;  “Costigan. 
a  I)ynamic  Idealist” ;  “Brookhart,  an 
.Articulate  .Arcadian” ;  “LaGuardia.  a 
Roistering  Rebel.” — R.C.M. 

«  *  * 

Henry  charlton  beck, 

state  editor,  Camden  (N.  J.) 

Courier-Post,  has  a  new  book,  “Cakes 
to  Kill”  (E.  P.  Dutton  &  Co.)  in  which 
he  has  taken  the  factional  differences 
in  the  Episcopal  Church  as  the  basic 
material  for  his  mystery  novel. 

Beck,  a  resident  of  Haddonfield,  is  a 
member  of  Grace  Episcopal  Church 
there,  and  is  an  authority  on  many 
phases  of  church  hi.storv. — C.S.Z. 

*  «  * 

JACK  KOFOED,  sports  columnist  of 
the  New  York  Evening  Post,  is 
author  of  “Thrills  In  Sport.s”  a  book 
of  dramatic  incidents  he  has  encountered 
in  covering  sports  events.  His  Evening 
Post  column  bears  a  similar  title.  Hol- 
bom  House  is  the  publisher. 


VIRGINIA  PRESS  TO  MEET 


Forty-fourth  Annual  Convention  To 
Be  Held  At  Colonial  Beach 

Presentation  of  the  results  of  a  sur¬ 
vey  of  Virginia  newspapers  by  W. 
Clement  Moore,  assistant  director  of 
Wolf  &  Co.,  Philadelphia,  and  a  dis¬ 
cussion  of  the  V'^irginia  Press  Circula¬ 
tion  Audit  Bureau  will  be  features  of 
the  44th  annual  meeting  of  the  Vir¬ 
ginia  Press  .Association  at  Colonial 
Beach,  Va.,  July  7-8.  Rufus  G.  Roberts, 
editor  and  publisher,  Culpeper  Virginia 
Star,  and  president  of  the  association 
will  preside.  Announcement  of  the 
winner  of  the  Fred  C.  Grumman  cup 
for  best  weekly  in  the  state  will  be 
made  at  the  opening  session. 

.Among  the  speakers  will  be  Bruce 
Crawford,  editor  of  Craroford’s  Weekly, 
Norton,  Va..  who  will  tell  of  his  ex¬ 
periences  in  the  Kentucky  mine  strike 
area.  Other  speakers  will  be  Dr.  Sid¬ 
ney  B.  Hall.  State  Superintendent  of 
Public  Schools;  Holcomb  Parkes,  ad¬ 
vertising  director  N.  &  W.  R.R. ;  Dr. 
C.  J.  Heatwole.  editor.  Virginia  Jour¬ 
nal  of  Education:  William  L.  Daley, 
Washington  representative  of  the  Na¬ 
tional  Editorial  Association:  J.  .A.  Os¬ 
borne,  editor  The  Virginia  Gazette: 
1.  B.  Wall.  Fanm'ille  Herald;  L.  R. 
Davis.  BozcHng  Green  Caroline  Prog¬ 
ress.  J.  .A.  Meyers,  Mayor  of  Colonial 
Beach  will  welcome  the  delegates. 

George  O.  Greene,  publisher.  Clifton 
I-orgc^  Re^’U’w  and  treasurer  of  the  as¬ 
sociation.  will  read  his  annual  report, 
as  will  James  C.  Latimer,  secretary. 

INSTALLS  WEATHER  INDICATOR 

The  Tulsa  (Okla.)  World  recently  in¬ 
stalled  a  new  thermometer-barometer  in 
the  editorial  rooms.  The  machine  reg¬ 
isters  the  temperature  by  the  minute. 
The  daily  also  has  installed  a  teletype 
machine  connecting  the  office  of  its 
capitol  correspondent  at  Oklahoma  City 
with  the  editorial  room. 


MAYOR  WILSON  HONORED 

Mayor  Russell  Wilson  of  Cincinnati, 
former  associate  editor  of  the  Cincinnati 
Times-Star  recently  was  presented  a 
medal  of  honor  from  Premier  Benito 
Mussolini.  It  was  presented  by  the 
Italian  consul  of  Cincinnati. 


SPECIAL  EDITIONS 

NTARIO  (Cal.)  Daily  Report, 
special  edition  celebrating  50th 
anniversary  of  the  colony  which  now 
comprises  Ontario  and  Upland.  It  car¬ 
ried  a  black  and  white  historical  section 
and  a  40-page  rotogravure  section. 
F.  B.  Appleby  is  publisher. 

Trenton  (N.  J.)  Sunday  Times 

Advertiser,  June  12,  8-page  graduation 
supplement. 

.Ulantic  City  (N.  J._)  Press,  J\ine  12, 
4-page  graduation  section. 

Richmond  (V^a.)  Times-Dispatch, 
16-page,  tabloid,  resort  edition,  Sunday, 
June  12. 

/■'lushing  (N.  Y.)  Journal.  National 
Golf  Tournament  number,  June  23,  20 
pages. 

Lansing  State  Journal,  28  pages,  252 
columns,  si)ecial  edition  for  Lansing 
Day.  merchandising  event,  June  15. 

Atlanta  Georgian,  36-pa.ge  "June  Jubi¬ 
lee  Edition,”  June  15  sponsoring  the 
.sale  of  merchandi.se  at  sjiecial  prices 
by  .Atlanta  merchants. 

Lubbock  (Tex.)  Daily  Journal,  8-page 
.section  for  the  12th  birthday  anniver¬ 
sary  of  Lavines’  department  store, 
Lubbock. 

Salt  Lake  Tribune,  special  scenic  edi¬ 
tion  featuring  attractions  of  the  moun¬ 
tain  and  Pacific  Coast  states,  recently. 

Richmond  (Va.)  .Vctt’j-Lrat/cr, 6-page 
annual  resort  section.  Wednesday,. 
June  15. 

Asheville  (N.  C.)  Citizen  and  Times, 
published  a  special  12-page  section  in 
pink  on  the  fifth  annual  Rhododendron 
Festival  on  the  opening  day,  June  15. 

I.ynn  (Mass.)  Item,  40-page  siieciai 
in  connection  with  Lynn  Day,  June  9. 

I^ynn  (Mass.)  Telegram~News,  40 
pages.  Lynn  Day  special,  June  9. 


NEW  PUBLICATIONS 

SSEX  (Mass.)  Watchman,  new 
taboild  weekly,  appeared  June  16. 
Edward  W.  Rogers  is  editor  and  treas¬ 


urer.  The  paper  is  published  by 
gains  Publishing  Company. 

ON  THE  MECHANIC^  SlDt 

FR.\NK  H.  MILLARD  of  thtcfc 
posing  room,  Kansas  City  Jo^ 
Post,  is  the  new  president  of  the  Kajsi, 
City  Typographical  Union  No. 

Lou  Hess,  former  proprietor  of 
Service  Engraving  Company,  Memp^ 
is  new  superintendent  of  the  Met^ 
Commercial  Appeal  and  Ezvning  Ap^ 
engraving  department. 

Clyde  Paulk,  mechanical  departm® 
Comvay  (Ark.)  Log  Cabin 
has  resumed  his  duties  after  an  aptai! 
dicitis  operation  in  a  Little  Rna. 
hospital. 


RUDIN  PRIZE  AWARDED 

The  first  award  of  the  Rose  Rudj, 
Prize  in  Journalism  at  the  EvansvilU 
Ind.,  Central  High  School,  the  inters 
on  a  permanent  fund  of  $1,0()0, 
given  at  the  June  commencemot  b 
Paul  Butze,  a  senior,  and  editor-iniijti 
of  the  Centralian,  school  paper.  Excel, 
lence  in  news  writing  was  the  basis  of 
the  award.  As  star  reporter  aai 
woman’s  editor  of  the  Evansville  Corn¬ 
ier  and  Evansville  Journal,  Miss  Ro# 
Rudin  was  well  known.  She  was  oit 
of  the  first  women  to  do  political  ^ 
porting.  In  1920  she  covered  women', 
activities  at  the  Republican  national 
convention  in  Chicago  and  the  Demo¬ 
cratic  convention  in  San  Francisco,  lor 
a  group  of  mid-Western  papers.  ’  Qj 
her  death  in  Albuquerque,  N.  M., 

26,  1931,  her  husband,  Howard  Roosi, 
former  editor  of  the  Evansville  (^^ 
established  this  nsemorial  to  carry  og 
her  influence  in  behalf  of  the  highest 
journalistic  standards. 


SUWANEE  PRESS  MEETS 

The  Suwanee  River  Press  Association 
held  its  monthly  meeting,  June  17,  at 
Cedar  Key,  Fla.,  as  the  guests  of  Ro; 
Childs,  editor,  Bronson  Levy  Cowit 
JourtMl.  A  feature  of  the  meeting 
a  fishing  trip  on  the  Gulf  as  the  guests 
of  Captain  'T.  R.  Hodges. 


THERE  IS  NO  "LUNATIC  FRINGE* 
IN  THE  CIRCULATION  OF 

THE  EVENING  JOURNAL 
WILMINGTON 

DELAWARE 

23,402  of  The  Evening  JournaPs  total  cir¬ 
culation  of  27,555  copies  daily,  are  distributed 
in  the  Wilmington  metropolitan  trading  area*. 

In  this  territory  alone.  The  Evening  Journal 
gives  over  100%  more  coverage  than  the  second 
Wilmington  paper. 

Leading  all  other  W'ilmington  papers  by  over 
3,000,000  lines  yearly,  tells  the  story  of  The 
Evening  JournaPs  supremacy. 

The  Evening  Journal  may  be  purchased 
separately  or  in  combination  with  The  Morning 
•News  at  one  low  combination  rate. 

*The  WilminKtoa  metropolitan  area,  desig¬ 
nated  by  the  Chamber  ot  Commerce,  covers 
a  territory  of  about  IS  miles  in  all  direaions 
and  is  based  principally  on  the  delivery  sys¬ 
tem  maintained  by  Wiftnington  retail  stores. 

STORY,  BROOKS  AND  FINLEY,  Inc. 

REPRESENTATIVES 
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SPECIALS  FOR  TODAY 


Store  open  every  day  till  six  o’clock  •  Saturday  evenings 


TWO 

’"01\E 

•trade  linotype  MARK  « 


On  the  Two-in-One  Linotype 
you  can  set  advertisements  like 
this  at  one  continuous  operation; 
and  when  you  don't  need  the  Two- 
in-One  for  heads  and  ads,  it  will 
set  hody  matter  as  fast  as  any 
machine  in  the  plant. 


EQUIPMENT 

FIRST  MAIN  MAGAZINE-72-CHANNEL 

24  Pt.  Pabst  Extra  Bold  Cond.  I.  c.  in  I.  c.  channels 

how  is  one  to  aid 

30  Pt.  Pobst  Extra  Bold  Cond.  I.  c.  in  cap  channels 

howisonetoa 


#*hS<«lrAMC  nak-fed  Roasters 
VlllVIivlIil  very  tender  •  • 

Alfldilrc  tsong  Island 

VUCHj  WMtePeMn  .... 

I2aa«A  Try  one  for  a  change 
VvCilv  fine  flavor . 


29c 


FRUITS 


Apples 

Apples 


Wineaaps 


25c 


DRINKS 
Iona  2  BoUles  .  .  .  25c 


Cooking  f  ji 
Hard  .  lb.  3^ 

arge  Red  j. 
lbs.  .  .  43c 


apes  2  lbs.  .  . 


Red  Dot  45c 


avllCS  Yellow  lb. 


Pekoe  yXpL'*  29c 
Our  Own  25c 


SECOND  MAIN  MA6AZINE-90-CHANNEL 

12  Pt.  Pobst  Extra  Bold  with  Itolic 

HOW  is  one  to  asse  1234 
HOW  is  one  to  asse  5678 

THIRD  MAIN  MAGAZINE-90-CHANNEL 

10  Pt.  Cheltenhom  Bold  with  Cheltenham  Bold  Itolic 

HOW  is  one  to  assess  and  1234 
HOW  is  one  to  assess  and  5678 

FIRST  AUXILIARY 

24  Pt.  Pobst  Extro  Bold  Cond.  cops  and  figures 

HOW  IS  ONE  12 

SECOND  AUXILIARY 

30  Pt.  Pobst  Extra  Bold  Cond.  caps  and  figures 

HOW  IS  0  21 

THIRD  AUXILIARY 

18  Pt.  Pobst  Extra  Bold  cops.  36  Pt.  Pobst  Extra  Bold 
figures  pi 

HOW  ISO  ^2 


#*ADI?*NP1?C  Four  Popular 
UnlUSlA  IBlO  Brands-Carton  A 


DAIRY 


CANDY 


tter  28c  Fruit 


Glace  at 

lib.  Tin.  /3C 


White  Leg- 
Kih  bom  No.  1  doz. 

Best  Brovm 
Sv  Grade  A  doz. 


35c  ChocolatesLlx59c 
31c  Hard  Candy  23c 


RDirS  FOOD  STORE 

247  MARKET  STREET 


MERGENTHALER  LINOTYPE  COMPANY 
BROOKLYN,  NEW  YORK  •  SAN  FRANCISCO  •  CHICAGO 
NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 
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ADVERTISING  CONTROL  BOARD  GIVES 
DAY  TO  DAY  LINAGE  STANDING 

Chicago  Daily  News  Innovation  Shows  Paper's  Standing  on 
Every  Account  in  Each  Classification — Solicitor's 
Records  Also  Tabulated 

(Special  to  Editor  &  Publishkr)  records  of  each  solicitor.  Local  ac- 

CHICAGO,  June  20 — A  comprehen-  counts  are  listed  separately  with  linage 
sive  visualization  of  all  the  details  records  of  each  paiier  carrying  the 
supplied  by  Media  Records,  Inc.,  plus  account.  There  is  a  similar  breakdown 
the  records  of  individual  solicitors,  are  of  individual,  general,  financial,  auto- 
presented  on  the  new  advertising  de-  motive,  classified  and  photogravure 


V'iew  of  Chicago  Daily  News  advertising  department  “control  room,”  showing 
comparative  linage  figures  of  general  accounts. 


partment  “control  room”  boards  installed 
by  the  Chicago  Daily  News.  On  these 
boards,  occupying  space  equivalent  to 
the  average  stock  broker’s  market  boards, 
grwn  signals  indicate  increased  adver¬ 
tising  and  a  red  flash  tells  of  a  drop 
in  linage.  All  classifications  of  retail, 
general,  and  classified  are  tabulated 
daily,  plus  the  accumulative  figures  for 
the  previous  months  and  the  totals  for 
the  preceding  year. 

By  studying  the  figures  on  the  con¬ 
trol  room  boards  the  publisher  or  adver¬ 
tising  executive  can  readily  see  in  what 
classifications  his  paper  is  strong  and 
where  it  is  weak,  George  Hartford, 
Daily  News  local  advertising  manager 
and  originator  of  the  system,  explained 
to  an  Edit(«  &  Publisher  representa¬ 
tive  this  week. 

“This  system  not  only  shows  the  rank 
of  our  paper  in  a  particular  classi¬ 
fication,”  said  Mr.  Hartford,  “but  it 
also  shows  what  percentage  of  that 
classification  we  carry,  and  what  per¬ 
centages  the  other  paper  carry.  The 
minute  any  account,  whether  it  is  re¬ 
tail,  general,  financial  or  classified,  drops 
out  of  our  paper,  a  red  flash  appears 
on  the  board  the  next  day.  This  flash 
will  appear  in  the  salesmen’s  daily 
records  as  well  as  the  account  classi¬ 
fication.  As  soon  as  an  account  in¬ 
creases  its  linage,  a  green  flash  appears 
on  the  board.  We  don’t  have  to  wait 
until  the  end  of  the  month  to  find  out 
our  gains  or  losses  in  any  account.” 

Mr.  Hartford  explained  that  the  bulk 
of  the  figures  are  supplied  by  Media 
Records,  with  the  Daily  News  keeping 
the  records  of  its  individual  salesmen 
and  one  man  “operating”  the  control 
room  itself. 

“Our  control  room  keeps  an  executive 
from  floundering  around,”  remarked  Mr. 
Hartford.  “In  less  than  10  minutes  he 
can  analyze  every  classification  of  ad¬ 
vertising  and  at  the  same  time  obtain 
a  comprehensive  picture  of  the  other 
papers’  linage  in  various  accounts.  This 
method  permits  the  publisher  to  look  at 
the  dollars  and  cents  figures  in  his  office 
and  by  studying  the  control  room  boards 
he  can  get  a  detailed  picture  of  every 
account  and  classification  right  down 
to  the  individual  solicitor.” 

The  big  black  boards,  reaching  from 
the  floor  to  the  ceiling,  include  space 
for  the  daily,  past  month  and  year 


accounts.  Another  board  provides  a 
total  advertising  linage  summary  in  each 
general  classification  for  all  local 
papers. 

On  another  board  are  recapitulations 
of  retail,  general,  financial  and  classi¬ 
fied  advertising,  showing  the  increase 
or  loss  in  linage  of  the  competing  papers 
for  the  corresponding  months  of  1931 
and  1932.  In  front  of  each  of  these 
classifications  appears  an  A,  B  or  C, 
either  in  white  or  red.  A  red  C  indi¬ 
cates  the  Daily  News  is  in  third  place 
in  that  particular  classification;  a  red 
B  means  it  is  in  second  place.  A  white 
letter  A  signalizes  that  the  paper  is  in 
first  place.  A  red  B  with  a  white  X 
indicate  that  the  Daily  News  has  jumped 
from  third  to  second  place.  Similarly, 
a  white  A  and  X  mean  that  the  paper 
has  gone  from  second  to  first  place. 

STAFF  CHANGES  IN  MEMPHIS 

J.  J.  Fox,  formerly  with  the  Houston 
(Tex.)  Post-Dispatch  and  Fort  Worth 
Star-Telegram,  recently  joined  the 
Memphis  Commercial  Appeal  as  news 
editor  succeeding  Ned  Chew,  telegraph 
editor,  who  was  acting  news  editor  since 
the  promotion  of  Frank  Ahlgren  to 
managing  editor.  Fox  was  in  New 
York  for  several  years  and  until  re¬ 
cently  was  with  McClure  Syndicate. 
Harold  Fenton,  former  circulation  man¬ 
ager  of  the  Yonkers  (N.  Y.)  Herald- 
Statesman,  succeeds  Wilbur  Davis  as 
circulation  manager,  and  Walter  Fon¬ 
taine,  former  classified  manager,  who 
resigned  a  year  ago.  has  rejoined  the 
daily  to  succeed  A.  C.  Bailey  as  classi¬ 
fied  manager. 

STUDENT  DAILY  LOSES 

The  Cardinal  Publishing  Company, 
Madison,  Wis.,  publishers  of  the  Daily 
Cardinal,  University  of  Wisconsin  stu¬ 
dent  newspaj^r,  lost  its  case  against  the 
city  of  Madison  to  recover  taxes  paid 
under  protest  in  1928  and  1929  in  the 
state  Supreme  court  this  week.  Evi¬ 
dence  established  by  the  city  showed 
that  20  per  cent  in  1928  and  11  per  cent 
in  1929  of  the  printing  income  was  from 
printing  matter  other  than  for  uni¬ 
versity  purposes.  Because  of  such 
other  uses  of  the  property.  Circuit  Judge 
Zimmerman  held  that  the  property  was 
not  tax  exempt  and  the  Supreme  court 
approved  that  decision. 


TO  STUDY  SCHOOL  COSTS 

51  California  Pres*  Association 
Members  Named  Upon  Committee 

Fifty-one  California  newspaper  pub¬ 
lishers  have  been  appointed  by  Neil  R. 
Murray,  president,  California  News¬ 
paper  Publishers’  Association,  to  serve 
on  a  special  committee  to  investigate 


Fink,  h’cdding  Searchlight  and  CokM.. 
Free  Press;  Henry  P.  Stahl  vS?" 
News;  Clarence  Law,  HealdsbitrorS? 
une ;  Louis  Meyer,  Oakdale  Le/JT*" 
Otis  V.  Sweetland,  Yuba  Citu  glj?' 
County  Farmer;  Mrs.  T.  eJ. 
Coming  Observer;  Homer  W 
Porterville  Recorder;  Charles  p 
Sonora  Banner;  P.  C.  Hemenway 
ters  Express;  H.  B.  Thomas, 
Appeal-Democrat. 


education  costs. 

The  committee  is  the  result  of  action 
taken  at  the  May  28  quarterly  session 
of  the  C.N.P.A.  Executive  Committee 
and  Advisory  Council  at  Fresno,  Cal., 
at  which  time  the  association  president 
was  empowered  to  appoint  such  a  com¬ 
mittee,  one  member  from  each  county 
in  the  state. 

The  committee  is  as  follows :  George 
F.  Morell,  chairman.  Peninsula  News¬ 
papers,  Inc.,  Palo  Alto ;  Leo.  A.  Smith, 
vice-chairman,  Santa  Paula  Chronicle; 
Charles  A.  Dunscomb,  BerteJe.v  Gazette  ; 
Warren  Read,  Jackson  Amador  Dis¬ 
patch;  Florence  O’Brien,  Chico  Enter¬ 
prise;  Jesse  Mayo,  San  Andreas  Cal¬ 
averas  Prospect  i  Citizen;  Harry  T. 
Silver,  Walnut  Creek  Courier-Journal ; 
J.  A.  Juza,  Crescent  City  Courier  d 
Triplicate. 

C.  E.  Barker,  Placerville  Mountain 
Democrat;  S.  S.  Case,  Clovis  Independ¬ 
ent;  H.  M.  Kenne,  Orland  Unit:  C.  L. 
Day,  Eureka  Humboldt  Standard ;  S.  C. 
Sorenson,  Calipatria  Herald;  Stanley 
Abel,  Taft  Oilfields  Dispatch ;  M.  F. 
Calkins,  Corcoran  Journal;  E.  J.  Moore, 
Eakeport  Press  d  Record;  Ross  Draper, 
Susanville  Lassen  Advocate;  Tobias 
Larson,  Claremont  Courier ;  E.  S.  Gray, 
Chowchilla  News;  F.  B.  Anderson, 
Sausalilto  News;  John  L.  Dexter,  .Mari¬ 
posa  Gazette;  A.  C.  Hammond,  Willits 
News. 

F.  I.  Drexler,  Dos  Palos  Star;  G.  P. 
French,  Alturas  Plaindealer ;  Allen  Grif¬ 
fin,  Monterey  Peninsula  Herald;  G.  H. 
Francis,  Napa  Register:  M.  Henry 
Argali,  Grass  Valley  Union;  A.  W. 
McBride,  La  Habra  Star;  R.  F.  Briil. 
Roseville  Tribune-Register ;  M.  F.  Small, 
Quincy  Feather  River  Bulletin;  H.arry 
Hammond,  Riverside  Press;  C.  J.  Lilley, 
Sacramento  Union  ;  Walter  Keene,  Hol¬ 
lister  Advance;  Harry  S.  Webster,  San 
Bernardino  Sun  d  Telegram ;  M.  Z. 
Remsburg,  Vista  Press;  C.  P.  Button, 
Tracy  Press. 

Ted  Bishop,  Atascadero  News;  E.  E. 
Bramble,  South  San  Francisco  Enter¬ 
prise;  T.  A.  Storke,  Santa  Barbara 
News;  F.  W.  Atkinson,  Watsonville 
Register  d  Pajaronian ;  W.  P.  Burk- 
hardt,  San  Francisco  News ;  Walter  H. 


GRAND  RAPIDS  CHANGES 

The  Grand  Rapids  (Mich.) 
has  announced  several  staff  cha^ 
Carleton  Cady,  editorial  page  coliS 
has  replaced  Lawrence  Jessup  onrti 
day  police  beat,  while  Jessup  has  bZ 
shifted  to  night  police,  formerly  ^ 
died  by  Richard  Frankhauser,  resiBn.) 
William  B.  McGaran,  outdoor  edhot 
has  replaced  Russell  C.  Landstrom  on 
theatres.  The  latter  will  do  gentti 
assignments  and  relief  desk  work.  Mrs 
Alta  Littell,  feature  writer,  is  assistinf 
on  the  society  desk.  The  Herald  1^ 
also  adopted  the  universal  copy  desk. 

WINS  ART  FELLOWSHIP 

Mrs.  Helen  A.  Read,  art  critic  of  tht 
Brooklyn  Daily  Eagle  and  contributiM 
art  editor  of  Vogue,  was  awarded  a 
fellowship  recently  by  the  Oberlaendtr 
Trust  to  do  research  work  in  Germany 
The  trust  is  a  part  of  the  (Tarl  sim 
Memorial  Foundation.  Mrs.  Read  wil 
write  a  series  on  the  country’s  post- 
war  cultural  expression  and  niakt 
preparations  for  a  book  on  the  “esthetics 
of  the  new  era.” 


3,000-WORD  INTERVIEW  CABLED 

Marlene  Dietrich,  motion  picture 
actress,  recently  gave  out  what  is  said 
to  be  the  longest  interview  ever  sent  by 
cable.  It  went  to  the  Tokio  and  Osalo 
editions  of  Asahi,  Japanese  paper.  The 
interview,  which  totaled  3,0(K)  words, 
was  on  fhe  film  “Shanghai  Express," 

TWENTY-PAGE  BANK  SECTION 

The  35th  annual  bank_  stockholders 
number  of  Chicago  Evening  Post  ms 
published  June  18  as  a  20-page  suppk- 
ment.  It  was  prepared  under  the  direc¬ 
tion  of  John  A.  Mirt,  financial  editor. 
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Altho  the  eighteenth  city  in  population, 
NEWARK  ranks  sixteenth  in  the  country  in 
retail  sales.  Only  two  major  markets  show 
a  better  ratio.  The  Newarker's  buying 
power  is  above  normal  —  that's  the  answer. 
Furthermore,  Newarkers  buy  bom  advertis¬ 
ing.  They  are  highly  responsive  to  intelli¬ 
gent  sales  appeal.  The  prooP  It  takes 
33.2%  less  advertising  effort  for  every 
retail  sales  dollar  in  Newark  than  the 
average  for  the  nation . 

Such  a  low  advertising  cost  is  possible  only 
in  a  market  like  Newark.  Compactness, 
accessibility,  giving  simple,  easy  contact 
because  only  one  newspaper  is  necessary 
for  thorough  coverage.  Almost  every 
English  speaking  family  reads  the 
NEWARK  EVENING  NEWS.  NEWARK 

is  a  rare  market  —  this  newspaper  an 
unusual  medium.  Together  they  make  one 
of  the  greatest  market  and  sales  opportuni¬ 
ties  in  the  country  today.  Get  into  the 
Newark  market  without  delay. 


CloEntng 


EUGENE  W.  FARRELL 
Business  &  Advertising  Mgr 
215-221  Market  Street 
Newark,  New  Jersey 
O'MARA  &  ORMSBEE 
General  Representatives 

New  York  Chicago  Delw't 
Los  Angeles  San  Francisco 
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SPENDING  THE 
FAMILY  DOLLAR 

In  the  average  American  home 
fully  75%  of  the  family  income 
is  spent  on  necessities.  The  pro¬ 
portion  is  approximately:  food 
30%;  clothing  20%;  shelter  25%. 

In  poor  families,  especially  if 
they  are  large,  the  food  bill  is 
much  higher — the  cost  of  clothing 
less.  The  rich,  on  the  other  hand, 
spend  much  less  for  food  and 
often  considerably  more  for  elab¬ 
orate  homes  and  their  upkeep. 

Things  to  eat  are  sold  in  more 
than  half  a  million  retail  estab¬ 
lishments.  Things  to  wear  in 
some  200,000  department  stores, 
specialty  shops,  dry  goods  and 
general  stores,  shoe  stores,  millin¬ 
ery  shops,  etc. 

Real  estate  offices,  lumber 
yards,  stores  selling  hardware, 
paints,  furniture  and  house  fur- 
nbhings,  probably  exceed  50,000 
in  number. 

In  all,  some  750,000  retail 
establishments  cater  to  the  actual 
physical  needs  of  the  country.  In 
these  stores  thirty  million  Ameri¬ 
can  families  spend  probably  more 
than  thirty-five  billion  dollars  per 
annum  for  the  necessities  of  life. 


The  average  family  lives  its  three-meal-a-day  life  as  environment  dic¬ 
tates.  Eats  what  the  home  market  affords.  Wears  what  the  local 
climate  and  local  prejudices  demand.  Lives  in  the  same  sort  of  house 
as  the  neighbors. 

The  family  shopping  is  strictly  a  neighborhood  affair — done  in  the 
local  stores  with  the  aid  of  local  newspaper  advertising. 

If  you  want  a  larger  slice  of  the  family  dollar,  localize  your  selling. 
Follow  the  lead  of  the  great  retail  (chain,  “mail-order”  and  department 
store)  merchandisers.  Put  your  wares  on  sale  where  the  buying  is  done, 
in  the  home  communities,  and  concentrate  your  advertising  there. 

If  the  housewife  looks  to  newspaper  advertising  to  tell  her  where  to 
shop  and  how  much  to  pay,  she  certainly  will  expect  the  newspaper  to 
help  her  decide  what  to  buy. 

ADVERTISE  WHERE  SALES  ARE  MADE— LOCALLY 


This  is  one  of  a  series  of  advertisements  on  Newspaper  Advertising 
and  the  co-operation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS^  REPRESENTATIVES 

What  may  we  tell  you  of  the  markets  we  know  so  well?  Of  the 
effect  of  heredity  upon  standards  of  living  and  buying  habits?  Of 
occupation?  Of  climate?  Of  local  crops  or  industries? 

The  sales  executive  who  studies  local  conditions  today  will  be 
in  a  position  to  anticipate  competition  tomorrow. 
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_ Circulation _ 

SALES  UP  SLIGHTLY 
ON  G.  O.  P.  MEETING 


But  Circulation  Men  Expect  Demo¬ 
cratic  Convention  To  Outdo 
Republican  Conference  With 
Selling  Headlines 

(Special  to  Editok  &  Publisher) 

Chicago,  June  20.— Chicago  circula¬ 
tion  managers  generally  reported  a 
slight  boost  in  circulation  figures  dur¬ 
ing  the  week  of  the  Republican  conven¬ 
tion.  They  anticipate,  however,  an 
even  greater  increase  for  the  Demo¬ 
cratic  meeting  in  view  of  the  almost 
certain  spot-news  developments  expected 
to  occur. 

Delegates  to  the  Republican  conven¬ 
tion  were  supplied  with  copies  of  Chi¬ 
cago  Tribune  and  Chicago  Herald  and 
Examiner  on  the  convention  floor  the 
night  the  wet-dry  planks  were  pre¬ 
sented  for  debate.  The  delegates  were 
perplexed  by  the  reading  of  the  plat¬ 
form  in  the  convention,  partly  due  to 
the  ineffectiveness  of  the  loudspeaker 
system  and  partly  because  of  the  word¬ 
ing  of  the  majority  prohibition  plank 
itself. 

Meanwhile,  copies  of  both  the  ma¬ 
jority  and  minority  planks  had  been 
rushed  to  the  morning  papers  and  were 
printed  in  the  first  editions.  The 
Tribune,  through  the  aid  of  a  dozen 
members  of  the  editorial  staff,  dis¬ 
tributed  copies  to  the  delegates.  The 
Herald  and  Examiner  rushed  news¬ 
paper  boys  onto  the  floor  of  the  hall 
and  sold  copies  to  delegates. 

A  checkup  on  the  number  of  photo¬ 
graphs  sent  out  by  news  picture  services 
during  the  week  of  the  Republican  con¬ 
vention  indicates  that  the  volume  ex¬ 
tended  into  the  thousands.  The  Asso¬ 
ciated  Press  news  picture  service  took 
approximately  1,000  subjects  and  dis¬ 
tributed  more  than  6,000  prints  to  its 
clients.  The  A.P.  sent  IS  pictures  via 
telephoto.  International  News  Photos 
took  from  55  to  60  pictures  daily  and 
cent  out  an  average  of  100  prints  per 
negative.  International  telephot oed  22 
pictures.  Acme  News  Pictures  and 
NEA,  Inc.,  sent  between  20  and  25 
telephoto  pictures  and  distributed  about 
5,000  prints  to  its  clients. 

Wide  World  Photos,  Inc.,  also  used 
telephoto  and  airplane  delivery. 

Using  Airplane  Delivery 

Starting  June  15,  the  Dallas  (Tex.) 
Morning  Xcus  began  placing  copies 
ot  the  paper,  on  date  of  issue,  on  news¬ 
stands  in  Los  Angeles,  through  the  new 
overnight  flying  service  recently  added 
by  the  American  .\irways,  Inc.  Accord¬ 
ing  to  arrangements  worked  out  by 
H.  G.  Scott,  superintendent  of  trans¬ 
portation  for  the  News,  and  Willis  G. 
Liscomb,  district  traffic  manager  of  the 
Airways,  copies  of  the  early  morning 
edition,  are  loaded  on  the  westbound 
morning  plane,  leaving  Love  Field, 
Dallas,  at  8  p.m.  and  delivered  to  stands 
in  Los  Angeles  some  hours  afterwards. 
.\ll  copies  of  the  News  transported  via 
air  carry  a  spc-cial  sticker  reading  “This 
copy  of  the  Dallas  Morning  News  come 
to  you  through  the  courtesy  of  the 
.\merican  Airways.” 

Driver*  Attend  Banquet 

Second  annual  ban<iuet  of  the  Detroit 
Mirror  circulation  drivers  was  held  re¬ 
cently  in  the  Fort  Shelby  Hotel.  A 
four-page  comic  copy  of  the  daily,  pub¬ 
lished  by  the  edtiorial  department,  was 
distributed.  About  200  drivers  attended. 
Max  Annenberg,  general  manager  of 
the  paper,  was  the  guest  of  honor.  Ivan 
Annenberg,'  circulation  manager,  was 
chairman. 


Carrier*  See  Boxing  Bout* 

More  than  20  carriers  of  the  Passaic 
(N.  J.)  Herald-News,  were  the  guests 
of  Bert  Welling,  manager  of  the 
Stadium  Boxing  Club,  Passaic,  at  the 
opening  of  the  iMxing  shows  in  the  high 
school  stadium.  Jere  Healy  is  circula¬ 
tion  manager. 


STARTS  HOLE-IN-ONE  CLUB 

The  Grand  Rapids  (Mich.)  Herald 
recently  organized  a  “Hole-in-One”  club 
for  Grand  Rapids  and  western  Michi¬ 
gan  golfers,  presenting  those  who  qual¬ 
ify  with  engraved  certificates  of  mem¬ 
bership.  Announcements  of  additions 
to  the  club  are  made  each  Sunday  by 
Ray  Barnes,  cartoonist,  in  his  "Razzing 
the  Rapids”  column.  The  daily  is  also 
conducting  a  rhyme  contest  for  its 
readers  with  the  winning  rhyme  being 
printed  each  Sunday  and  the  authors 
leceiving  two  complimentary  tickets  to 
Grand  Rapids  theatres. 

Carrier*  Graduated 

Last  week  five  Boston,  Mass.,  news¬ 
paper  boys  completed  their  college 
courses  with  high  scholastic  honors, 
having  continued  their  education  with 
Burroughs  Newsboys  Foundation  schol¬ 
arships.  They  are  Eli  Helfen,  cum 
laude  at  Boston  University;  Earl  Tyler, 
cum  laude  at  Harvard ;  Harry  M.  Krut- 
ter,  honors  at  Massachusetts  Institute 
of  Technology;  Rocco  Pavone,  cum 
laude  at  Harvard  and  Louis  Ravreby, 
cum  laude  at  Boston  University. 

Holding  Popularity  Contest 

In  cooperation  with  31  business^  firms 
and  the  Ozark  Playgrounds  Association, 
the  Fort  Smith  (Ark.)  Southwest 
American  and  Times  Record,  June  19, 
opened  a  merchants’  voting  contest,  at 
the  conclusion  of  which  the  five  girls 
receiving  the  highest  totals  will  be 
awarded  trips  through  the  Ozark  Moun¬ 
tains  of  Arkansas  and  Missouri.  Three 
girls  from  Fort  Smith  will  be  selected, 
one  from  Oklahoma  and  one  from 
.\rkansas  outside  of  Fort  Smith. 

Circulator  Turn*  Reporter 

John  C.  Shank,  country  circulation 
manager  of  the  Dayton  Daily  Nezes, 
became  a  reporter  for  a  few  hours 
recently,  when  he  chanced  to  pass  a 
paper  mill  in  Franklin  just  as  an  explo¬ 
sion  wrecked  the  building,  killing  six 
workmen  and  injuring  15  others.  Shank 
called  the  News’  state  editor  with  a 
flash  on  the  story  and  kept  gathering 
other  details  until  editorial  men  arrived. 


Carrier  Pay*  Hi*  Way 

Stuart  Christ,  carrier  boy  for  the 
Brozcnsz'ille  (Tex.)  Herald,  paid  all  his 
expenses  during  the  last  17  months  out 
of  his  earnings  delivering  papers.  He 
placed  $450  in  a  savings  account,  paid 
for  all  his  clothing,  bought  a  bicycle, 
furnished  all  his  spending  money  and 
gave  his  sister  $30  for  a  graduation 
present.  He  showed  an  increase  on 
every  route  to  which  he  was  assigned. 

Stressing  Safe  Driving' 

A  series  of  extensively  illustrated 
stories  showing  the  right  and  wrong 
ways  of  handling  automobiles  in  traffic 
is  being  used  in  the  Sunday  automotive 
section  of  the  Oakland  (Cal.)  Tribune. 
Local  dealers  are  cooperating  in  posing 
for  the  Tribune  photographers.  Large, 
clear  two  and  three  column  cuts  are 
being  used  in  layouts. 

Anderson  Give*  Birthday  Party 

Rand  Anderson,  head  of  the  mailing 
department.  Neze  York  Herald  Tribune, 
joined  with  his  four  daughters  in  giv¬ 
ing  a  surprise  dinner  at  the  Astor  Hotel 
for  his  wife  on  her  fiftieth  birthday. 
The  dinner  also  celebrated  their  thirty- 
second  wedding  anniversary  which  takes 
second  wedding  anniversary  June  20. 
Fifty  guests  were  present. 

Carrier*  Attend  Outing 

More  than  1,000  newspaper  carriers, 
their  friends  and  relatives  attended  the 
annual  outing  of  the  Philadelphia 
Morning  Paper  Carriers  Association  at 
Silver  Lake  Inn,  Watsonville,  N.  J., 
last  week.  Fred  Schwartz,  president 
of  the  association,  was  master  of  cere¬ 
monies.  William  Anderson  was  in 
charge  of  the  sports  and  games  program. 

Carrier*  Vi*ited  White  City 

Chicago  American  carrier  and  news¬ 
paper  boys,  numbering  approximately 
5,000,  were  guests  at  WTiite  City 
amusement  park  on  the  evening  of 
June  20. 


NEWSPAPER  BOY  BUYS  HOME 

John  Chambers,  13,  star  newspaper 
boy  of  the  Lebanon  (Ind.)  Reporter, 
is  the  sole  owner  of  the  Chambers  resi¬ 
dence.  His  parents  are  his  tenants.  He 
made  his  money  on  a  newspaper  route. 
At  the  age  of  12  he  had  accumulated 
$600  in  the  bank.  He  made  a  down 
payment  of  $500  and  is  paying  off  the 
rest  of  the  purchase  price  in  monthly 
installments,  financed  through  a  build¬ 
ing  and  loan  association.  He  receives 
$25  a  month  rent,  which  he  applies 
on  the  house  payments. 


Carrier*  Receive  Award 

Five  carrier  boys  of  the  Mankato 
(Minn.)  Free  Press  were  given  cer¬ 
tificates  of  award  and  admitted  to  mem¬ 
bership  in  the  Ace-High  Club  last  week 
as  a  reward  for  faithful  service.  They 
were  Glenn  Bohrer,  Dale  Beck,  Robert 
Van  Horik,  Gilbert  Theobold  and 
Gerdie  Schwietert.  The  last  two  in¬ 
creased  circulation  in  their  territories 
50  per  cent  in  a  three  weeks’  campaign. 
The  Ace-High  Club  was  founded  by 
Lester  Carlson,  circulation  manager. 


Plan*  Croquet  Tournament 

The  Grand  Rapids  (Mich.)  Herald 
in  cooperation  with  a  downtown  de¬ 
partment  store  has  announced  a  city 
championship  croquet  tournament  to  be 
held  the  week  of  June  27.  Prizes  will 
be  merchandise  from  the  store.  The 
daily  will  also  open  its  annual  summer 
fishing  contest  June  25. 


Tournament  Award*  Stolen 

When  Robert  Mathews,  promotion 
manager,  Tulsa  (Okla.)  World,  pre¬ 
pared  to  award  medals  to  winners  in 
the  annual  marble  tournament  conducted 
by  the  daily  he  found  they  had  been 
stolen  while  everyone  was  watching  the 
final  match.  The  daily  has  ordered  new 
medals. 

Waterbury  Popularity  Contest 

The  Waterbury  (Conn.)  American- 
Republican  is  conducting  a  popularity 
contest  for  women  18  to  35  in  an  adver¬ 
tising  hook-up  with  Waterbury  mer¬ 
chants.  A  12-day  and  a  six-day  trip 
to  Bennuda  and  two  6-day  trips  to 
Atlantic  City  will  be  the  prizes.  The 
merchandise-vote  system  is  being  used. 


New  Oppenheim  Serial 

“The  Man  From  Sing  Sing,”  by 
E.  Phillips  Oppenheim,  has  been  added 
to  the  serial  schedule  of  the  Ledger 
Syndicate  of  Philadelphia.  It  will  be 
released  in  30  installments  with  18  illus¬ 
trations.  The  Ledger  Syndicate  has  an 
option  on  Oppenheim’s  stories  through 


Contest  Winner*  Sail 

The  three  winners  in  the  circulation 
travel  contest  recently  conducted  by 
the  Lazorcnce  (Mass.)  Telegram,  sailed 
June  14_  from  Boston,  on  a  round  trip 
to  Dublin,  Ireland,  and  a  five-day  stay 
at  the  Eucharistic  Congress  with  all  ex¬ 
penses  paid.  Walter  J.  Small,  circula¬ 
tion  manager,  was  travel  manager. 


Increase  Your 
Circulation 
Speed  Up  Delivery 

Paper*  Delivered  Clean  and  Dry 

NEWLY  PATENTED 

CYCLE 

CARRIER 

TO  FIT  ANY  SIZE— BOYS  OR 
GIRLS— WHEEL 


FIBRE  CASE  and 
NOVELTY  GORP, 


ode  DittiibatorB  and  Manufacturert 
900  Broadway,  New  York 
WRITE  for  Information — our  prlcw  for 
blcTcIe  and  carrier  are  lurprlilntly  low — 
Aim  aak  aliout  our  wonderful  new  "OAME 
FH'TEEN*”  as  a  circulation  stimulator. 


DAILY  ENTERTAINS  STAFF 

The  city  circulation  staff  of  the  Litii, 
Rock  Arkansas  Gazette  was  entertaiw 
June  14  in  an  outing  at  Hot  sS 
National  Park  by  E.  O.  Bagley, 
circulation  manager.  The  program  ». 
eluded  a  parade  at  Hot  Snrings,  dinjf. 
at  the  Kingsway  Hotel  and  a  visit 
the  $7,000,000  Carpenter  dam  and  hydr? 
electric  plant  as  guests  of  the  Arloisn 
Power  and  Light  Company.  Dctc^ 
Chenault,  editorial  staff,  accompanW 
the  party.  _ 

2,000  In  Swimming  Clasiei 

More  than  2,000  boys  and  girls  art 
enrolled  in  the  swimming  classes  spon. 
sored  by  the  Vancouver  (B.  C.)  Svi 
The  classes  which  will  be  held  on  the 
city  beaches,  starting  the  first  week  oi 
July,  are  open  to  bovs  and  girls  betwJ 
the  ages  of  8  to  18. 

Social  Leader*  Edit  Column 

The  Pittsburgh  Post-Gazette  recent), 
added  a  daily  column  to  its  societi 
page  which  will  be  conducted  by  Mrj 
Henry  C.  Bughman  and  Mrs.  Morgan 
B.  Schiller,  both  members  of  the  sock, 
register.  They  will  cover  Pittsburgh 
and  Sewickley  society  this  summer. 

No  Tax  For  Carrier* 

Newspaper  boys  admitted  to  ball 
parks  free  to  sell  papers  will  not  be  re 
quired  to  pay  the  tax  imposed  upon  ad¬ 
missions.  according  to  a  ruling  of  the 
Internal  Revenue  Bureau,  June  21.  AD 
other  free  tickets  or  admissions  will  be 
subject  to  the  tax. 

Daily  Award*  Scholarthip* 

The  Atlantic  City  (N.  J.)  Evtmg 
I'nion  recently  awarded  two  scholar¬ 
ships  of  $250  each  to  the  boy  and  girl 
in  the  Senior  High  School  first  in  gen¬ 
eral  standing  for  the  four  years. 

Sponsored  Lake  Cruise 

The  Erie  (Pa.)  Dispatch-Herdi 
sponsored  a  six-day  lake  cruise  leaving 
that  city  July  18  and  visiting  Cleveland. 
Detroit  and  Mackinac  Island. 


294,029 

was  the  averaqe  net  paicJ  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  (or 
the  month  of 

MAY,  1932 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  perj 
Sunday  for  the  month  of  May, 
1932,  was  190,424. 

Everything  in  Baltimore 
Revoioee  Around 

THE  sm 

Morning  Evening  Sunday 


Assurance  • 

The  uneiqualled  service  offered 
the  publisher  through  our  En¬ 
gineering  Department  is  backed 
by  a  well  established  company 
which  has  successfully  catered 
to  newspaper  plant  owners  for 
forty  years.  This  is  your  assur¬ 
ance  of  a  dependable  servioe 
you  can  rely  on  with  full  safety 


Wrtto  Mulling  houMU  nuarust  you 

American  Type  Founder! 
Company 

VISUALIZKHS  AND  PLANNlH 


A  PARTIAL  LIST  OF 
n)EAL  NEWS  USERS 
Albany  Timcs-Union 
Augusta  (Georgia)  Chronicle 
Boston  American 
Bridgeport  Times  Star 
Camden  Daily  Courier 
Chicago  American 
Chicago  Herald-Examiner 
Cincinnati  Inquirer 
Cleveland  Plain  Dealer 
B^las  Times-Herald 
Payton  News 
Davenport  Times 
Denver  Post 
Des  Moines  Register 
and  Tribune 
Detroit  Free  Press 
Detroit  Times 
Elmira  Telegram 
Fort  Wayne  News  Sentinel 
Galveston  News 
Galveston  Times 
Galveston  Tribune 
Gary  Post  Tribune 
Grand  Forks  Herald 
Indianapolis  Star 
Jersey  City  Journal 
Kansas  City  American 
Lincoln  (Nebraska)  Journal 
Long  Beach  Press  Telegram 
Los  Angeles  Examiner 
Macon  Telegraph 
Memphis  Commercial  Appeal 
Milwaukee  Sentinel  and  News 
Minneapolis  Journal 
Montgomery  Journal 
New  Bedford  Standard-Mercury 
New  Orleans  Times-Picayune 
New  Tork  Sun 
New  York  Times 
OUahoma  City  Leader 
Omaha  World-Herald 
Philadelphia  Bulletin 
Portland  (Maine)  News 
Portland  (Oregon)  News- 
Telegram 

Portland  (Oregon)  Oregonian 
San  Bernardino  Sun 
San  Francisco  Examiner 
St.  Paul  Pioneer  Press 
and  Dispatch 
Seattle  Daily  Times 
Seattle  Star 
Stockton  Record 
Tallahassee  Democrat 
Toledo  Blade 
Waco  News  THl  .ne 
Waco  Times  Herald 
Wall  Street  Journal 


Another  Great  Newspaper 
Changes  to  IDEAL  NEWS 


•  The  Toledo  Blade,  one  of  America’s  outstanding  newspapers,  has 
recently  changed  to  IDEAL  NEWS — the  Intertype  News  Face  used 
by  so  many  other  representative  American  newspapers. 


•  The  Toledo  Blade  made  the  change  to  IDEAL  NEWS  after  making 
exhaustive  tests  in  the  Blade  plant,  under  actual  working  conditions. 


•  IDEAL  NEWS  is  the  fully  legible  news  face  that  retains  its  legi¬ 
bility  regardless  of  the  speed  of  the  press  or  the  kind  of  rollers  used 
on  the  press. 


IDEAL  NEWS  is  made  on  the  Modern  Intertype  Wide  Tooth 
Matrices  that  last  long,  drop  straight,  cost  no  more  and  run  on 
other  line  composing  machines  as  well  as  on  Intertypes. 


INTERTYPE  CORPORATION 


360  Furman  Street,  Brooklyn,  New  York;  Chicago,  130 
North  Franklin  Street;  New  Orleans,  816  Howard  Avenue; 
San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220 
South  Maple  Avenue;  Boston,  80  Federal  Street;  Canada, 
Toronto  Type  Foundry  Company  Ltd.,  Toronto 
Distributors  Throughout  the  World 


Set  In  Ideal  News  and  Century  Bold 
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JAMES  C.  WHITE 


Former  Boston  Herald  Political 
Writer  Dies  at  59  in  Chicago 

James  C.  White,  59,  formerly  politi¬ 
cal  editor  for  the  Boston  Herald  and 
Washington  correspondent,  died  sud¬ 
denly  in  Washington,  June  18,  while 
visiting  Maj.  Janies  F.  Coupal,  White 
House  physician  under  President 
Coolidge. 

Mr.  White  was  liorn  in  Boston  and 
joined  the  staff  of  the  old  Boston  Rec¬ 
ord  at  the  age  of  16.  He  soon  proved 
his  newspaper  ability  and  displayed 
keen  political  insight.  He  was  secre¬ 
tary  for  Mayor  Hibbard  of  Bo.ston.  and 
later  returned  to  newspaper  work  as 
political  writer  for  the  Boston  Journal. 
So<jn  after  he  went  to  tlie  Boston  Herald 
as  its  chief  political  writer. 

As  a  inemlier  of  the  Polish-.\merican 
Commission,  immediately  after  the  war, 
he  did  notable  work  througli  his  relief 
work  in  Poland.  Just  prior  to  1924,  he 
returned  to  the  United  .States  and  be¬ 
came  an  assistant  to  L'.  .S.  Senator 
William  M.  Butler,  then  chairman  of 
the  Republican  Xational  Committee, 
lie  had  the  conlidence  and  friendship 
of  President  Coolidge  and  other  Kepuh- 
lican  leaders. 

He  relinquished  his  activities  in  poli¬ 
tics  to  serve  as  receiver  for  several  na¬ 
tional  hanks.  .Vt  the  tiiiK*  of  his  death 
he  was  an  official  of  a  Chicago  hank 
and  lived  in  Chicago.  He  is  survived 
by  his  wife,  Mrs.  Jean  Savage  White, 
and  a  sister  Mrs.  F..  C.  Bonney  of  West 
Roxhury. 

OLIVER  P.  BALDWIN 

Veteran  of  Baltimore  Sun  Editorial 
Staff  Diet  At  Eighty-two 

Oliver  Perry  Baldwin,  on  the  edi¬ 
torial  staff  of  the  Baltimore  Sun  for 
nearly  50  years,  died  at  his  home  in 
Baltimore,  June  20  at  the  age  of  82. 
Mr.  Baldwin  was  the  son  of  the  late 
Oliver  Perry  Baldwin,  one-time  editor 
of  the  Richmond  (Va.)  Dispatch  and 
the  old  Richmond  Examiner. 

He  studied  law  at  the  University  of 
Virginia.  Early  in  1882  he  gave  up 
law  to  join  the  Baltimore  Sun,  for 
which  his  father  had  worked  after  leav¬ 
ing  Richmond.  He  was  managing  edi¬ 
tor  in  1904  at  the  time  of  the  great 
F.altimore  fire.  After  retiring  front  an 
executive  position  he  wrote  articles 
signed,  “.\n  Old  Fashioned  Fellow.” 
He  is  survived  by  his  wife,  two 
daughters  and  a  son,  Hanson  Baldwin 
of  the  Xeic  York  Times. 


FRANK  I.  SAGE 

Frank  Irving  Sage,  co-founder  of  the 
Alma  (Kan.)  Enterprise  in  1884  and 
an  active  partner  in  its  publication  since 
that  time,  died  recently  in  a  Topeka 
hospital  after  a  six-weeks’  illness.  He 
was  born  in  Cascade,  Mich.,  April  4, 
1855  and  started  to  learn  the  printer’s 
trade  at  14.  After  working  for  some 
years  in  Chicago  he  moved  to  Kansas 
with  his  family  and  began  newspaper 
work  on  the  Clay  Center  Times.  Later 
he  joined  the  Sterling  Bulletin.  He  was 


foreman  of  the  Junction  City  Union  four 
years,  and  after  serving  as  foreman  on 
the  Council  Groz-e  Republican,  started 
the  Alma  Enterprise  with  V.  C.  Welch. 
Mr.  Welch  sold  his  interest  to  O.  W. 
Little  in  1891,  and  Mr.  Little  and  Mr. 
Sage  carried  on  publication  from  that 
time. 


KEITH  JONES 


Lt.  Keith  Jones,  43,  for  several  years 
a  member  of  the  United  Press  London 
staff  and  one  of  the  first  Americans  to 
train  with  the  Royal  Flying  Corps,  died 
at  his  home  near  London,  England, 
June  18  after  an  illness  of  six  months. 
Before  the  war  he  worked  for  the  old 
Chicago  Record-Herald  and  for  the  Chi¬ 
cago  Daily  Xavs.  After  the  war  he 
was  with  the  Gundlach  Advertising 
agency,  Chicago,  for  several  years  prior 
to  joining  the  United  Press  staff.  He 
is  survived  by  his  wife,  one  child,  his 
parents.  Mr.  and  Mrs.  George  1.  Jones 
of  Chicago,  and  a  sister.  His  body  will 
he  cremated  and  the  ashes  taken  to 
Templeton,  Mass.,  where  his  ancestors 
.settled  more  than  200  years  ago. 


(ibiluarif 


Marshall  b.  atwell,  92. 

Civil  War  veteran  and  father  of 
Lyman  L.  .Utwell.  chief  of  Chicago 
Tribune  photographic  deuartuient.  and 
Ben  H.  .\twell.  theatrical  publicity  di¬ 
rector,  died  in  Los  .-\ngeles  June  12. 

Roscoe  Rowland  Mitchell,  brother- 
in-law  of  Edward  H.  Butlc-  nuhlishe- 
of  the  Buffalo  Evening  News,  and 
))rominent  Buffalo  lawyer,  died  at  his 
home  there,  June  15,  after  a  short 
illness. 


J.\cK  Downing,  89,  who  asserted  he 
printed  the  first  story  of  the  Custer 
massacre  in  his  weekly  newspaper,  died 
June  18  at  his  home  at  Hays,  Kan. 
Downing  had  gone  to  press  with  his 
Ellis  County  Star  when  he  received  a 
code  message  from  a  telegrapher  at 
Wallace,  Kan.,  telling  of  the  battle  on 
the  Little  Big  Horn.  Downing  stopped 
the  presses,  set  two  sticks  of  type  and 
ran  the  story  on  the  front  page  under 
a  large  headline.  Downing  said  the 
story  was  not  carried  in  other  news¬ 
papers  until  the  following  day. 

Hugh  Donaldson,  44,  former  editor 
of  the  Elwood  (Ind.)  Call-Leader,  died 
at  his  home  in  St.  Petersburg,  Fla., 
June  12,  of  heart  disease. 

James  L.  Doolittle,  40,  circulation 
manager,  Port  Huron  (Mich.)  Times- 
Herald  for  12  years,  died  June  IS  in 
Port  Huron  Hospital.  He  was  secre¬ 
tary  of  the  Kiwanis  Club  and  president 
of  the  Old  Newsboys  Association. 

W.  D.  Burnett,  51,  editor  and  pub¬ 
lisher,  Knoxville  (Pa.)  Courier,  died 
June  12  in  a  hospital  in  Elmira,  N.  Y., 
following  an  automobile  accident  the 
previous  day. 

Matt  Duhr,  93,  for  40  years  an 
Oklahoma  newspaperman,  died  June  17 
at  Mason  City,  Ill.  His  knowledge  of 
Oklahoma  Indian  lore  was  perhaps  the 
greatest  of  any  Oklahoma  writer.  Dur¬ 


JAMES  WILLIAM  THOMAS 


J{empapcrJrchiTedurc^Cnjjineerin(j 

ySkS  Carnc(ffeJi/e  Cleveland  Ohio 


ing  his  residence  in  central  Illinois,  he 
wrote  Lincoln  reminiscences  for  Chi¬ 
cago  newspapers. 

W.  E.  Browne,  former  publisher  of 
the  McAlester  (Okla.)  Xews-Capital, 
died  in  that  city  June  18. 

.\bram  Vickers,  54,  for  36  years 
with  the  Philadelphia  Public  Ledger 
and  for  many  years  in  charge  of  the 
pressroom,  died  June  20,  at  his  home 
in  Camden,  N.  J. 

James  W.  Brooks,  64,  newspaper¬ 
man  and  creator  of  the  strip  “Great 
Roads  in  .American  History,"  died 
June  16  at  his  home  in  Silver  Spring, 
Md..  adjacent  to  Washington.  He  had 
been  ill  several  weeks. 


torial  staff  of  Liberty,  died,  Junj  d 
his  home  in  New  York  after  abritf  ’ 
ness.  He  was  52  and  had  been 
Liberty  since  1927.  Mr.  White  wt 
business  in  Hongkong,  China,  o  ' 
youth  and  served  for  three  year, 
vice-consul  in  Bangkok,  Siam. 


AN  AI 


Mrs.  Elizaheth  Roy,  for  many 
years  children's  page  editor.  Brooklyn 
fhiily  Eagle  and  Children’s  Star  Maga- 
cinc.  and  author  of  children’s  stories, 
died  June  12  of  apoplexy,  at  the  home 
of  her  daughter  in  Mountan  Lakes,  N.  J. 

Maud  .Adhie  Drake,  former  as¬ 
sistant  oil  editor,  Tulsa  (Okla.)  World, 
died  June  5  in  a  Kerrville.  Tex.,  hos¬ 
pital. 

John  D.  Marrs,  47.  for  many  years 
an  entiiloye  of  the  Bristoze  (Okla.) 
Daily  Record,  died  last  week  after  an 
attack  of  acute  indigestion. 

Mrs.  Gertrude  S.  Spaulding,  wife 
of  H.  G.  Spaulding,  publisher.  .Alameda 
(Cal.)  Star-Times  and  former  pub¬ 
lisher  of  the  .‘ihaxence  (Okla.)  Morn¬ 
ing  Xczvs.  died  June  17  at  .Alameda, 
after  a  heart  attack. 

M,iss  June  Dunh.\.\i.  formerly 
western  manager  of  Tower  .Magazines, 
Inc.,  died  in  Iowa  June  6.  Miss  Dun¬ 
ham  was  a  widely  known  advertising 
woman  and  was  at  one  time  with  (Cellu¬ 
loid  Corporation,  with  Young  &  Rubi- 
cam,  and  with  George  Batten  Company. 

Edward  R.  Kincey,  76.  who  with  his 
brother  founded  the  Selma  (Ala.) 
Journal,  and  had  been  with  other 
papers  in  that  town,  died  last  week. 

James  William  White,  of  the  edi- 


Arthur  S.  Rose,  70,  represents 
number  of  southern  trade  public^.* 
with  whom  he  was  associated  for 
than  20  years,  died  at  his  home  in  .1 
Beacon  Hotel,  New  York,  Moorkf 
June  20.  .Among  the  publicationTT'’ 
resented  by  Mr.  Rose  for  many  ve- ' 
were;  National  Carbonator  ‘  ' 
of  Atlanta,  Sweets,  Southern  , 
Shoppe,  Nexo  South  Baker,  and  517,1 
ern  Plumber  of  New  Orleans.  * 

Thomas  .A.  Bedell,  44,  tdecr 
editor.  Beloit  (Wis.)  Daily  Xeu’s  lilp! 
for  27  years  engaged  '  '* 


work  in  Wisconsin,  died  June  13 


an  appendicitis  operation.  He  sta- 
his  career  with  the  Green  Bay  P,,  ' 
Gazette.  Later  he  joined  the  .l/i7r,vil 
Sentinel  and  leaving  there  joined^-l 
Beloit  News.  During  the  World  W;  I 
he  served  18  months  in  France 
Germany. 


Clarence  Nelson  Snow,  60,  u 
merly  on  the  advertising  staffs  of 
number  of  eastern  newspapers,  indn^ 
ing  the  Winston-Salem  (.\'.  (C.) 
nal  and  the  'I  win  City  Sentinel,  die 
suddenly  at  his  home  in  Winston-Salm 
iune  20. 


i'ler  of 
felly  su' 
Eip. 


ROBERT  D.  BURNS 

Robert  D.  Burns,  a  staff  member  „ 
the  Rochester  (N.  Y.)  rima-tiiii; 
until  his  retirement  a  few  months  i, 
died  at  his  home  in  Rochester,  June  , 
of  pneumonia.  He  was  59  years  oC 
Mr.  Burns  was  born  in  Buffalo 
went  to  Rochester  in  1883.  He  sene 
as  Deputy  United  States  Marshall  f# 
three  years  and  then  entered  newspape 
work.  He  worked  for  the  New  Ym 
Sun  and  the  old  Nezo  York  World  it 
fore  joining  the  Rochester  Times 
Union. 


Ircentl; 


The  TELEGRAPH-HERALD 
& 

TIMES-JOURNAL 


Dubuque,  Iowa 


Announce  the  appointment  of 


THE  JOHN  BUDD 
COMPANY 


National 

Advertising 

Representatives 


Effective  June  15th,  1932 
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WHAT  OUR  READERS  SAY 


"J^[^P^C1ATIVE  LETTER 

T  Editor  &  Pl-blisher;  We  have 
L  through  18  months  of  dreadful 
‘"^r-hio  of  which  we  are  now  free. 

who  did  not  fulfill  his  oath, 
-  when  he  took  command  of  the 
l^rnment,  after  a  revolt,  went  to  die 
far-off  country  named  France. 
W  we  are  free  again,  but  cannot 
■'Tthat  in  our  dark  hour  the  Editor 
ptbli'HER  supported  the  cause  of 
free  press  and  helped  us  by  de- 
to  your  people  what  was  hap- 
-ias  in  the  Argentine  Republic.  The 
of  your  paper  were,  in  those 
j'lys  the  only  place  where  our  true 
'lin/s  'and  hardships  were  expressed. 
^  we  were  all  in  jail  as  political 
Miners  and  our  newspaper  suppressed, 
i  thank  you.  The  tyrant  is  dead.  I. 

L  writer  and  a  journalist,  voice  the 
Ijeht  of  all  the  Argentine  people 
Vn  execrating  his  memory  and  his 
■'.'minal  abetters. 

Yours  very  truly, 

Mrs.  Salvadora  Medina  Onrubia  de 
Botana. 

jrnos  Ayres,  May  21,  1932. 

Note:  Mrs.  Botana  is  the  wife  of 
4)1  Natalio  Botana,  editor  and  pub- 
4r  of  Buenos  Ayres  Critica,  evening 
iiiy  suppressed  by  the  Uriburu  censor- 
rip,  referred  to  in  an  editorial  in  Edi- 
Publisher  for  July  4,  1931. 
’h  the  publisher  and  his  wife  were 
•arcerated  in  vile  prisons,  suffering 
ith  hundreds  of  others  revolting  abuse. 
Ihen  Uriburu  fled  to  France  to  escape 
-e  wrath  of  the  people  Critica  was  re- 
Jsblished  and  is  now  published  by 
<nor  Botana. 

not  “ANTI-BOLSHEVIK” 

To  Editor  &  Publisher:  I  was 
:;h;r  distressed  to  find  that  in  the 
rteniew  with  me  which  you  published 
ccently,  I  was  quoted  as  saying  that 
I  was  anti-Bolshevik.  What  I  actually 
id  was  that  I  had  been  intensely  anti- 
S 'iMitvik  before  entering  Soviet  Russia 
in  1921,  and  furthermore  that  I  did  not 
■i'ider  Bolshevik  ideas  or  the  Bol- 
ihfdk  system  suitable  or  desirable  for 
:e  United  States,  and  that  I  had  little 
path)  for  the  Communist  movement 

In  regard  to  the  U.S.S.R.,  however, 
.r  from  being  anti-Bolshevik,  I  have 
:  respect  bordering  on  admiration  for 
shat  the  Bolshevik  party  is  trying  to 
io  I  believe  its  regime  is  not  only 
•ahle  and  sincere  but  congenial  to  the 
Tat  mass  of  Russian  people  in  whose 
•  Urest  I  believe  it  is  acting.  That  is 
'  say,  in  speaking  about  Russia,  I  am 
1  anti-Bolshevik  at  all,  and  have  tried 
ring  the  11  years  I  spent  in  that 
untry  to  report  events  and  circum- 
tances,  as  far  as  possible,  without  bias 
:htr  for  or  against. 

It  has  been  my  good  fortune  to  work 
|ior  a  newspaper,  the  Nezv  York  Times, 
h:ch  has  taken  my  dispatches  in  the 
I'ame  spirit,  and  has  never  hampered  me 
rv  any  restrictions  save  that  I  write 
"'"at  I  believe  to  be  true. 

I  shall  be  extremely  grateful  to  you 
It  you  will  insert  this  small  correction 
in  your  columns. 

Most  sincerely  yours. 

Walter  Duranty. 

more  optimistic  editorials 

To  Editor  &  Publisher  :  It  was 
evident  that  every  man  who  spoke  be- 
tore  the  newspapermen  assembled  in 
twention  at  the  Waldorf-Astoria 
Hotel  m  New  York.  April  25  to  29. 

'Biportance  of  impressing  upon 
the  witors  of  their  opportunity  to  come 
?  ™  ‘font  and  do  a  real  work  by  a 
twided  editorial  effort  to  spread  more 
ot  optimism  and  less  of  gloom. 

"hether  on  the  flcxir  of  the  conven¬ 
or  in  committee  meeting,  at  the 
’^ron  or  at  the  annual  banquet,  all 
■W*<thes  seemed  to  express  a  desire  on 
™  part  of  the  speaker  to  make  the 
wor  see  his  duty  to  help  struggling 
TOiness  by  encouraging  the  reader  to 
ft  fmth  and  keep  cheerful  instead  of 
depressed. 


There  seemed  to  be  a  feeling  that 
some  editors  had  soured. 

Not  one  speaker  suggested  that  truth 
should  be  suppressed  or  evaded  in  con¬ 
nection  with  distressing  news  of  any 
kind,  but  make  it  as  short  as  possible 
and,  in  common  justice  to  humanity,  if 
for  nothing  else,  be  sure  to  publish  just 
as  much  or  more  happy,  inspirational 
optimism  than  gloom.  There  is  plenty 
of  cheer  in  which  people  are  interested ; 
give  it  more  space ! 

Several  times  it  was  broadly  inti¬ 
mated  that  some  editors  had  been 
negligent  of  their  opportunity  in  this 
matter.  It  was  pointed  out  that,  ever 
since  advertising  solicitors  had  argued 
for  the  patronage  of  the  business  man, 
the  argument  was  based  on  two  things : 
the  wonderful  influence  and  prestige  of 
the  press  in  the  family  and,  its  power 
to  mold  public  opinion. 

Never  in  the  history  of  this  country 
was  it  so  necessary  for  the  press  to  live 
up  to  this  vaunted  ability  to  mold  pub¬ 
lic  opinion  and  swing  it  in  the  proper 
direction. 

Every  editor  owes  it  to  his  country 
and  to  his  readers  to  do  his  utmost  to 
suppress  all  tendency  to  depression, 
whether  it  be  actual  or  mental.  He 
owes  this  to  the  success  of  his  own 
business  and  he  certainly  owes  it  to  the 
business  men  who  support  him  by  their 
advertising  patronage. 

It  is  time  that  the  advertising  men  of 
this  country  realized  their  rights  in  this 
matter  and  demanded  of  the  press  that 
this  much-boasted  power  to  mold  public 
opinion  be  made  manifest  by  some 
honest  molding.  Not  alone  by  a  few  of 
the  fearless  leaders,  as  is  the  case  today, 
but  by  every  publication,  large  or  small, 
that  hopes  to  be  supported. 

If  business  men  would  make  this  de¬ 
mand.  and  back  it  up,  half  the  space 
now  devoted  to  writings  that  tend  to 
depress  the  mind  and  so  retard  business 
progress,  would  be  filled  with  sugges¬ 
tions  of  better  things. 

Let  advertising  men  awake  to  their 
opportunity  to  spur  the  editor. 

S.  E.  Leith. 

price  fixing  futile 

Newsprint  Institute  of  Canada  Has 
Ceased  to  Function 

(Special  to  Editor  &  Publisher) 

Montreal,  June  20 — Although  it  still 
is  legally  in  existence  the  Newsprint 
Institute  of  Canada  is  no  longer  operat¬ 
ing  and  is  not  likely  ever  to  operate 
again. 

Editor  &  Publisher’s  Montreal  cor¬ 
respondent  was  informed  by  a  leading 
figure  in  the  Canadian  newsprint  world 
that  the  Institute  functioned  during  the 
years  1929  and  1930.  and  has  not  been 
functioning  since.  There  is  no  prospect, 
he  said,  that  it  will  be  revived,  although 
it  has  not  been  legally  dissolved.  It 
has  just  faded  away. 

“Is  the  stoppage  due  to  the  action 
taken  by  Price  Brothers?”  the  corre¬ 
spondent  asked. 

“No,”  w’as  the  reply.  “It  is  due  to 
the  impossibility  of  creating  artificial 
means  of  stopping  economic  laws.” 

The  Finaneial  Post,  of  Toronto,  last 
Saturday  commented  as  follows  on  the 
disappearance  of  the  Institute: 

“Efforts  of  a  national  or  international 
character  to  maintain  or  set  up  artificial 
prices  on  a  widely  used  commodity  have 
invariably  met  with  failure. 

“The  latest  venture  to  go  by  the 
board  is  the  Newsprint  Institute  of  Can¬ 
ada.  an  organization  formed  by  the 
major  Canadian  newsprint  producers  to 
stabilize  market  conditions,  and  at  the 
same  time  arrange  for  a  distribution  of 
new  business  on  a  pro  rata  basis. 

“This  organization  was  characterized 
as  a  price-fixing  combine  at  an  inquiry 
held  not  long  ago  by  the  United  States 
Federal  Trade  Commission. 

“With  the  exception  of  Canadian  In¬ 
ternational  Paper  Company,  and  one 
or  two  other  producers,  virtually  all  of 
the  newsprint  manufacturers  of  Eastern 
Canada  were  members  of  the  associa¬ 
tion.” 
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Advertising  Agencies 

AGENCIES  ORGANIZE 
COOPERATIVE  GROUP 

Fourteen  Firmt  Will  Exchenge 

Service*  Under  Title  of  Allied 
Service  Agencies — Seek 
Group  of  50 

{Special  to  Editor  A  Publisher) 

Chicago,  June  22— A  cooperative 
network  of  substantial  small  advertis¬ 
ing  agencies,  known  as  the  Allied  Serv¬ 
ice  Agencies,  has  been  organized,  start¬ 
ing  with  14  members.  It  is  the  aim 
of  the  organization  to  obtain  a  total 
membership  of  50  or  more,  one  to  each 
principal  city. 

The  plan  is  for  each  member  to  use 
all  the  other  members  as  “branch 
offices,”  enabling  an  agency  to  give  bet¬ 
ter  service  to  its  own  clients  through 
obtaining  on-the-ground  market  data, 
cooperation  on  dealer  activities,  follow¬ 
up  on  inquiries  where  no  dealer  is  es- 
t^lished,  obtaining  equipment  installa¬ 
tion  pictures  with  facts  and  figures  on 
performance  and  numerous  other  de¬ 
tails.  This  interchange  of  service  be¬ 
tween  the  Allied  Agencies  is  to  be 
handled  on  hourly  rates  fixed  by  each 
member  and  recorded  with  all  other 
members. 

Another  feature  of  the  cooperative 
network  is  the  arrangement  for  mutual 
exchange,  with  client  consent,  of  ma¬ 
terial  which  has  proven  unusually 
successful  in  local  or  sectional  advertis¬ 
ing  campaigns  in  various  lines,  en¬ 
abling  member  agencies  to  oflFcr  to  their 
clients  and  prospective  customers  plans 
and  material  already  tried  and  proven 
effective,  eliminating  experiment  and  re¬ 
ducing  costs. 

The  Allied  network  is  patterned 
closely  after  the  inter-office  procedure 
outlined  by  Lynn  W.  Ellis  of  New 
York,  who  is  acting  as  adviser  to  the 
group  through  the  executive  secretary, 
F.  G.  Japha,  head  of  Japha  Advertising 
Agency,  Inc.,  Buffalo,  N.  Y. 

Members  of  the  network  are;  Chi¬ 
cago,  R.  W.  Sayre  Co. ;  .\kron,  O., 
Brown  Advertising  Agency;  Baltimore, 
H.  Lesseraux  &  Co.,  Inc.;  Buffalo, 
Japha  Advertising  Agency,  Inc.;  Cin¬ 
cinnati.  Frederick  W.  Ziv,  Inc.;  Oeve- 
land,  Humphrey  &  Prentke,  Inc.;  Day- 
ton.  Hugo  Wagenseil  Advertising 
Company;  Erie.  Pa.,  The  Yount  Com¬ 
pany;  Lewiston,  Me.,  Ray  Mills  Ad¬ 
vertising  Agency.  Inc.;  Los  Angeles, 
Scholts  .Advertising  Service;  Oshkosh. 
Wis.,  Dean  W.  Geer  Company;  St. 
Louis.  Oakleigh  R.  French  Advertising 
Agency;  San  Francisco,  Theo.  H. 
Segall  Advertising  Agency;  and  Troy. 
O..  Ralph  W.  Dalton  Advertising 
.Agency. 


New  Bocton  Agency 

Car!  G.  Vienot,  Inc.,  of  Boston,  was 
recently  incorporated  to  carry  on  a  gen¬ 
eral  advertising  business.  It  will  have 
a  capital  of  $50,000  and  the  officers 
will  be:  President  and  treasurer,  Carl 
G.  Wienot,  147  Summer  Street.  Bos¬ 
ton;  Beth  B.  Vienot  and  Frederick  G. 
Bartlett 


R.  Harry  Joins  Kroger  Co. 

Ronald  Harry,  for  the  past  13  years 
in  charge  of  advertising  and  sales  for 
the  Boston  and  Springfield  units  of  the 
Great  Atlantic  and  Pacific  Tea  Com¬ 
pany,  has  resigned  to  become  general 
sales  manager  of  the  Kroger  Grocery  & 
Baking  Company,  Cincinnati. 


Debus  Co.  to  Comer 
The  Debus  Manufacturing  Company 
of  Hastings,  Neb.,  manufacturer  of 
bakery  equipment,  has  appointed  Rus¬ 
sell  C.  Comer  Advertising  Company, 
Kansas  City,  Mo.,  to  direct  its  adver¬ 
tising. 


New  Agency  in  Charleston 

The  Charleston  (S.  C.)  Advertising 
Agency  has  been  granted  a  charter  with 
a  capital  of  $5,000.  Officers  are:  B.  H. 
Boy^  president  and  treasurer;  Mrs. 
Coriene  Boyd,  vice-president 


SUMMER  SUIT  COPY 

Hart  Sebaffner  A  Marx  Uses  Dailies 

In  100  Cities  For  Dixie  Weave 

Hart,  Schaffner  &  Marx  recently 
used  newspaper  advertising  in  100  cities 
and  a  color  page  in  Saturday  Evening 
Post  to  introduce  Dixie  Weave  suits 
and  stimulate  buying  interest  in  a 
“third  season”  relating  to  summer- 
weight  suits  similar  to  spring  and  fall 
habits. 

The  newspaper  copy  averaged  1,000 
lines  and  involved  a  larger  expenditure 
than  any  previous  summer  promotion, 
according  to  Carl  W.  Chapin,  advertis¬ 
ing  manager.  Following  the  nationally- 
placed  copy.  Hart,  Schaffner  &  Marx 
furnished  dealers  with  a  series  of  news¬ 
paper  advertisements,  using  a  news- 
story  style,  to  be  placed  locally. 

Heads  Stern  Store’s  Publicity 

James  Goold,  merchandising  manager 
of  the  home-fumishings  division  of 
Stem  Brothers,  New  York,  for  the  last 
five  years,  has  been  named  director  of 
publicity  and  promotion  for  the  store, 
according  to  an  announcement  by 
William  O.  Riordan,  president.  W.  H. 
Burkhardt,  formerly  connected  with 
G.  Fox  &  Co.,  Inc.,  of  Hartford,  Conn., 
succeeds  Mr.  Goold  as  head  of  the 
home-furnishings  department.  The  post 
of  publicity  and  promotion  director, 
Mr.  Riordan  said,  was  created  for  Mr. 
Goold,  who  was  advertising  manager  of 
R.  H.  Macy  &  Co.,  Inc.,  from  1921  to 
1927.  Fashion  advertising  for  Stem 
Brothers  will  be  handled  by  Miss  Es¬ 
telle  Hamburger,  who  has  been  adver¬ 
tising  manager. 


Sanger  Joins  Gotham  Agency 

J.  W.  Sanger,  who  recently  resigned 
as  vice-president  of  the  Foreign  .Adver¬ 
tising  and  Service  Bureau,  Inc.,  New 
York,  has  joined  the  Gotham  Advertis¬ 
ing  Company,  New  York,  as  an  account 
executive.  The  Gotham  agency  was  re¬ 
cently  appointed  by  the  Eastman  Kodak 
Company,  Rochester,  N.  Y.,  to  handle 
certain  Latin-American  and  other  mis¬ 
cellaneous  oversea  advertising.  This 
does  not  affect  the  Kodak  advertising 
placed  by  the  Argentine  and  Brazilian 
offices  of  J.  Walter  Thompson. 

Placing  Resort  Copy 

E.  H.  Brown  .Advertising  Agency, 
Chicago,  is  releasing  another  group  of 
summer  resort  schedules  for  the  follow¬ 
ing  places:  Christiana  Tavern,  Epworth 
Heights,  Syringa  Bluff,  Warm  Friend 
Tavern  and  Waukazoo  Inn.  The  re¬ 
sort  and  travel  sections  of  newspapers 
in  central  states  are  being  used. 

Gotham  Tissue  to  Peck  Agency 

The  Gotham  Tissue  Corporation  of 
New  York  announces  the  appointment 
of  the  Peck  .Advertising  Agency,  Inc., 
New  York,  to  handle  its  advertising,  in¬ 
cluding  that  for  Seda  and  Gotham 
Toilet  Tissue.  Qass  publications  and 
newspapers  are  to  be  employed. 

Brorby  Heads  Agency  Group 

Melvin  Brorby,  vice-president  of 
Needham,  Louis  &  Brorby,  Inc.,  has 
been  made  chairman  of  the  advertising 
agency  department  of  Chicago  Adver¬ 
tising  Council,  succeeding  E.  H.  Gard¬ 
ner,  who  has  joined  Benton  &  Bowles, 
New  York  agency. 


Give  $1,000,000  For  Research 

A.  D.  Lasker,  president  of  Lord  & 
Thomas  and  Logan  advertising  agency, 
and  his  wife  have  given  $1,000,000  to 
the  University  of  Chicago  for  a  medical 
research  foundation  on  condition  that 
the  money  be  used  for  “research  into 
degenerative  diseases  of  middle  age.” 


R.  H.  Macy  Appoint* 

R.  H.  Macy  &  Co..  Inc.,  has  ap¬ 
pointed  .Abbott  Kimball.  Inc.,  250  Park 
Avenue,  New  York,  its  special  adver¬ 
tising  agent. 

Kleistona  Rubber  Appoints 

Lanpher  &  Schonfarber,  Inc.,  agency 
of  Providence,  R.  L,  has  been  appointed 
by  the  Kleistone  Rubber  Company  of 
Warren,  R.  L,  to  handle  its  account. 


ART  DIRECTORS  ELECT 


Jerome  B.  Gray  Is  Named  President 
of  Philadelphia  Group 

Jerome  B.  Gray,  partner  in  Jerome 
B.  Gray  &  Co.,  Philadelphia  agency, 
has  been  elected  president  of  the  Art 
Director  Club  of  Philadelphia. 

Other  officers  elected  are  Richard  T. 
Dooner,  photographer,  vice-president ; 
Hubert  S.  Foster,  A.  M.  Collins  Manu¬ 
facturing  Company,  secretary;  J.  B. 
Mackenzie,  Fox  &  Mackenzie,  treasurer. 
Dee  Carlton  Brown,  manager  of  produc¬ 
tion,  Geare-Marston,  Inc.,  was  elected 
to  the  board  for  two  years. 


Houlihan  Agency  Appointed 

James  Houlihan,  Inc.,  Grand  Rapids, 
Mich.,  agency,  has  been  appointed  to 
handle  the  account  of  the  National 
Brass  Company,  of  Grand  Rapids, 
manufacturers  of  building  hardware  and 
Dexter  tumbler  locks.  The  Houlihan 
agency  also  has  the  account  of  the  Con- 
tinental-DeVaux  Company,  the  Hayes 
Body  Corporation,  and  the  Grand 
Rapids  Loose  Leaf  Binder  Co.,  all  of 
Grand  Rapids,  and  the  Sutherland 
Paper  Company,  of  Kalamazoo. 


Bower  Bearing  Appoints 

The  advertising  account  of  the  Bower 
Roller  Bearing  Company,  Detroit,  has 
been  placed  with  C.  C.  Winningham, 
Inc.  The  Bower  company  supplies 
roller  bearings  to  the  automotive  field 
and  to  the  railroads.  The  advertising 
is  carried  in  trade  papers  and  by  direct 
mail. 


Kander  on  Agency  Board 

Allen  Kander,  at  one  time  with  Lord 
&  Thomas  &  Logan,  and  more  recently 
with  the  Hearst  organization,  has  been 
elected  a  vice-president  and  member  of 
the  board  of  Hirshon-Garfield,  Inc., 
New  York  agency. 

Agency  Changes  Name 

Howard  C.  Wilson  &  Associates, 
Inc.,  Hartford,  Conn.,  agency,  has 
changed  its  name  to  Wilson  &  Haight, 
Inc.  Howard  C.  Wilson  and  Jesse  J. 
Haight  are  the  principals  in  the 
concern. 


Razor  Account  Placed 

The  .American  Safety  Razor  Cor¬ 
poration,  manufacturer  of  “Gem”  and 
“Ever-Ready,”  has  appointed  Dorland 
International,  Inc.,  its  foreign  advertis¬ 
ing  agency. 


Moquin  Appoints  Muller 

Mouquin,  Inc.,  of  New  York,  manu¬ 
facturers  and  importers  of  quality 
beverages  and  table  delicacies,  have  ap¬ 
pointed  J.  P.  Muller  &  Co.,  New  York, 
to  direct  its  advertising. 


TO  SELL  ROTO  SPACE  ALSO 

Metropolitan  Sunday  ■ 

Inc.,  Extend*  Beyond  Comi^ 
Metropolitan  Sunday  Newsrmw 
Inc.,  the  new  organization  formed^ 
advertising  space  in  comic  sections*^ 

1 1  newspapers,  will  also  sell  ra 
gravure  advertising  as  a  unit,  it  j,"' 
nounced.  All  the  members  except 
Boston  Globe  have  roto  sections.  ^ 
In  addition  to  A.  C.  G.  Hanimesi 
already  named  as  president  and  gejl 
manager,  W.  E.  Hosac  has  been  ns' 
vice-president,  and  J.  J.  Murphy  se- 
tary  and  treasurer.  Mr.  Hammesii. 
has  resigned  from  the  Oxford  Pjv' 
Company,  where  he  has  been  eas^ 
sales  manager,  to  take  over  the  ^ 
work.  Mr.  Hosac  was  formerly  vVi 
president  in  charge  of  sales  and  adv- 
tising  for  Rolls  Royce.  He  had  pJ 
viously  been  associated  with  the  Cur 
Publishing  Company  and  N.  W  a-' 
&  Son. 


Wins  Trip  to  Bermuda 

The  Philadelphia  Club  of  Advtn 
ing  W’omen  has  just  closed  a  metnlie 
ship  campaign  which  netted  52 
members,  bringing  the  membership 
to  187.  .A  trip  to  Bermuda,  donated  ^ 
the  Cunard  l.ine,  was  awarded  lli 
Nan  M.  Collins,  vice-president,  wii 
secured  11  members.  The  club  k 
agreed  to  plan  the  advertising  and  ppi, 
licity  for  the  summer  concerts  of  fr 
Philadelphia  Orchestra  June  28  t 
Aug.  22.  Miss  Edith  Ellsworth  a 
Roche.  Williams  &  Cunnynghao, 
chairman  of  the  committee. 


Plans  Citrus  Campaign 

The  Florida  Citrus  Exchange 
cooperate  with  other  citrus  operators  i 
the  support  of  an  all-state  citrus  advc 
tising  campaign  for  the  1932-33  seasK 
according  to  an  announcement  mae 
June  18  by  William  Edwards,  newi 
elected  president  of  the  Exchanp 
Under  the  new  policy  adopted  by  tb 
board  of  the  Exchange,  it  will  mate 
dollar  for  dollar  with  the  growers  t 
support  of  the  campaign.  The  Exchar. 
expects  to  raise  a  minimum  of  $100,0(1( 

Outdoor  Advertising,  Inc.,  Report 

Outdoor  Advertising,  Inc.,  formed! 
act  as  the  national  special  represent 
tive  of  outdoor  advertising  pt 
owners  in  the  U.  S.,  closed  its  fir^ 
year’s  business  June  15,  with  tlw  ar 
nouncement  of  a  total  of  $18,893,^2' 
in  national  billing.  Kerwin  H.  Fuho- 
i.s  president. 

Wholey  Co.  to  K.  &  E. 

The  advertising  account  of  Williat 
F.  Wholey  Cf)mpany,  Inc.,  New  York 
specialists  in  fine  office  equipment  In 
been  placed  with  Kenyon  &  Eckhard' 
Inc.,  247  Park  Avenue,  New  York,  ei 
fective  at  once. 
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Toy  Account  to  Vautrain 

Noble  &  Cooley,  Granville.  Mass., 
manufacturers  of  toys,  have  appointed 
Charles  E.  Vautrain,  Asscxriates  of 
Holyoke.  Mass.,  to  handle  their  adver¬ 
tising  account. 


Joins  Donovan- Armstrong  1 

Thomas  E.  Booth  has  been  appobf  *’ 

art  director  of  Donovan-Armstron:  ' 
Philadelphia.  For  15  years  he  was  ar  ® 
director  of  the  George  Batten  Compam 
New  York.  I 


Concord,  N.  H. 


Toronto  Fonndr.v  Oo.,  Toronto.  Csn. 
Canadian  DIstribntors 


CUSHMAN  ELECTRIC 
COMPANY 


Cushman  Motors  are  in  use  on  so  many  typesetting 
machines  in  so  many  plants  and  have  been  for 
so  many  years  that  we  can  show  before  purchase 
exactly  how  they  will  perform  on  any  installation. 

Purchase  and  proof  after- 
ward  is  not  necessary  with 
Cushman — How  about  some 
proof? 
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ADVENTURES 

By  ROBERT  S.  MANN 


KRUSCHEN  REPORTS 
INCREASED  SALES 


iTTENDANXE  at  the  A.F.A.  con- 
A  vention  this  week  was  said  to  be 

40  per 

r  Absence  of  the  stay-at-homes  was 
•'^ially  noticeable  at  some  of  the  de- 
^^ental  meetings,  but  the  general 
lesions  were  wejl  aUended. 

Protective  work  of  the  type  car¬ 
ried  on  by  Better  Business  Bureaus 
c  being  done  to  a  considerable  extent 
w  Chambers  of  Commerce  and  other 
Ssiness  organizations,  it  was  brought 
"t  at  a  conference  under  the  auspices 
of  the  Affiliated  Better  Business  Bu¬ 
reaus  Representatives  of  several  small 
in  the  East  attended  and  discussed 
Si  ol  the  work.  H,  J.  Kent.er, 
manager  of  the  Better  Business  Bureau 
of  New  York,  told  them  of  a  plan  under 
way  to  give  associate  membership  in  the 
Affiliated  Better  Business  Bureaus  to 
sach  organizations  doing  work  of  a 
,nith-in-advertismg  ^character. 

UST  to  keep  advertising  from  being 
I  forgotten  in  the  confusion  of  avia- 
I  tors,  floodlights  and  news  reels  at  the 
opening  luncheon  of  the  Advertising 
Federation  of  America,  Amelia  Ear- 
hart  Putnam  told  what  she  called  an 
advertising  story.  Among  the  sheafs  of 
cablegrams  which  reached  her  as  soon 
IS  her  safe  landing  in  Ireland  became 
known,  she  said,  was  one  from  her  dry- 
cleaner,  who  said:  “I  knew  you’d  do 
it  I  never  lost  a  customer  yet.” 

♦  *  ♦ 

All  but  four  of  the  members  of  the 
Board  of  Directors  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  attended  an  all-day  meeting  at  the 
Four- A  headquarters  June  21.  The 
meeting  was  a  regular  quarterly  one, 
advanced  from  the  usual  July  date  to 
permit  members  to  take  part  in  the 
.A.F.A.  convention.  Discussions  were 
limited  to  routine  association  matters. 


according  to  John  Benson,  president. 

«  «  « 

WITH  the  return  from  price  ad¬ 
vertising  to  quality  merchandising 
occupying  so  much  attention  at  the  ad¬ 
vertising  conventions  this  week,  it  is 
interesting  to  note  a  sign  that  even  the 
tire  industry,  bitterly  denounced  for  its 
price-cutting  tactics  in  the  past,  may 
join  the  movement. 

An  advertisement  prepared  by  Good¬ 
year  Tire  &  Rubber  Company  for  re¬ 
lease  next  week  announces  that  it  is 
“time  to  think  about  something  besides 
price,”  and  goes  on  to  say,  over  the  sig¬ 
nature  of  P.  W.  Litchfield,  president, 
that  sales  figures  show  “that  price  is 
not  the  only,  nor  indeed  the  paramount 
factor  in  getting  and  holding  business 
even  in  these  difficult  days.”  Although 
the  company  makes  two  lines  of  tires 
cheaper  than  its  standard  All-Weather 
brand,  and  sells  them  all  side  by  side, 
the  standard  make  “occupies  by  far  the 
largest  bracket  of  Goodyear  produc¬ 
tion.”  The  public,  “bombarded  on  every 
side  with  ‘price,  price,  price’ — still  places 
goodness  above  price — still  buys  the 
best-known  and  surest  value — just  as 
it  has  every  year  for  the  past  17  years. 

The  tire  situation  has  been  complicated 
since  the  imposition  of  a  Federal  tax 
on  tires  and  tubes.  Most  manufacturers 
announced  a  price  increase  to  cover  the 
tax,  but  Firstone  refused  on  the  ground 
that  stocks  in  the  hands  of  mail  order 
houses  and  other  dealers  would  still  be 
offered  at  old  prices.  In  previous  cases, 
price  reductions  even  by  a  minor  manu¬ 
facturer  have  been  immediately  fol¬ 
lowed  by  similar  announcements  by  the 
leaders.  The  new  Goodyear  announce¬ 
ment  may  possibly  be  taken  to  indicate 
a  change  in  that  situation. 

The  Goodyear  copy  is  separate  from 
its  regular  schedule,  and  is  to  appear 
in  only  a  few  publications,  including 
two  specialized  newspapers. 


Ayer  Stage*  “Holiday”  Exhibit 

Forty-eight  paintings  and  drawings 
Hccuted  by  advertising  artists  in  their 
fret  time  are  on  exhibition  in  the  Ayer 
Galleries,  Washington  Square,  Philadel¬ 
phia.  The  exhibition,  called  “Holiday," 
is  open  to  the  public  daily  without 
charge  from  10  A.M.  to  4  P.M.,  and 
will  continue  until  July  15.  Among  the 
artists  represented  are  R.  J.  Prohaska, 
Sheldon  Pennoyer,  Alexey  Brodovitch, 
Edward  A.  Wilson,  Winold  Reiss,  Carl 
Erickson,  John  Atherton,  George 
Hughes,  Walter  Stewart,  J.  W.  Wil¬ 
liamson,  Buk  Ulreich,  Earl  Horter, 
.\nton  Otto  Fischer,  Arthur  Palmer, 
Robert  Riggs,  Marjorie  Lee  Ullberg, 
Gladys  R.  Davis,  Robert  Patterson, 
Walter  Cole,  Walter  Buehr,  -Vladimir 
Bobritsky,  Fred  Freeman,  Joseph  Platt, 
Herbert  Stoops,  Robert  Fawcett,  Wal¬ 
ton  Thompson  and  Charles  Garner, 
(Ur,  Garner  is  represented  by  groups 
of  wood  and  tin  sculpture). 

Coty  Promote*  Jean  De*pre* 

J.  F.  Scanlan,  general  manager  of 
Coty,  Inc.,  has  announced  the  appoint- 

of  Jean  Despres  as  sales  manager. 
Ur.  Despres  has  been  with  Coty  for  a 
dozCT  years  as  representative  in  various 
sections  of  the  country  and  as  assistant 
sales  manager. 

Placing  Rare  Coin*  Account 

Company,  Fort 
Vorth,  Texas,  has  appointed  the  Chi¬ 
cago  office  of  Guenther-Bradford  &  Co. 
<0  direct  its  advertising.  Magazines, 
fewspapers  and  radio  will  be  used. 

libel  ruling  reversed 

The  conviction  of  Syd  D.  Pierce, 
publisher  of  the  Burns  (Ore.)  Press,  on 
oriminal  libel,  was  reversed 
^  me  Oregon  Supreme  (Tourt,  June  15, 

an  opinion  written  by  Judge  Camp- 
proof  was 

™  at  the  trial  to  show  the  accusa- 
in  the  newspaper  articles 
.n  .L  scandalous.  J.  J.  Walsh 

was  the  plaintiff. 


AD  TIPS 


Bon*lb.  Inc.,  701-2  Old  First  Bank 
Building,  Fort  Wayne,  Ind.  Secured  the 
following  accounts;  H.  A.  Thrush  & 
Co.,  Peru,  Ind.,  manufacturers  of  hot 
water  heating  specialties,  using  national 
magazines  and  direct  by  mall ;  Eagle 
Soap  Corporation,  Chicago,  Ill.,  manu¬ 
facturers  of  soaps  and  sanitary  sup¬ 
plies,  using  national  magazines  and  di¬ 
rect  by  mall. 

Byrnm-Shaw  Advertising  Agency,  Inc.. 
Patterson  Building,  Denver,  Colo.  Se¬ 
cured  the  account  of  Colorado  Fuel  & 
Iron  Company,  Denver,  advertising  Colo¬ 
rado  Fence  and  Silvertlp  Pest  Control 
Items. 

Caple*  Company,  225  East  Erie  Street, 
Chicago.  Placing  summer  campaign  in 
50  newspapers  on  the  Illinois  Central 
Railway,  Chicago. 

Dorland  International,  247  Park  Ave¬ 
nue,  New  York  City.  Secured  the  ac¬ 
count  of  the  American  Safety  Razor 
Corporation,  Brooklyn,  N.  Y.,  manufac¬ 
turers  of  Gem  &  EJver-Ready  Safety 
Razors. 

Dorranre,  Kenyon  &  Co.,  Iit|!.,  260 
Tremont  Street,  Boston.  Undertaking  a 
national  newspaper  campaign  In  large 
centers  in  cooperation  with  the  Na¬ 
tional  Recreational  Campaign  for  New 
England  being  carried  on  by  the  New 
England  Council  on  the  New  England 
Hotel  Association,  representing  over  300 
hotels  throughout  Maine,  Vermont,  New 
Hampshire,  Massachusetts,  Rhode  Island 
and  Connecticut. 

Faxon,  Ine.,  540  West  Washington 
Boulevard,  Chicago.  A  general  list  of 
140  newspapiers  being  used  on  D.D.D. 
Company,  Batavia,  Illinois. 

MeCann-Erirkson,  Inc.,  285  Madison 
Avenue,  New  York  City.  Placing  the 
following  accounts;  The  Annette’s  Per¬ 
fect  Cleanser  Company,  Boston,  Mass. ; 
Standard  Oil  Co.  of  Louisiana,  New 
Orleans,  La. ;  Clothcraft  Clothes  (The 
Klbler  Co.),  Cleveland,  Ohio,  men’s 
ready  made  clothing ;  Pioneer  Manufac¬ 
turing  Company,  Cleveland,  Ohio,  man¬ 
ufacturers  of  ’'Shlno”  Polishing  Cloths, 
mops  and  polish. 

Relnrke-Elll*,  Inc.,  520'  North  Michi¬ 
gan  Avenue,  Chicago.  Now  handling 
the  account  of  Popular  Mechanics 
Magazine,  Chicago. 

Charles  H.  Touialln  Agency,  Inc.,  7 
South  Dearborn  Street,  Chicago.  Will 
make  up  lists  during  July  to  October 
using  magazines  and  trade  papers  on 
Wilson  Ear  Drum  Company,  Louisville, 
Ky.,  manufacturers  of  ear  drums. 


Heavy  Advertising  In  Dailies  and 

Weeklies  Given  Credit  For  35% 
Sales  Increase — Spending 
$100,000  Monthly 

By  Hammond  Edward  Franklin 

A  $100,000-a-month  expenditure  in 
large-city  and  small-town  dailies  and 
country  weeklies  the  year  through  has 
brought  a  steady  increase  in  sales  of 
Kruschen  Salts  through  the  difficult  de¬ 
pression  conditions.  The  first  four 
months  of  1932  show  a  gain  of  35  per 
cent  over  the  same  period  for  1931. 

A  iwlicy  of  liberal  and  never-stop  ad¬ 
vertising  in  newspapers  through  Eng¬ 
land  and  the  provinces-  with  a  weekly 
circulation  of  28,000,000  copies  has  en¬ 
abled  the  British  company  to  break  all 
previous  sales  records. 

“The  success  of  Kruschen  Salts  is 
largely,  if  not  entirely,  due  to  the  con¬ 
sistent  advertising  campaign  we  have 
conducted  during  the  past  three  years  in 
newspapers  through  the  United  States.” 
emphasized  T.  \V.  Clements  of  E. 
Griffith  Hughes,  Inc.,  Rochester,  N.  Y., 
manufacturing  chemist  and  importer. 
“Our  sales  so  far  in  1932  bear  out  our 
contention  that  the  steady  campaign  wins. 

“We  use  practically  every  newspaper 
with  a  worthwhile  circulation  through¬ 
out  the  entire  country,  including  coun¬ 
try  weeklies  and  small-town  dailies, 
spending  about  $100,000  a  month  in  ad¬ 
vertising.  We  recognize  no  seasons ; 
our  advertising  appears  the  year  ’round. 

“In  the  larger  cities  where  there  are 
one,  two,  three  or  more  good  dailies,  we 
use  them  all.  Very  little  discrimination 
is  raised  as  between  morning,  evening 
and  Sunday  papers,  although  perhaps 
during  the  summer  months  we  are  in¬ 
clined  to  sidestep  the  Sunday  papers. 

“All  copy  we  use  is  checked  with 
reasonable  care,  but  we  believe  in  let¬ 
ting  the  time  element  enter  into  all  of 
our  advertising  campaigns  and,  pro¬ 
viding  that  our  copy  tells  a  clean-cut, 
straight-forward  story,  our  schedules 
are  planned  to  give  the  time  element  a 
chance. 

“Perhaps  the  hardest  thing  in  America 
is  to  get  advertisers  to  realize  how 
vitally  necessary  this  time  element  is. 
Everybody  wants  to  make  a  fortune 
over  night,  but  it  never  works  out  that 
way.  The  advertising  appropriation, 
spread  over  a  fairly  generous  period,  is 
the  one  method,  which  according  to  our 
experience,  works  out. 


“Kruschen  Salts  in  England  had 
seemingly  reached  the  peak  in  1924,  it 
appeared  to  our  parent  company,  E. 
Griffiths  Hughes,  Ltd.,  of  Manchester. 
Yet  increased  advertising  on  an  in¬ 
creasing  scale,  in  spite  of  ten  years  of 
depression,  made  last  year  the  biggest 
British  sale  in  the  company’s  history. 
Our  policy  there,  as  here,  is  ‘The  more 
we  sell,  the  more  we  advertise.’  Hence, 
to  make  1932  better  than  last  year,  we 
have  increased  our  advertising  there. 
In  February,  w'e  increased  our  adver¬ 
tising  33  i  per  cent. 

“At  first,  it  seemed  to  me  that  the 
depression  in  this  country  was  really 
beneficial  to  the  proprietary  medicine 
business,  but  its  long,  drawn-out  agony 
is  now  having  its  effect.  I  believe  that 
statistical  reports  on  earnings  of  drug 
companies  for  the  first  quarter  of  1932 
show  a  decrease  of  more  than  20  per 
cent.  I  think  most  proprietary  manu¬ 
facturers  themselves  are  letting  the  de¬ 
pression  hinder  sales.  There  is  no 
question  but  what  business  is  harder  to 
get,  but  one  doesn’t  make  it  any  easier 
by  refusing  to  advertise.” 

KELLOGG  USES  COLOR 


Full  Pages  In  27  Dailies  Used  This 
Week  By  Cereal  Firm 

Full-page  color  advertising  in  27 
newspapers  from  coast  to  coast  were 
used  by  the  Kellogg  Company  this  week 
in  a  timely  national  political  convention 
tie-up.  Showing  a  youngster  and  a 
bowl  of  Kellogg’s  Corn  Flakes,  the  ad¬ 
vertisement  in  colors  is  headed:  “My 
Platform  Is  a  Full  Cereal  Bowl.” 

This  advertising  was  placed  by  N.  W. 
Ayer  &  Son,  Inc.,  in  addition  to  regular 
newspaper  advertising  schedules  on 
Kellogg’s  Corn  Flakes  during  June. 

DAILIES  WIN  PARADE  PRIZE 

The  Asliernlle  (N.  C.)  Citizen-Times 
won  the  grand  prize  for  the  best  show¬ 
ing  made  in  the  Jester’s  parade  which 
closed  the  fifth  annual  Rhododendron 
Festival  in  Asheville  on  June  17.  Every 
department  of  the  newspaper  plant,  por¬ 
traying  a  24-hour  work  day,  was  repre¬ 
sented  in  the  assembly  of  floats,  which 
were  grouped  about  the  advertising  de¬ 
partment’s  floats  featuring  national  ad¬ 
vertisers.  L.  R.  Phillips,  advertising  di¬ 
rector,  was  chairman  of  Mirth  Night. 

MARKED  ANNIVERSARY 

T.  E.  Conklin,  president  and  treasurer 
of  Verree  &  Conklin,  newspaper  repre¬ 
sentatives,  New  York,  and  Mrs.  Conk¬ 
lin,  celebrated  their  35th  wedding  an 
niversary  last  week. 


UMBRA 


The  first  modern  "three-dimension''  typeface  to 
be  offered  on  the  American  market.  A  unique 
face  for  single  display  lines  which  your  adver¬ 
tisers  can  use  to  excellent  advantage.  Umbra 
will  freshen  your  present  typeface  equipment 
to  a  degree  out  of  all  proportion  to  its  cost.  Cap 
fonts  of  the  72  point  size  are  available  for  im¬ 
mediate  shipment.  The  48  point  is  in  process. 

LUDLOW  TYPOCRAPH  COMPANY 

2032  Clybourn  Avenue,  Chicago,  Illinois 


Set  in  Ludlow  Umbra.  Tempo  Medium.  Bold,  and  Heavy 
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ACKERMAN  HAILS  PRESS 
LEADERSHIP 

(Continued  jrom  page  7) 

New  York  Times,  which  he  called  a 
‘■great  wonderfully  pulling  news¬ 
paper,”  asked  the  privilege  of  telling 
the  newspaper  men  about  “the  type 
of  thinking  the  retailer  is  forced  to 
do  today  with  regard  to  the  news¬ 
paper  and  its  rates.” 

“We  are  forced  to  consider  circula¬ 
tion  in  terms  of  the  value  and  the 
wealth  and  the  potential  responsive¬ 
ness  behind  the  circulation,  rather 
than  mere  digits  or  so  many  figures,” 
he  continued.  “It  is  not  your  fault, 
it  is  not  the  retailer's  fault,  you  can’t 
blame  anybody  for  the  fact  that 
people  have  not  the  money  to  spend 
in  those  circulation  figures. 

“The  result  is  that  the  retailer  must 
consider  circulation  on  the  basis  of 
what  people  have  to  spend.  Secondly, 
we  cannot  continue  to  live  and  to 
spend  money  with  the  highest  caliber 
of  newspapers  which  are  fortunately 
offered  to  us  in  this  country.  I  say, 
fortunately,  because  I  have  been  in 
communities  where  I  have  had  to  go 
outside  of  the  newspapers  to  get  busi¬ 
ness  and  I  have  found  it  costly  and 
difficult  and  less  economical  than  the 
newspaper.  But  we  cannot  live  and 
continue  to  spend  money  with  you 
unless  we  get  returns  from  our  ad¬ 
vertising.  The  lack  of  returns  today, 
even  among  the  best  stores,  is  based 
on  several  considerations. 

“First,  the  retailer  himself  has  put 
himself  in  the  hole,  by  handling  the 
situation  in  the  last  few  years  badly 
and  prating  too  much  of  price  and 
forgetting  quality.  Now  he  is  going 
back  on  the  quality  campaign,  but  it 
only  implies  that  he  has  fooled  the 
public  before. 

“Second,  the  people  haven’t  the 
money  to  buy.  I  say  to  you  that  the 
retailer  cannot  continue  to  pay  the 
prices  he  is  paying  for  advertising, 
because  he  doesn’t  get  the  returns  for 
it.  That  is  the  only  basis  we  can  use, 
regardless  of  mounting  circulations, 
regardless  of  the  cost  of  cable  news, 
regardless  of  the  character  of  the 
paper,  regardless  of  the  additional 
number  of  people  who  are  reading 
newspapers  today.  They  are  read¬ 
ing  them  in  a  desperate  interest,  in 
the  hope  that  something  will  happen 
in  world  affairs  that  will  give  them  a 
chance  to  buy  rather  than  a  direct 
desire  to  buy. 

“The  third  point  which  I  should 
like  to  take  issue  with  is  important, 
the  statement  which  was  made  re¬ 
garding  the  newspapers’  cost  of  pro¬ 
duction.  We  cannot  be  too  interested 
in  that.  We  will  be  sympathetic  with 
it.  We  will  hope  that  you  can  run 
your  businesses  profitably,  because  if 
you  do,  it  helps  us  and  it  helps  every¬ 
body.  We  like  to  do  business  with 
profitable  institutions.  But  it  is  up 
to  the  newspaper,  as  well  as  every 
other  kind  of  business  and  institution 
from  the  government  down,  to  cut  its 
expenses  and  to  operate  more  effi¬ 
ciently  to  make  it  possible  to  give 
more  for  its  money  today,  whether  it 
gives  them  in  round  circulation  fig¬ 
ures  or  in  terms  of  direct  result 
bearing.” 

Mr.  Wiley  briefly  replied. 

“The  capacity  of  the  reader  to  pur¬ 
chase.”  he  said,  “his  ability  to  buy. 
his  income,  should  be  the  great  de¬ 
siderata  in  determining  the  selection 
of  a  medium.  But  I  think  that  the 
advertiser,  the  merchant,  will  not  be 
well  advised  if  he  presses  the  news¬ 
paper  to  reduce  its  cost  of  production 
too  much.  There  certainly  should  be 
reasonable  reductions  and  efforts  are 
new  in  progress  for  the  reduction  of 
the  cost  of  newspaper  publishing 
wherever  possible.  .4ll  newspapers 
are  reducing  their  expenses.  But  the 
expense  of  presenting  the  news  of 
the  world  to  the  reader  is  an  essen¬ 
tial  thing  that  must  be  maintained. 
The  moment  there  is  less  news  or  an 
inferior  quality  of  news,  or  inferior 
presentation,  that  injures  the  value 


of  the  newspaper.  It  destroys  or  im¬ 
pairs  the  value  of  the  advertising  in¬ 
serted  and  this  injures  the  advertiser. 

“The  confidence  of  the  reader  must 
be  obtained  and  that  only  be  obtained 
by  giving  a  full  and  fair  presentation 
of  the  news.  There  is  a  certain  cost 
for  obtaining  that  that  must  be  car¬ 
ried  on. 

“I  sympathize  heartily  with  the 
desire  of  the  merchants  of  the  country 
who  are  struggling  with  this  great 
crisis  to  meet  conditions  by  reducing 
their  expenses,  but  their  great  avenue 
of  approach  to  customers  is  the  news¬ 
paper.  I  am  confident  that  they  real¬ 
ize  the  value  of  maintaining  that 
newspaper  in  its  full  strength  and  in 
its  great  value  and  influence  so  it  will 
be  in  a  better  position  than  ever  to 
carry  the  message  of  the  merchants 
to  the  readers  of  the  community.” 

Mr.  Sisson  rounded  up  briefly  the 
high  spots  of  the  current  economic 
situation,  cautiously  putting  forth  the 
suggestion  that  the  worst  might  be 
passed.  Advertising,  he  said,  has  not 
been  used  to  its  full  effect  to  over¬ 
come  the  sales  lost  by  decreased  pur¬ 
chasing  power  and  public  fear.  The 
idea  that  advertising  is  a  luxury  to  be 
dropped  when  income  declines  has  had 
too  much  prevalence,  he  declared. 

“This  tendency  cannot  be  justified 
by  the  assertion  that  when  the  mar¬ 
ket  has  disappeared,  it  is  useless  to 
advertise  to  it,”  Mr.  Sisson  continued. 
“In  the  first  place,  the  market  does 
not  disappear.  The  actual  shrinkage 
in  the  total  volume  of  business,  even 
in  the  most  severe  depressions,  is  not 
so  great  as  is  generally  supposed. 
The  vast  majority  of  wage-earners, 
who  constitute  the  great  body  of  the 
consuming  public,  remain  employed; 
and  their  wages  and  salaries,  while 
reduced  to  some  e.xtent,  do  not  fall 
much  more  rapidly  than  the  cost  of 
living.  In  many  cases,  wage  and 
salary  reductions  are  considerably 
smaller,  in  terms  of  percentages,  than 
the  declines  in  the  prices  of  com¬ 
modities  that  the  wage-earners  buy. 
Total  purchasing  power,  therefore,  in 
terms  of  physical  quantities  of  goods, 
is  reduced  comparatively  little  by 
wage  cuts.  Unemployment,  of  course, 
is  another  Tiiatter.  But  the  unem¬ 


ployed  never  represent  more  than  a 
comparatively  small  proportion  of  the 
population. 

“In  the  second  place,  the  very  fact 
that  consumption  shrinks  to  the  e.x¬ 
tent  that  it  does  may  be  partly  due  to 
the  fatalistic  attitude  that  leads  busi¬ 
ness  men  to  throw  up  their  hands  in 
despair  when  adverse  conditions  make 
inroads  on  their  sales  volumes.  In 
good  times,  the  public  has  its  buying 
interest  held  at  a  high  pitch  by  the 
competitive  appeals  of  business  men 
for  its  patronage.  What  is  the  nat¬ 
ural  result  when,  in  addition  to  the 
atmosphere  of  doubt  and  fear  that 
always  prevails  in  a  depression,  those 
advertising  appeals  suddenly  stop?  A 
reaction  take  place;  buying  interest 
lags;  and  a  sort  of  fashion  of  parsi¬ 
mony  comes  into  being,  even  among 
people  who  have  no  sound  economic 
reason  for  drastically  curtailing  their 
expenditures. 

•“The  most  plausible  reason  that 
comes  to  mind  for  the  sharp  cutting 
of  advertising  at  such  times  is  that 
business  men  see  their  sales  falling 
off  in  spite  of  their  best  efforts; 
thereupon  they  conclude  that  their 
advertising  is  not  paying,  and  lose 
their  faith  in  it.  This  is  certainly  put¬ 
ting  the  cart  before  the  horse.  The 
truth  is  that  sales  must  inevitably  de¬ 
cline  to  some  e.xtent  in  times  of  de¬ 
pression.  But  it  does  not  follow  that 
advertising  is  less  effective  at  such 
times  than  it  is  when  business  is 
booming.  On  the  contrary,  it  may 
easily  be  more  effective;  for  a  time 
of  depression  is  a  time  of  sharp  com¬ 
petition  for  mere  business  survival, 
and  every  useful  instrutiientality  in 
that  competition  takes  on  added  im¬ 
portance. 

“When  depression  reaches  its  ad¬ 
vanced  stages,  the  opportunity  for 
effective  psychological  influences  be¬ 
comes  especially  great.  At  such 
times,  the  necessary  economic  read¬ 
justments  have,  for  the  most  part, 
taken  place;  the  chief  restraining  in¬ 
fluence  is  a  universal  attitude  of  fear 
and  uncertainty,  based,  in  part  at 
least,  on  vague  and  formless  appre¬ 
hension.  It  is  not  so  much  a  lack  of 
the  power  to  purchase,  as  it  is  a  lack 
of  the  will  to  purchase,  that  prevents 


BAYONNE  TIMES  INSTALLS  NEW  PRESSES 


Photograph  shows  Sydney  A.  Lazarus,  left,  and  his  brother,  Herman  Lazarus,  Jr., 
publishers  of  the  Bayonne  Times  pressing  buttons  that  started  the  Times  newly- 
installed  Duplex  presses  in  operation  June  17. 


INSTALL.ATION  of  Duplex  Twinned 
Tubular  presses  in  the  Bayonne 
(N.  J.)  Times  pressrooms  was  com¬ 
pleted  June  17  and  put  into  operation 
with  a  celebration  in  which  the  entire 
force  of  the  newspaper  joined.  The 
new  presses  double  the  former  rate  of 
production. 

In  addition  to  enlarging  its  press¬ 
room,  the  Times  has  also  completed  a 


program  of  general  improvement  and 
expansion  which  has  resulted  in  better 
working  quarters  for  the  editorial  de¬ 
partment  and  larger  advertising  and  ad¬ 
ministrative  offices. 

In  letting  the  contracts,  the  Times 
specified  that  local  labor  be  employed. 

Sydney  A.  Lazarus  and  his  brother 
Herman  Lazarus,  Jr.,  are  associate  pub¬ 
lishers  of  the  Times. 


recovery.  In  course  of  time,  the  it, 
like  all  great  waves  of  feeling  ^ 
pass  away;  but  the  reversal  ofT 
trend  can  be  quickened  by  the  tim? 
sounding  of  the  right  note  in  thc^  - 
peal  of  business  men  to  their  puiit 

“Few  advertisers  realize  the  val  ” 
of  continuity,  the  sustained  sj? 
effort,  the  consistent  program  of  ^  ^ 
chandising  and  advertising  3 
keeps  a  desired  product  before  h  ' 
market  continuously.  It  is  even  moh  ■ 
necessary  in  hard  times  than  ' 
and  many  who  have  consistently  k  " 
lowed  this  policy  have  proven  ^ 
value  during  the  past  two  years.  Sud  ‘ 
intelligent  advertisers  as  the  Generj' 
Foods  Corporation,  .■\merican  To. 
hacco  Company.  Coca  Cola,  Procto, 

&  Gamble  and  many  others  a-hf 
might  be  mentioned  have  proven  br 
their  consistent  effort  that  goods  cii; 
be  sold  and  markets  made  in  period; 
of  depression,  as  well  as  in  boon 
years.  .All  three  of  the  latter  showed  ' 
greater  profits  in  both  1930  and  19^  ’ 
than  in  the  boom  years  precedint 
Even  with  business  40%  below  nor  ' 
mal,  there  is  a  large  .American  mar  ‘ 
ket  and  45  million  people  gainfully 
employed  constitute  a  large  consum- 
ing  public  whose  desires  and  appe. 
tites,  while  they  may  have  decreas^ 
still  exist  and  demand  satisfaction 
The  names  of  both  the  companies  aiw 
the  products  must  be  kept  before  their 
public  if  their  share  of  these  markets 
is  to  be  realized.  These  are  poor 
days  for  the  faint  hearted  and  the 
premium  upon  courage  is  high,  but 
it  is  better  than  an  even  guess  that 
such  rewards  will  be  paid  when  the 
efforts  to  attain  them  are  consistently 
and  intelligently  directed.” 

Gilbert  T.  Hodges,  Xeie  York  Sw. 
retiring  president  of  the  A.F.A.,  spoke 
briefly  at  the  luncheon.  He  declared 
that  during  his  term  as  president  he 
had  not  advocated  any  medium  as  a 
competitor  of  another,  but  advanced 
at  all  times  the  cause  of  advertising, 
Pearly  in  his  career,  he  said,  he  had 
represented  simultaneously  Munsey 
magazines  and  Munsey  newspaper^ 
often  calling  twice  in  the  same  day 
upon  the  same  advertiser  for  these  ap¬ 
parently  competitive  media.  He  had 
made  it  a  rule,  he  said,  never  to  say 
anything  about  any  competing  adver¬ 
tising  medium  which  he  would  be 
compelled  to  retract  were  circum¬ 
stances  to  put  him  in  the  position  of 
selling  a  former  competitor’s  space, 
and  it  is  his  conviction,  he  said,  that 
a  man  is  not  a  good  advertising  solici¬ 
tor  until  he  has  mastered  that  truth. 
.Any  other  course  w  ill  sap  the  con¬ 
fidence  of  the  advertiser  in  the  solici¬ 
tor’s  veracity,  he  concluded. 

Harrison  C.  MacDonald,  ■‘classified 
advertising  consultant,  drew  upon  his 
exirerieiice  for  an  enthusiastic  pres¬ 
entation  of  the  value  of  ideas  in  the 
sale  of  newspaper  space.  Classified 
advertising,  be  declared,  is  now 
suffering  because  newspapers  have 
neglected  the  small  voluntary  user  oi 
want  ad  space,  and  permitted  large 
contract  space  of  dealers  and  agencies 
to  dominate  their  classified  columns. 
Reader  interest  deiiarts.  be  said,  when 
the  bulk  of  the  space  is  not  filled 
with  unsolicited  advertisements  repre¬ 
senting  the  needs  and  the  desires  o* 
peoirle  who  have  unlimited  confidence 
in  newspapers  but  do  not  need  and 
cannot  afford  display  advertising.  ' 

He  related  the  case  of  a  small  city 
publisher  who  had  erected  a  SlOO.flflfi 
building  from  a  few  years’  proceeds 
of  his  want  advertising,  and  told  the 
story  of  this  newspaper’s  beginnings 
as  a  want  ad  medium. 

•A  reader  caine  to  the  publisher  say¬ 
ing  that  he  wanted  to  sell  a  baby  car¬ 
riage  for  which  the  family  had  no 
further  use.  The  publisher  had  no 
classified  rate,  no  classified  forms,  but 
he  wrote  a  brief  advertisement  and 
collected  a  quarter  from  the  adver¬ 
tiser.  The  next  morning  the  latter 
asked  to  have  the  ad  killed.  He  had 
had  14  callers  the  night  before  and 
had  sold  the  baby  carriage  for_$o,  or 
$2  more  than  the  expected  price. 

“Can  I  use  that  testimonial  in  my 
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way?"  the  publisher  asked  his  sat- 

^The^advertiser  agreed,  and  the 
iii.her  looked  through  his  com- 

hlK 


Ehth  to  set  a  half-page  advertise- 
with  the  head  “\Vanted--13 
Kv-  BuKgies.”  The  copy  reprinted 
.  f-. ant-ad  and  told  the  story,  set- 
wth  that  14  callers  had  wanted 
baby  carriage  and  there  were 
. ihablv  13  who  still  needed  such  an 
Kcle  The  ad  produced  eight  hidden 
Lbv  carriages  which  were  quickly 
' ,  over  the  want  ad  route  to  new 

This  technique,  improved  by  ex- 
..ience  has  been  used  to  develop 
■is  paper’s  classified  advertising  ever 
ve  Mr.  MacDonald  declared,  and 
t'a  small  midland  city,  the  publisher 
enioys  an  annual  classified  rev- 
,.1  in  excess  of  $25,000,  more  than 
wice  the  income  from  that  source  ot 
-any  papers  in  cities  twice  as  large. 

He  cited  many  other  instances  of 
^  as  motive  forces  behind  the  sale 
of  classified  space  and  urged  pub- 
Sshers  to  spend  as  much  time  and 
money  on  research  and  promotion  in 
their  classified  and  local  display  de- 
-wrtments  as  they  have  spent  since 
1930  in  greatly  improving  their  circu- 
iation  and  general  advertising. 
“Symbols”  was  the  theme  song  ol 
Edward  L.  Bernays,  public  relations 
■onnselor,  in  his  Wednesday  morn¬ 
ing  address  on  “The  Science  of 
Billyhoo.”  , 

“The  important  problem  today,  he 
aid,  "is  not  so  much  the  ability  to 
.ramine,  analyze  and  interpret  the 
world  on  the  basis  of  concrete  ob- 

“It  is  the  ability  to  recognize,  and 
to  interpret  concretely,  the  sym¬ 
bols  and  abstractions  concerning 
these  objects  as  they  come  into  the 
experience  of  the  individual — and  then 
to  act  on  them. 

Very  few  people  can  thoroughly 
grasp  mass  information,  reduce  sur¬ 
vey  studies  to  basic  truths,  or  lift 
bm  broad  statistics  a  vital  factor  in 
the  conduct  of  their  affairs. 

“We  must  teach  the  present  and 
the  next  generation  to  handle  abstrac¬ 
tions  so  intelligently  that  they  can 
interpret  them  vividly  and  vigorously 
to  their  groups  in  symbols — that  is. 
concrete  words,  phrases,  pictures  and 
actions. 

“We  have  not  developed  a  suffi¬ 
cient  number  of  men  who  can  study 
and  understand  charts,  blueprints, 
card  files,  summaries,  reports  and 
other  statistical  data,  and  interpret 
them  to  others  humanly  and  sym- 
holically,  and  who  can  finally  base 
their  own  actions  upon  the  results  of 
these  interpretations. 

“Symbols  are  a  shortcut  to  under¬ 
standing  and  to  action.  If  there  were 
no  such  shortcuts,  the  human  mind 
would  be  in  a  continual  maze  and 
there  could  be  no  mass  production  or 
mass  distribution.  When  a  break¬ 
fast  food  manufacturer  talks  of  vita¬ 
mins,  he  is  selling  health  symbolically 
instead  of  selling  just  a  breakfast 
food 

“When  a  soap  sells  purity,  that  is 
a  symbol  for  cleanliness  instead  of 
jnst  a  soap.  Symbols  and  cliches  are 
as  important  as  the  actual  facts  for 
which  they  stand.” 

Stating  that  boom  times  inflated 
human  symbols  as  well  as  security 
prices,  Mr.  Bernays  pointed  out  that 
the  economic  situation  has  likewise 
deflated  the  public’s  faith  in  many 
leaders  who  once  stood  for  success 
»nd  wisdom. 

Leaders  will  have  to  find  new  syiii- 
wls  if  they  are  to  gain  once  more  the 
tilth  of  the  public.  They  must  de- 
vise  symbols  that  will  interpret  the 
disappointed  and  the  latent  beliefs  of 
the  public  and  that  will  stand  again 
tor  the  public’s  desires.  A  new  sym- 
bl-maker  will  be  a  new  leader,  if  his 
mv  *  valid.  The  symbol — 
Gh  Yeah’ — will  have  to  give  place  to 
some  other  one.” 

Radio  merchandising  and  advertis¬ 
ing  practices  were  discussed  at  the 


closing  session  by  Harry  Boyd 
Brown,  merchandise  manager  of  the 
Philadelphia  Storage  Battery  Com¬ 
pany,  Philadelphia. 

Numerous  shop  topics  afford  an 
opportunity  for  off-the-record  com¬ 
parison  of  notes  in  executive  sessions 
which  ended  each  of  the  three  days' 
meetings.  The  executive  session  is 
an  innovation  in  X.A.E..\.  meetings, 
introduced  with  the  idea  that  mem¬ 
bers  would  more  freely  express  them¬ 
selves  on  their  own  practices  and  on 
competitive  media  topics  if  the 
audience  were  limited  to  the  associa¬ 
tion  membership. 


ALASKAN  NEWSPRINT 
PROJECT  HELD  UP 

Business  Conditions  Cause  Post¬ 
ponement  Of  Plan  To  Spend 
$20,000,000  Developing 
New  Paper  Source 

By  George  H.  Manning 

( Washinaton  Correspondent, 
Editor  &  Publisher) 

Washington,  D.  C.,  June  22 — Gen¬ 
eral  business  conditions,  according  to 
officials  of  the  United  States  Forest 
Service,  are  holding  up  the  plan  of  two 
.\merican  concerns  to  exploit  Alaskan 
pulpwood  forests  for  the  production  of 
newsprint. 

.Mthough  two  years  have  elapsed  since 
the  Crown  Zellerbach  Corporation  and 
(ieorge  T.  Cameron,  representing  the 
San  Francisco  Chronicle  and  the  Los 
Angeles  Times,  signified  a  willingness 
to  go  ahead  with  their  projects  they 
have  not  yet  received  the  necessary 
water  power  development  licenses  from 
the  Federal  Power  Commission  and 
from  all  appearances  the  entire  program 
has  been  postponed  indefinitely. 

Preliminary  permits  were  issued  to 
the  parties  five  years  ago  and  some 
three  years  and  quite  a  sum  of  money 
was  spent  investigating  the  possibilities 
of  the  proposed  projects  before  the  de¬ 
cision  was  made  two  years  ago  to  pro¬ 
ceed. 

.\t  that  time  it  was  the  plan  of 
the  two  concerns  to  invest  upwards  of 
$20,000,000  in  the  newsprint  projects 
and  the  tentative  program  called  for  the 
erection  of  plants  at  Juneau  and  Ketchi¬ 
kan  which  would  produce  270  tons  of 
newsprint  a  year. 

Since  the  Forest  Service  had  been 
endeavoring  for  years  to  get  .American 
capital  to  exploit  the  immense  stands  of 
virgin  spruce  and  hemlock  in  Southern 
Alaska,  its  officials  were  extremely 
anxious  and  still  are,  for  that  matter, 
to  see  the  two  firms  go  ahead  with  their 
plans,  despite  strenuous  objections  from 
such  organizations  as  the  American 
Paper  and  Pulp  Association  and  those 
interested  in  the  preservation  and  con¬ 
servation  of  wild  life.  It  is  their  view 
at  present,  however,  that  while  the 
situation  cannot  remain  up  in  the  air 
indefinitely  they  have  every  confidence 
in  the  intentions  of  the  two  applicants 
but  must  countenance  the  economic  con¬ 
ditions. 

Since  the  proposed  projects  have  the 
approval  of  the  Forest  Service  all  that 
is  necessary  to  further  the  idea  is  for 
the  Zellerbachs’  and  Cameron  to  obtain 
permits  from  the  Federal  Power  Com¬ 
mission  to  enable  them  to  harness  the 
“hanging  lakes”  on  the  coast  for  the 
production  of  the  essential  power.  An 
agreement  would  then  be  signed  pro¬ 
viding  how  much  timber  could  be  re¬ 
moved  in  a  year  so  that  reforestation 
might  provide  for  perpetual  removals. 

It  seems  to  be  the  contention  of  the 
Forest  Service  that  much  of  the  propo- 
ganda  launched  by  those  opposed  to  the 
exploitation  of  timber  lands  is  un¬ 
founded.  Their  contention  is  that  the 
pulpwood  in  Alaska  has  been  available 
for  cutting  for  a  few  hundred  years, 
that  the  stand  will  not  always  be  as 
valuable  at  it  is  at  present,  and  that  re¬ 
forestation  would  guarantee  the  replen¬ 
ishment  of  the  supply. 

They  argue  also  that  the  economic 
future  of  Alaska  is  dependent  to  a  great 
extent  on  the  development  of  the  pulp¬ 
wood  industry  there. 


DENTIST  SUES  FOR  $100,100 

Anonymous  References  In  Column 

Following  Trial  Basis  of  Action 

An  annonymous  mention  in  “The 
Lancer”  column,  conducted  in  the  Los 
Angeles  Times  by  Harry  Carr,  is  the 
basis  for  a  libel  action  brought  in  Los 
.Angeles  Superior  court  in  which  Dr. 
H.  A.  Polesky,  dentist,  seeks  a  total  of 
$100,100  from  the  Times  and  Carr. 

Between  April  14  and  22,  the  com¬ 
plaint  states,  the  dentist  was  defendant 
in  a  suit  in  which  he  was  charged  with 
negligently  breakng  a  woman’s  jaw 
bone  in  the  extraction  of  an  impacted 
tooth.  Four  days  later,  on  April  26, 
Dr.  Polesky  alleges,  there  appeared  in 
the  Times’  Lancer  column,  under  the 
heading,  “Tooth  Doctors,”  the  follow¬ 
ing  paragraphs : 

"The  suffering  Los  Angeles  woman 
who  had  her  jaw  broken  by  a  dentist 
must  have  gone  to  a  horse  doctor. 

“The  days  are  gone  when  the  dentist 
braced  his  foot  against  the  forehead  of 
a  patient  and  struggled. 

“Modern  extractionists  use  a  simple 
twist  of  the  wrist.” 

Dr.  Polesky  asserts  that  these  re¬ 
marks  “satirically  and  ironically”  de¬ 
preciate  his  professional  standing ; 
mean  that  he  “extracted  teeth  in  an  old- 
fashioned  and  unprofessional  manner” 
and  had  treated  his  patient  “unneces- 
■sarily  rough,”  and  that  “in  comparison 
with  modern  dental  methods.  Dr.  H.  A. 
Polesky  was  incapable  and  unprofes¬ 
sional.” 

He  asks  $50,000  general  damages, 
?.50,000  exemplary  damages  and  costs, 
iiiid  $100  for  attorney’s  fees. 


WELCOME  TO  WILLYS 

Toledo  Dailies  Sell  Advertising  To 
Greet  Returning  Manufacturer 

Toledo  newspapers  sold  large  space 
last  week  to  factories,  stores  and  other 
business  places  which  wished  to  extend 
a  welcome  to  John  N.  Willys,  chairman 
of  the  board  of  the  Willys-Overland 
Company  and  pioneer  Toledo  industrial 
leader,  who  resigned  as  United  States 
ambassador  to  Poland  so  he  could  re¬ 
turn  to  Toledo  and  resume  active  man¬ 
agement  of  the  Overland  company. 

The  Toledo  Nezvs-Bee  had  a  full  page 
containing  the  names  of  50  merchants; 
another  full  page  purchased  by  26  fac- 
torip  and  a  quarter  page  bought  by  17 
Polish  citizens  and  merchants.  The 
Blade  carried  a  full  page  with  50  sepa¬ 
rate  advertisements  and  the  Morning 
Times  had  five  columns  of  name  boxes. 

NEW  PAPER  IN  TEXAS 

The  San  Marcos  (Tex.)  Daily  Xezis, 
evening,  began  publication  June  13. 
Nugent  F.  Brown,  former  editor  of  the 
Kilgo-re  (Tex.)  Daily  Netvs,  is  the  pub¬ 
lisher  and  editor.  It  has  Associated 
Press  membership. 

MARKS  87th  YEAR 

The  Marion  (S.  C.)  Star,  which  en¬ 
joys  the  distinction  of  being  the  oldest 
business  institution  in  that  city,  cele¬ 
brated  its  87th  birthday  recently. 


WANKAN  PRESIDENT 
OF  TENNESSEE  GROUP 

Athens  Publisher  Honored  at  Nash¬ 
ville  Meeting — State  Official 
Praises  Vigilance  of 
Newspapers 

{Special  to  Editor  &  Publishkk) 

Nashville,  Tenn.,  June  20 — Fred 
Wankan,  publisher  of  the  Athens 
(Tenn.)  Post- Athenian  was  elected 
president  of  the  Tennessee  Press  Asso¬ 
ciation  at  the  closing  session  of  the  an¬ 
nual  convention  here  June  18. 

Other  officers  elected  were:  j.  W. 
Haynie,  publisher,  Milan  Exchange, 
vice-president  for  West  Tennessee; 
Fred  Myers,  publisher,  Carthage  Cour¬ 
ier,  vice-president  for  Middle  Tennessee ; 
Roy  Woodfin.  publisher.  South  Pitts¬ 
burg  Hustler,  vice-president  for  East 
Tennessee,  and  Frank  Goodlett,  pub¬ 
lisher,  Clarksville  Leaf -Chronicle,  sec¬ 
retary. 

Directors  were  named  as  follows : 
Roy  Montgomery,  S.  C.  Bishop,  Walter 
F'ranklin,  Dixon  Merritt,  S.  C.  Mur- 
phey,  J.  W.  Crawford,  J.  R.  Rison,  and 
Charles  Campbell. 

Speakers  at  the  two-day  session  in¬ 
cluded  Secretary  of  State  Ernest  N. 
Haston ;  Dixon  Merritt,  publisher, 
Lebanon  Democrat;  Maj.  Rutledge 
Smith,  general  agent  of  the  Tennessee 
Central  Railway;  Mrs.  Minnie  D.  God¬ 
dard,  publisher,  Dandridge  Banner; 
A.  B.  Sowell,  publisher,  Maury  Demo¬ 
crat;  C.  W.  Bailey,  president  of  the 
Tennessee  Tax  Reform  League;  Virgil 
L.  Adams ;  A.  A.  Maysilles,  member 
of  the  Tennessee  legislature,  and  J.  W. 
Crawford. 

These  resolutions  were  adopted : 

“We  pledge  our  members  to  a  policy 
of  refusing  to  carry  veiled  advertising 
propaganda  for  the  promotion  of  any 
product  that  is  not  represented  in  the 
paid  advertising  columns  of  tlie  news¬ 
paper,  such  being  a  serious  handicap  to 
legitimate  advertising  and  that  we  rec¬ 
ommend  to  all  members  receiving  this 
free  propaganda  that  they  notify  the 
agencies  accordingly.” 

“The  field  manager  is  hereby  author¬ 
ized  to  accept  political  advertising  for 
newspapers  on  a  cash  basis,  acting  as  a 
clearing  house  for  the  distribution  of 
this  advertising  copy  to  the  newspajiers 
and  remitting  to  them  for  the  same.” 

James  G.  Stahlman,  publisher  of  the 
.\  ashville  Banner,  was  host  at  a  dinner. 

Secretary  of  State  Haston  declared 
that  newspapers  are  more  universally 
read,  more  powerful,  and  of  higher 
standards  today  than  ever  before.  He 
described  the  newspaper  as  the  most 
effective  guard  against  administrative 
debauchery  and  declared  that  “many 
things  might  happen  under  the  cover  of 
darkness  were  it  not  for  the  fear  of 
exposure  in  the  daily,  press.” 

In  his  speech  on  “The  Newspaper,  a 
Public  Utility,”  Major  Smith  declared. 
“A  newspaper  has  a  heart  and  a  soul, 
and  these  are  known  by  the  men  who 
operate  it.  Greed  attracts  no  one  to 
newspaper  ■work.” 
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tiique  of  creating,  stimulating  and  di¬ 
recting  consumer  demand.  It  must  con¬ 
cern  itself  more  closely  and  continu¬ 
ously  with  some  of  the  economic  con¬ 
ditions  and  psychological  forces  which 
control  the  increase  and  stability  of 
actual  consumer  purchasing  power  and 
spending  disposition.  These  things 
have  their  roots  in  the  efficiency  of 
production,  the  flow  of  investment  into 
industry,  the  balance  between  saving 
and  investment  and  consumption,  the 
working  conditions  of  labor,  the  sta¬ 
bility  of  employment,  and  in  broadest 
terms  the  distribution  of  the  national 
income,  as  between  savers  and  spenders. 

"To  understand  them  and  apply  such 
understanding  effectively  it  will  be 
necessary  for  advertising  to  interest  it¬ 
self  more  intimately  and  even  take  a 
more  active  part  in  problems  of  busi¬ 
ness  and  industrial  management,  to  ac¬ 
quaint  itself  with  the  financial  struc¬ 
ture  of  business  concerns,  to  scrutinize 
the  suitability  and  cost  factors  of  the 
product  or  service,  to  inquire  into  the 
productive  facilities  and  the  marketing 
machinery.  Even  the  personnel  prob¬ 
lems  of  the  concern  or  of  the  industry 
as  a  whole  are  not  irrelevant  to  the 
task  which  confronts  any  effective  ad¬ 
vertising  effort,  as  many  instances  in 
recent  years  have  shown.  The  effec¬ 
tive  performance  of  the  advertising 
function  in  our  economic  organization 
will  inevitably  involve  on  its  part  a 
patient  and  persistent  process  of  edu¬ 
cation,  not  merely  of  the  consumer,  but 
of  industrial  and  business  management. 

"But  the  function  does  not  stop  there, 
for  the  advertising  profession  has  a  still 
greater  and  more  important  task  in  the 
field  of  finance.  Here,  in  the  banking, 
investment  and  security  market  machin¬ 
ery,  of  course,  is  the  greatest  if  not 
the  sole  source  of  the  economic  insta¬ 
bility  with  which  we  are  cursed  and 
which  has  brought  us  in  the  present 
situation  so  near  to  a  complete  break¬ 
down  of  our  business  structure.  The 
problem  is  one  of  the  product  and  the 
institution,  of  bringing  our  banking  sys¬ 
tem  itself  to  a  more  up-to-date  con¬ 
ception  of  *its  functions  and  a  more 
sympathetic  and  cooperative  relation¬ 
ship  to  business.  A  grave  and  delicate 
task,  but  one  that  advertising  must 
undertake  some  day,  both  for  its  own 
sake  and  for  the  sake  of  the  banks,  who 
have  on  their  hands  the  most  serious 
problem  of  public  relations  they  have 
ever  faced  in  their  history. 

"Finally,  it  seems  to  me  that  the  es¬ 
sential  service  of  advertising  in  the  task 
of  reconstruction  cannot  be  complete 
until,  as  a  profession  with  profound 
economic  influence,  it  plays  its  part  in 
politics  and  uses  its  power  on  a  high 
plane  of  public  service  to  bring  into 
government  something  of  the  spirit  of 
modern  science  and  to  speed  improve¬ 
ment  in  our  political  institutions.  It 
may  seem  to  be  expecting  too  much  to 
ask  advertising  to  act  as  an  instrument 
of  political  reform,  but  it  plays  its  part 
in  politics  now,  and  it  is  not  one  to  be 
proud  of." 

At  the  annual  banquet  Monday  night, 
the  principal  speaker  was  Nicholas 
Murray  Butler,  president  of  Columbia 
University,  who  spoke  on  "The  Inter¬ 
national  Mind,”  defining  it  as  "nothing 
other  than  that  habit  of  thinking  of 
foreign  relations  and  business,  and  that 
habit  of  dealing  with  them,  which  re¬ 
gard  the  several  nations  of  the  civilized 
world  as  friendly  and  cooperating 
equals  in  aiding  the  progress  of  civili¬ 
zation,  in  developing  commerce  and  in¬ 
dustry,  and  in  spreading  enlightenment 
and  culture  throughout  the  world.” 

Dr.  Butler  urged  the  cancellation  of 
war  debts. 

“There  is  of  course  no  answer  to  the 
purely  legalistic  argument  that  these 
obligations  were  real  debts,  and  that 
all  debts  ought  to  be  paid,”  he  said. 
“The  trouble  with  this  legalistic  argu¬ 
ment  is  that  while  flawless  it  is  irrel¬ 
evant.  The  fact  of  the  matter  is  that 
those  who  are  to  receive  payments  on 


account  of  these  intergovernmental  ob¬ 
ligations  cannot  afford  to  take  them, 
for  the  reason  that  unless  the  situation 
which  these  obligations  represent  be 
relieved,  the  economic  and  financial  con¬ 
ditions  in  every  land  will  grow  steadily 
worse  until  we  are  all  ruined.  Legal- 
istically  the  American  people  are  a 
creditor  nation  as  to  these  obligations, 
but  as  a  matter  of  fact,  already  in  in¬ 
sisting  upon  that  position  they  have  lost 
in  capital  values  and  in  destruction  of 
business  many  many  times  what  would 
ever  be  received  if  all  these  inter-gov¬ 
ernmental  obligations  were  met  in  full. 
When  the  Congress  in  December  last 
voted  that  these  intergovernmental  war 
obligations  should  neither  be  reduced 
nor  canceled,  it  declared,  without  in  the 
least  meaning  to  do  so,  that  it  was  in 
favor  of  prolonging  and  increasing  the 
present  depression." 

At  a  session  Wednesday  afternoon, 
the  speakers  were  George  H.  Houston, 
president  of  the  Baldwin  Locomotive 
Works,  Philadelphia ;  O.  F.  Benz,  direc¬ 
tor  of  sales  of  the  Du  Pont  Cellophane 
Company,  New  York;  Dr.  Julius  Klein, 
assistant  secretary  of  commerce;  Lew 
Hahn,  chairman  of  the  Hahn  Depart¬ 
ment  Stores,  New  York;  and  Dr.  Phil¬ 
lips  Thomas  of  the  Westinghouse  Elec¬ 
tric  &  Manufacturing  Company,  East 
Pittsburgh,  who  gave  a  demonstration 
of  “Electrons  at  Work  and  at  Play.” 

Mr.  Houston  analyzed  statistics  to 
show  that  the  greatest  part  of  our  un¬ 
employment  has  resulted  from  decreases 
in  exports  and  from  decreases  in  the 
production  of  capital  goods.  Consumer 
goods,  he  said,  have  kept  to  a  fairly 


The  following  resolutions,  presented 
by  Joseph  H.  Appel  of  the  John 
Wanamaker  organization,  as  chairman 
of  the  Resolutions  Committee,  were 
adopted  by  the  convention : 

“The  Advertising  Federation  of 
.America,  in  convention  assembled  at 
New  York,  June  19  to  23,  1932,  devel¬ 
oped  three  basic  principles  in  the  un¬ 
folding  of  its  convention  theme: 
‘.Advertising :  The  Way  Out,’  namely  : 

“1.  All  advertising  must  maintain  the 
highest  ideals  in  precept  and  practice 
in  order  to  continue  to  hold  the  confi¬ 
dence  and  good  will  of  the  public. 

“2.  Advertising  must  insist  that 
governmental  expenditure  and  ta.xation 
be  reduced  as  quickly  as  possible,  and 
that  business  rid  itself  of  destructive 
and  uneconomic  competition  and  pull 
together  for  the  good  of  all  industry,  if 
advertising  is  to  do  its  necessary  job 
efficiently  in  the  creating  of  demand  and 
the  distribution  of  merchandise  to  meet 
that  demand. 

“3.  Advertising  can  do  its  best  job 
only  when  trade  barriers  are  removed 
and  governments  and  business  function 
in  cooperative  effort  for  the  welfare  of 
the  people. 

“Believing  that  advertising  will  be  the 
‘way  out’  of  the  depression  once  these 
principles  are  put  into  more  general 
practice,  your  Committee  on  Resolu¬ 
tions  offers  for  the  convention’s  con¬ 
sideration  the  following: 

“I.  Advertising  Must  Maintain  the 
Highest  Ideals  in  Precept  and  Practice. 

"IVhereas  the  Association  at  its  Balti¬ 
more  convention  in  1913  set  up  Truth 
in  .Advertising  as  an  essential  funda¬ 
mental  and  later  organized  the  Vigilance 
Committee  to  maintain  a  high  form  of 
advertising  practice,  now  reaffirmed  in 
this  convention  by  the  adoption  of  a 
Declaration  of  Advertisng  Ideals  and 
Principles : 

“And  zvhercas  the  Association  of  Na¬ 
tional  Advertisers  and  the  American 
Association  of  Advertising  Agencies 
have  jointly  adopted  a  Code  of  Prac¬ 
tice  for  national  advertising  and  the 
Affiliated  Better  Business  Bureaus  a 
code  for  retail  advertising; 

“And  whereas  these  codes,  when  ad¬ 
hered  to,  will  tend  to  lessen  the  misuse 
of  advertising  by  the  few  and  make  it 
more  profitable  to  the  great  majority  of 
the  advertisers  who  use  it  fairly,  mak¬ 
ing  it  more  efficient  in  the  distribution 


high  level  of  activity,  as  shown  by  sta¬ 
tistics  on  hosiery,  textiles,  gasoline, 
tobacco,  shoes,  foodstuffs,  etc. 

“Our  experience  in  past  depressions,” 
he  said,  “has  indicated  that  investment 
in  capital  goods  in  anticipation  of  future 
needs,  including  the  modernization  and 
overhauling  of  existing  facilities,  has 
been  one  of  the  important  means  by 
which  our  economic  machine  has  been 
pried  off  of  dead  center  and  again  put 
into  normal  operation.  There  is  no 
reason  to  believe  that  the  present  situa¬ 
tion  will  be  exceptional  in  this  particu¬ 
lar.  Such  undertakings  are  retarded 
today  by  lack  of  confidence  as  to  the 
future  opportunity  for  profit,  by  high 
income  taxes  which  take  away  a  large 
portion  of  such  profit  when  realized, 
and  by  unsettled  world  conditions  which 
make  any  forward  outlook  more  diffi¬ 
cult.  Our  present  recovery  must  await 
these  forward  looking  undertakings. 

“The  cost  of  commodities  has  been 
reduced  to  such  a  place  that  enterprise 
need  have  little  hesitancy  in  dealing 
with  them.  The  cost  of  labor  is  reduc¬ 
ing  generally  with  the  falling  cost  of 
living.  But  capital — that  is,  long-time 
credit — is  not  only  prohibitively  expen¬ 
sive  to  private  enterprise,  but  in  fact, 
is  practically  unavailable. 

“No  one  desires  to  see  government 
become  further  involved  in  business.  If 
it  becomes  essential,  however,  to  re¬ 
lieve  unemployment  by  government  aid, 
can  there  be  much  question  as  to  the 
relative  advantages  of  doing  so  through 
private  enterprise  stimulated  by  govern¬ 
ment  credit  as  compared  to  any  other 
form  of  government  aid?” 


of  merchandise,  and  thus  more  serv¬ 
iceable  to  the  consumer. 

“Be  is  resolved,  that  the  Advertising 
Federation  of  America  most  heartily 
commends  all  of  these  principles  and 
codes,  and  urges  their  observance  upon 
business  generally. 

“11.  Industry  and  Government  Must 
Cooperate  and  Taxation  Be  Reduced. 

"Whereas,  the  expenditures  of  Gov¬ 
ernment — Federal,  State  and  local — 
have  increased  63  per  cent  in  the  last 
five  years,  absorbing  in  taxation,  it  is 
estimated,  22c.  out  of  every  dollar  of 
the  country’s  net  income  in  1931  and 
expected  to  absorb  almost  twice  as 
much  in  1932  because  of  a  greatly  re¬ 
duced  income,  with  the  strong  proba¬ 
bility  of  increased  taxation,  imposing 
an  intolerable  burden  on  the  people  and 
retarding  business  recovery ; 

“Atid  whereas,  the  lack  of  confidence 
handicapping  business  initiative  and  ex¬ 
pansion  is  due  in  part  to  this  growing 
burden  of  taxaton  and  in  part  to  the  sel¬ 
fish  competitive  political  and  uneco¬ 
nomic  spirit,  without  regard  to  the  wel¬ 
fare  of  the  whole  social  and  economic 
order ; 

“Be  is  resoh'cd,  that  the  Advertising 
Federation  of  .America  calls  upon  all 
law-makers — Federal,  State  and  local — 
to  deflate  both  governmental  activities 
and  expenditures  in  line  with  the  de¬ 
flation  of  business  and  living  expenses, 
by  abolishing  useless  Bureaus,  remov¬ 
ing  duplication  in  and  coordinating  use¬ 
ful  Bureaus,  recognizing  that  govern¬ 
ments  should  be  conducted  on  business 
as  well  as  political  principles ;  and  in 
order  to  accomplish  this  desired  end  and 
to  inspire  labor,  capital  and  all  industry 
and  management  with  new  courage  and 
faith,  the  Federation  further  urges 
upon  the  Presidential  nominees  of  the 
Republican  and  Democratic  parties,  to 
accept  the  principle  that  whoever  is 
elected  he  will  form  a  Coalition  Cabinet, 
so  that  partisan  contention  may  give 
way,  both  in  government  and  in  busi¬ 
ness  to  unselfish  cooperation  that  will 
speed  a  sound  return  to  better  times. 

“III.  Trade  Barriers  Must  Be  Re¬ 
moved. 

“IVhereas  movements  are  under  way, 
in  the  United  States  and  in  countries 
with  w'hom  we  have  trade  relations,  to 
bring  business  judgment  and  common 
sense  to  bear  upon  the  settlement  of 
world-problems  such  as  reduction  of 
armaments,  war-debts  and  reparations. 
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tariffs  and  other  basic  problems  rtb 
ing  trade  recovery; 

“And  whereas  advertising  can 
do  its  best  work  when  trade  bar- 
are  removed ;  “ 

“Be  it  resolved,  that  the  Adver  j  o 
Federation  of  America  commendt^jwo  *  * 
House  of  Representatives  of  the  r 
gress  of  the  United  States  for  it. . 
cent  approval  of  these  movements 
urges  their  early  crystallization  into 
World  Economic  Conference  that  - 
quickly  formulate  business-like  ■  ‘ 
for  the  guidance  of  governments*^' ' 
industry  in  the  solution  of  prob 
that  are  common  to  all  peoples' 
nations,  all  industries  which  have 
iiigs  with  one  another. 

“Joseph  H.  Appel,  Chair, 

“John  Benson 
“O.  C.  Harn 
“George  W.  Kleiser 
"VVniliam  E.  Donahue 
“Lee  H.  Bristol 
'  “Harry  Tipper 

“Malcolm  Muir” 

The  following  was  added  to  the  res 
lutions  by  the  Board  of  Directors  ■ 
which  the  matter  had  been  referred  C 
the  membership : 

“And  be  it  further  resolved,  that  t| 
Advertising  hYderation  of  America  sp. 
cifically  indorses  in  principle  as 
sound  business  plan  and  ‘world  step  • 
expedite  economic  recovery’  the  prest- 
proposal  of  the  Government  of  tr 
United  States  made  through  its  pre. 
dent  to  the  General  Conference  > 
Disarmament  at  Geneva,  to  'reduce  hi 
nearly  one-third  the  overwhelming 
<len  of  armaments  which  now  lies  up# 
the  toilers  of  the  world,  maintaining  a 
adequate  self  defense  among  all  them, 
tions,  adding  the  assurance  of  peace  ye 
saving  the  people  of  the  world  iron 
ten  to  fifteen  billions  of  wasted  dollar 
during  the  next  ten  years.’  ”  • 
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DARTMOUTH  A  WARDS  DEGREES 
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Adolph  S.  Ochs  and  Walter  Lipp 
mann  Honored  By  College 

Adolph  S.  Ochs,  publisher  of  th* 
\cw  York  Times,  and  Walter  Lipp*“  ” 
mann,  writer  on  world  and  nation* 
affairs  for  the  Nezv  York  Herald  inhi.  . 
line  and  the  Herald  Tribune  Syndicate 
were  among  those  receiving  hononiyl^.^' 
degrees  at  the  163rd  commencement  o, 
Dartmouth  College,  June  21. 

Mr.  Ochs,  with  Ray  Lyman  Wilbnr 
Secretary  of  the  Interior,  Stanley  King 
president-elect  of  Amherst  College,  anc 
John  M.  Comstock  of  Chelsea,  Vt,  re 
ceived  the  degree  of  Doctor  of  La»i 
.VIr.  Lippmann  was  given  the  degree  oi 
Doctor  of  Letters  in  company  wtf, 
fames  Thayer  Gerould,  librarian  oi 
Princeton,  N.  J. 

The  exercises  were  held  outdoors  foi 
the  first  time  in  history  in  the  Bema 
a  wooded  amphitheatre  in  the  college 
park. 
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STARTS  PROVERB  CONTEST 

The  Toronto  (Ont.)  Daily  Star  sM 
ing  June  18  began  its  $1,000  Proverbsl 
and  Biblical  quotations  prize  cont« 
which  will  run  for  60  days.  The  daily 
will  depict  familiar  proverbs  in  the 
form  of  cartoons  for  contestants  tt| 
identify. 


DAILY’S  OFFICE  ROBBED 

Between  $50  and  $60  was  obtains 
by  robbers  who  broke  open  the  sak 
of  the  Dallas  (Tex.)  Dispatch  after 
dragging  it  from  the  office  to  the  rei' 
of  the  plant.  It  was  the  second  salt 
robbery  in  six  months  at  the  office. 


MULLER  APPOINTED 

Lightolier  Comi)any,  New  York  and 
Chicago,  designers,  importers  and  u® 
ufacturers  of  lamps  and  lighting  fa- 
tures,  has  appointed  J.  P.  Muller  &  Co. 
New  York  City,  to  direct  its  adver¬ 
tising. 


PLANS  BENEFIT  SHOW 

Sponsored  by  the  Oklahoma  _Cil'i\ 


Daily  Oklahoman  and  Evening  Tinci 
for  benefit  of  its  milk  and  ice  fu» 
“Sketches  of  1932”  will  be 
there  June  25  by  the  Katherine  Dufiy 
dancers. 
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"Irility  to  suggest  ideas,  write 

l^OPY,  BOOSTS  SMALL  CITY  LINAGE 

nisi^  ^  Cent  of  Gross  Sales  Expended  On  Quarterly  Plan 
Recommended  For  Merchants — Frequent  Copy 

<>!•  Changes  Add  To  Pulling  Power 

s  %  - 

By  PROF.  BUFORD  O.  BROWN 
p|.'  School  of  Journalism,  U.  of  Florida 

tHE  local  merchant  holds  the  key  prosper  with  an  investment  of  2  per 
to  unlock  the  source  of  profitable  cent.” 

r,e  for  the  country  paper,  declares  “Selling  newspaper  advertising  on 
B.  Rutledge,  field  manager  of  the  basis  of  a  certain  per  cent  of  last 
Oklahoma  Press  Association  and  year’s  gross  or  net  volume  of  the  store, 
Client  of  the  National  Association  has  helped  crack  a  lot  of  resistance  in 
Field  Managers.  His  statement  is  local  retailing  advertising  programs,” 
on  a  recent  report  of  the  United  declares  John  Meyer  of  the  George  W. 
-es  Census  Bureau  which  shows  an  Mead  Newspai)er  Institute.  “However, 
ial  merchandise  sale  of  $15,415,-  in  1933  and  1934  merchants  who  adver- 
::X)0  in  the  15,616  cities  and  towns  in  tise  on  the  basis  of  the  gross  or  net  of 
•  country  having  a  population  of  less  1931  and  1932,  when  business  was  off, 
in  10,000.  This  means  practically  and  dollar  volume  was  less  because  of 
'■  '  XOtKio  to  the  town.  price  deflation,  will  not  be  advertising 

'  toider  that  13,433  of  these  towns  enough.  In  1933-4  the  wise  merchant 
t  jj  j  population  of  less  than  2,500,  and  will  be  the  one  who  has  been  taught 
K  force  of  the  argument  becomes  ap-  (by  newspapermen)  that  advertising 
**  srtnt.  The  publisher’s  problem,  then,  must  be  planned,  scheduled,  and  con- 
^  to  sell  his  merchants  on  a  program  tinned  according  to  the  job  to  be  done.” 

‘  *  •  consistent  use  of  advertising  space.  While  he  favors  the  investment  of  a 
'*  Robert  Disque,  production  manager  percentage  of  sales  in  advertising,  C.  J. 
?  •  the  Gannett  newspapers,  says  that  Gillette,  co-publisher  of  the  IVashing- 
^.jpjper  space  should  be  sold  as  in-  ten  County  (Ore.)  News-Times,  be- 
jance  is  sold,  as  an  investment  for  lieves  that  the  secret  of  interest  in 
L  3e  future,  by  constant  reiteration  of  advertising,  and  therefore  of  success- 
•  -c  name  and  the  service  of  the  store.  ful  advertising  promotion  may  be  found 
®  “Convincing  ideas  are  a  splendid  in  the  word:  “change.”  With  this 
**  fans  of  selling  space,”  he  says,  “but  motto  he  insists  upon  copy  changes 
“  rhat  all  salesmen  must  remember  is  every  issue  for  every  account  other 
^  !^at  consistent  advertising  alone  is  than  strictly  classified  displays.. 


ally  valuable  to  the  advertiser.”  “One  good  account,  regularly  changed, 

Mr.  Rutledge  urges  that  publishers  is  lost  when  we  have  to  sandwich  it  in 
tcognize  the  need  for  some  one  to  act  with  half  a  dozen  others  who  haven’t 
IS  service  man  for  the  retailers  of  their  interest  enough  to  keep  their  copy 


kn  to  help  local  merchants  with  their  fresh,”  Mr.  Gillette  says.  “The  good 
sdvertising  and  merchandising  problems  account  suffers  from  the  shortcomings 
ii  the  newspaper  is  to  increase  its  lin-  of  others,  and  the  merchant  soon  dis- 
4t  He  says :  covers  that  his  advertising  isn’t  being 

“A  publisher  brought  this  forcibly  to  read,  consequently  it  isn’t  paying.” 

::s  recently  when  he  said:  ‘We  have  a  The  force  of  this  statement  will  be 


::s  recently  when  he  said:  ‘We  have  a  The  force  of  this  statement  will  be 
Schain  grocery  in  our  town.  It  is  doing  realized  when  it  is  understood  that  Mr. 
.onsiderable  advertising.  Our  inde-  Gillette’s  paper  maintains  an  average  of 
sendent  grocers  have  not  advertised  a  650  inches  of  local  display  advertising 
jreat  deal,  but  they  are  becoming  in-  per  issue  in  a  comrnunity  of  2,200. 
’(rested.  They  are  asking  me  how  they  While  one-half  of  this  linage  comes 
Aould  advertise.  I  do  not  know  how  to  from  a  dozen  firms  which  are  regular 
jtlp  them  plan  advertising  that  will  get  users  of  space,  the  publisher  insists : 
■csults.’  “It  is  the  other  50  per  cent  who  must 

“If  the  advertising  salesman  on  that  be  sold  advertising,  not  once,  but  over 
raper  could  point  out  that  grocery  store  and  over.  Yet  it  is  upon  this  last  50 
advertising,  to  be  successful,  must  be  per  cent  that  our  financial  success 
based  on  the  service  offered  by  the  depends.” 

store,  the  quality  and  stability  of  the  There  are  five  factors  in  the  sales 
lines  of  merchandise  offered,  upon  plan  back  of  this  very  effective  promo- 
price;  or  upon  some  combination  of  tion  of  local  advertising.  They  are: 
these  three,  and  could  direct  the  ad-  1.  A  mat  and  copy  suggestion  service, 
vertising  of  those  grocers  along  those  2.  A  clipping  service, 
lines,  he  would  be  able  to  increase  the  3.  An  advertising  plan, 
amount  of  space  sold  by  his  paper  to  4.  Advertising  advertising, 
the  amount  of  several  thousand  dollars  5.  Write  the  copy, 
a  year.”  “Our  mat  and  copy  suggestion  serv- 

C.  P.  Helfenstein,  publisher  of  the  ice  is  not  our  most  important  service. 


product;  that  if  advertising  is  good  for 
the  merchants  it  is  good  for  the  news¬ 
paper. 

Writing  copy  is  the  fifth  and,  in  the 
opinion  of  the  publishers,  the  most  im¬ 
portant  of  the  News-Times’  services. 
“Leave  out  all  others,  if  necessary,  but 
retain  this  one,”  says  Mr.  Gillette.  “We 
write  the  copy  for  our  advertisers 
wherever  possible.  It  leads  to  new  busi¬ 
ness  in  two  ways: 

1.  New  accounts  that  feared  to  un¬ 
dertake  advertising  because  they 
felt  they  could  not  write  suitable 
copy. 

2.  Larger  space  used  by  old  accounts 
when  the  copy-writing  burden  is 
lifted. 

“To  fit  ourselves  for  this  work  we 
read  trade  publications  of  our  various 
advertisers,  absorbing  color,  so  to  speak. 
This  gives  us  inside  facts  on  their  busi¬ 
ness — what  items  seem  to  be  moving, 
where  their  heavy  margins  are,  etc.  To 
help  them  turn  their  goods  at  a  profit  is 
our  sincere  interest  and  desire. 

“There  is  no  doubt  in  our  minds  that 
the  ability  to  work  up  local  advertising 
in  the  small  city  field — either  daily  or 
w'eekly — is  nine-tenths  willingness  to 
write  advertising  copy  for  everything 
from  cradles  to  tombstones ;  and  in  cre¬ 
ating  for  legitimate  advertisers  a  defi¬ 
nitely  planned  program  of  advertising 
procedure  and  expenditure. 

“Another  important  element  in  build¬ 
ing  up  advertising  without  aggressive 
sales  p^jictices  is  our  effort  to  eliminate 
the  quacks  and  the  crooks  who  infest 
every  field.  The  greatest  pest  we  have 
is  the  high-pressure  visitor  who  tries  to 
sell  so-called  cut-and-copy  service  to 
our  advertisers.  Every  success  he  en¬ 
joys  is  a  body  blow  to  legitimate  news¬ 
paper  advertising  and  a  wound  to  the 
newspaper  forced  to  use  the  copy.” 

CAMPBELL  ON  VACATION 

Dan  Campbell,  Hawaii  manager. 
United  Press,  and  former  Los  Angeles 
bureau  manager,  is  on  a  vacation,  fol¬ 
lowing  completion  of  the  Massie-Fortes- 
cue  case  at  Honolulu. 


isjieed  may  develop. 


ILLINOIS  GROUP  ELECTS 

With  more  than  100  members  present, 
the  Illinois  Newspaper  Composing 
Room  Executives  Association,  meeting 
at  Bloomington  last  week,  elected  Rus¬ 
sell  B.  Miller,  Bloomington  Pantograph, 
president,  succeeding  Bert  B.  Manning, 
Peoria  Star.  N.  O.  Johnson,  Moline 
Dispatch,  is  the  new  vice-president,  and 
Earl  Anderson,  Rockford  Newspapers, 
Inc.,  succeeds  Mr.  Miller  as  secretary- 
treasurer.  Directors  are  George  R. 
Bolton,  Joliet  Herald-News  and  Leon 
V.  Conigam,  Ottaiva  Times-Press.  The 
next  meeting  will  be  held  in  October 
at  Joliet. 

CARRIER  BROADCAST  NEWS 

In  recognition  for  his  meritorious 
work,  Leniel  ^IcKinney,  star  newspaper 
boy  of  the  Atlanta  Georgian,  announced 
part  of  the  regular  news  broadcast  of 
the  daily,  June  16.  The  daily  is  con¬ 
ducting  a  competitive  sales  contest, 
closing  in  July  in  which  two  carriers 
will  be  given  a  trip  to  Washington, 
D.  C.,  and  New  York. 

HELD  “LIVING  MUSIC”  DAY 

The  Grand  Rapids  (Mich.)  Herald, 
co-operating  with  downtown  merchants, 
held  a  celebration  of  “Living  Music” 
day,  June  13.  Grand  Rapids  orchestras 
played  during  the  day  in  several  large 
stores  and  merchants  announced  their 
part  with  display  space  in  the  Herald. 

TO  CARICATURE  CONVENTION 

Don  Wootton,  caricaturist  for  NEA 
Service,  will  be  present  at  the  Demo¬ 
cratic  national  convention  in  Chicago 
next  week  to  limn  the  notables.  NEA 
also  announced  this  week  that  its  next 
serial  story  will  be  “For  Love  or 
Money,”  by  H.  W.  Corley. 

YO-YO  CONTEST  IN  BOSTON 

The  Boston  Traveler  with  the  co¬ 
operation  of  the  Paramount-Publix 
Theatres  is  offering  cash  prizes  totaling 
$1,000  and  360  tops  in  its  Greater  Bos¬ 
ton  Yo-Yo  championship  contest. 
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vertising  of  those  grocers  along  those  2.  A  clipping  service, 

lines,  he  would  be  able  to  increase  the  3.  An  advertising  plan, 

amount  of  space  sold  by  his  paper  to  4.  Advertising  advertising, 

the  amount  of  several  thousand  dollars  5.  Write  the  copy, 

a  year.”  “Our  mat  and  copy  suggestion  serv- 

C.  P.  Helfenstein,  publisher  of  the  ice  is  not  our  most  important  service. 
Stmnnee  County  (Fla.)  Democrat,  but  it  is  essential  to  the  production  of 
toW  the  Fjorida  Press  Association,  of  an  up-and-coming  paper,”  says  Mr. 
which  he  is  vice-president,  that  he  is  Gillette. 

meeting  the  present  situation  by  per-  “We  find  thfs  service  well  adapted  to 
suading  local  merchants  to  use  2  per  assist  us  in  mapping  out  short  cam- 
cent  of  their  gross  sales  for  advertis-  paigns  for  prospective  advertisers.  Old 
mg,  three-fourths  of  which  will  go  to  advertisers  are  relying  more  and  more 
the  newspaper  and  one-fourth  to  other  on  it  to  liven  up  their  advertisements 
puriwses.  He  also  suggests  that  the  and  to  keep  their  merchandise  sea- 
publisher  get  himself  appointed  adver-  sonable. 

tismg  manager  for  his  merchants,  so  he  “As  our  second  service,  we  clip  and 
uay  protect  them  from  fake  schemes  carry  to  advertisers  each  week  copies 
design^  to  separate  them  from  their  of  all  advertisements  that  carry  prices 
Mvertising  appropriation,  as  well  as  ad-  or  have  special  bargain  suggestions,  or 
nse  them  concerning  the  use  of  space  other  worthwhile  ideas.  Were  we  to 
I  ‘"iL®  paper.  perfect  this  plan,  we  should  have  card- 

TOs  advertising  appropriation  is  bud-  board  backgrounds  carrying  a  bit  of 
geted  by  the  quarter.  A  quarterly  plan  News-Times  advertising  on  which  to 
j  IS  preferable,  Mr.  Helfenstein  thinks,  to  paste  the  ads.  This  plan  is  used  by 
*  monthly  budget  because  it  permits  many  newspapers.  It  could  be  used  by 
more  latitude  in  the  use  of  the  money  every  one  with  gratifying  results. 
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Let  the  good  judgment  of  such  newspapers 
be  your  guide.  Select  Wood  Dry  Mats. 


“Next  comes  the  advertising  plan.  A 


Two  per  cent  of  gross  sales  is  a  plan  is  essential  for  getting  the  best  re- 
modest  mvestment,”  Mr.  Helfen-  suits.  Hard  as  it  often  is  to  make  a 
stem  says.  “Many  successful  retailers  plan,  we  try  never  to  approach  a  busi- 
spend  much  more,  and  the  Harvard  ness  man  on  the  single  idea  of  advertis- 
Dureau  of  Business  Research  has  ing  and  its  value.  Always,  if  possible — 
recommended  as  high  as  4  per  cent  in  and  it  usually  is  possible,  we  offer  copy 
*^e  instances.  However,  with  this  suggestions.” 

inwest  start,  if  the  merchant  is  given  It  is  a  theory  of  the  publishers  of  the 
mtelhgent  co-operation  his  appropria-  News-Times  that  a  newspaper  should 
uons  will  grow.  The  newspaper  will  “take  its  own  medicine”  or  use  its  own 
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ADVERTISING  IS  STORES’ 
MAIN  RESOURCE 


(Continued  from  page  9) 


gods  to  the  American  public,  have 
been  revealed  as  rapacious,  grasping 
and  sometimes  illegal  operators. 

“Is  it  not  clear  what  this  condition 
of  affairs  is  doing  to  the  fibre  of  the 
.\merican  people:  There  is  implanted 
in  their  minds  a  grave  doubt  as  to  the 
efficacy  of  reward  of  honor,  character, 
and  integrity.  We  find  the  general 
public  coming  to  accept  this  state  of 
affairs  as  the  natural  and  right  one. 
We  have  the  amazing  spectacle  of 
wholesale  political  thievery  to  the  ac¬ 
companiment  of  wise-cracks  which 
actually  tickle  the  victims. 

"I  recognize  that  it  is  popular  to 
sneer  a  little  at  discussions  of  ethics 
and  honesty  and  matters  of  that  sort. 
Despite  all  this,  I  maintain  that  the 
most  practical  consideration  before 
us  today  is  to  devise  hour  by  hour,  in 
our  business  transactions,  some  way 
of  making  the  truth  pay. 

“Any  fool  knows  that  it  does  ulti¬ 
mately,  but  that  same  fool  frequently 
forgets  that  it  may  be  made  to  pay 
for  tomorrow's  sales.  Candor,  frank 
truth  are  so  seldom  encountered  in 
advertising  today,  that  they  are  as¬ 
tonishing  when  seen. 

“I  claim  that  this  is  the  real  heart 
of  the  whole  problem  that  confronts 
us.  Even  though  we  are  not  inter¬ 
ested  in  the  grave  danger  that  con¬ 
fronts  this  country  by  virtue  of  the 
fact  that  we  are  setting  an  example 
that  is  debasing  our  political  and 
social  life,  even  if  we  aren’t  interested 
in  the  people  who  must  deal  with 
us — we  must  be  interested  in  next 
month’s  sales  and  in  next  year's  sales 
and  the  profit  in  them.  .\nd  I  submit 
that  these  cannot  be  satisfactory  if 
we  go  on  the  way  we  have.” 

John  11.  Fahey,  publisher  of  the 
H’orccster  (Mass.)  Evening  Post, 
-lieaking  on  “What  Newspapers  Owe 
Their  Advertisers,”  criticized  mere  size 
in  circulations,  which  he  aaid  advertis¬ 
ers  had  encouraged,  and  insisted  that 
merchants  should  study  newspapers  in- 
•lividually  to  determine  their  actual 
value  for  a  specific  case.  He  denounced 
contest  circulation  and  combination 
newspapers. 

Manufacturers’  advertising  allow¬ 
ances,  condemned  on  all  sides  a> 
camouflage  for  price  cuts,  would  find 
a  legitimate  place  in  certain  cases 
where  distribution  is  effected  through 
a  few  non-competitive  outlets,  it  was 
argued  by  Robert  E.  Lusk,  director 
of  publicity  and  sales  of  L.  Bamberger 
&  Co.,  Newark,  N.  J.  He  told  the 
retail  dry  goods  men  that  if,  under 
such  conditions,  manufacturers  en¬ 
trusted  their  advertising  money  to 
large  department  stores,  it  would  be 
much  more  effective  than  if  frittered 
away  through  many  media  by  an 
agency.  Incidentally,  he  added,  it 
would  put  much  of  the  money  into 
newspaper  advertising,  bringing  better 
results. 

“Beside  being  the  most  economic 
method  of  joining  the  advertising 
with  the  distribution  of  the  product,” 
he  said,  “this  policy  of  advertising 
through  the  point  of  sale  helps  the 
manufacturer  to  time  his  advertising 
to  meet  seasonal  trends,  to  avoid  bad 
weather,  and  to  coincide  with  the 
best  shopping  days.  Another  point 
of  advantage  to  the  manufacturer  is 
that  the  success  of  such  methods 
through  large  metropolitan  retailers 
will  help  him  to  secure  worth-while 
distributors  in  other  cities. 

“From  the  retailer’s  point  of  view, 
he  must,  of  course,  in  using  or  solicit¬ 
ing  such  allowances  determine  for 
himself  whether  or  not  he  is  getting 
the  allowance  at  the  expense  of  his 
cost  price.  I  believe  it  should  be  the 
practice  of  buyers  to  settle  this  ques¬ 
tion  of  the  price  they  are  to  pay  for 
the  merchandise,  long  before  the  ques¬ 
tion  of  advertising  allowance  is 
broached. 

“I  feel  that  money  received  by  the 


buyer  as  a  legitimate  advertising 
allowance  should  be  credited  to  ad¬ 
vertising,  and  not,  as  the  Controllers’ 
Congress  has  ruled,  to  the  cost  of 
merchandise. 

“It  seems  to  me  that  this  practice 
of  advertising  to  the  public  through 
the  retailer  holds  great  possibilities 
for  reducing  the  cost  of  distribution 
of  a  great  many  types  of  merchandise. 
It  is  up  to  the  advertising  profession 
to  face  this  question  dispassionately. 
■A  large  store  is  in  most  cases  far 
more  able  to  effectively  promote  a 
product  than  is  a  small  advertising 
agency.  Millions  of  dollars  are  frit¬ 
tered  away  every  year  by  manufac¬ 
turers  who  might  well  be  getting 
generous  returns  from  less  money  in¬ 
vested  in  the  advertising  columns  of 
the  retailer’s  newspaper.  I  think  it  is 
high  time  that  the  advertising  profes¬ 
sion  ceased  to  look  upon  advertising 
allowances  as  an  unmitigated  evil, 
and  started  to  find  out  what  this 
policy  might  do  for  their  clients.  I 
assure  you  that  if  the  scheme  of  com¬ 
pensation  of  advertising  agencies 
were  on  any  other  than  a  commission 
basis,  a  great  deal  more  of  this  adver¬ 
tising  would  be  seen. 

“One  of  the  greatest  advantages 
which  will  accrue  from  this  type  of 
advertising  practice  will  be  the  intro¬ 
duction  of  the  manufacturer  to  the 
effectiveness  of  newspaper  advertis¬ 
ing.  I  believe  that  the  newspapers 
have  more  to  gain  from  this  trend 
toward  advertising  allowances  than 
they  have  ever  realized.  For  every 
hundred  lines  of  national  advertising 
which  they  might  lose,  they  will  gain 
a  thousand  lines  of  local  advertising. 
Hundreds  of  thousands  of  dollars  now 
spent  in  mailing  pieces,  etc.,  will  find 
their  way  into  the  advertising  pages 
of  the  newspaper.  From  my  own 
experience,  I  can  tell  you  that  ad¬ 
vertising  money  supplied  by  the 
manufacturer  represents  extra  news¬ 
paper  space. 

“Manufacturer's  allowances  will 
l)ring  into  the  limelight  of  advertising 
hundreds  of  products  which  are  as 
yet  unexploited.  It  is,  beyond  doubt, 
the  most  feasible  way  to  promote  the 
countless  gadgets  which  repose  all 
too  peacefully  on  the  shelves  of  our 
housewares  and  other  departments.” 

H.  F.  Twomey,  sales  manager  of 
Jordan  Marsh  Company,  Boston,  was 
re-elected  chairman  of  the  Sales  Pro¬ 
motion  Division  of  the  National  Retail 
Diy-  Goods  Association  at  a  meeting  of 
the  directors  June  21.  Paul  Murphy, 
of  Frederick  Loeser  &  Co.,  Brooklyn, 
was  re-elected  vice-chairman,  and  Mrs. 
Dorothy  Swenson,  of  Abraham  & 
Straus,  Brooklyn,  was  elected  secretary- 
treasurer.  Members  of  the  executive 
committee  include  these  officers  and 
also  W.  T.  White,  of  Franklin  Simon 
&  Co.,  New  York,  and  James  W.  Har¬ 
vey  of  Woo<lward  &  Lothrop,  ^^'ash- 
ington,  D.  C. 

me  directors’  meeting  wis  Ivld  afti"' 
announcement  that  the  following  had 
l)een  elected  to  the  board  in  a  mail 
vote,  one-third  of  the  board  being 
elected  each  year:  Mrs.  Swenson;  Mr. 
Harvey;  E.  P.  Simmons,  Sanger  Bros., 
Dallas,  Tex.;  Sidney  Lightstone,  Gim- 
liel  Bros.,  Philadelphia;  and  A.  W. 
Bishop,  The  May  Company.  Los 
.Angeles. 

TABLOID  IN  PHOENIX 

The  Phoenix  (Ariz.)  Bee  Messenger, 
a  tabloid  established  recently,  prints  its 
last  edition  at  II  a.m.  and  calls  itself 
a  “morning  and  afternoon”  paper.  A.  H. 
Hammer  is  publisher,  with  W.  B.  Harn- 
mer  general  manager  and  W.  Austin 
King  advertising  manager.  The  paper 
sells  for  a  penny  a  copy  and  $2.50 
yearly. 

LOCKWOOD  INJURED 

Fred  H.  Lockwood,  a  member  of  the 
Indianapolis  bureau  of  United  Press 
and  a  nephew  of  the  late  George  B. 
Lockwood,  publisher,  Muncie  (Ind.) 

.  Press,  was  injured  in  an  automobile 
accident  near  Muncie  June  19.  He  suf¬ 
fered  a  fractured  pelvic  bone  and  is 
confined  to  the  Ball  Memorial  Hospital 
at  Muncie. 
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“ALFALFA”  BILL  BARS  THIRD 
REPORTER  FROM  OFFICE 
^HE  wrath  of  Governor  “Alfalfa” 
-*■  Bill  Murray  of  Oklahoma  fell 
upon  R.  M.  McClintock,  veteran 
political  writer  for  the  Oklahoma 
City  Oklahoman  and  other  news¬ 
papers,  June  21,  and  Mr.  MrCIin- 
lock  met  the  fate  dealt  out  twice 
before  to  political  correspondents. 
He  was  barred  from  the  executive 
office  with  the  Governor  shouting 
at  him: 

“You  can  stay  out!  I’m  not 
going  to  have  you  liars  about.” 

Mr.  McClintock  was  the  author 
of  a  recent  series  called  “Governor 
Murray  in  Promise  and  Perform¬ 
ance.”  He  took  the  ban  calmly, 
replying : 

“.All  right,  governor,  if  that’s  the 
way  you  feel  about  it.  I  probably 
haven’t  written  anything  worse 
than  you’ve  said  about  me.” 

Although  other  reporters  pres¬ 
ent  for  the  regular  afternoon  con¬ 
ference  were  admitted  Governor 
Murray  threatened  to  bar  some  of 
them  if  they  did  not  “quit  writing 
lies”  about  him. 

Paul  Roburts,  capital  corre¬ 
spondent  for  the  Tulsa  World  has 
been  barred  for  several  weeks,  and 
Lee  Hills,  former  Oklahoma  City 
Times  reporter,  was  ejected  bodily 
from  the  conference  last  winter. 
He  has  since  been  permitted  to 
return. 


N.  M.  PRESS  TO  MEET 

No  Prepared  Papers  on  Program  for 
Convention,  July  22-23 

Prepared  papers  will  be  omitted  from 
the  program  of  the  New  Mexico  News¬ 
paper  Association  convention  to  be  held 
at  Clovis,  July  22-23,  it  was  announced 
this  week  by  Carl  Guthman,  president. 
The  only  speakers  not  members  of  the 
association  will  be  C.  W.  G.  Ward,  of 
l.as  Vegas,  on  “The  Newspaper  and 
'lax  Reform,”  and  Senators  Sam  G. 
Bratton  and  Bronson  M.  Cutting. 

The  plan  to  be  followed  will  be  one 
of  calling  on  delegates  alphabetically  to 
speak  on  subjects  proposed  by  the  chair. 
Among  the  topics  will  be  “The  News- 
Itaper  an  .Arm  of  Government,”  “Value 
of  Editorials,”  “The  Newspaper  and 
the  Public  Schools,”  “The  Newspaper 
a  Public  Utility.” 


REPORT  OF  DEPARTMENT 
MEETINGS  OF  A.  F.  A. 
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his  message  over  in  caption  and  sub¬ 
caption. 

“Outdoor  advertising  dominates  be¬ 
cause  of  its  large  size;  because  of  its 
ability  to  use  colors  without  limit ;  be¬ 
cause  it  is  ever  present  on  the  highways 
and  byways ;  because  it  is  ‘free  as  air’ ; 
and  because  of  the  very  important  fact 
today  that  it  is  the  most  economical  of 
all  the  media,  and  the  strongest  of  all 
the  exclamatory  media.” 


NATIONAL  ASSOCIATION 
OF  BROADCASTERS 

T ^.^^^TUNATELY,  many  ra- 
dio  stations  are  not  operated 
by  men  who  understand  advertising 
or  merchandising,”  the  National  As¬ 
sociation  of  Broadcasters  was  told  by 
J.  Thomas  Lyons,  executive  vice- 
president  of  the  Monumental  Radio 
Company,  Baltimore. 

“The  radio  situation  today  reminds 
me  of  the  moving  picture  industry 
about_  30  years  ago  when  things  were 
chaotic.  In  fact,  many  radio  stations 
do  not  appear  to  be  conscious  of  the 
wonderful  asset  they  have,  and  they 
do  not  put  a  sufficient  value  upon  it. 

For  that  reason,  you  w'ill  find  radio 
stations  cutting  rates  to  get  business 
letting  the  advertiser  dictate  the 
policy  and  terms,  and  I  recently  re¬ 
ceived  a  letter  from  an  insurance 
company  in  the  West  saying  that  170 
stations  were  handling  their  busi¬ 
ness  on  a  basis  by  which  the  station 


received  so  much  per  sale.  Tij, 
destructive  condition,  because™**' 
a  station  is  built  on  a  real  fou^ 
it  will  never  get  anywhere. 
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where  its  rates  will  be  the  sam(.| 
everybody,  that  there  will  be  no  .-1 
deals,  that  w’hen  an  agency 
tear  down  ethics,  the  station  win  .I  ^ 
deal  with  that  particular  aerr-J-**^ 
Furthermore,  the  amount  of  busir** 
that  can  be  handled  by  a  radio 
tion  is,  necessarily,  limited.  Foriu  - 
reason,  a  station  should  deal  oj  th 
with  those  people  who  want  to  oil  . 
ate  in  the  right  way,  and  itis^J^, 
worth  while  to  cultivate  a  clientele^  ** ' 
this  sort,  and  when  this  is  doneii 
sincere  manner  you  generally 
what  you  deserve. 

“Radio  could  step  in  now 
render  sincere  constructive  help 
the  retailers.  I  do  not  believe 
strong-arm  salesmanship.  I  do  y 
lieve  in  intelligent  solicitation, 
the  only  way  that  we  can  develop^ 
business  is  to  make  the  people 
deal  with  us  more  prosperous  becajS 
of  our  relationship.  For  this 
every  radio  station  should  have  on;  ' 
staff  at  least  one  man  who  knot 
something  about  retailing  and 
chandising. 

“Radio  still  has  some  racketeer-] 
every  line  of  business  has  them  forth, 
matter,  but  they  will  be  ruined  by  the 
own  efforts  in  time.  We  should  reallj 


eady 
aeon 
24-pi 
.  root 
rhine: 
tene\ 
^led 
ichine 
Since 
iucs 
20  as 
bee 


T 

ors  0 
main 
,\nibi 
idth: 
at  w 
mpet 
lich 
md 


that  our  success  depends  absolutely  a|  n  be 


the  success  of  the  advertiser,  and  unit| 
the  advertiser  gets  results  through  ( 
station  we  cannot  stay  in  business." 


ADVERTISING  SPECIALITY 
NATIONAL  ASSOCIATION 


‘  ‘  /  k!  cannot  see  things  as  the 

V  V  are  today,  with  yesterday's  rose 
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colored  glasses  focussed  on  a  iutonlmllj 
which  is  not  to  be  found  around  anil  hotn 
corner,”  said  George  M.  Gottfried,  vice 
president  of  the  Continental  Bakin 
Corporation,  speaking  on  “Kill  th 
Quota-Boys  Now”  at  a  meeting  of  thl  le  j 
Advertising  Specialty  National  .\w-|is  4 
ciation.  “We  cannot  get  down  to  tart 
with  a  majority  of  the  Quota-Boys  sell 
ing  goods  below  cost,  cutting  prictlig  ( 
forming  partnerships  with  the  Panacoltarti 
Manufacturers  in  the  hope  that  higtlortt 
gross  sales  built  today  with  red  idlnd 
will,  when  the  Ixxmi-times  come  again|fort 
translate  themselves  into  honest  profit' 

“I  believe  that  there  is  no  comraa 
.sense  in  this  program — if  it  can  kt 
called  a  program,  and  that  there  is  na 
money  enough  in  the  world  to  save  tht 
business  which  tries  to  save  itsdi 
through  the  magic  trick  of  getting  vol¬ 
ume  by  ignoring  profits. 

“The  country  is  not  bankrupt;  fa 
from  it.  A  big  business  is  being  done  it 
the  United  States  today,  and  will  con¬ 
tinue  to  be  done.  But  business  today 
and  for  some  time  to  come  will  not  bt 
as  big  as  it  once  was,  and  unless  vt 
make  up  our  minds  that  we  cannot  mf 
our  plants  to  1928  capacity  we  will  con¬ 
tinue  to  push  for  volume,  cut  prices  to 
get  the  volume,  and  belly-ache  when  wt 
lose  money.  What  price  volume  who 
the  receiver  takes  over  your  business. 


PRAISED  LEADING  CITIZENS 

Under  the  general  heading,  ‘.‘Builds 
of  Greater  British  Columbia,"  the 
I'aneotn'er  (B.  C.)  Nimday^  •S'nn.  J® 
19,  published  a  10-page  section  dev^ed 
almost  entirely  to  pictures  of  leadw 
business  and  professional  men  of  the 
province.  The  first  page  carried  a  sum¬ 
mary  of  the  assets  of  Vancouver  and 
British  Columbia.  There  were  192  cuts  | 
of  citizens  in  the  section. 


BENTLEY  JOINS  DAILY 

Robert  W.  Bentley,  former  chair- 1 
man  of  the  Florida  State  Road 
ment,  June  20  became  assistant  to  D.  B- 
McKay,  owner  and  publisher, 

(Fla.)  Daily  Times.  Prior  to  bisa^ 
pointment  as  road  department  hm 
Bentley  was  managing  editor  Of 
Times,  of  the  Tampa  Morning  TribM, 
and  while  he  owned  it,  of  the  Brodn- 
ton  Herald. 
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^iall  daily  makes 
^yfor  upturn 

(000  Being  Spent  on  New  Equip- 
J,nt  end  Larger  Quarter,  for 
Cohoe.  (N.  Y.)  American— 
Duplex  Tubular  In.talled 

Preparing  for  an  upturn  in  business. 

Y.)  American  is  making  an 
IT  of  approximately  $35,000  for 
fequipment  and  large  quarters  It 
Sebrate  in  its  new  home  about 
,  1  with  an  inspection  party  for  the 
jlic.  A  large  special  edition  will 
lid  the  event. 

^  neivspaper,  an  evening  daily, 
adv  is  being  published  from  its  new 
M  on  a  newly  acquired  Duplex  tubu- 
24-page  press.  A  modern  compos- 
,  room  layout  includes  five  Intertype 
Junes  and  three  Linotypes.  Com¬ 
te  new  stereotype  equipment  has  been 
tailed  and  also  a  Monotype  casting 

^e'  the  Cohoes  Republican  and 
ioes  Dispatch  were  consolidated  in 
20  as  the  American,  the  newspaper 
j  been  published  in  an  old  building 
uch  previously  had  been  a  mill.  To- 
f  the  American  is  housed  in  two 
ors  of  a  large  plant  on  Ontario  street, 
main  thoroughfare  in  Cohoes. 

,\nibrose  J.  Scully,  business  manager, 
id  this  week  he  believes  the  improve- 
Mt  will  better  enable  the  American  to 
mpete  with  Troy  and  Albany  dailies 
lich  circulate  in  the  Cohoes  territory, 
ind  when  better  business  comes  we 
11  be  ready  for  it,”  he  added. 

The  American,  which  employs  28,  is 
mri  by  the  estate  of  William  Barnes, 
etime  national  political  leader  and 
Wisher  of  the  Albany  Evening  Jour- 
J,  Thurlow  Weed’s  famous  news- 
iper.  Frank  L.  Wiswall  is  president 
the  publishing  company;  Kenneth 
MacAffer  is  secretary,  and  Mr. 
mlly  is  treasurer.  The  editor  is 
homas  Kiley. 

STAFF  FELICITATES  STUART 

When  James  A.  Stuart,  city  editor  of 
IK  Duluth  (Minn.)  Herald,  celebrated 
is  40th  year  as  a  newspaperman,  June 
I.  the  staff  prepared  a  story,  unknown 
)  him,  telling  of  his  career  and  offer- 
ig  their  congratulations.  Mr.  Stuart 
tailed  his  newspaper  career  as  a  re- 
orter  Ml  the  Superior  Leader  in  1892 
nd  is  well-known  throughout  the 
forthwest. 

FIGHTING  TAX  MEASURES 

A  determined  fight  against  the  “rail- 
oading”  by  the  Louisiana  state  legisla- 
ire  of  burdensome  tax  measures  is 
«ng  latched  by  the  New  Orleans 
fiuKS-Picayune.  Daily  articles,  edi- 
orials  and  cartoons,  calling  the  public’s 
ittention  to  Senator  Huey  P.  Long’s 
‘one-man  control,”  of  the  legislature 
»re  appearing,  together  with  an  appeal 
:o  citiaens  “to  do  something  about  it.” 

RESIGNS  AS  COMMISSIONER 

Earle  E._  Martin,  former  Scripps- 
ward  editor,  resigned  this  week  as 
strial  commissioner  of  the  Cleve- 
Chamber  of  Commerce,  a  position 
*  has  held  since  1928.  Mr.  Martin 
twice  editor  of  the  Cleveland  Press, 
or-in-chief  of  the  Scripps- Howard 
supers  in  Ohio  for  some  time, 
went  of  NEA  Service,  Inc.,  and 
Wisher  of  the  Cleveland  Times. 
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TRUTH  PRINCIPLE  WINNING 
IN  ADVERTISING 

(Continued  from  page  11) 

sale,  the  location  and  list  of  merchandise 
to  be  sold. 

“Of  course,  the  German  law  regu¬ 
lates  descriptions  of  the  content  of 
various  products.  ‘Silk,’  applied  to  any 
merchandise,  must  mean  all  silk.  Cot¬ 
ton  or  part-cotton  goods  cannot  be 
called  linen.  Wool  and  cotton  goods 
must  be  described  as  such.  Lizard  skin 
must  be  applied  only  to  the  hide  of  the 
lizard.  Split  cowhide  must  be  described 
as  such.  The  law  prevents  men’s  cloth¬ 
ing  being  described  as  ‘made  to 
measure’  if  it  is  made  on  a  block  pat¬ 
tern,  even  if  measurements  of  the  in¬ 
dividual  customer  are  taken.  And  faulty 
imperfect  merchandise  must  be  marked 
as  such. 

“It  is  interesting  to  note  that  the 
German  law  permits  so-called  ‘tricky’ 
advertising,  as  long  as  it  may  be  im¬ 
mediately  recognized  as  such,  but  it  will 
not  permit  misleading  headlines  or 
statements  made  ‘tricky’  by  the  use  of 
blackface  type. 

“Lotteries  and  raffles  in  the  sale  of 
merchandise  are  not  permitted,  nor  are 
advertisements  of  tradesmen  or  dealers 
who  pose  as  private  householders  or 
owners  desiring  to  dispose  of  furniture, 
automobiles,  pianos,  etc. 

“The  German  law  against  unfair  com¬ 
petition  also  prohibits  what  is  com¬ 
monly  known  as  ‘commercial  bribery’ 
and  is  far-reaching  in  prohibiting  various 
forms  of  payments  and  gratuities. 

“The  law  also  prohibits  the  slander¬ 
ing  of  competitors,  including  all  state¬ 
ments  about  an  individual  business  man 
or  concerning  his  business  and  its  activi¬ 
ties.  It  also  covers  the  revealing  of  in¬ 
dustrial  secrets  or  any  betrayal  of  an 
employer  by  an  employee  during  the 
term  of  his  employment.  A  fine  is  pro¬ 
vided  for  such  offences. 

“The  German  law  appears  to  place 
emphasis  upon  the  importance  of  pub¬ 
licity  given  to  decisions  made  against 
defendants  under  this  law,  and  provides 
in  some  cases  that  the  defendants,  when 
found  guilty,  may  be  compelled  to  pay 
the  expense  of  the  publication  of  the 
decision. 

“It  is  clear  that  the  scope  of  the  Ger¬ 
man  law  and  the  detail  of  its  enforce¬ 
ment  would  be  considered  a  great  hard¬ 
ship  in  the  conduct  of  business  in 
America.  But  if  the  present  abuses  of 
public  confidence  continue,  or  grow 
worse,  an  enlightened  and  outraged  pub¬ 
lic  may  seek  legislative  enactments  in 
the  states  and  through  the  Federal  gov¬ 
ernment  which  may  impose  restrictions 
similar  to  those  now  existing  in  Ger¬ 
many. 

“To  avoid  this,  organized  advertising 
is  now  taking  definite  measures  to 
regulate  itself.  And  it  is  up  to  all  of 
us  to  practice  what  we  preach.  We 
must  live  up  to  not  only  the  letter  of 
our  codes,  but  to  their  spirit.  This 
places  the  responsibility  squarely  on 
the  individual  merchant,  manufacturer, 
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advertising  writer,  agency  and  pub¬ 
lisher.” 

Major  Benjamin  H.  Namm,  of  the 
Xamm  Store,  Brooklyn,  repeating  his 
well-known  stand  against  underselling 
claims  in  copy,  told  the  Bureau  meeting  I 
that  “the  less  they  are  false,  the  more  i 
they  are  unfair.”  He  added:  ' 

“Advertising,  and  advertising  alone, 
has  made  these  attacks  possible.  Preda¬ 
tory  practices  in  selling  could  hardly  ' 
exist  without  being  given  expression  to. 
Advertising,  time  and  again,  has  been 
used  as  the  voice  of  destructive  com¬ 
petition. 

“These  underselling  claims  say,  in 
substance,  ‘When  a  competitor  sets  up 
a  price  we  will  knock  it  down.  When 
he  meets  that  price,  we  shall  cut  again 
and  again,  regardless  of  cost,  until  com¬ 
petition  is  subdued.  Even  though  we 
destroy  commodity  values,  public  con¬ 
fidence  and  manufacturers’  good  will, 
our  reputation  for  underselling  must 
and  will  be  maintained.’  ” 

Major  Namm  said  that  “A  great 
mass  of  people  have  lost  confidence  in 
the  printed  word  of  business.  Many 
have  come  to  regard  advertising  as  a 
waste.  Others  consider  it  something  of 
a  joke.  In  New  York  City,  consumers 
have  organized  to  check  up  on  advertis¬ 
ing  statements.  One  organization  has 
over  30,000  members  and  its  own  test¬ 
ing  laboratory.  Its  reports  reveal  an 
extraordinary  amount  of  exaggeration 
in  advertising.” 

CHICAGO  STAFF  CHANGES 

Changes  on  the  Chicago  Tribune 
reportorial  staff  were  announced  this 
week  as  follows:  William  Fulton,  for¬ 
mer  rewrite  man,  is  now  covering  the 
schoijl  board,  succeeded  by  Tom  Mor¬ 
row  on  the  desk.  Earl  Mullen,  former 
labor  writer,  is  reporting  news  from 
the  F'ederal  building;  George  Hartmann 
is  the  new  south  side  police  reporter  and 
Gilbert  Scheel  is  on  suburban  beat. 

BUIE  REJOINS  DAILY 

Earl  E.  Buie  has  rejoined  the  San 
Bernardino  (Cal.)  Sun  as  city  editor 
after  a  two  years’  absence  as  editor  of 
the  Riverside  (Cal.)  Enterprise. 

NEW  FLINT  FACTORY 

The  Howard  Flint  Ink  Company  has 
just  opened  its  new  factory  on  Jeffer¬ 
son  Davis  Parkway,  New  Orleans,  "rhe 
building  is  72  by  200  feet.  E.  C.  Walton 
heads  the  organization  in  New  Orleans. 


THE  MAN 
you  WANT 

TURNOVER  is  a  problem, 

I  even  in  these  times.  Often 
you  must  fill  a  position  in  a 
hurry. 

It  is  possible  quickly  to 
reach  men  who  will  meet 
your  most  exacting  editorial 
or  business  staff  requirements 
—  men  whose  records  have 
been  carefully  investigated  to 
eliminate  risk  and  save  you 
time. 

Every  man  bears  the  stamp 
of  approval  of  one  of  the 
largest,  most  selective  of  all 
journalistic  organizations  — 
Sigma  Delta  Chi. 

Solve  your  personnel  prob¬ 
lems  by  writing  or  wiring  — 

Personnal  Bureau 

of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charse  to  Employers 


‘DRUG  STORES’  LIMITED 

Alabama  Prohibits  Use  of  Term  By 

Firms  Without  Pharmacists 

Effective  July  1  drug  stores  in  Ala¬ 
bama  which  do  not  carry  prescription 
departments  with  a  registered  pharma¬ 
cist  in  attendance  are  not  drug  stores 
and  will  not  be  permitted  to  carry  the. 
term  “drug  store”  in  their  advertising 
displays  in  accordance  with  a  law  passed 
last  year  by  the  state  legislature.  Drug 
stores  were  given  12  months  in  which 
to  comply  with  the  terms  of  the  law. 

After  July  1  stores  which  do  not 
comply  with  the  law  will  be  subject  to 
maximum  fines  of  $200  and  suspension 
of  licenses.  The  new  law  was  designed 
to  purify  pharmaceutical  phraseology 
and  advertising,  according  to  Hal  E. 
Duncan,  treasurer,  Alabama  Board  of 
Pharmacy  which  may  bring  prosecution 
against  any  store  failing  to  comply. 

Approximately  20  Birmingham  con¬ 
cerns  now  operate  as  “drug  stores” 
without  the  required  prescription 
counter  and  employed  pharmacist. 

DAILY  WINS  LIBEL  SUITS 

Libel  suits  for  approximately  $35,000 
filed  against  the  Cushing  (Okla.)  News 
by  S.  P.  Alles,  Andrew  Little  and 
H.  E.  Benfield,  former  member  of  the 
Cushing  city  commission,  were  dismissed 
recently  by  District  Judge  Freeman  E. 
Miller.  'The  articles  in  question  were 
printed  against  the  commissioners  in  a 
fight  between  the  city  and  the  Interstate 
Power  Company. 

DAILY  APPOINTS  “SPECIAL” 

The  Burlington  (N.  J.)  Daily  Enter¬ 
prise  has  announced  the  appointment 
of  Neville  &  Hutchings,  Philadelphia, 
as  their  Philadelphia  retail  advertising 
representative. 

VACATION  PAY  REDUCED 

All  employes  of  the  Kansas  City 
Journal-Post  this  summer  are  taking 
two  weeks’  vacation,  one  week  with 
pay  and  one  without. 


Cline  -  W estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
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CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 
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New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
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ThsWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  cnarge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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BILLION  FOR  NEWSPAPER 
SPACE  IN  1935 


(Continued  from  page  13) 


WOMEN  WRITERS  ELECT 


U.  G.  HINMAN  KILLED 


reports  dollar  sales  for  Department 
Stores  every  month.  Linage  trends  are 
easily  obtainable  for  the  same  cities. 

“There  are  some  striking  parallels 
here  between  the  two  sets  of  figures. 
But  the  real  purpose  of  studying  these 
figures  is  to  suggest  an  examination  of 
each  city  with  respect  to  the  distribu¬ 
tion  of  advertising  by  papers  and  also 
by  stores  and  by  individual  departments 
within  stores  in  each  paper  along  lines 
previously  indicated. 

“So  strong  is  my  faith  in  newspaper 
advertising,  that  I  do  believe  had  we 
newspaper  men  been  thinking  and  work¬ 
ing  along  these  constructive  lines  for 
a  few  of  the  good  years  preceding  1930, 
newspaper  advertising  would  have 
played  its  proper  part  in  shortening  the 
present  depression.” 

Pinch-hitting  for  two  speakers,  one 
of  whom  failed  to  appear  and  the  other 
of  whom  arrived  at  the  hall  too  early 
for  his  audience  and  refused  to  wait, 
Thomas  J.  Dowling,  circulation  direc¬ 
tor  of  the  Scripps-Howard  Newspapers, 
entertained  the  promotion  managers  for 
more  than  an  hour  with  an  intimate 
recital  of  how  the  New  York  Telegram 
and  the  World  newspapers  had  been 
consolidated,  how  the  nevv  paper’s  ob¬ 
jectives  had  been  determined  and  at¬ 
tained,  and  how.  promotion  had  been 
employed. 

He  gave  a  detailed  picture  of  the  New 
York  circulation  distribution,  pointing 
out  that  most  morning  papers  are  de¬ 
livered  to  homes  by  dealers,  at  a  sur¬ 
charge  over  the  paper’s  advertised  price, 
while  evening  papers  are  largely  bought 
at  railroad  and  subway  stations  by 
homegoing  workers.  Uptown  plants  are 
maintained  by  the  New  York  evening 
papers  he  said  to  permit  distribution  of 
the  latest  possible  editions  to  the  “Can¬ 
ada  points”  where  travel  and  circulation 
focuses. 

The  modern  circulation  manager,  Mr. 
Dowling  said,  is  not  concerned  with 
volume  of  circulation  so  much  as  with 
character  of  circulation.  His  object  is 
to  get  the  kind  of  readers  who  can  and 
will  patronize  the  stores  advertising  in 
the  paper,  to  give  these  readers  the  best 
possible  newspaper  service,  both  in  con¬ 
tent  of  the  paper  and  delivery  of  the 
latest  possible  information.  The  cir¬ 
culation  manager  and  the  advertising 
manager  have  distinctly  common  in¬ 
terests,  he  said,  and  the  promotion  man¬ 
ager  is  the  natural  liaison  between  the 
two  departments. 

Loss  of  department  store  business 
through  the  strike  of  several  stores 
against  the  World-Telegram  since  mid- 
April  has  not  cost  that  paper  any  cir¬ 
culation,  Mr.  Dowling  declared.  The 
variation  between  the  present  total  and 
that  at  the  time  certain  stores  withdrew 
their  copy  is  between  1  and  2  per  cent, 
he  said,  and  the  normal  seasonal  drop 
in  circulation  at  this  time  is  about  that 
proportion. 

Wrinkles  in  the  promotion  of  classi¬ 
fied  advertising  were  given  the  meeting 
by  J.  A.  Finneran,  classified  advertising 
manager  of  the  New  York  American, 
at  the  concluding  session.  His  informal 
address  was  followed  by  a  spirited  dis¬ 
cussion  of  methods. 

At  the  conclusion  of  the  meeting,  the 
promotion  managers  were  luncheon 
guests  of  the  New  York  Rotary  Club 
at  the  Waldorf-Astoria.  Their  Tues¬ 
day  luncheon  was  in  conjunction  with 
the  Newspaper  Advertising  Executives 
Association. 


ADVERTISING  CODE  ADOPTED 

An  advertising  code  for  Grand  Rapids 
retail  stores,  as  recommended  by  the 
Affiliated  Better  Business  Bureau,  Inc., 
was  adopted  recently  by  the  retail  de¬ 
partment  of  the  Grand  Rapids  Associa¬ 
tion  of  Commerce.  The  new  code,  which 
will  apply  to  all  retail  advertising,  pro¬ 
poses  that  all  publicity  which  Iws  the 
capacity  or  tendency  to  undermine  pub¬ 
lic  confidence  or  injures  unfairly  the 
sales  or  the  good-will  of  a  competitive 
product  or  service,  be  banned. 


DAILY  BUYS  WEEKLY 

The  Greenfield  (Mass.)  Recorder  on 
June  24  absorbed  the  Greenfield  (Mass.) 
Gazette,  a  weekly.  The  merged  paper 
is  to  be  known  as  the  Greenfield 
Recorder-Gazette.  The  Gazette  was 
founded  in  1792  and  has  been  published 
continuously  for  140  years.  Paul  C. 
Belnap  is  publisher  of  the  Recorder. 


AIDS  PLAYGROUND  DRIVE 

The  New  Bedford  (Mass.)  Evening 
Standard  and  Morning  Mercury  and  a 
representative  citizens’  committee  are 
sponsoring  a  campaign  to  raise  funds  to 
provide  adequately  equipped  and  super¬ 
vised  playgrounds  in  New  Bedford  this 


DEVINE-TENNEY  APPOINTED 

The  Devine-Tenney  Corporation  has 
been  appointed  national  advertising  rep¬ 
resentative  for  the  Biloxi-Gulfport 
(Mass.)  Daily  Herald,  which  hereto¬ 
fore  has  had  no  representative. 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Kate  Scott  Brooks  New  President  of 
Washington  Group 

(Special  to  Editor  &  Pudlishrr) 
Washington,  D.  C.  June  22 — Kate 
Scott  Brooks,  society  editor  of  the 
IV ashington  Post  has  been  elected  presi¬ 
dent  of  the  Newspaper  Women’s  Club 
of  Washington.  (Dther  officers  are: 

Sallie  V.  H.  Pickett,  society  editor, 
Washington  Star,  vice-president;  Betty 
Hynes,  feature  writer,  Washington 
Herald,  recording  secretary;  Katherine 
Brooks,  Washington  Star,  correspond¬ 
ing  secretary;  and  Marie  Spurgeon 
McNair,  Washington  Herald,  treasurer. 

Members  of  the  board  of  governors: 
Mabelle  Jennings,  drama  critic,  Wash¬ 
ington  Herald;  Vylla  Poe  Wilson, 
Washington  Post ;  Flora  McDonald, 
Washington  Times;  Margaret  Hart, 
Washington  Star;  and  Lelia  Wilson 
Bathon,  Baltimore  Sun. 


Delinquent  Tenant  Shoota  Receiver, 
Once  a  Publisher,  Then  Kills  Self 

Ulysses  G.  Hinman,  52,  former  pub¬ 
lisher  of  the  old  Paris  (Ill.)  Beacon 
and  at  one  time  production  manager  of 
Lord  &  Thomas  advertising  agency,  was 
shot  and  killed  June  21  in  his  Chicago 
office  by  David  Edell,  46,  owner  of  a 
restaurant  in  the  building  for  which 
Mr.  Hinman  had  been  appointed  re¬ 
ceiver.  Edell,  who  owed  rent  past  due, 
killed  himself  after  killing  Hinman. 

Mr.  Hinman  was  production  manager 
at  Lord  &  Thomas  agency,  Chicago, 
from  1916  to  1920.  He  was  also  form¬ 
erly  production  manager  of  the  Stand¬ 


ard  Publishing  Corporation, 


to  that  he  had  worked  in  the  coitajl 
rooms  of  both  Springfield, 
papers  and  was  active  in  pol£j] 
labor  circles.  For  a  time  he 
izer  for  printers’  unions  and  wai* 
president,  Illinois  Federation  of 
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TO  SELL  EQUIPMENT 

The  mechanical  equipment  of  “ 

Scranton  (Pa.)  Sun,  which  wji  'i 

pended,  June  1,  will  be  sold  tothfiir- 
liamsport  (Pa.)  Tim«,  new  daily 
started  by  C.  R.  Cummins  socn^-'i 
this  summer,  it  was  reported  thTj*"  ?* 
The  price  offered  was  report^ 
$21,500.  The  sale  is  to  be^dth 
ceivers  of  the  Sun. 


DISMISSAL  UPHELD 

The  Tennessee  Court  of  Appeals 
June  18  sustained  the  Circuit  Court  of 
Franklin  County  in  its  dismissal  of  the 
libel  suit  filed  against  the  Times  Print¬ 
ing  Company  of  Chattanooga  by  Col¬ 
onel  Luke  Lea,  publisher  of  the  Nash¬ 
ville  Tennessean.  The  suit  grew  out  of 
statements  alleged  to  have  been  made 
by  the  agent  for  the  Chattanooga  Times 
at  Winchester  and  sought  heavy  dam¬ 
ages.  Judge  John  H.  DeWitt  in  his 
opinion  held  that  the  agent  was  an  in¬ 
dependent  merchant,  buying  the  papers 
and  then  selling  them  in  Winchester, 
and  that  the  Chattanooga  Times  could 
not  be  sued  for  the  statements  he  may 
have  made  at  the  time. 


Supplies  and  Equipment 
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PUBLISHERS  SUPPLY 

P.  O.  Box  131,  West  Lynn,  Mass. 
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for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
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DAY  AND  NIGHT 
EMERGENCY  SERVICE 


The  manner  in  which 
the  Hoe,  24 -hour, 
night  and  day  emer¬ 
gency  and  repair  de¬ 
partment  functions 
in  getting  replace¬ 
ment  parts  out  in  the 
minimum  of  time  is 
not  a  hit  or  miss 
affair.  It  is  a  posi¬ 
tive,  dependable 
service,  efficiently  or¬ 
ganized  in  personnel 
and  facilities  and 
equipped  with  a  large 
stock  of  parts,  for  the 
sole  purpose  of  help¬ 
ing  publishers. 
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Oenml  OUm 
138th  St.  and  East  River 
New  York  Qty 


for  better  Color  Plates 

use  GOSS  Curved  Router  55B 


The  machine  you  need  for  routing  color 
plates  easily  and  accurately  is  the  Goss 
Friction  Driven  Curved  Router  55B. 
It  is  the  only  routing  machine  built  en¬ 
tirely  without  tapes  or  belts  for  driving 
the  cutter  spindle.  It  is  simple,  quick, 
positive  and  convenient  to  operate.  This 
machine  solves  the  problem  of  produc¬ 
ing  superior  plates  when  you  have  a  run 
with  color.  Write  for  full  information. 
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THE  GOSS  PRINTING  PRESS  COMPANY 

1636  South  Paulina  Straat 

Nn>  Ywk:  220  E.  42S  St.  CHICAGO  San  FrantiKt:  707  Ctll  ■•IMiH 
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I  Group  Planning  Newspaper 
^p,ign  to  Di..eminate  Fact. 

The  National  Taxpayers’  Repeal 
a  group  organized  to  fight  for 
lJi  of  the  Eighteenth  Amendment, 
a  widespread  newspaper  adver- 
f  ;.  campaign  to  tell  its  story  to  the 
-  cijir  it  was  announced  this  week  by 
sjf  R  Foster,  secretary.  The  group 
““  (nrmed  of  business  men  and  will  try 
■"•""li  rouse  taxpayers  to  demand  the  re- 
revenue  formerly  made  avail- 
thisi^ trough  excise  taxes  on  liquor. 
““‘torTTiis  committee,"  Mr.  Foster  said, 
l  be  made  up  of  business  men  with- 
T.  Uard  to  political  affiliations.  We 
OTplov  advertising  as  big  busi- 
u«  effl^oys  it  to  market  a  commodity, 
Q  acquaint  people  with  the  facts. 


SHOP  TALK  AT  “THIRTY’ 

(Continued  from  page  52) 
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Jouslv  so.  I  came  away  with 
thoughts  about  a  nation  of  dumb, 
ant,  babbling,  Bronx-razzing 
swayed  in  any  direction  by  cheap 
$  animated  only  by  emotions, 
incapable  of  taking  an  intelligent 
any  serious  discussion  of  public 
■etions.  To  me,  it  was  a  shameful 
Ciness  this  mob  had  in  hand  on  the 
Mt  that  the  Resolutions  Committee 
Lrt  was  read.  James  R.  Garfield, 
k  chairman,  an  erudite,  soulful,  digni- 
U  gentleman,  son  of  a  martyred 
fieiident,  unused  to  the  monkey  and 
^rrot  political  racket,  bared  his  heart 
M  soul  to  the  mob  and  received  the 
£ie  brand  of  impudence  that  mobs 
jCrerbially  have  dealt  out  to  intel- 
(ctual  and  spiritual  leaders  when  it  was 
Bssible  to  take  a  whack  at  them  in  the 
ytn.  He  was  trying  to  say  that,  what- 
Ttr  else  might  be  remarked  on  the 
let-diy  question,  the  children  of  this 
pieration  have  been  spared  the 
rretched  spectacle  of  the  legalized 
iloon.  It  was  a  perfectly  accurate 
bervation,  as  anyone  who  knew  the 
ikxm  outrage  from  the  Raines  Law 
lotel  of  the  East  Side  of  New  York 
0  the  Barbary  Coast  .if  San  Francisco 
Duld  testify,  but  the  crowd  could  only 
ga  For  ten  ugly  minutes  this  disgust- 
ig  razzing  of  a  sincere  gentleman  con- 
iraed.  The  mob  preconceived  that  the 
le^lican  platform  plank  was  dry, 
hragh  of  course  it  was  not.  I  was 
track  by  the  fact  that  these  brutal 
wlers  had  no  time  or  curiosity  for  the 
Kts,  but  were  content  with  advance 
ipinions,  no  matter  how  mistaken.  Plat- 
orm  makers  ought  to  be  better  ac- 
loainted'with  mob  psychology.  When 
k  G.O.P.  throws  the  18th  amendment 
mrboard,  as  it  did  at  Chicago,  its 
aders  should  write  dramatically  about 
be  big  slash.  Above  all  they  should 
ot  nse  a  lot  of  weasel  words.  In  that 
ir.  Garfield  was  ill-advised.  What  he 
Med,  for  the  galleries,  was  some 
ly  slogan,  no  matter  how  false,  and 
ips  some  added  reference  to  poor 
■*oin,  dragged  from  his  grave  by 
iBpty-headed  ranters  every  fifteen 
JMtes  throughout  the  long  session  and 
■JJff  failing  to  produce  applause, 
flat  Mr.  Garfield  got  was  just  one 
brazen  razz. 

♦  ♦  ♦ 

EYW  OOp  BROUN,  inveterate 
romanticist,  who  regularly  rolls 
|t  the  dust  for  _  the  same  kind  of  ex- 
rteaent  that  his  famed  dog  Captain 
'“tt  gets  from  such  exercise,  writes 
'  henpps-Howard  newspapers  that  he 
?*  amused  by  the  booing  of 

Garfield,  though  admitting  that  the 
Wffowd  s  interruption  was  totally  in- 
PjMce  Mr.  Garfield’s  subsequent  re- 
pks  were  right  down  the  wet  alley. 
^  Broun  adds  that  when  Chairman 
I  tnrMtened  to  adjourn  the  conven- 
nntil  the  next  day,  if  the  booing 
nued,  the  gallery  gods  were  not  the 
J  scared.  I  disagree.  They  shut 
I  f  **'*0  f  *^cm  had  paid  from 
1  naturally 

I  ‘"C  show  to  go  on.  That,  it 
'*  another  objectionable 
modern  American 
shouter.  He  is  not  out  so 


much  for  principle  as  for  devilment. 
He  is  entertainment  crazy.  All  life  is  a 
show.  Nothing  is  sacred.  All  is  just 
one  big  bowl  of  cherries,  garnished  with 
spinach.  I  agree  with  Mr.  Lippmann’s 
observation  that  the  Chicago  gallery 
demonstrated  that  the  fanatical  wet  can 
be  every  bit  as  ignorant,  intolerant  and 
mean  as  the  professional  dry.  But  it’s 
all  grist  to  the  newspaper  mill,  whether 
you  like  it  or  scorn  it,  and  that’s  the 
reason  no  doubt  that  700  or  more  re¬ 
porters  crowd  into  the  press  gallery  at 
national  conventions,  labor  by  night  and 
by  day  in  the  sweltering  heat,  and  talk 
about  it  for  the  forthcoming  four  years. 


GAVE  MILK  TO  NEEDY 

The  St.  Louis  Star  in  the  past  six 
months  has  provided  a  total  of  139,876 
quarts  of  milk  to  undernourished 
children  of  the  city.  The  cash  dona¬ 
tions  amounted  to  $9,188.44  and  the 
milk  donations  to  32,500  quarts.  The 
donations  were  from  eight  dairy  com¬ 
panies,  and  the  Star  made  its  cash  pur¬ 
chases  from  the  same  concerns. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  <Cash  with  Ordar) 

1  Time  —  .50  par  line  ■ 

3  Timea  —  .40  par  line 

ALL  OTHER  CLASSIFICATIONS 
(Caah  with  Order) 

1  Time  —  .75  par  line 

4  Timea  —  .60  par  line 
Count  aix  words  to  the  line 

White  space  eharfa  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  linea. 
The  Editor  A  Puhliaher  reserves  the  riyht 
to  classify,  edit  or  reject  any  copy. 

Brokers 

Honest-to-toodness  opportunities.  Weekly  and 
job  plants,  New  York,  New  Jersey,  Pennsyl¬ 
vania,  South  Carolina,  Virginia.  All  earning 
handsome  dividends,  not  over  priced.  J,  B. 
Shale,  Times  Building,  New  York. 

Capital  Wanted 

Wanted;  Live  Newspaper  Man  with  Capital  to 
Turn  Live  Weekly  into  a  Daily — One  of  the 
l)est  small  city  dally  newspaper  opportunities 
in  the  Cnlted  States  Is  now  open  in  one  of 
Virginia's  most  progressive  cities. 

Every  newspaper  man  knows  that  the  big  cost 
of  starting  a  newspaper  is  to  get  established, 
get  good  will  and  circulation,  and  build  up  a 
liig  advertising  business. 

We  now  have  one  of  the  liveliest  weeklies  in 
the  country  with  a  circulation  of  more  than 
12,000,  enjoying  a  good  advertising  husiness 
and  having  a  well  equipped  modern  news¬ 
paper  plant,  including  one  of  the  most  modern 
newspaper  presses. 

This  city  has  a  circulation.  Including  its 
suburbs,  of  approximately  25,000.  It  serves  a 
thickly  populated  section  of  Virginia  that  has 
more  than  100,000  population.  This  city  now 
has  only  one  small  afternoon  paper,  published 
six  days  per  week,  and  the  business  people 
and  the  people  of  this  community  want  a  live 
morning  dally. 

To  make  tbfs  paper  one  of  the  best  papers 
in  Virginia  and  to  carry  on  a  big  business 
that  a  live  daily  should  carry  on,  only  about 
$25,000  Is  needed.  Apply  C-945,  care  of  Editor 
A  Publisher. 


Circulation  Promotion 

Mo  “forced  oiroulation,”  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  Inducements  of 
any  type  tq  the  subscriber.  Every  subscription 
securM  in  a  PARTLOWE  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
<-lrcoIation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 

Promotion  now,  to  bring  “better  times.”  Hud¬ 
son  De  Priest  A  Associates,  world's  record 
circulation  builders,  246  5th  Ave.,  N.  T.  C., 
snd  Central  P.  O.  Box  1212,  St.  Louis. 

The  W.  8.  Xsndall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 

Lease  Wanted 

Executive  Newspaperman  wants  to  lease  op¬ 
erating  dally  in  good  shape  from  ]>arty  retir¬ 
ing  for  sound  reasons.  Must  stand  minute 
audit.  Prefer  Western  location.  Write  fully. 
C-958.  Editor  A  Publisher. 

For  Exchange 

Will  exchange  best  producing  Florida  orange 
groves,  uncumliered,  for  small  dally  or  go^ 
weekly  or  interest  In  daily.  C-937,  Editor  A 
Publisher. 


Help  Wanted 


Business  Manager  or  general  manager,  with 
small  Investment,  can  take  charge  of  daily  and 
Sunday  in  held  of  150,000  at  once.  Write  or 
wire.  C-946,  Editor  A  Publisher. 


Circulation  Man  Wanted — Capable  of  becoming 
the  Department  Manager  with  proven  ability 
in  handling  promotion  for  some  large  news¬ 
paper.  Must  be  experienced  in  the  Boy  Home 
Carrier  distribution  system,  dealers,  etc.  A-1 
references  required.  State  age,  experience  and 
salary  expected  in  Orat  letter.  C-040,  Editor 
A  Publisher. 


Editor  for  national  news-magaxine,  going 
concern,  with  $5,000  and  services  to  invest; 
extremely  attractive  proposition;  also  business 
manager  who  can  get  business,  with  or  with¬ 
out  investment.  C-953,  Editor  A  Publisher. 


Experienced  Business  Manager,  who  can  de¬ 
liver,  to  take  over  present  business  manager's 
stoi'k.  Must  invest  not  less  than  $15,000.  Ex¬ 
clusive  afternoon  daily,  middle  west;  isolated 
territory;  10,000  population.  Give  full  details 
and  bank  references.  C-955,  Editor  A 
Publisher. 


Salesman  calling  on  newspaper  mechanical  de¬ 
partments  to  carry  well-known  easy-seller. 
References  required.  C-965,  Editor  A 
Publisher. 


Situations  Wanted 


Advertising — Young  man,  nine  years'  thorough 
experience,  now  heading  staff  of  prominent 
daily,  wishes  to  locate  where  there  is  a  real 
chance  for  future  opportunity  after  ability  is 
demonstrated.  Not  an  ordinary  “solicitor,” 
but  a  successful  salesman  with  abundant  lay¬ 
out  and  copy  ability.  Married.  Now  earning 
good  salary,  but  future  means  much  more  than 
salary.  Excellent  references.  C-949,  Editor  A 
Publisher. 


Advertising  Man — Thoroughly  experienced  and 
capable;  good  copy  writer  and  layout.  Suc¬ 
cessful  record  as  local  and  national  advertis¬ 
ing  manager.  Can  increase  linage.  Good 
mixer,  initiative  and  a  producer.  A-1  refer¬ 
ences.  Go  anywhere.  Wire  Ben  Pool,  1512 
Avenue  C,  Brownwood,  Texas. 


Advertising  Man— Real  salesman,  experinced 
copy  and  layouts  of  agency  standards.  Sales 
plans  for  mechandise  or  Intangibles.  Knows 
newspaper  promotion  and  national  work. 
C.963,  Editor  A  Publisher. 


Advertising  Solicitor — Display  and  classided 
experience.  Producer.  References.  Uni¬ 
versity  graduate.  Write  C-926,  Editor  A 
Publisher. 


Artist-Writer — Who  can  use  staff  artist  (lay¬ 
outs,  cartoons-political,  sports)  sports  writer, 
general  assignments  and  copy  desk  man,  com¬ 
bined.  Seeking  change.  Present  news  editor 
western  daily.  Eight  years'  experience,  metro¬ 
politan  dallies.  A  bargain  contact  at  $200 
month.  (Samples  furnished).  C-94T,  Editor  A 
Publisher. 


Circulation  Manager — on  small  daily.  14 
years’  experience.  Knows  A.  B.  C.  Experi¬ 
enced  all  phases  of  circulation  managership. 
Successful  with  newspaper  boy  carrier  system, 
practical,  efficient.  References  as  to  character 
and  ability.  Also  capable  of  handling  classi- 
fled  dept.  Salary  $45  week.  C-959,  Editor  A 
Publisher. 


Circulation  Manager — Experienced  and  com¬ 
petent,  to  operate  department  with  least  pos¬ 
sible  expense.  Good  record.  L.  T.  Ward, 
P.  O.  Box  374,  Warren,  Ohio. 


Circulation  Manager,  with  more  than  fifteen 
years’  experience  on  morning,  evening  and 
Sunday  newspapers,  desires  a  change.  Have 
successfully  established  and  maintained  of¬ 
fice-owned  routes,  where  others  before  me 
have  failed.  Boy  promotion,  which  costs  the 
least  and  lasts  the  longest,  my  specialty.  My 
promotion  plans  not  only  increase  but  hold 
a  good  percentage  of  all  circulation  obtained 
thereby.  My  past  employers  are  my  best 
references,  each  one  of  whom  will  vouch  for 
my  honesty  and  ability.  My  stock  in  trade 
is  Promotion,  Organization  and  Collection. 
A  personal  interview  most  desired.  Harried 
but  will  go  anywhere.  Strictly  confidential. 
C-935,  Editor  A  Publisher. 


Circulation  Manager,  now  employed,  desires 
change.  No  preference  as  to  locality.  Ex¬ 
cellent  references.  C-929,  Eiditor  A  Publisher. 


Circulation  Manager,  executive  type  —  15 
years’  experience  in  circulation  building  and 
promotion.  Now  employed,  desires  change. 
Will  go  with  good  live  Daily  paper  anywhere. 
Results  guaranteed.  Age  38.  neat,  intelli¬ 
gent  and  hard  worker.  C-925,  Editor  A 
Ibiblisher. 


Circulation  Manager,  young,  has  a  plan  to 
build  circulation  by  “carrier-salesmen.”  In¬ 
terested?  C-951,  Editor  A  Publisher. 


Desk  Man  —  20  years'  experience  leading 
dailies,  thoroughly  competent.  university 
graduate,  can  make  good  on  any  desk,  seeks 
position  at  once,  reasonable  salary.  Refer¬ 
ences.  C-936,  Editor  A  Publisher. 


Desk  Work — N.  I.  A.  recommendation.  C-957, 
Editor  A  Publisher. 


Editor,  Reporter,  Feature  Writer — Young  man 
who  has  served  on  city  staffs  of  two  metro¬ 
politan  dallies;  and  as  city  editor  of  suburban 
paper  with  13,000  circulation.  College  gradu¬ 
ate.  Single.  Excellent  references.  Accept 
anything,  anywhere.  C-954,  Editor  A 
Publisher. 


Editor  of  proved  competence  Is  available  for 
newspaper  needing  Increased  circulation  and 
revenue.  C-964,  IMitor  A  Publisher. 


Situations  Wanted 


Editorial — Man,  28,  fast  rewrite,  leg  or  copy 
desk.  Eight  years’  Metropolitan  experience. 
College.  Specialties:  radio  and  special  edi¬ 
tions.  Trade  and  house  organ  experience. 
Take  anything  and  glad  to  get  it.  C-942, 
Editor  A  Publisher. 


Editorial — Newsgpaperman,  28,  fast,  energetic, 
wide  metropolitan  experience,  seeks  executive 
position  on  small  city  paper.  Employed  at 
present.  C-962,  Editor  A  Publisher. 


Editorial  —  Capable,  experienced  managing 
e<iltor,  city  or  telegraph  editor,  editorial 
writer,  copy  writer;  anywhere;  part  time, 
temporary  or  permanent:  your  terms,  you  pay 
transportation.  C-960.  Editor  A  Publisher. 


Editorial — Earnest,  intelligent  young  news¬ 
paperman.  Capable  news,  telegraph,  city 
editor.  Anywhere.  Desk  or  street.  C-934, 
Editor  A  Publisher. 


Editorial — Experienced  as  managing  or  city 
editor,  make-up,  copy  reading  on  Metropoli¬ 
tan  and  smaller-city  papers.  Dartmouth 
graduate.  Best  references  for  reliability  and 
efficiency.  Go  anywhere.  Salary  subordinate 
to  opportunity.  C-938,  Editor  A  Publisher. 


Editorial  Man,  versatile — desk,  rewrite  re¬ 
porting,  make-up.  Accurate,  hard  worker. 
Experienced;  university  education.  C-930, 
Editor  A  Publisher. 


Editorial — Publishers  Please  Mote! — One  of 
you  may  be  feeling  the  need  for  Just  the  ex¬ 
perience.  publishing  understanding  and  present- 
day  activity  that  I  can  submit  to  you  for 
testing. 

Background;  Trained  under  C.  P.  J.  Mooney; 
Sunday  Editor.  Cincinnati  Enquirer;  Editor, 
Cincinnati  Commercial  Tribune;  Editorial  staff. 
New  York  Times;  Associate  Editor,  Ladies 
Home  Journal;  Executive  Editor,  The  bIcCall 
Company  (McCall’s,  Redbook,  Blue  Book). 
Why  available?  The  answer  may  enhance  my 
value  to  you — if  you  are  interested. 

Salary:  Not  arbitrarily  fixed;  has  been  well 
into  five  figures. 

Reference:  Ralph  Quinn,  business  Mgr.,  Cin¬ 
cinnati  Post:  W.  B.  Warner,  Pres.,  The  Mc¬ 
Call  Co.,  230  Park  Ave.,  New  York.  Ell  M. 
Millen,  207  Hartsdale  Road,  White  Plains, 
New  York. 


Executive — competent,  strong,  aggressive  man 
of  17  years’  publishing  experience  seeks  con¬ 
nection  as  business  manager  of  live  paper. 
Skilled  in  all  the  arts  of  sales  management, 
selling  and  advertising.  Has  had  intensive 
retail  experience  and  knows  how  to  contact 
retailers.  A  leader  in  community  activities. 
A  very  valuable  asset  to  any  property.  C-944, 
Editor  A  Publisher. 


National  Advertising  Manager  or  salesman.  A 
business  getter.  10  years  large  newspaper. 
Valuable  contacts.  Experienced  mechandislng 
and  research.  Clean,  creditable  record.  35 
years  of  age,  married.  Livable  salary  plus 
bonus  increased  business.  C-961,  Editor  A 
Publisher. 


Proof  Reader — Knowledge  of  copy  reading  and 
estimating;  one  year’s  experience  with  pro¬ 
fessional  magazine;  college  graduate;  22; 
small  salary  for  further  experience;  report 
at  once.  Cooper,  2012  68th  Street,  Brooklyn, 


Proofreader — Natural  aptitude.  High  grade. 
C-956,  Editor  A  Publisher. 


Reporter,  Editorial  Writer — One  of  Chicago’s 
best  reporters  and  news  writers,  dismissed  in 
retrenchment,  must  have  job  immediately. 
Energetic,  enterprising  reporter:  excellent 
writer.  Four  years  as  editorial  writer  in 
Kansas  City  and  St.  Paul.  Has  contributed 
to  some  of  the  better  magazines,  including 
The  Yale  Review.  References.  Clippings  of 
signed  news  stories.  Go  anywhere.  No  as¬ 
signment  too  big;  no  job  too  small.  Age  37. 
Please  wire  or  write  Louis  A.  DeBord,  5338 
Blackstone  Avenue,  Chicago,  Ill. 


Reporter,  rewrite,  desk  man.  Go  anywhere. 
Metropolitan  experience.  References.  G-928, 
Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


For  Sale — One  Hoe  Curved  Router.  One  Flat 
and  Curved  Scorcher.  One  Smooth  Shaver. 
One  Daniels  Planer.  Miles  Machinery  Com¬ 
pany,  478  West  Broadway,  New  York. 


Hoe  Quad  Press,  Must  be  moved  soon  from 
present  location.  Will  consider  any  fair 
offer.  Terre  Haute  Star,  Terre  Haute,  Ind. 


Photoengraving  equipment  for  sale.  Complete 
plant  or.  any  part.  Miles  Machinery  (}o..  480 
West  Broadway,  N.  Y. 


Scott  48  page  Multi  unit  Sextuple  Press  in¬ 
cluding  Stereotype  equipment.  5J  years  old. 
A-1  condition.  Herald  Statesman,  Yonkers, 
N.  Y. 


NEWSPAPER 


PROPERTIES 

Bousht,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

360  Madison  Ave.  New  York 
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SHOPmK%,THIRE]r 


By  MARLEN  PEW 


Not  every  week  do  we  have  the 
pleasure  of  reporting  a  first-class 
talk  on  the  newspaper’s  function  in  pub¬ 
lic  affairs.  On  Tuesday  of  this  week, 
at  the  Waldorf,  we  chanced  to  hear  an 
address  which  caught  our  fancy.  Dean 
Carl  W.  Ackerman,  of  the  Columbia 
University  School  of  Journalism,  was 
speaking  in  the  presence  of  newspaper 
advertising  executives  at  the  28th  an¬ 
nual  convention  of  the  Advertising 
Federation.  Newspaper  folks  every¬ 
where  would  do  well  to  pin  his  remarks 
in  their  caps.  Here  is  the  substance  of 
the  talk: 

“In  this  period  of  new  orientation  in 
foreign  and  domestic  affairs,  when  it  is 
comparatively  easy  for  men  and  women 
to  lose  faith  in  established  institutions, 
it  is  essential  that  new’spapers  and  ad¬ 
vertising  executives  should  have  a  clear 
understanding  of  the  fundamentals  of 
journalism  and  definite  convictions  in 
regard  to  its  future.  In  no  other  way 
can  we  expect  profits  to  return  to  busi¬ 
ness  or  professional  opportunities  to  in¬ 
crease  because  the  newspaper  is  the 
only  practical  leader  in  public  affairs  in 
the  United  States  today. 

“At  Columbia  University  we  share 
your  interest  in  present  day  problems 
for  we  recognize  that  advertising  is  the 
barometer  of  journalism  and  that  the 
newspaper  is  the  barometer  of  business. 
Sharing  a  mutual  concern  for  the  future 
as  well  as  the  present,  I  appreciate  this 
opportunity  of  discussing  some  of  the 
relationships  of  the  press,  as  a  whole, 
to  public  affairs. 

*  *  « 

“  \/TATTHEW  ARNOLD,  die  dis- 
i. V X  tinguished  English  critic  who 
visited  the  United  States  in  the  Middle 
Eighties,  spoke  of  Euripides  as  a  man 
who  ‘saw  life  steadily  and  saw  it  whole.’ 
It  is  vouchsafed  to  few  men  to  obtain 
that  balance  and  perspective,  to  see  the 
beginning,  the  middle  and  the  end  of  a 
proposition. 

“In  the  18th  Century,  however,  in 
the  early  days  of  the  newspaper,  an  ob¬ 
scure  but  thoughtful  writer,  defined  the 
typography  of  news  and  advertisements 
with  a  phrase  which  we  can  accept  to¬ 
day,  confident  that  it  will  apply  as  well 
to  our  business  or  professions  in  the 
future.  Typography,  he  wrote,  is  ‘a 
rare  engine  for  communicating  knowl¬ 
edge  of  the  truth!’  Upon  this  plank  in 
the  platform  of  journalism  all  of  us 
can  stand  today  and  build  tomorrow. 
Upon  it  we  can  see  life  steadily  and  as 
a  whole.  Upon  it  we  can  build  profes¬ 
sional  standards  and  business  profits,  for 
the  newspaper  today  is  the  modem 
Euripides  which  sees  life  steadily  and 
as  a  whole. 

“To  see  the  newspaj^r  as  a  whole,  in 
its  relationship  to  public  affairs  at  home 
and  abroad  it  is  necessary  for  us  to 
consider  the  character  of  its  histo^.  Al¬ 
though  advertising  and  journalism  are 
considered  relatively  new  professions, 
the  newspaper  is  one  of  the  oldest  insti¬ 
tutions  in  the  United  States.  Its  his¬ 
tory  is  largely  the  history  of  our  na¬ 
tional  development.  The  newspaper  is 
older  than  the  United  States  govern¬ 
ment,  older  than  our  public  schools, 
older  than  most  colleges  and  universi¬ 
ties,  older,  indeed,  than  the  businesses  it 
serves.  It  antedates  the  railroads,  the 
electrical  utilities,  the  department  stores 
and  all  national  advertisers.  For  more 
than  two  centuries  the  press  of  this 
country  has  reported  and  interpreted 
public  affairs  and  acted  as  the  chief 
agency  of  business  in  creating  markets, 
distributing  merchandise  and  building 
confidence  in  commerce  and  industry. 
All  of  the  fundamental  agencies  of 
human  progress, — the  State,  the  Church, 
the  Home,  the  School  and  Business, 


have  been  served  by  the  press  from  the 
time  of  Campbell’s  first  News  Letter 
in  Boston  to  the  forty-five  million  cop¬ 
ies  of  daily  newspapers  which  are  being 
distributed  today. 

“Historically  we  have  just  cause  for 
pride  and  confidence.  No  other  pro¬ 
fession  or  business  can  match  the  record 
of  the  newspaper  in  its  public  service. 

*  *  * 

“TN  international  affairs  today,  news 

X  is  the  sinews  of  public  opinion 
which  determines  governmental  action. 
Examine  the  most  serious  of  the  inter¬ 
national  problems, — the  problems  of 
reparations,  war  debts  and  armaments. 
Everyone  recognizes  that  an  amalgama¬ 
tion  of  the  views  of  the  respective 
peoples  and  governments  can  come 
about  only  as  a  result  of  growth.  Unity 
of  opinion  or  cooperation  in  action  can¬ 
not  be  forced  upon  any  country.  Ever 
since  the  World  War  debtor  and  credi¬ 
tor  nations  have  been  struggling  against 
an  inevitable  synthesis  of  their  com¬ 
mon  interests.  For  fourteen  years,  day 
by  day,  the  press  has  recorded  and  in¬ 
terpreted  the  fluctuations  in  public  opin¬ 
ion  and  the  facts  and  events  which 
brought  about  changes  in  policies.  The 
newspapers  have  revealed  every  selfish 
interest  and  every  move  upon  the  chess¬ 
board  of  international  politics.  Argu¬ 
ments  for  and  against  the  gold  standard, 
tariff  barriers,  expanding  military  budg¬ 
ets  and  facts  about  trade  and  ein- 
ployment  have  been  reported  with 
meticulous  care.  Year  by  year,  since 
the  armistice,  the  news  of  the  world 
has  been  amalgamating  the  views  of  the 
world.  In  place  of  another  war  or  a 
world  revolution  of  action  there  has 
been  a  revolution  of  opinion  .and  this 
revolution  is  still  going  on. 

“Eventually,  as  a  result  of  these 
processes  of  mass  education,  interna¬ 
tional  agreements  will  be  reached  be¬ 
cause  agreements  instinctively  follow 
understandings. 

“In  international  affairs  the  news¬ 
paper  today  is  ‘a  rare  engine  for  com¬ 
municating  knoweldge  of  the  truth 
because  it  sees  the  life  of  foregin  na¬ 
tions  as  a  whole  and  reports  action  and 
opinion  impartially  and  completely.  In 
no  other  country  are  the  i^ople  as  a 
whole  so  adequately  and  intelligently 
informed  about  world  problems.  If 
knowledge  of  such  problems  is  a  na¬ 
tional  asset  the  United  States  has  re¬ 
sources  of  information  unequalled  by 
any  other  nation. 

*  *  * 

“TN  national  affairs  the  newspapers 

X  today  are  more  than  mere  diaries 
of  mankind,  as  Sir  Henry  Irving  once 
described  them.  They  are  more  than 
distributors  of  political,  economic,  so¬ 
cial,  religious  and  educational  news. 
They  are  more  than  advertising  mediae. 
They  are  not  only  rare  engines  but  ‘rar¬ 
ing’  engines  for  communicating  knowl¬ 
edge  of  the  truth. 

“Throughout  the  length  and  breadth 
of  this  country  it  would  be  compara¬ 
tively  easy  to  find  at  least  1,000  exam¬ 
ples  of  public  service  performed  by  the 
1,900  daily  newspapers.  The  juries 
which  considered  the  Pulitzer  prize  ma¬ 
terial  this  year  had  more  than  100 
cases  submitted.  The  award  to  the 
Indianapolis  Xeu's  did  not  go  to  that 
newspaper  without  competition.  Indiana 
was  not  the  only  state  where  a  news¬ 
paper  assumed  the  role  of  public  leader¬ 
ship  when  the  economic  crisis  brought 
a  national  collapse  in  individual  leader¬ 
ship.  Newspapers  in  California,  Texas, 
Missouri,  Minnesota.  Illinois,  Ohio, 
.Alabama  and  New  York,  to  cite  only 
those  cases  which  came  to  the  attention 
of  the  Pulitzer  juries,  came  to  the  res¬ 
cue  and  support  of  the  national  and 


state  governments,  of  banks,  schools, 
industries  and  businesses  when  indi¬ 
vidual  leadership  disintegrated. 

“When  General  Dawes  returned  to 
Chicago  last  w'eek  he  said  ’the  press 
of  Chicago  is  stating  our  own  tax  prob¬ 
lem  aggressively  and  clearly.’  This  is 
equally  true  in  every  large  city  in  the 
United  States.  The  newspapers  are 
making  the  public  tax  conscious  and  the 
inevitable  result  of  this  service  will  be 
lower  taxes  and  efficient  government. 

*  *  * 

“TT7HEX  you  advertising  execu- 
VV  tives  return  to  your  desks  next 
week  return  with  pride  and  confidence 
in  the  leadership  of  the  press.  In  public 
affairs  both  abroad  and  at  home  the 
newspaper  has  performed  public  serv¬ 
ices  indispensable  to  the  security,  the 
liberty,  the  progress  and  the  welfare  of 
the  public. 

“To  date  this  is  the  record.  What 
about  tomorrow? 

“A  familiar  quatrain  comes  to  mind, 
which  with  a  suggested  amendment, 
might  be  the  preface  to  an  answer. 
‘Count  that  day  lost 
‘Whose  low  descending  sun 
‘Sees  goods  sold  at  less  than  cost 
‘And  business  done  for  fun!’ 

“This  might  be  reversed  to  read: 
‘Count  that  day  lost 
‘Whose  low  suspended  sun 
‘Sees  space  sold  at  less  than  cost 
‘.And  business  on  the  run.’ 

*  *  * 

“  /^BVIOUSLY  there  is  neither  se- 

V-/  curity  nor  profit  in  declining  lin¬ 
age  and  employment.  It  is  evident,  also, 
that  little  can  be  accomplished  as  long 
as  business  is  on  the  run.  The  news¬ 
paper,  however,  is  in  a  position  to  see 
life,  as  Matthew  Arnold  said,  ‘steadily’ 
and  as  a  ‘whole.’  The  newspaper  occu¬ 
pies  a  strategic  economic  position.  It 
will  be  the  first  to  observe  improvement 
in  any  line  of  business.  It  will  be  the 
first  to  sense  the  significance  of  interna¬ 
tional  developments.  It  will  be  the  first 
to  gauge  public  sentiment  during  the 
presidential  campaign.  It  will  be  the 
first  to  feel  the  return  in  confidence  be¬ 
cause  it  will  sense  and  disclose  the  hu¬ 
man  motives  upon  which  all  action  is 
based.  The  newspaper,  therefore,  should 
be  the  first  institution  to  benefit  by  a 
change  from  loss  to  profit  in  business. 

“VVith  the  responsibility  for  leader¬ 
ship  at  least  temporarily  in  your  charge 
and  with  the  enviable  position  which 
you  occupy  in  the  conning  tower  of  pub¬ 
lic  affairs  you  of  all  men  and  women 
in  the  United  States  should  set  the 
example  of  courage  and  confidence. 
You  are  members  of  a  privileged  busi¬ 
ness.  You  influence  the  minds  and 
habits  of  every  citizen.  You  under¬ 
stand  and  deal  with  fundamentals.  You 
have  an  inherent  right  to  positive  con¬ 
victions.  You  have  the  ability  and  the 
capacity  to  stabilize  and  to  rebuild.  Con¬ 
tinue  the  leadership  you  assumed  which 
statesmen,  bankers,  ^ucators  and  busi¬ 
ness,  men  lost  during  this  crisis  and 
your  readers  and  consumers  will  follow. 

“Because  the  newspaper  has  been  an 
important  factor  in  every  international 
development  since  the  Seventeenth  Cen¬ 
tury;  because  it  has  been  the  guardian 
of  law  and  order  and  the  champion  of 
liberty  throughout  the  life-span  of  every 
president  of  the  United  States  and  be¬ 
cause  it  has  sold  more  merchandise  and 
built  confidence  in  more  banks,  indus¬ 
tries  and  businesses  than  any  other 
agency  of  human  endeavor,  the  public 
will  respond  to  your  leadership  as  it 
always  has  in  the  past.” 

*  *  « 

A  NATIONAL  political  convention 
is  a  newspaperman’s  pie.  He  scowls 
and  yowls,  but  enjoys  every  minute  of 
the  show.  He  takes  on  a  blase,  even 
scornful,  manner  in  the  presence  of  the 
delegates,  but  Bill  Donaldson  would 
catch  the  merry  dickens  were  he  to  for¬ 
get  to  leave  at  the  box-office  a  ticket 
and  badge  entitling  the  holder  to  sit  for 
three  days  and  nights  on  a  cramped 
folding  chair,  at  a  pine  desk  full  of 
slivers,  to  scribble  his  special  line  of 
dope  for  the  home  town  folks. 

I  have  been  wondering  why  it  is  that 
members  of  our  craft  have  such  a  good 
time  on  an  assignment  which  they  al¬ 


most  unanimously  profess  to  ^ 
My  hunch  is  that  a  national  com^ 
acts  as  an  emotional  safety  valrt  y* 
of  the  men  in  the  press  stand  are  irl? 
bers  of  the  Washington  Correspond 
Corps  or  are  editorial  writers  on^ 
ies.  Politics  bulk  large  in  their  L' ^ 
They  regularly  deal  with  party  id 
candidates  for  public  office  or^ 
holders.  While  their  relations  arc  ^ 
amicable  and  news  writing  is  nsn^ 
in  circumspect  tone,  the  average^; 
ing  newspaperman  carries  around  in)!, 
breast  no  small  degree  of  contempt  fc 
the  rank  and  file  of  politicians,  in^f 
of  office.  He  know's  exactly  how 
or  bad  they  are.  When  conventkmS 
rolls  around  the  reporter  shakes  offT 
pressions  and  blows  off  steam.  On  si^ 
occasions  writing  becomes  relatiw}- 
loose  and  easy-going.  Men  are  ere 
permitted  to  characterize  individuals  ■ 
telegraph  copy,  whereas  in  ordin»i 
office  writing  such  references  would  kt 
chopped  out  by  the  sharp-eyed  “desk 
The  fellows  make  the  most  of  this  sit. 
ation.  They  write  in  direct  terms,  j; 
inhibitions  thrown  to  the  winds.  Mot 
truth  comes  out,  to  the  bmefit  of  in. 
institutions.  *  *  « 

AT  the  Stadium  at  Chicago  last  wt 
it  seemed  to  me  that  the  rail 
divided  the  reporters’  stand  from  ik 
main  floor  where  the  delegates  sit, 
rated  sheep  from  goats.  With  ii 
deference  to  hundreds  of  doubflesspif 
lie-spirited  and  sincere  people  beatm 
credentials  under  the  standards  of  (k 
states  and  territories,  still  it  was  * 
notion  that  the  rank  and  file  wem  tk 
intellectual  and  spiritual  inferiors  oi 
those  who  wrote  about  them  for  tin 
press  of  the  nation.  A  considerakt 
number  of  the  politicians  were  we 
known  old-timers,  deeply  stained  ra 
the  sins  of  the  trade.  There  they  a: 
— bland,  bloated  with  power,  greedy  n- 
ceivers  of  the  pelf  of  public  lift  Xo; 
many  would  qualify  as  statesmen,  rathe 
as  leaders  of  local  gangs.  You  wei 
able  to  gauge  their  mental  and  mora: 
quality  when,  on  occasions,  some  ok 
was  put  under  the  awful  glare  of  si««, 
immense  Kliegs,  with  a  dozen  teley^ 
cameras  and  a  dozen  more  movK  m 
chines  clicking,  and  with  700  pencils  or 
typewriters  poisea  to  catch  the  orator, 
cal  flight  of  fancy.  The  result  was  sont' 
times  as  disappointing  as  a  damp  Ro¬ 
man  candle  on  the  night  of  July 
In  rhetoric  most  convention  speakei 
were  below  the  average  skill  of  hi^ 
school  class  orators.  Elocutko  n 
usually  limited  to  a  desperate  atten;! 
to  hang  onto  the  speaker’s  stand  k 
clutching  it  with  both  hands.  Eloquem 
was  rare.  Imagine,  at  near  two  aj. 
a  tall,  uncouth  person  addressing  sow 
20,000  citizens  by  yelling ;  “I  am  frot 
the  grand  and  glorious  West  where  me 
are  men  and  women  like  ’em.”  Th« 
who  remember  the  classic  debate  a 
prohibition  between  William  Jenoii|! 
Bryan  and  Bourke  Cochran  at  Si 
Francisco  twelve  years  ago  can  scarcq 
be  blamed  for  drawing  invidious  coi- 
parisons.  During  the  long  drill  at  Ck- 
cago  there  were  but  two  or  three  if 
dresses  equalling  in  quality  the  avergt 
run  of  Congressional  Record  item 
One  of  them,  I  thought,  was  the  specc 
renominating  the  President 
*  *  * 

The  “great  they”  of  the  conventia 
meaning  the  folks  who  finally,  * 
least  in  theory,  decide  all  matters  we 
their  free  ballots,  sat  in  paid  gallff 
seats  and  if  we  sometimes  do^  » 
capacity  of  run-of-mine  politidani  * 
administer  public  affairs,  what  shall  * 
said  of  the  sovereign  voter  as  exlubw 
at  last  week’s  convention? 

I  have  an  abiding,  sometime*  fow 
faith  in  the  peepul,  but  that  Sta^ 
crowd  shook  confidence  to  its  fW" 
tions.  These  are  the  boys  and  girls  ww 
are  on  the  receiving  line  of  our  pi® 
communications  service,  fairly  tyi^ 
I  dare  say  of  the  whole  citizenship.  ** 
management  of  the  convention  wait* 
large  e.xpense  and  great  pains  to  " 
vide  amplifiers  and  lights,  so  any  * 
tor  in  the  top  gallery  might  5« 
hear  all.  The  mechanism  worked, 
mental  reception  was  faulty,  at  ta 
(Continued  on  page  51) 
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